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Econom ¢ Success of Tourism

Abstract

Tourism is one of the fastest growng industries in the
world today. This study investigates the econom c success
of tourismin two countries: Peru and Portugal. Tourismis
subject to public admnistration, which is why it is an
i nport ant recurring topic. The study’s investigation
includes tourisms contributions to the econony of the
countries along wth marketing strategies, as well as
i ssues surrounding tourism The study was conducted through
desk research and fieldwork in Peru and Portugal, guided by
the descriptive research approach. A conparative analysis
is also presented in order to answer the research
questions. The findings include the state of tourismin the
countries, the evidences of economc success brought by
tourism and the prospects of tourism for further economc
devel opnent. Recommendations center on the establishnment
and effective inplenentation of suitable strategies for the

devel opnent of tourism
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| . | nt roducti on

a. Background of the Study

Tourism has been the single economc sector that has
gai ned consi derable economc attention. People all over the
gl obe are nore anxious, nore enthusiastic and nore wlling
to spend on travelling. Thus, the global tourism industry
has accumul ated extravagant econom ¢ contri butions evident
in many countries in the world today.

The global tourism industry has been phenonenal.
Tourismin general affects all other sectors of an econony.
Every year, billions of dollars are paid to key individuals
such as tour operators, hotel and |odging providers, and
restaurateurs; in return satisfaction is generated anong
the mllions of tourists who travel each year. As a result,
this industry has maintained its distinction as one of the
world' s nost inportant sectors of economc devel opnent,
both for developing and devel oped countries. To elaborate
further, it is fit to introduce global tourism trends and
its economc role.

I n 2006, revenues from gl obal tourism were
approximately $455 billion, resulting from 657 mllion
tourist arrivals (Wrld Tourism Organization, 2006). It is

expected that the size of the global tourism market wll
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reach 1,600 mllion people, which is equivalent to 20 per
cent of the world population by the year 2020 (Wrld
Tourism Organi zation, 2006). The growh in global tourism
presents attractive opportunities to countries that are
wlling to tailor their natural conpetitive advantages to
the dynam c trends of the global tourism nmarket place.

Since the 1950s, when global travel began to be nore
accessible to the general public, the nunber of tourists,
wor | dw de, has been increasing at an average rate of 7.1
per cent per annum reaching 657 mllion tourists in 2006
During the sane period, the global industry s revenues have
been growi ng at an average rate of 12.2 per cent per annum
reaching $455 billion in 2006 (Wrld Tourism Organi zation
2006). This positive trend is not expected to sl ow down any
time soon. In fact, in ternms of nunber of tourists,
according to the Wrld Tourism Organization (2006), the
global tourism industry is expected to grow at an annua
rate of nore than 6 per cent till 2020. At the receiving
end of the global tourism market place France, the USA,
Spain, and Italy have the lion’s share of tourist arrivals
with a conbined share of 30 per cent of the global tourism
mar ket. These countries have succeeded in differentiating
t hensel ves as attractive destinations for the increasingly

sophi sticated gl obal tourists.
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Al though seaside and business travel continue to be
the two major segnents of the global tourism market, there
are sonme tourism niches that are growng at higher rates
than the industry average due to a growing demand for the
| ocal genuine tourism experience. For instance, t he
adventure-tourism segnent of the global tourism market is
growng at an annual rate of 8 per cent (Freire, 2006,
p.67). In 2006, adventure-tourism accounted for about 15
per cent of the total tourism market in the USA However,
in this context, adventure-tourism is not alone; rural-
tourism and eco-tourism are also growing at rates higher
than the industry average (Krippendorf, 1987, p.234).

Tourism devel opnent invariably causes change. These
changes are the following: changes in the way of life of
the people in tourism spot, environnental effect of the
devel opnent in t he destinati on, and econoni ¢
transformations (Eadington and Smth, 1992, p. 411).
Consi derably, sonme of the changes are good, while others
are not. However, economc inpact of tourism devel opnent
seens to affect all other changes in the society (Sinclair
and Stabler, 1997, p.145). It is inportant therefore to
identify specific tourism economc inpacts and its

contributions to econom c devel opnent.
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Accordingly, the focus of the study is on tourismin
general. Gven the popular reputation of the economc
success of tourism this study attenpts to prove that this
is actually true through a series of study on two
countries: Peru and Portugal. Tourismis tackled especially

its effect and inpact to the econony of the said countries.

b. Rational e of the Study

I n relation to t he di sci pline of public
adm nistration, tourismis of prine interest to governnent
agencies. In the first place, tourism consists of both
public and private sectors working together as one entity.
However, the harnony between the public and private sector
seens to happen rarely. Still, the governnment make public
policies regarding tourism are generally neant for
conpliance on both public and private sectors. This neans
that policies certainly play a great role on the success of
tourismin a country.

The debate over the determnants of the type of
policies adopted by governnents to deal wth nmacroeconom c
i mbal ances, structural and industri al adj ust nent and
declining conpetitiveness focuses on a variety of

interrel at ed, overlapping and not mutual |y  excl usive
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i ssues. Thus, policies pursued by the governnment are of
great interest to tourism as much as tourism is of great
interest to the governnent as it is considered a prine key
to further econom c developnent. In particular, national
specific characteristics, such as historical traditions and
| egacies and national institutional variables, deriving
from the political and economc environnment inherited by
the governnent, to a great extent explain policy choice and
out cone. In addition, not only the prevailing views
regarding the state of the econony but also the actual
state and structure of the econony, are anong the factors
in shaping policy options (e.g. the existence of "economc
crisis" and the availability of foreign aid) that affects
tourism The influence of international factors and trends
seem to play a crucial role in determning policy options
in the longer-run tinme horizon. Furthernore, the governnent
exercises direct control of factors, such as the timng of
policy actions (e.g. reforminitiative), the conposition of
policymaking team the conprehensiveness of adjustnent
programmes regarding tourism It is noticeable that public
admnistration has as significant role in the economc
success of tourism It is inportant to note that the role

of public admnistration in the econom c success of tourism
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is briefly tackled in this study as one of the factors that

affects its essence.

c. Statenent of the Probl em

The econom c success of tourism is investigated in
this study. Al though the economc success of tourism is
wi dely acknow edged, the issue is on how tourism leads to
econom ¢ success. |In other words, the econom c success of
tourism nust be investigated thoroughly through conducting
studies on countries which have benefited from tourism The
researcher opted to conduct studies on countries that
experienced the growh of tourism progressively. The
particular choice is on Peru and Portugal basically because
of the simlarities on the experiences of the two countries
in ternms of econom c history.

Over the two |ast decades both countries enbarked on
an effort at nodernizing their productive structures,
reduci ng the macroeconom c inbal ances and enhancing their
position in view of an increasingly internationalized
econony. For the achievenent of these objectives Peru and
Por t ugal have been following nore or less simlar
directions but their econom c performance has been rather
different. Wth t hat, t he research guestions are

est abl i shed.
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The main question of this research is to what extent

does tourism contribute to the overall econony of a

country?

Al ong W th t hat , specific guesti ons are

est abl i shed:

1

Based on the experiences of Peru and Portugal,
does tourism really contribute to economc
success?

How does the econom c success of tourism in the
countries cone about?

VWhat are the factors that lead to the success of
tourisn?

Based on Peru’' s and Portugal’s experiences, what
are the issues resolved and the recurring issues
on tourism that affect its economc success and
econom ¢ contribution to each country?

VWhat are the simlarities and differences of the

econom ¢ success of Peru and Portugal ?

d. Alms and Qbj ectives

The main objective of the study is to evaluate the

econom ¢ success of tourism through probing the tourism

i ndustry

of Peru and Portugal. The following specific

obj ecti ves are consi dered:

10
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1. To assess tourism in Peru and Portugal including
the strategies, policies (pertaining to the
government’s role), I ssues, and econoni ¢
contri butions.

2. To evaluate the process of the econom c success
of tourismin the countries.

3. To determ ne the factors that affect or influence

t he econom ¢ success of tourism

4. To identify the issues affecting tourism in the
countries.

5. To conpare and contrast tourism in Peru and
Por t ugal

6. To draw conclusions on the econom c success of

tourism based on the experiences of Peru and

Por t ugal

e. Significance of the Study

The study is significant in public adm nistration as
tourism is subject to government scrutiny and nanagenent.
Tourismis an inportant exanple of public admnistration as
it involves several industry sectors. Thus, the experiences
of the tourism sector, as its scope is both public and

private, could be helpful in solving problens in other

11
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sectors of the econony. Successful tourismcould be a nodel
of successf ul public admnistration and thus, t he
investigation of this study could contribute to the nodern

aspects of public adm nistration.

f. Overvi ew of Met hodol ogy

In brief, the study enploys the descriptive nethod of
research, which is a type of qualitative approach. The
research tools used are the follow ng: desk research or the
survey  of literatures, field studies and in-depth
interviews. The suitability of the nmethod as well as the
procedures of the research is elaborated in the third

chapter.

g. Scope of the Study

The scope of the study is global tourismrelated to
tourism in Peru and Portugal. In other words, the study
tackles global tourismin the light of tourismin the two
countries. Accordingly, the aspects of tourism are covered
specifically, marketing, governnment policies, environnental
issues as well as other issues, and of course, economc

contri bution.

12
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1. Review of Relevant Literature

a. Tourism

In order to understand tourism as an econom c sector,
it is crucial to understand the neaning of tourism its
history, and its state in the world today. The studies of
CT. Wllians (1998), S. Wllianms (1998) and Cooper and
Wahab (2001) are related works that provide understanding
of tourism in general and tourism in today’'s business
environment particularly, tourisnms econom c inportance.

The neaning of the word “tourisni has been sonehow
vague due to the existence of a plethora of notions about
it. It is inportant to revisit the real meaning of tourism
as it is wused in this study. ldeally, tourism is an
i deol ogi cal framework of history, nature and tradition,
which has the capacity to reshape culture and nature as
needed (MacCannell 1992,p.87). Pertaining to this study,
the meaning of tourism is stated concisely by Cooper and
Wahab (2001, p. 5): “Tourismis not a clear-cut sector but
an all-enbracing and pervasive domain of service and
industrial activities.” Accordingly, in this study, tourism
is treated as an all-enbracing sector touching nost if not

all aspects of the econony.

13
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In view of that, as Cooper and Whab (2001, p.13)
inplied, tourismis a very delicate activity that consists
of activities, as it involves several aspects of business.
CT. WIllians (1998, p.271) provides the explanation on the
econom c activity of tourism through the presentation of
articles about what nakes people travel to a destination.
The study is a conpilation of different views about tourism
specifically: the origins of sightseeing, disciplinary
perspectives on traveling, and other essays about tourism

The popul arization of tourismis inportant information
for this study. The study of S. Wllianms (1998) provides
t he geography of tourism that tackles useful evidences on
the econom c success of tourism S. WIIlianms docunented the
physi cal and econom c devel opnent of tourism in general,
which is very relevant to this study. S. WIlians stated
that tourism is heralded as the world s largest industry
that is worthy of attention and research.

Tourism in the twenty-first century has taken a
pivotal turn due to the developnents on travel and
communi cation. Cooper and Whab (2001) provide several
articles regarding tourism in the age of globalization,
which is equally inportant as related reading: tourism and
econom c integration, tourism and gl obal consuners, tourism

and gl obal conpetition, and tourism and sustainability. The

14
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articles cane from diverse authors in the field of tourism
covering the realm of business and econom cs and politics

and cul ture.

b. The Economc Role O Tourism

As al ready nentioned, alnost all sectors of an econony
benefit from tourism given that the process of tourism
engages several types of services. Anong those that
benefits are transportation, food and beverages, hotel and
accommuodat i on, and even manufacturing industries. To
explain briefly, nore travellers nmeans nore use of
transportation, nore food and beverages consunption, nore
expenses on hotel and accommodation, and in turn, nore
demand for manufacturing goods as the sectors that have
been primarily affected demand nore manufacturing goods for
t he mai ntenance of their services.

The literature on the economc role of tourism
includes information from the Wrld Travel and Tourism
Council (2000), Sheldon (2005), Holloway (2006), Baretje,
(2005), and Bull (2006). The literature confirnms the
econom c  benefits  of tourism that i ncl udes mai nly
enpl oynent for the local people as well as other business

activities.
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Tourism affects the econony of regions, countries or
continents. International business and holiday tourism
movenents in early 2000 are expected to have grown at an
annual rate of around 4.2 per cent (WITC, 2000).

Gover nnent s and ot her institutions realize the
contribution which tourism nmakes to the econony in terns of
i ncone generation, enploynent, balance of paynents and
investnment. The conparison of tourism performance of
different countries proves that tourism has an inportant
role to play in the econony.

Tourism organisations, whether in the public or
private sector, recognize the need for information on
tourismtrends as it could enable them to forecast future
events. This neans identifying trends in the market,
patterns of growh and other variables. It is inportant to
ensure that the variable selected relates directly to the
f or ecast dat a needed ( Shel don, 2005, p. 158). The
government, the public sector and other institutions have
the responsibility regarding the infrastructure and
superstructure needed to support tourism data.

1. Incone

Incone is generated from wages and sal aries, interest

rates, rent and profits. In a labour-intensive industry

such as tourism the greatest proportion is likely to be

16
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derived from wages and salaries paid to those working in

jobs either directly serving the needs of tourists or

benefiting ndirectly from the tourists’ expendi ture.
Incone is also generated from interest rates, rent and
profits on tourism businesses. This could include the
interest paid on loans or a rent paid. VAT on hotel bills
nmust al so take into account taxation on tourismactivities.

The sum of all income in a country and the inportance
of tourism to a country’ s econony can be neasured by
| ooking at the proportion of national incone created by
tourism

As wth any other productive activity, tourism
consunes resources. In fact it is one of the major economc
activities in the world, contributing about 10.8 per cent
of the global inconme in 2000, and 11.6 per cent in 2010 as
estimated by the Wrld Travel & Tourism Council (2000).

2. Enpl oynent

Tourism is also inportant to an econony because it
gener at es enpl oynent . The tourism sector IS of ten
criticised for provi di ng only | ow wage, seasona
enpl oynent, but it should be nmade clear that if there were

to be no tourism many workers in the sector would be

unenpl oyed.
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On  balance, tourism as a form of enploynent is
economcally beneficial, although efforts nust be nade to
create nore full-time jobs in the sector. In 2000, travel
and tourism econony enploynent is estimted at 192.2
mllion jobs or 8 per cent of total enploynent, which is
one in every 12.4 jobs. By the year 2010 an additional 18.8
mllion jobs wll be created worldwide (WTC, 2000).
According to estimates from the Wrld Travel & Tourism
Council (2000), tourismgenerates 4.1 per cent of the G oss
Domestic Product (GDP) on countries where tourism is
preval ent, representing about US$1,359 billion. Another
estimate from the Wrld Tourism O gani sation suggests that
tourism will account for 8 per cent of the world gross
product by 2010 (WO 2005), which may well make it the
world' s largest industry.

3. Balance O Paynents

In a national context, tourism may have a significant
i nfluence on a country’s bal ance of paynents. International
tourists are buying tourist services in another country,
and these paynents are noted in countries’ accounts as
“invisibles”. The total value of receipts mnus the total
paynments during a year represents a country’s balance of

paynments on the tourism account, which wll include other

18
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services such as banki ng, insurance and transport
(Hol I oway, 2006, p.572).

To find out what tourismis really worth to a country,
or it'’s real cost, we should include all international
transactions, which are a result of tourism (Baretje,
2005, p.32). These include not only final tourism paynents
and travel paynents, but also international paynents for
goods and services needed for investnent in, and operation
of, tourismindustries. The result can be terned the travel
and tourism external account (Bull, 2006, p.91).

4. | nvestnment and Devel opnent

The level of investnent is another factor helping to
determ ne the success of a region. As tourism devel opnents
in destinations have beconme |ess sporadic and nore
organised, so their inplications for national econom es
have becane clearer and nore inportant. According to
estimates and forecasts by the Wrld Travel & Tourism
Council (2000), capital investnent in tourismis estinmated
at US$701 billion or 9.4 per cent of total investnment in
2000 while by 2010, this should reach US$1, 404 billion or

10.6 per cent of total investnent.
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c. Tourismin Europe

In order to have the basis on tourism in Portugal,
which is part of Europe, it is crucial to review literature
on tourismin Europe. Tourismin Europe has been as old as
tourismitself given that Europe is first and forenost the
centre of attraction anong tourists due to its historica
pl aces that shapes world history in general. Europe was
central to the mass tourismin the 1960's, which has been
inportant to the socio-economc fabric of Europe (WIIlians
& Shaw, 1994,p.86). WIllians and Shaw s study is relevant
to the study as it provides evidences on the economc
contribution of tourism in Europe. Boissevain (1996, p.51)
provides case studies on the socio-cultural effect of
tourismin Europe focusing on the effect of mass tourism on
key areas. Although socio-cultural aspect of tourismis not
the focus of this study, the relevance of Boissevain's
study is on providing the evidence that tourism in Europe
is a key economc activity. Accordingly, the trend of
tourism in Europe needs to be examned as it also affects

tourism in Portugal. According to Cabrini (2003, p.26),

al though Europe is still the largest tourist receiver in
the world, tourism arrival in Europe is forecasted to
decline due to the increasing nunber of touri st

destinations. Thus, Cabrini’s presentation is featured as a

20
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question on the in-depth interviews in order to identify

Peru and Portugal’s awareness on the matter.

d. Tourismin Latin Anerica

In order to have the basis of tourismin Peru, studies
on tourismin Latin America is significant in this study.
One inportant study is that of Jorge, Salazar-Carrillo, and
West (2000) investigating on the econom c devel opnent in
Latin Anerica. The role of tourismis discussed in detail
as it the industry has been inportant in the overal
econom ¢ devel opnent of Latin Anmerican countries. Another
study is that of Tanborini (2005) who investigates on
Peruvian and Chilean tourismindustry. The study is hel pful
in presenting details about the Latin American tourism
i ndustry specifically in Peru and Chile. It also contains
statistics that aids this study on providing statistical

evi dences of the inpact of tourismin Peru.

e. The Econom cs of Tourism

The econonmics of tourism consists of relative
studies that focus on the treatnent of tourism as an
econom c sector. This includes the study of Smth and

Eadi ngton (1992), and Sinclair and Stabler (1997).
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Tourism as an economc activity has only been
established in the last half of the twentieth century
(Smth & Eadington,1992). Thus, the econom cs of tourism
is perceived to be still in its formative years as it
hei ghtened in the advent of the twentieth century. Smth
and Eadington give account on the issues surrounding the
devel opment of tourismin the latter years of the previous
century. They stated:

Tourism has becone a major economc force in many
countries and regions throughout the world, altering

wor k patterns, living st andar ds, and i ncome
di stributions. The expansion of tourist activities has
coincided with the significant cultural, political,
and environnental changes identified wth post-

i ndustrial technology of the past few decades. The
effects of tourism devel opnent have been particularly
conspicuous both in the cities and countries from
which |arge nunbers of tourists emanate, where tour
operators, governnents, and other economc interests
conpete through advertising and inmage creation to
attract tourism custoners, and in the destinations to
which the tourists travel, where they -- and the
facilities built to service them -- nmake a visible
inmpact. (Smth & Eadington, 1992, p. xiii)

The statenment only confirms the reality of the
econom cs of tourism where several sectors of the econony
benefit from Smth and Eadignton’s study is relatively
significant especially in the topic of economc issues
surroundi ng the econom c devel opnent of tourism

The study of Sinclair and Stabler (1997, p.154)

provides a conprehensive discourse on the economc

22
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processes of tourism which is central to this study. It
is crucial to provide qualitative evidences on the economc
reality of tourism of which, Sinclair and Stabler provides.
Economic activity of tourism pertains to the follow ng:
supply and demand of tourism strategies of tourismfirns,

and i ssues on tourismespecially on environnental issues.

f. Tourismin Relation to Public Adm ni stration

Tourism is subject to public adm nistration, which
is why the researcher chose the topic on tourism focusing
on its economc contributions. Eliot (1997) provides the
critical analysis on the role of the public sector or the
government in the managenent of tourism The argunent of
the study is that tourism is either managed or m snmanaged
by the government, contributing to its economc failure.

Elliot stated that the main tool of the governnent
in admnistering tourismis public sector mnagenent (PSM
that includes all types of public organizations ranging
from national government departments to small tourismunits
managed by | ocal governnents. As nentioned in the rationale
of the study, tourism is of great interest to public
adm nistration given that it is proven to further economc

devel opnent .
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The study also tackles policies on public
admnistration regarding the activities of tourism In
brief, Elliot’s study provides the single discipline on how
governnments treat tourism as not only a socio-cultura
activity but nmuch nore as an econom c activity deserving of

adm ni strative attenti on.

[11. Met hodol ogy

This chapter discusses the research nethods avail able
for the study and what is applicable for it to wuse.
Li kew se, the chapter presents how the research was

i npl emented and how it canme up with pertinent findings.

a. Research Approach

The descriptive nethod of research proves appropriate
in the type of data needed in this study. The nethod
consi sts of gat heri ng, presenti ng, and anal yzi ng
qualitative data necessary to answer the research
questions. Creswell (1994,p.47) stated concisely that the
descriptive mnmethod is appropriate on investigating the
existing condition of the topic, which is the economc

success of tourism in Peru and Portugal. The nethod also
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provides for the identification of the causes, factors, and
other issues regarding the topic at hand. Thus, the
descriptive nethod is appropriate in this study as it could
materialize the gathering of evidences for the purpose of
answering the research questions.

The desired data came from primary and secondary
sources. Primary sources are those of the WO data and
other statistical data in particular including the data
obtained from the interviews. Secondary sources are those
that are included in the review of related literature. It
IS necessary to state that the scarcity of secondary
sources relating to tourism in Peru and Portugal is the
difficulty of this study. However, the other research
strategies enabled the ability to gather the necessary

data, which is further explored in the next section.

b. Research Strategi es/ Tools

1. Desk Research
Desk research is cost-efficient and tinme-efficient as
it only involves the gathering of sources that already
contain necessary data useful for the study. However, as
mentioned earlier desk research is not enough as it only
includes the gathering of secondary sources, and sone

primary sources, if fortunate. The approach was enployed
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because it is suitable in supporting the information
gathered in the interview

Secondary sources are already elaborated in the review
of related literature. This includes the studies on the
field of tourism in general, and econom cs. Accordingly,
the desk research proves vital on answering the research
guestions or strengthening the answers to the questions.

2. Field Study

Field study is enployed in order to gather first-hand
or primary data regarding tourism The field study consists
of interviews of appropriate people on the topic of
tourism The interview provides qualitative insights on
tourism pertaining to the country of operation. Also
included in the field study is the visitation on | ocal
libraries in Peru and Portugal with the hopes of finding
information regarding their tourismindustry as well as for
finding the right people to interview

In particular, sem-structured interviews were carried
out. Unlike structured interviews which are standardised
and do not allow the interviewer to deviate from the
guestions (Saunders, Lewis, and Thornhill, 2003, p.169),
sem -structured interview does not |limt response of the
interviewees. This involves open-ended questions that gives

enables the researcher to challenge the interviewee.
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Accordingly, interviewees were encouraged to clarify vague
statenents and to further elaborate on brief comments. The
researcher was careful not to influence the interviewe’'s
opi nion, which neans the practice of refusal to share his
own beliefs and opinions. This is in order to valid and

reliable answers free of any biases.

c. Research Procedure

1. On Desk Research
The desk researcher is the first activity on carrying

out this study. The researcher engaged 1in visiting
libraries, including online libraries searching for the
topic on tourism and its associated topics. Upon the
conpletion of the allotted time for desk research, the
researcher had had enough secondary sources to aid the
research. However, the gathered sources are not enough to
answer the specific research questions pertaining to the
experiences of Peru and Portugal. This is why the
researcher opted to gather primary information through the
i nterview.

2. On the Field Study

There were two studies that were carried out, first in
Evora in Portugal and then in Peru. On the first self-

organised field study, the researcher was able to collect
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primary inpressions and material in the form of interviews,
anecdotal information and literature in local libraries.
The aimis to investigate which target groups were ained
at, what are the forns of tourism in the area and the
mar keting strategies being enployed in tourism

The sanme was perforned on the field study in Peru.
I nfformati on gathered during interviews was Vvoice-recorded,
as well as notes made during the interviews and shortly
after the interview while information was fresh in m nd.

In Portugal the researcher conducted interviews wth
tourists. In Peru the researcher conducted people who are
active in the tourism business as well as wth the
tourists. The interview on the people active in tourism
busi ness consisted of questions regarding the economc
contributions of tourism

For the interviews wth tourists, the selection is
done based on random selection on tourists who are in the
area at the tinme of the field study. Wth the people who
were working in the tourism sector the researcher asked for
appointnents for the interviews, and in sone cases |
organised a second neeting to get information about new
energed questions and also to verify the results, which

gi ves nore conpl ex research possibility.
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The questionnaires and interviews were helpful on
denonstrating how the managenent of tourism is practiced
and the extent to which native traditions are marketed and
designed to fit the ideas of the tourist.

The researcher also engaged on conversations during
bus trips, bicycle trips and organised tours in Evora,
Portugal and Cuzco, Peru, and around the countryside of the
surrounding areas. The researcher was able to collect
inpressions of the tourism attractions and practices on
of fer and how the natives market themto the tourists.

d. Et hi cal Consi derati ons

The researcher considers that doing field study is
difficult especially the part of the conduct of the
interview. Sonme people are sensitive enough to not engage
or participate in the interview, which is why the
researcher needed to inpose sone ethical considerations.

In view of that, the respondents were given a waiver
regarding the confidentiality of their identity and the
information that they did not wsh to disclose. The
respondents’ cooperation was eagerly sought after, and they
were assured that the data gathered from them would be

treated with the strictest confidence, so that they would
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be nore open. This was done with the hope that this would

pronote trust between the researcher and the respondents.

V. Results & Analysis
a. Econom ¢ Success of Tourismin Peru

1. Tourismin Cuzco

The regi on of Cuzco has been popul arized by tourism as
the capital of the pre-Hi spanic Inca Enpire. The tourism
boom enabl ed t he expansi on of small-scal e urban comerce,
and agrarian reform This in turn led to gradual econom c
devel opment of the region.

According to De La Cadena (2000, p.24), tourismin
Cuzco begun in the 1960s and was on its height in the
1970s. The tourism boost opened a plethora of conmmercial or
econom ¢ opportunities. The tourism opportunities benefited
both the elite in the region as well as the working
cl asses.

Comrer ce expanded greatly throughout the region
affecting the agricultural industry through the existence
of better roads that enabl ed peasants to conmute nore
intensely. Thus, that was just the beginning of the tourism
industry in Cuzco yet it has yielded positive effects on

t he region.
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In 2005, Peru's tourism and the broader category of
adventure travel had captured alnost 10 per cent of the
tourist market and were growing at a rate of 30 per cent a
year. By one estimte, nature tourism estimtes ranged
between $2 and $12 billion of the $55 billion of tourism
generated in developing countries in 2005 (Welan,
2005, p. 68). Today, the tourismmarket is estimated to be in
excess of $300 billion dollars - nuch of this revenue is
generated in developing countries, which perceive tourism
as a lucrative and environnentally benign and sustainable
alternative to mass tourism

The majority of tourism consuners in Peru conme from
inside the country. Studies illustrate that tourists in
Peru are wealthier, better educated, nore mature and nore
environnentally focused in conparison with other types of
tourists. Tourists take longer trips and spend nore noney
per day than travellers. Further, nost of these tourists
are college educated, and are between the ages of 35 and

54, and travel as couples (Eagles, 2005).

2. Econom ¢ Contribution of Tourismin Peru
The inpact of tourism on |ocal and national econom es

can be profound; the Deputy Secretary of the Peru Mnistry
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of the Environnent recently reported that nature and
culture visits to Peru are growing at a rate of 30 per
cent, or weight times faster than the growh rate of
traditional tourism (Peru Tourism and Publicity Departnent,
2005). Under st andabl vy, this is expected to have a
significant inpact on that economy. In Peru, officials
recogni ze the inportance of tourism in that country; they
have targeted one mllion tourists per year by 2006. This
expected level of tourism will generate 6 per cent of
Perus GP and wll create nore than 150,000 new | obs

( Sheri dan, 2006, p. 44).

For countries such as Peru, the benefits of tourism
i ncl ude the foll ow ng:
econom c diversification, particularly in
rural regions;
long-termstability; and
an increase in foreign exchange earnings.
Thus for many, tourism represents a significant
industry with allotted opportunities for other economc
sectors.
Al though the econom c experiences in Peru associated
with tourism are varied, many see this activity as having

an overall positive inpact on the econony. Peru presents an
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excellent exanple in this regard, as officials expect that
tourism will becone a leading industry in the near future.
Its effects wll be felt throughout the country by
provi di ng enpl oynent and ot her benefits (Jusko, 2006, p.57).
The graph bel ow shows the statistics of tourist arrivals in

Latin America fromthe period of 2000-2006:

Paru 0a
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Domrican Bepublic i 35
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Source: Latin American Marketing Data and Statistics 2007/2008
http://ww. eurononitor. coni pdf/| andas_sanpl es. pdf

The graph shows that Peru is the |eading country in
terms of tourist arrivals fromthe year 2000 to 2006. Wth
that, tourismis one of the major industries in the country
to date. The situation in the country right now according
to the field study is that tourism has generated jobs and
smal | -scal e busi nesses citizens in the tourismdestinations
in the country (Jusko, 2006, p.59). Also, tourismranks at

nunber 82 on the 2006 overall tourism conpetitiveness index
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(Bl ank and Chi esa, 2007, p.122). Moreover, tourismalso
accounts for the a significant portion on Peru s foreign
exchange earnings as the figure shows (in Tanborini, 2005,

p. 134):

0.0 1000.0 20000 3000.0 4000.0
Foreign Exchange Earnings (US$ millions)

SOURCES: Banco Central de Reserva del Peru (2001); PROMPERU (2001) and Talavera
(2003: Chart #7, 305).

The figure shows that tourismaccounts for the third
forei gn exchange earner while mning is the first foll owed
by fishing. Thus, it is safe to say that tourismin Peru is

a top foreign exchange ear ner

3. | ssues on Tourismin Peru

Unli ke other goods and services that are marketed, the
devel oper and marketer of tourism packages in Peru stated
that tourism nust not only be sensitive to the needs of the
final consunmer - the tourist - but it nust be sensitive to

the needs of the |ocal or host area, and aware of
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practising good environmental managenent. In this regard,
mar keters appreciate the diverse economc, social, and
envi ronmental inpacts that tourismcan generate.

According to the interviewees from Peru, environnmenta
issues nust not be taken for granted. Planners and
developers in Peru are quickly finding that tourism can
provide an economc rationale for nat ur al resource
conservation and wldlife protection policies. In many
countries, this rationale may be the only broadly accepted
means of countering efforts to devel op these resources for
short-term profits; economc value nust be assigned to
ecol ogical resources if these are to be conserved.

There is no question that the marketplace of Peru is
becomi ng nore environnentally sensitive. The popul ar press
regularly reports that a growi ng nunber of citizens believe
the environment to be a high priority public policy issue.
For exanple, an Angus-Reed poll in 2005 found that 76% of
people in Peru believe that environnental protection should
remain a governnment priority even during times of economc
downturn (Wight, 2005, p.55).

However, tourism in t he country still faces
environnental issues. In fact, one village has had to cut
dowmn a hectare of virgin rhododendron forest each year in

order to heat the neals on baths of tourist. This, in turn,
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has caused soil erosion, |andslides, and floods. In another
incident, a ship carrying 300 tourists ran aground off
Antarctica; as it was deened too expensive to salvage it
was abandoned. Unfortunately, it spilled 250,000 gall ons of
oil in an area where sone 20,000 penguins nest (Freedman,
2006). O her problens have included the disruption of
tropical birds in Peru where tourists holler to get photos
and the mangling of nanatees by speedboats off the beaches
of Peru (Padgett and Begl ey, 2006,p.99). Thus, despite the
positive environnental intentions associated wth nost
tourism ventures, sone negative environnental fallout still
persists. Mnimzing or elimnating these occurrences is
inportant if the appeal of these vacations is to continue.

Consequently, tourismis perceived to be an inportant
part of a nore conprehensive conservation and devel opnent
strategy on the role of building a constituency necessary
for effective policy and action. Wen first-hand contacts
with a wild area and its inhabitants increase, the group of
advocates for its protection typically grows (Wight,
2005) .

Another 1issue at hand in Peru is that tourism my
deprive indigenous people of access to the resource areas
they traditionally have wused for hunting, fishing, and

foraging. This my drive them further into vulnerable
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ecosystens or into resource degrading enploynent. According
to the interview, tourism organi zations are taking steps to
ensure that the econom c success of tourism will continue
w thout the casualties of depriving its local citizens of
the right of access to livelihood. The steps include
i npl enmenting prograns for sustainable devel opnent, and the
assurance that policies are established for the best
interest of citizens in the tourismdestination.

In addition, tourism marketers also deal wth the
cultural issue blamed on tourismin the country. For many,
touri sm evokes negative feelings in the people in Peru in
that it results in the commercialization of indigenous
culture. Although it 1is true that culture constantly
evol ves despite the advent of tourism and will continue to
change in response to other forces of nodernization
(Mat hi eson and Wall, 1982,p.71), many perceive that this
process is accelerated by tourism This is an issue that
touri st developers may have to contend with - an issue,
whi ch requires considerable nonitoring and planning on the
part of the marketer and governnent officials alike.

Related to the cultural inpact of tourismin Peru is
its effect on the social system Research shows that
tourism can have positive social inmpact on surrounding

communities. In a study conducted on Peru (one tourism
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dependent, the other not) it was found that education and
incomre levels were higher in the village, which was
i npacted by tourism These villagers were also seen to have
hi gher or changed expectations wth regard to their future.
To be expected, increased disposable inconmes had accrued to
these individuals who were spent on inported goods
i ncluding clothing, appliances, food, and drink. However,
on the negative side, the tourism dependent village
experienced a rise in alcohol related disturbances. This
was not a problem before the tourism effort becane part of
the comunity (Eagles, 2005,p.15). This exanple also
denonstrates that the collective effects of tourism may
contribute to the honogenization of societies (Mathieson
and Wall, 1982, p.31).

In sum the societal inpacts of tourism present a
m xed bag of results. Although an inproved standard of
living may occur for individuals in communities dependent
on tourism the overall effect on culture and | anguage may
not be in the best interests of |ocal constituents.

Even though tourism prom ses job opportunities, it can
nevert hel ess, be an unstabl e source of incone for many, as
it is subject to wdely fluctuating demand scenari os. Local
econom es relying heavily on tourist dollars can be

severely disrupted by a sudden decline in tourist arrivals.
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Peru’s drop in tourismof nore than 80 per cent caused 43
of the area’s 128 officially registered hotels to cl ose
whil e remai ni ng hotels operated at | ess than 30 per cent
occupancy rates (Speer, 2005). According to Speer (2005),
the drop of tourists arrival is due to the energing tourist
destinations el sewhere. Accordingly, that is not the first
time tourist arrivals dropped in Peru for instance records
shows that between the period from 1978 to 1992 tourists
arrivals in the country were unstable with the nunbers of

tourists going up and down |like a wave as the tabl e shows:

Year | International | Foreign Exchange
Tourist Eamings from
Arrivals International Tourism
(in USS millions)
[1978 || 293447 | 169
[1979 [ 338468 | 202
[1985 [ 299,958 | 189
| 1990 | 316,871 | 217
[19a1 |[ 225965 || 225
1952 216,534 156

SOURCE: Talavera (2003), Tables 2 & 4: 298-300

The tabl e above is from Tanborini (2005, p. 149) show ng
that tourist arrivals in the year 1992 are | ower than that
of 1978. However, the drop is not equal to 80%in 2005 as
Speers (2005, p.19) confirned. One explanation is that

according to the interviews, the energence of other tourism
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spots throughout the world, such as in Asia is a major
challenge to Peru' s tourismindustry. Accordingly,
statistical evidences show that tourismarrivals growth in
the Asia Pacific and M ddl e East Regi on are high:

Growth in international tourist arrivals by region, 2004 and 20052
(% change over previous year)

40 O 2004 W 2005
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World Europe Asia Pacific Americas Middle East Africa

Al though the growmth in the Americas, Latin Anerica
included is also high, it lags behind the growh in Asia
meani ng Asia Pacific and the M ddl e East from 2004-2005.
Accordingly, the major problemof Peru is that tourist
arrivals in other destination grew nore than the touri st

arrival in their region.

4. Mar keting Strategies for Tourismin Peru
The growi ng nunmbers of tourists’ sites throughout the

world proves as great challenge for Peru along with the
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al r eady ment i oned tourism issues t hat consi st of
environmental and social issues. Thus, the interviewees
yi el ded sonme strategies for Peru.

The cultural aspect of tourismis greatly valued and
marketed, as this is one of the primary reasons why
tourists visit a destination. In other words, for nmany
tourists it is the <cultural conponents, which are of
interest; however, those that have been preserved or
rejuvenated may not necessarily be those, which are highly
valued by the local culture. The revival of ancient
festivals and the restoration of cultural Iandmarks, in
sone cases, have energed in ways, which pose long-term
threats to the existence of sonme cultures in their original
form In Peru, this form of <cultural awakening has
sonetinmes rmade host popul ations nore aware of t he
historical and cultural continuity of their communities.
Consequently, the focus on cultural marketing created an
enriching experience for tourists (Wight, 2005, p. 24).

In attenpting to maxim ze the economc benefits for
| ocal people of Peru, it is inportant for tourism operators
to inpress that econony and ecology go hand-in-hand. The
equalization of these different, yet interrelated domains
Wil assist in providing benefits to many parties (Wi ght

2005). At the local Ilevel, those individuals who provide
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services such as food, acconmodation, and souvenirs can
attain direct financial rewards. On the national |evel,
foreign currency levels can be enhanced which wll be of
benefit to all - especially if these funds are reinvested
in the protection of parks and reserves.

Essential fundanentals such as the preservation of
Peru s cultural heritage, appreciation for the custons and
traditions of native people, and the respect for privacy
and dignity of those people are sone of the nobst inportant
el ements in succeeding as a tourism operator. Educating the
tourist about local traditions and related issues becones
essential. For exanple, tourists should realize that trade
with local inhabitants is an opportunity to learn the
traditions and creative skills of another culture and not
just an opportunity to get a good bargain. Further,
devel oping sensitivity as to what is considered to be
private in the local comunity is inportant. It would not
be proper for the visitor to stop and stare at sonething
considered to be strange or different when this behaviour
may be part of everyday life in the host community and/or
may be deenmed to be private. An awareness of differences
such as these is critical to avoid m sunder st andi ngs.

Tourism has proven to be a very lucrative market and

continues to grow at phenonenal rates in Peru. Despite
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envi able statistics, the growng body of literature on the
social, economc, environnental, and cultural inpacts of
tourism recognizes that tourist devel opnents of this type
are not always beneficial to host areas (Arlen, 2006, p.32)
as they may accentuate existing problens and/or create new

ones.

b. Econom ¢ Success of Tourismin Portugal

1. Tourismin Portugal

Tourism is an inportant, a developed sector of the
Portuguese econony. According to Proenca and Soukiazis
(2005), tourism accounts for about 8% of the national product
while 10% of the total |abor force. Freire (2006) reveals
that Portuguese tourism market has been nostly attracting
the lower-end of the global tourism visitors due to the
decrease in average daily spending by a tourist visiting
Portugal from $10 in 2005 to less than $7 in 2006. In this
context, it is also inportant to wunderscore the high
dependency of Portuguese tourism on a few European
countries. In 2006, five Eur opean countries wer e
responsible for 83.5 per cent of total tourist arrivals to
Portugal — Spain with 48.9 per cent, the UK 14.4 per cent,
Cermany 9.2 per cent, France 6.6 per cent and The

Net herlands 4.4 per cent (UN, 2006). In addition, Portugal
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ranked nunber 22 in the 2007 overall tourism conpetitiveness
i ndex (Bl ank and Chi esa, 2007).

Through the years, tourists to Portugal have nmade the
Algarve the major Portuguese tourism destination. The
significance of the Algarve in ternms of nights spent has
i ncreased through the years from 52.5 per cent of total
nights spent by tourists to Portugal in 2005 to 55.4 per
cent in 2006.

Two studies were conducted to assess the image of a
gr oup of countries i ncl udi ng Por t ugal as tourism
destinations. The first study was survey-based conducted by
Bal oglu and Brinberg in 2006 to study the image of 11
Mediterranean countries as tourism destinations. In this
study image is defined based on how tourists feel about
various destinations in ternms of the travel benefits they
seek.

Most  European Mediterranean destinations such as
Spain, Italy, France and Peru were perceived as exciting
and pleasant destinations. On the other hand, Turkey,
| srael and Algeria were perceived as unpleasant and
distressing destinations. Alternatively, Egypt and Mbrocco
were perceived as arousing and exciting, while Tunisia was
percei ved as sl eepy and gl oony. On the other hand, Portuga

was perceived as a relaxing destination. Another study was
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conducted to determne the effectiveness of tourism
mar keting effects of several countries ained at the US
tourism market. The study concluded that for the nost part,
the results of tourism pronotion efforts that several
countries such as Peru, Switzerland, Italy, Portugal and
Australia have directed toward the US market were |ess than
effective. In this context, the results of these efforts
for Portugal were worse than its conpetitors such as lItaly
and Peru. This reflects Portugal’s failure to reach the
hi gh-end of the gl obal tourism market owng to an
ineffective overall marketing strategy.

The popularity of Portugal as a tourism destination
continues to be based on its affordability, accessibility
and the friendliness of its people. Recently, however, the
Eur opean Conmm ssion has channelled significant anmounts of
noney into projects to strengthen the Portuguese econony.
As a result, prices in Portugal have gone up, edging ever
closer to the European average. In the process, Portugal
alnost lost its major conpetitive affordability advantage.
This fact, coupled with Portugal’s stereotypical sun and
beach image is nmaking matters even worse for the Portuguese
tourism industry despite its great potential. Thus a
systematic approach to deal wth problens facing the

Portuguese tourismindustry i s needed.
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2. Econom ¢ Contribution of Tourismin Portugal

Menber ship of the European Community and the chall enge
of integration into the huge European single market allied
to the traditional openness of the Portuguese econony have
al | contributed significantly to Portugal’s economc
growh. Since the integration of Portugal in the European
Community in 1986, the country always received the EU
structural funds for the econom c devel opnent and to help
reduce economc disparities between regions. The tourism
sector was not an exception and many progranmes have been
devel oped to support the growh and the conpetitiveness of
t he sector.

According to the Wrld Travel & Tourism Council (WTC
2000), travel and tourism are expected to generate PTE
5,120.1 billion (US$29.1 billion) of economic activity
(total demand) in the year 2000, growng to PTE9, 843.3
billion (US$60.4 billion) by 2010. Accordingly, Portugal
ranked nunber 11 in the 2000 tourism arrival index, neaning
it is on the top 20 international destination (Roe et. al
2004). Thus, Portugal being in the top 20 destinations in
the world in the year 2000, neans that the prediction of

Wrld Travel Tourism Council was achi eved.
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In 2003, tourismreceipts accounted for 4.5% of GDP in
Portugal (Essner, 2003). Wen an econom c industry acquires
nore than 3 percent of shared in the CGDP, it can be
considered an inportant sector of the econony. Accordingly,
the 4.5% share in GDP of tourismreceipts is evidence that
tourismhas a great econom c inpact in the country.

The econom c integration concept is a process through
which a group of sovereign nations have been increasing
their economc and political interdependence. Wth the EU,
econom c integration has reached a significant degree in
its devel opnent. The EU has al ready adopted a conmon narket
and is currently involved in efforts to consolidate the
Economic Monetary Union. The devel opnent of the European
integration has «certainly had significant inpacts of
various di mensions on the tourism sector.

The effects and chall enges derived from the w dening,
deepening and enlargenent of the EU, and those actions
relating to free circulation of people, capital, service
and goods, transport i beralization, conpetition,
envi ronment, enploynent, consumer protection, fiscal and
regi onal devel opnent have clear inplications for the
tourism sector. In analyzing these issues the nost
significant challenges resulting from the deepening of

European integration, covering different dinensions, e.g.
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regi onal , political and econom c, were explored and
anal yzed.

Attention should also be given to the economc role of
tourism In fact, tourism represents an i nport ant
contribution to the balance of paynents, investnent and
devel opnent, inconme and enpl oynent.

In  Portugal, the tourism sector directly and
indirectly provides jobs for around 261,600 people. It
accounts for 5.6 per cent of the Goss Donestic Product and
offers perspectives of growh. According to the WTC
bet ween 2000 and 2010, tourism and travel are estimated to
grow by 3.3 per cent per annum

Meanwhi | e, Portugal, as nmenber of the EU, has received
nore financial aid from the European Union (within the
Community Supporting Franmework — QCAI, QCAIl and QCAIII).
For instance, a total of PTE 65 billion has been approved |
in the EU for investnments on tourism in Portugal
(Theot 6ni 0, 2006,p.31). In this context it is hoped that in
the next few years the tourism sector nmay wtness an
i nportant developnent. In addition, the consolidation of
the European integration process may influence positively

t he devel opnent of the Portuguese tourism sector.
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3. | ssues of Tourismin Portugal

Tourism in Portugal has experienced significant
recessions that have affected the country. In the
Portuguese tourism proceedings from 2005 and 2006 the nain
topic arising is the recession faced by the sector. After a
growi ng dermand until 1988 the nunber of tourists started to
decl i ne. In 2005, Portugal had 19 mllion visitors.
Al though this is a significant figure for a country with a
popul ation around nine mllion, from 2005 to 2005 there was
a decline of 5%in the room occupation rate.

Many of the contributors identified factors that |ed
to the declining nunbers of tourists. There seens to be a
maj or difficulty in deal i ng W th t he key trend
devel opments. One aspect, which was not covered by any of
the contributions but has a great I npact on the
difficulties in adapting the tourism products to demand, is
the lack of marketing research. This is further confirnmed
by the absence of facts and figures fromthe governnent and
tourismindustry representatives.

Anot her I nport ant issue is the high [level of
gover nnment i ntervention. The mjority of the sector
representatives conplained about the limtations inposed by

the regulator. An exanple of this is the prohibition on
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selling wine by the glass in a country that is the seventh
w ne producer in the world.

According to the interviews, Portugal’s tourism is
only starting to cope up with global tourism and thus,
there is still a long way to go in that regard. Moreover,
Portugal’s tourism strategies seem to fall behind the
trends in tourism that’s why a tourism observatory is
established. In view of that, tourism cannot be devel oped
overnight, and Portugal has already nade considerable and
crucial efforts on the developnent of tourism but it

definitely needs to focus nore on nmarketing strategies.

4. Mar keting Strategies for Tourismin Portugal

According to Vasconcelos (2005,p.13) at the Xl
Congress of the Portuguese Hotel Association, the EU
advocates devel opnment progranms for the tourism sector in
order to support regional devel opnent.

The Por t uguese gover nnent under t he Comruni ty
Supporting Framework (QCA | and in the QCA 11), provided
i nvestnment programre to the sector, in order to increase
the performance of this industry. Wthin the QCA |
programme the  Tourism Fund, t he Portuguese entity

responsible for this sector’s financing resources supported
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nore than 550 investnent projects, with PTE-30 billion,
whi ch contributed to a gl obal investnent superior to PTE100
billion. The QCA Il programme supported investnent projects
to the anmpbunt of PTE 75 billion, which has contributed to
PTE 200 billion in associated investnents. Wth the
i nvestnment financing tourism programe, between 2006 and
2006, 564 investnent projects were approved, which led to a
gl obal investnment of nore than PTE 65 billion (Theotdnio,
2006) .

Aside from that, considerable steps on tourism
devel opnent made by the Portuguese governnent are inportant
to recognize. Giffin et. al. (2003, p. 174) stated:

The Portuguese governnment has targeted specific, as

well as generic, attractions, ranging from the 1998

i nt ernati onal exposition in Lisbon to the 2001

designation of Oporto as a cultural capital of Europe

to the 2004 hosting of the World Cup.

Wth that, the Portuguese governnment attenpts to stimulate
the productivity and conpetitiveness of the Portuguese
industry as well as its participation in the global market
and to develop new potentials of growh. These two nmain
goals have specific objectives for the industry, trade,

services and the tourismsector.
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c. Conparisons of the State of Tourismin Peru and Portugal
The SWOT anal ysis was conducted with the objective of
summarizing the main findings arising from the proceedings
anal yzed, and to assess the capabilities of the Peruvian
and Portuguese tourism sector to cope wth the mgjor
changes in the environnent. This wll be a useful
instrunment from which sone inplications taking place can be

dr awn.

1. SWOT Anal ysis of Peru's Tourismlndustry

Strengt hs

The strengths of Peru's tourism lie on its nature and
culture tourism Tourists are attracted by the adventures
of becoming one wth nature and the Peruvian culture.
Tourism organizations of Peru have mnade wuse of the
marketing strategies focusing on nature and culture. In
view of that, tourism authorities have also inplenented
policies on sustainable devel opnent, which is very crucial

if tourismwll play a vital role in Peru s econony.
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Weaknesses

The weaknesses of Peru lie on the common issues that have
been presented. The environnmental issue, although already
addressed is still persistent. This neans that although the
governnment has inplenmented prograns to protect Peru’s
envi ronment against tourists, still environmental problens
continue to exist. For instance, waste disposal and ani nmal
habi tat preservation on tourist destinations. However, the
socio-cultural issues surrounding tourism may becone a
maj or shortcomng for Peru's tourism as it is not yet
addressed. O her cultures may affect or nmar the socio-
cultural richness in the country. Accordingly, the socio-
cultural aspects of Peru are crucial in the continuous
operation of tourismas tourists are primarily attracted on
the culture and social practices of the Peruvians. Thus,
when it is lost due mainly to tourism itself, as other
cultures and practices my continue to influence the
Peruvian society, the result maybe drastic. Tourism
organi zations engage in preserving culture and tradition
for tourism which inplies that it could be just a show off
for tourists, which is not a strong strategy. Thus, the

| ack of strategies on the preservation of socio-cultural
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practices proves to be where weaknesses lay in Peru s

touri sm

Qpportunities

Al though faced with issues that have been its weakness,
Peru still has promsing opportunities to note. Tourism
organi zations in Peru such as the Pronotional Comm ssion of
Peru have stated that they are reviving ancient festivals
and are doing necessary actions to preserve culture and
tradition, which is of wvital interest for tourists. The
tourismindustry can generate significant anmount of revenue
for the country’'s econony. If the goal of the tourism
authorities succeeds, the one mllion per year tourists
could generate huge incone for | ocal and national

gover nnent s.

Thr eat s

The persisting environnental issues in spite of tourisms
effort to address them prove threat to Peru’'s tourism
Al though tourism organizations perceive that tourism and
ecology go hand-in-hand, the problem on environnental

i ssues, which are out of their control, is threatening.
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Mor eover, another threat to Peru’s tourismis the marketing
strategies of other tourist destination all over the world.
For instance, tourists destination in Asia are becom ng
nmore and nore conpetitive not to nention that the continent

has nore to offer for tourists.

2. SWOT Anal ysis of Portugal’s Tourismlndustry

Strengt hs

The key strengths of Portugal’s tourism industry
includes the follow ng: the developnent of a high quality
agro-tourism (but still with a low occupation rate
corresponding to the introduction stage of its life cycle),
golf resorts, and city and event pronotion |ike EXPO 98
(that attracted mainly Spanish and internal tourists) and
Porto European Capital of Culture 2001 The strengths
| argely depend on the social activities in the country,
whi ch generally attracts tourists. Mich of it is credited
on the central sport, football. The devel opnent of agro-
tourism has been in the neighbouring countries of Portugal
and thus, the country needs to conpete within the frame of
agro-tourism This can be done through the inprovenent of

rural areas in the region.
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Weaknesses

The analysis of the main strengths against the key
trends indicates a sector that depends too nuch on the
envi r onnent al changes such as the trend in tourism
arrivals. The recession in the late 1980s and early 2005s
seens to be caused by external factors that nmade clear the
weaknesses of the Portuguese tourism sector. The slow
recovery that started in 2006 not only confirms this
dependency but also the slow response from Portuguese
tourism entrepreneurs. Sone of the main constraints to this
incapacity to capitalize on the key trends are the excess
of governnental control, difficulties in reaching new
mar kets, and over-dependence on EU funds for investnents.
There are five considerable weaknesses of Portugal’s
tourism

First, Portugal as a tourist destination suffers from
an image problem It has a limted imge of being only a
“fun in the sun” destination

Second, the Portuguese donestic tourism market 1is
under devel oped and its potential is not realized.

Third, Por t ugal has many underdevel oped tourism
products which are becomng increasingly appealing to

growi ng segnents of the global tourismmarket place.
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Fourth, the main conpetitive weapon of Portugal in the
tourism market place has been traditionally based on
affordability. However, in recent vyears, Portugal becane
nore expensive due to its increased standard of living. As
a result, Portugal can no |onger conpete only based on
affordability.

Fifth, the Portuguese tourism pronotion efforts are
characterized by inconsistency in terns of their scope and

target.

Qpportunities

Wiile it is true that the Portuguese tourism industry
is suffering from some serious problens, its potential is
not in question. This is so, because a tourism observatory
has been created to nonitor trends in tourism regions,
which could affect the overall tourism panning and
strategies in the country. This could in turn make up for
ot her problens on tourism Moreover, tourismin Portugal is
al so generating efforts on reviving its culture to attract

touri sts.

Threats
The major threats to Portuguese tourism are the

inevitability of recession due to uncontrollable factors in
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the global tourism market. This is because the decline of
tourists in Europe is an external dilemm, which is out of
control of Portugal. Due to recessions, tourist arrival and

of course, tourists receipts experience recession as well.

3. Conparative Analysis
The SWOT analysis presented the economc state of
tourism in both countries. Thus, conparative analysis is
crucial in order to determ ne the econom c success of both
countries.
The SWOT conparison table help identifies the

differences and simlarities of the SWOT anal yses.
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SWOT Conparison table

SWOT Anal ysi s PERU PORTUGAL

St rengt hs Nat ure or Cul tural tourism
adventure and
cultural tourism

Weaknesses Envi ronnment al and Gover nnent contr ol

soci o-cul tura

| eads to

I ssues constraints, EU
dependence,
unsui t abl e
strategies
Qpportunities Mar ket i ng Touri sm
strat egi es, observat ory,
revival of ancient culture revival
festivals,
envi ronnent al
efforts
Threats Qut - of -control Tourism i ncone
envi ronnent al recessi on, decline
I ssues, soci o- of tourists,
cul tural gl obal tourism
degr adat i on, mar ket changes
i ntensive tourism
conpetition
The table identifies that the countries differ in
strengths and weaknesses, but are sonehow simlar on

opportunities and threats. It is
strengt hs and weaknesses are interna

them actually differ

I npor t ant
aspects,

given the different

to note that
whi ch makes

systens of tourism

in each country. Conclusively, the economc success of
tourism in Peru and Portugal Iies on their internal
strategy coupled wth the considerations of externa

factors that affect tourism

59




Econom ¢ Success of Tourism

The strengths of both countries lie on the type of
tourism they enploy. In Peru, nature or adventure tourism
attracts nore tourists while culture tourism is prom sing.
On the other hand, the strength of tourismin Portugal I|ies
on cultural tourismwith regards to its castles and other
hi st ori cal attractions. Por t ugal is considered as a
cultural centre in Europe given its historical position in
the history not only of Europe but of the world as well.

The weaknesses of the countries greatly differ. Peru s
weaknesses are on issues which are quite uncontrollable
while Portugal’s issues are nore controllable. In Peru,
environnental and socio-cultural issues persist, which are
consi dered as sonehow a very difficult issue to solve even
with perfect strategy. On the other hand, in Portugal, the
issues that are considered as weaknesses |lie mainly on
controllable factors. Governnment control that |eads to
restraints and EU dependence that I|eads to conplacency
could certainly be solved through right strategies and yet,
the establishnment of the right strategies is also
Portugal ’ s weakness.

On opportunities, the countries have both simlarities
and differences. First, simlarities on the efforts to
revive or further develop culture-related activities are

crucial on these countries whose histories are popular.

60



Econom ¢ Success of Tourism

Second, on differences, Peru' s opportunities are brought
about by its marketing strategies while Portugal on its
tourism observatory. These two are different because on
Peru, strategies are already established and inplenented
while on Portugal, strategies are yet to be created. In
this sense, opportunities are nore favoured on Peru than in
Por t ugal

Portugal’s tourism observatory is a yet pending
program that intends to facilitate on probing gl obal
tourism trends that affects specifically tourism in
Portugal. Also the observatory intends to nonitor the
devel opment of tourism in the country. This includes the
inpl ementation of policies, establishnment of marketing
strategies and the overall i npr ovenent of tourism
destinations in the country.

In view of what Portugal’s tourism observatory can do
on the operation of tourism in the country, it can be
expected that the success of the observatory nean success
for the tourismindustry.

Finally, the countries share quite simlar threats.
The decline of tourist 1is affecting tourism in the
countries. Perhaps, this is nmuch nore felt in Portugal due

to the already nentioned inefficiency of strategies. In
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Peru, there is the stress of threats on environnmental and
soci o-cul tural issues’ effects on tourism

Concl usi vel y, Peru and Portugal’s SWOT anal yses
yi el ded that the countries have hopes on further
devel opment of the tourismindustry. However, Peru seens to
be thriving nmore wth little or no help from external

organi zation, which is prevalent in Portugal.

V. Concl usi ons

Concl usively, the analysis attained the objectives and
answered the research questions, of which there are five
First, based on the experiences of Peru and Portugal, the
study found that tourism really contributes to economc
success. It should not be mstaken that econom c success
does not nean to be extravagant, but it nmeans to contribute
even just a little on the whole econony of the country. In
view of that, both tourism in Peru and Portugal have
contributed to the econony of the countries. The evidence
lies on the efforts towards inproving tourism

In response to the second research question, the
econom ¢ success of tourism happened in the 1960s in Peru
and only in the year 2000 although it experienced recession

in 2005. In Peru, the factors that |lead to the devel opnent
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of tourism are basically internal contrary to Portugal that
is basically external. Tourismin Peru is the by-product of
government efforts to industrialize the country while
tourismin Portugal is the by-product of EU integration.

In response to the third questions, the factors that
lead to the success of tourismin Peru and Portugal greatly
differ. In Peru, the factors include, the efforts of the
governnment and tourism organizations, neaning both public
and private sectors work together to pursue success. On the
other hand, the success in Portugal includes nostly
external factors. Only since the integration with the EU,
did Portugal cone up with tourism strategies. Therefore,
the recurring factor is EU integration. However, other
simlar factors include the type of tourism in the
countries, which fuels the success of the industry.

In response to the fourth question, Peru and Portugal
share quite the sane issues but different experiences. Both
countries face the followng issues: environnental, social
and cultural. Peru focuses nore on the environnental issues
and a bit on socio-cultural. Nevertheless, strategies nust
be revised. Portugal on the other hand, has not conpleted
strategi es addressing the issues.

Finally, in response to the fifth question, the

simlarities and differences in the economc success are
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determned. The simlarities include the following: on the
percentage contribution on the countries’ GDP, on the
effort on devel oping tourism and on the attention given to
tourism as an econonmic sector. The differences include the
fol |l ow ng: on strategies of developnment and on the

treatnment of tourismissues.

VI . Recommendati ons

Based on the characteristics of the Portuguese and
Peru tourism industry, in light of the analyses and the
results of this study, nine recomendations are advanced.
These recomendations are ained at Portuguese tourism
industry |eaders as they fornulate tourism strategies and
plans of actions to inprove the short-run and |ong-run
conpetitiveness of their industry:
1. Formul at e | ong-range strategic tourism
vi sions and pl ans.
2. Conduct image analysis to determne the
right image for the right market target.
3. Pronmote donestic tourism through organized

public service pronotions.
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4. Establish joint ventures with the private
sector and public sectors to pronote tourism products
such as cultural and historical tourism rura

tourism adventure tourism eco tourism and religious

tourism
5. Benchmar k t he tourism practices and
strategies of Peru and Portugal. Such benchmarking

efforts should focus on lessons learned in ternms of
how to broaden product offerings and i nage, in
addition to the role of private and public sectors in
the process of tourism

6. Establish joint ventures with the private
sector to nodernize the tourisminfrastructure.

7. Establish pronotional canpaigns ained at
regions where tourism has an advantage. These are
regions where the extent of tourist arrivals has
gai ned consi derabl e i ncrease.

8. View tourism activities, efforts, prograns,
action plans and strategies as an ongoing process in

need of continuous inprovenent
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Appendix A: Interview I nformation

| performed investigations in Evora, in order to relate my studies to a European context.
This 3 week period of independent research started on the 19" of March 2006 and ended
on the 6™ of April 2006. The interviews in Evora were conducted with 20 tourists, which
could be identified due to their outside features on the central square in Evora. The
internship duration for the Non Profit organization ” South American Explorers’ was 4
months it started on April 18th and ended September 10th, 2006. During this period |
conducted tourists, local people and Travel-agencies for the interviews. In the following
you will find the complete overview of the interviews in Evora and Cusco. Many of the
asked questions in the interviews relate to the research of my field-study, where |
researched about: How does tourism impact the third-world nation of Peru, in particular
the region of Cusco; and how can tourism practices be sustained, altered and improved

for all players involved?
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Appendix B: Questionnaire for the Touristsin Cusco and Evora

(The questions where asked in a free interview without mentioning the purpose for each
guestion)
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Question

Purpose

Where are you from?

To which age group do you belong?
0-15

15-30

30-45

45-60

Over 60

TUTUTUTU

Why are you visiting Cusco?

Do you prefer to visit historical sites and museums
or to beinvolved in outdoor activities like trekking
and rafting?

How did you hear about Cusco? W here did you

get your travel information’s from?

What did you expect?

Isit what you have expected?

What istypical for Cusco?

What are your particular interests and why?

How do you fed about physical improvements
made to cater for tourist needs such as toilet
blocks on the Inca Trail ?

How long are you going to stay?
P Lessthanaweek
P 1-2weeks
P 3-4weeks
P Over 4 weeks

To get a friendly start into the conversation and to
identify tourigt characteristics

Same purpose as above.

To find out which kind of travelling the tourist is
doing (recreationa tourism, sport tourism, eco-nature
tourism, ethno tourism, historical tourism), different
tourist have different needs, tourist planners try to
enhance the needs of the tourist by establishing
alternative travel kinds.

Same purpose as above.

Shows what kinds of stereotypes are present. What is
actually attractive in this area for tourists?

Places and traditions which can be examined in
particular.

Disappointment or satisfaction? Does what the
prospects promised exist here?

What does the tourist want to visit, and again what
kind of stereotyping exists about thisregion?

Find out if the cultural change is obvious for the
tourigs.

To find out if tourists are aware of infrastructural
changes and their attitudes towards these.

To compare with known statistics regarding visit
length

Appendix C: Analysis of the Questionnaire for Touristsin Cusco

Interviews were conducted with 100 tourists, which could be identified due to their outside features in and

around the Plaza de Armasin the city of Cusco.
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Typical answersincluded:

Where are you from?

P United States 18% of respondents
P England 15% of respondents
P Germany 12% of respondents
P Holland 11% of respondents
P Austraia 10% of respondents
P Canada 9% of respondents
P France 7% of respondents
b lsrad 5% of respondents
P Begium 3% of respondents
P Peru (non-Cusguefian) 3% of respondents
b ltay 2% of respondents
b Brazl 2% of respondents
P Argentina 1% of respondents
b Sovenia 1% of respondents
P Spain 1% of respondents
To which age group do you belong?
b 0-15 0% of respondents
P 1530 59% of respondents
b 3045 27% of respondents
P 4560 4% of respondents
P Over 60 10% of respondents
Why are you visiting Cusco?

To go to Machu Picchu

Climbing and trekking

For Inti Raymi

Rafting

To learn Spanish

TUUTUUUTUTU

Voluntary work

Econom ¢ Success of Tourism

To seeIncan higtorica stes

To meet local people and learn about Peru

Do you prefer to vist historical sites and museums or to be involved in outdoor activities like trekking and

rafting?
P Sport tourism

65% of respondents

b Historical tourism35% of respondents

How did you hear about Cusco? W here did you get your travel information’s from?

Travel agent brochures
Media/ TV Documentaries
Trave books

Friends

Magazines

Internet

TUTUUTUTTUTU

What did you expect?
P Toseellamas

b Traditiona activities and localsin traditional colourful clothing and work

b Mountainsto climb
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Cold

To need to adjust to the altitude
Pan flute players

Sharmans

Poverty

To learn Spanish

TUTUTUUTU

Isit what you have expected?

P No, | thought there would be hot water

P Thefood is different to what | expected

P Itisso beautiful, much better than | imagined

P Thereis so many dances and festivals all the time

P | am annoyed by all the beggars and children trying to sell postcards all thetime

P Too many women and children always want you to take pictures of them with alamb or a

[lama

P | was surprised by how western everyone looks and dresses

P Thenightlifeisraging and full of tourists everywhere - | love the free drinks

P Thereareless Peruvians around herethan | thought, everyone seems westernised

P I can't believe for US$3 | can have a 3 course mesl

P Theadtitude makes meill, I can’t walk up the stairs without getting puffed out
What istypical for Cusco?

b Pisco Sours

P Machu Picchu

P Incan Ruins

P IncaTrail

P Mountains

b Traditiona People

P Lots of parades and dances

What are your particular interests and why?

| love history

| liketo travel and meet new people

| like sightseeing and new places

| wanted to learn Spanish

| always wanted to see Machu Picchu

| like trekking and being outdoors

| am travelling all around South America

TUTUTUUTUTU

How do you feel about physical improvements made to cater for tourist needs such as toilet blocks on the
Inca Trail?
P  Preference for untouched historical sites 78% of respondents
P Welcoming of infrastructural changes 22% of respondents
P (Additional comments — | wouldn't do it again because of the touristy nature)
23% of respondents

How long are you going to stay?

P Lessthan aweek 48% of respondents
P 1-2 weeks 33% of respondents
P 3-4 weeks 16% of respondents
P Over 4 weeks 3% of respondents
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Appendix D: Analysis of the Questionnairefor Touristsin Evora

Interviews were conducted with 20 tourists, which could be identified due to their outside features in and
around the Plaza de Armasin the city of Cusco.

Typical responsesto the questions included:

Where are you from?
P Germany 30% respondents
P Spain 25% respondents
P Holland 25 %respondents
P Begium 10%respondents
b ltay 5% respondents
b Sovenia 5% respondent
To which age group do you belong?
b 0-15 0% of respondents
P 1530 30% of respondents
b 3045 40% of respondents
P 4560 20% of respondents
P Over 60 10% of respondents
Why are you visiting this place?
walking and trekking
for relaxation

to see historical sites
To learn the language
To meet local people

TUTUTTUTU

Do you prefer to vist historical sites and museums or to be involved in outdoor activities like trekking and
rafting?

P Sport tourism 45% of respondents

P Historical tourism 55% of respondents

How did you hear about the area? W here did you get your travel information’s from?
Travel agent brochures

Travel books

Friends

Magazines

Internet

TUTUTUTU

What did you expect?

Historical stes
Lovely people
Nice weather
Nice food
Traditional crafts

TUTUTUTU

Isit what you have expected?
P No, | thought there would be better weather
P Itisso beautiful, much better than | imagined
P Tomany tourists
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P Tourig places aretoo expensive
P  Tomany robbers, | don't feel save

What istypical for thisregion?
P Thefood, especially made of fish
P Thecastle and theruinsaround
P Many trekking paths

What are your particular interests and why?
P 1lovehistory
P 1 liketo travel and meet new people
P 1 like sightseeing and new places

How do you feel about physical improvements made to cater for tourist needs?

P Welcoming of infrastructural changes 50% of respondents
P  Preference for untouched historical sites 50% of respondents

How long are you going to stay?

P Lessthan aweek 75% of respondents
P 1-2 weeks 15% of respondents
b 3-4 weeks 10% of respondents
P Over 4 weeks 0% of respondents

Touri sm
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Appendix E: Questionsfor the Travel Agencies

(The questions where asked in a free interview without mentioning the purposes of each
guestion)
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Question

Purpose

What kind of tourist attractions do you offer?

What are the most popular choices made by the
different kinds of travellers?

What languages are you and your tour guides are
speaking?

What destinations do tourists know about when
approaching you for travel advice?

Whereisthe averagetourist from?

How do you advertise?

What traditional events do you offer?

Isthisalocal company?

Areyou working with foreign travel agencies?

Do you have any interactions with governmental
personnel in regard to tourism planning, and if so
can you describe these interactions?

Do you know of other individuals or private
organisations that consult with governmental
departments in relation to tourism planning or
policy making? Can you give an example of
where this has occurred? If not, why do you
believe governmental departments do not or have
limited consultation with involved parties when
creating tourism policies?

To find out which kind of travelling the tourist is doing
(recreational tourism, sport tourism, eco-nature
tourism, ethno tourism, historical tourism), different
tourist have different needs, tourist planners try to
enhance the needs of the tourist by establish alternative
travel kinds.

Places which can be examined in particular. What did
already happen to be up to date with tourist interests?
How they try to accomodate tourist needs

This shows where the stereotyping is being produced.
Internet resources, travel books, travel agencies, TV-
Programs...

Shows which kind of tourist can be targeted.

Shows what kinds of stereotypes are present. How
they sl it. What is actually attractive in this area for
tourists?

For example native dance shows, riding on Ilamas and
donkeys. To find out which traditions are being sold to
tourigs.

To see if the agency is owned by a foreign company,
this will be helpful to see if native people are
employed.

Same purpose as above

To determine the public perception of the political
impact of tourism.

Same purpose as above

Appendix F: Analysis of the Questionnaire for the Travel Agencies
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Interviews were conducted with 25 people working in travel agencies or tour operators in and
around the Plaza de Armas in the city of Cusco.

Typical responses to the questions included:

What kind of tourist attractions do you offer?

Inca Trail Treks to Machu Picchu
Alternative Treks to Machu Picchu
Train and guided tours of Machu Picchu
City Tours and Museum visits

River rafting trips

Manu Park Jungle Tours

Domestic and international flights

TUUTUTUUUTUTU

What are the most popular choices made by the different kinds of travellers?
P The majority of tourists are younger travellers, and want to be active (Sport
tourism)
P Young single travellers often choose trekking or rafting trips, often motivated by
price and seeking adventure
P Older travelers choose City tours, museums visits and atrain trip to see Machu
Picchu (historical tourism)

What languages are you and your tour guides are speaking?

P English 100% of respondents
b Cagédlano (Spanish) 100% of respondents
P Quechua 80% of respondents
P Geman 24% of respondents
P French 20% of respondents
P Dutch 8% of respondents
P Japanese 4% of respondents

What destinations do tourists know about when approaching you for travel advice?
P Machu Picchu
P IncaTrall
P Rafting

Where isthe average tourist from?
American
Canadian

English

Australian
German

Dutch

Isradi

TUUTUTUUUTUTUTU

How do you advertise?
b Signs 100% of respondents
P Flyers 40% of respondents
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P Internet adverts 24% of respondents
P Travel books 12% of respondents
P Loca TV 4% of respondents

What traditional events do you offer?
P Qosgo Native Folk Dance Centre
P Sharmanism Ceremonies and San Pedro Cleansing Rituals

Isthisalocal company?

P Yes 52% of respondents

P No 48% of respondents
Are you working with foreign travel agencies?

P No 72% of respondents

P Yes 28% of respondents

Do you have any interactions with governmental personnel in regard to tourismplanning, and if
so can you describe these interactions?
P No 100% of respondents

Do you know of other individuals or private organisations that consult with governmental
departments in relation to tourism planning or policy making? Can you give an example of
where this has occurred?

P Yes noexamplegiven 64%  of respondents

P No 36%  of respondents

P Yes, examplegiven 0%  of respondents

If not, why do you believe governmental departments do not or have limited consultation with
involved parties when creating tourism policies?

Information is not supplied to agencies

No organisation by governments for the consulations

A lot of paperwork would be involved and this takes a long time

No resources or money for consulting

The government doesn’t ask people— 1 would beinvolved if | was asked

TUTUTUUTU
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Appendix G: Questionnaire for the Local People

(The questions where asked in an free interview without mentioning the purpose for each question
Interviews were conducted with 100 tourists, which could be identified due to their outside featuresin and

around the Plaza de Armasin the city of Cusco.

How long have you been living in Cusco?
What languages do you speak?

Do you wear traditional clothes?

What cultural changes can you seein your area?

Areyou working in the tourism industry?

Do you like going to tourist places?

Do you have foreign contacts?

What do you think tourists most like to visit?

Do you still follow traditional cultural practices?

If so- in what way?

Do you think tourism isimportant for your region?

What kind of positive and negative impacts do you
believe tourists have?

Have you ever had any interactions with Peruvian
government departmentsin regard to tourism
practices?

Areyou aware of current tourism policies and how
do you feel about them?

How do you believe the government supports
tourism?

What are mistakes of the government?

Question Purpose

Where are you from? To get afriendly start into the conversation.
P Cusco
P Village nearby To determine the ties the person has to the community.
P Restof Peru

To seeif the person adapted foreign customs, and also
to seeif thelocal dialect is ill being spoken.

To find out if the person isrelated to its culture and
lives the culture and tradition.

This shows what impact the tourism locally has..

Thisshows if the person isin any kind interrelated to
tourism and depending on it.

I's the person avoiding tourists or enjoys mixing up
with them?
Same purpose as above.

Shows what kinds of stereotypes are present. What is
actually attractive in this area for tourisgs?

Shows the interrel ation to the native tradition.

This shows the opinion of the person about tourism
and if the people know about the impact of tourismin
their region.

Same purpose as above.

To determine the public perception of the political
impact of tourism.

Same purpose as above.

Same purpose as above.

Same purpose as above.
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Appendix F: Analysis of the Questionnaire for the L ocal People

Interviews were conducted with 50 local people be identified due to their outside features in and around the
Plaza de Armas in the city of Cusco.

Typical responsesto the questions included:

Where are you from?
P Cusco 55% of respondents
b Village nearby 40% of respondents
P Rest of Peru 5% of respondents
How long have you been living in Cusco?
P All mylive 52% of respondents
P 10 years and over 24% of respondents
P 5-10years 18% of respondents
P 1-5years 8% of respondents

What languages do you speak?
Spanish
Quechua
English
German
French

TUTUTUTU

Do you wear traditional clothes?
P Yes, | doevery day 36% of respondents
P Yes, only for events 56% of respondents
P No, never 8% of respondents

What cultural changesvan you seein your area?

P Many touristsin Bars and Restaurants
P Many Fast-food chains and western food
P Tosexydressed local girls
P Many drunken people at night on the streets
P  Rockconcerts
P Drugs
P Prostitution
Are you working in the tourism industry?
P Yes 38% of respondents
P No 62% of respondents

Do you like going to tourist places?
P Yes 86% of respondents
P No 14% of respondents
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Do you have foreign contacts?
P Yes 24% of respondents
P No 76% of respondents

What do you think tourists most like to visit?
P Machu Picchu
P  The Temple of the Moon
P Thelnti Raymy Festival
P Camino del Inka ( the Incatrail)

Do you still follow traditional cultural practices?
P Yes 76% of respondents
P No 24% of respondents

If so- in what way?
P Member of atraditional -dance club
P Regular Shamanism cleaning sessions
P Local parades and dances

Do you think tourismisimportant for your region?
P No 52% of respondents
P Yes 48% of respondents

What kind of positive/ negative impacts do you believe tourists have?
Negativ

Many drugsin the city

Pricesrises

Western to sexy clothing for young people

No Cusguefiansin the bars around the plaza
Prostitution

Thief’'s

Beggars

TUTUTUUTUTU

Positiv

Infrastructure improves

The government gets more money
Better social services

Western fast food

Intercultural exchange

The need to learn languages

TUTUTUTUTU

Touri sm

Have you ever had any interactions with Peruvian government departmentsin regard to tourism practices?

P No 100% of respondents
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P Yes 0% of respondents

Are you aware of current tourism policies and how do you feel about them?

P No 100% of respondents
P Yes 0% of respondents

What is the government doing wrong?

Government cares more about money then the local people

Aiming mass tourism iswrong

Restricted access to local churches and historica sight

Pricerises

Local people have no power in interacting in local policies

The environment gets destroyed by mass-tourism

Cusco receives lots of money of the government, whilst villages around don’t receive any
money

TUTUTUTUUTU

Additionally some of the respondents said that they hope that Garciais able to change the
tourist situation, whilst most of the respondents mentioned, that they don’t believe, that
Garciais able to make significant changes.

How do you believe the government supports tourism?
P It Improvesthe infrastructure

P It provides better social services
P With money made of taxes
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