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Appendix 3.1: Morphological scheme
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Morphological scheme

Iconic shape Yes No

Pallet layers 4 5

Shape Round Square

Shoulder

Ribs Many (>7) Average (5-7) Little (<5)

Rib shape Horizontal Skewed Curved Combination

Ribs visible (or behind label) Yes No Partly

Step-in protection for label Yes No

Decoration Label Sleeve

Decoration shape



Appendix 3.2: Ideas category: Iconic shape - family

A-3.2

1)
The first idea in the family shape is a square version 
of the already designed bottle. The silhouette of the 
bottle is similar as for example the other bottles in 
the HDPE family, only the shape is square instead of 
round. This makes less empty space in a six-pack, so 
the bottle can be smaller than the round version. This 
is a good alternative for if the 82,6mm bottle turns out 
not to be sufficient but the family shape will still be 
needed to be kept.

2)
The next idea isn’t actually the same as the iconic 
family shape, however it is based on the family shape. 
It is more round and has a different organization of 
the ribs. The curved ribs aren’t in the narrowing but 
around the label area. In the narrowing are straight 
ribs and no ribs are placed beneath the narrowing. 
Because the bottle isn’t actually according to the 
shape of the other HDPE bottles but based on that 
shape, this may not be the best option to go for. If 
turns out that both the 82,6mm round and the square 
version of the bottle are not sufficient, this may be an 
alternative which looks a bit like the rest but 

3)
The next bottle is already according to the shape of 
the other family bottles, but this one is based on four 
layers on a pallet instead of five. This makes the bottle 
higher and smaller than the versions based on 5 layers 
on a pallet. 
Because of the higher bottle with the smaller width, 
the bottle looks very different than the ‘normal’ 
version. This makes the bottle doesn’t look like a milk 
bottle, and is not appealing. Therefore this may not be 
a good option to develop.



Appendix 3.3: Ideas category: Iconic shape - non family

A-3.3

1)
The next idea is a rounded bottle. The bottle is round 
in shape and in silhouette. This makes the bottle icon-
ic, but also not looks like a milk bottle. Milk bottles 
are straighter; the amount of curvature is this bottle 
is too high compared to other milk bottles. Therefore 
this idea is not a good option to further develop as a 
concept. 

2)
The next idea also is a curved design. It is more 
straight than idea 5, and might look a bit like a milk 
bottle. Although at this idea it looks like the bottle is 
being squeezed in the middle which doesn’t give a 
strong perception, what is important for milk. There-
fore this idea is not suitable for further development. 

3)
Although the silhouette for this idea is more generic, 
the bottle is made iconic by an iconic embossment. 
The logo is embossed in the top of the bottle, and a 
grass pattern is embossed in the bottom of the bottle. 
The grass gives a dairy feel while the logo shows the 
brand of the product. Including an embossment in the 
concept might be an option, but is not necessary to 
making the bottle iconic. 



A-3.3

4)
This idea has a handle where the bottle can be hold by 
the consumer. The decoration is curved what makes 
the bottle extra iconic. The handle is to make pouring 
from the bottle easier. The handle might be conven-
ient but will probably cause a significantly lower bottle 
performance, and larger dimensions. Therefore this 
might not be the best option to develop. 

5)
The next bottle has a narrowing which makes the bot-
tle iconic. The silhouette of the bottle is different com-
pared to competitors, and no matter what decoration 
type is used, the silhouette stays visible. The narrow-
ing from this bottle, in combination with the curvature 
of the ribs is a good option to develop further. 

6)
The next bottle has a neck which makes the bottle 
iconic. The neck of this bottle gives the bottle a differ-
ent silhouette than competitors and is a recognizable 
feature of the bottle. This makes the neck a good 
element of this bottle to use in further development of 
the concept. 



A-3.3

7)
The iconic part of this idea are the three large ribs in 
the middle, this makes the bottle recognizable for the 
consumer. Only sleeves can be used as decoration for 
this bottle because a label will block the ribs from be-
ing visible. The large ribs might be a option to further 
develop in the concept, but if the bottle can be made 
iconic in a different way that is also sufficient. 



Appendix 3.4:  Ideas category: Iconic decoration

A-3.4

1)
This idea works with a combina-
tion of decoration and the ribs in 
the bottle to make the bottle icon-
ic. There was tried to make the 
bottle less iconic by making the 
decoration generic. Although be-
cause the ribs also make the bottle 
a bit iconic, the generic decoration 
didn’t change the look that much. 
Therefore this idea is not suitable 
for further development. 

2)
At this idea the same was tried as 
in the first idea that by a com-
bination of ribs and decoration 
the bottle would become iconic. 
In this idea was tried to cover up 
some of the ribs in the generic 
version. Although some of the 
ribs are covered, the ribs are still 
visible which gives the same prob-
lem as the first idea, and makes 
the idea not suitable for further 
development.  

3)
For this idea was tried to make 
difference by applying different 
heights of labels, in different 
depths of the bottle. It turned out 
that this kind of difference doesn’t 
make the difference needed to 
make the iconic bottle look iconic 
just by decoration type. 



A-3.4

4)
For the next idea the Campina 
logo was added to make the 
bottle more iconic. The rest of 
the decoration is the same as the 
generic bottle. The logo above the 
label makes the bottle indeed look 
more iconic, but more is needed to 
make a big difference between the 
iconic and generic version. 

5)
Here was tried if adding a small 
horizontal label makes the bottle 
more iconic. This was tried in 
combination with a semi-iconic 
bottle shape, where the bottle is 
straight forward but with an inter-
esting shape. Where was tried to 
make the generic version still look 
generic, and the iconic version 
look iconic by the combination. 
The small label makes the bottle 
look a bit more iconic, although 
on this place on the bottle and in 
combination with the bottle shape 
the difference with the generic 
version is tiny. 

6)
For this idea another attempt 
was done at adding the logo as at 
sticker to the normal label. Here 
was tried to make more difference 
between the iconic and generic 
version to differ the place of the 
label, and add a small deepening 
with the contour of the Campina 
logo on the place of the sticker. 
By making the labels on different 
heights, and placing the generic 
label on the place of the deep-
ening of for the logo sticker, the 
difference between the iconic and 
generic version of the bottle is in-
deed bigger, but still this is not an 
stand-alone option and has to be 
combined with other elements. 



A-3.4

7)
For this idea a different deco-
ration type was used to make 
the branded bottle iconic. A full 
body sleeve was used to make 
the difference with the ‘normal’ 
label for the generic version. The 
difference clearly visible between 
both versions. This makes the full 
body sleeve an option for further 
development. Only thing is; a (full 
body) sleeve is more expensive 
than a label. This makes that good 
options with labels get priority 
relative to this idea. 

8)
Here was tried to make a differ-
ence between by still having an 
iconic bottle shape. The iconic 
version of the bottle has large 
(iconic) ribs on top, and the label 
below. The generic version has the 
label covering the iconic part of 
the bottle, which makes the differ-
ence. The difference also is visible 
between both versions; the only 
problem is that if the label of the 
generic version of the bottle can 
be dented inside the large ribs, 
which reveals the iconic part of the 
bottle again. 

9)
For this idea was tried to combine 
the Campina logo sticker with a 
small label. Also here the generic 
version has the label placed on a 
different place on the bottle relat-
ed to the iconic version of the bot-
tle. By combining the label, logo 
sticker and small label the iconic 
version of the bottle looks more 
iconic than the three not com-
bined. Although this still doesn’t 
give the difference needed. 



A-3.4

10)
For this idea the shape of the 
label was differed compared to 
the generic version of the label. 
By a different the label shape the 
bottle really looks different than 
the standard label. This makes this 
version a good option to develop 
further as a concept. Because the 
decoration is still a label the costs 
will not be significantly higher. 

11)
Here another attempt was made 
to combine the normal label with 
a small label. Here the small label 
will be placed in the bottom and 
will be printed with a grass print. 
This is an alternative to the iconic 
by shape version where grass was 
embossed in the bottom of the 
bottle. This idea doesn’t give a sig-
nificant change in looks compared 
to the generic version of the bottle 
and is therefore not sufficient for 
further development. 



Appendix 3.5: Ideas category: Generic

A-3.5

1)
This bottle is made for 4 pallet layers instead of 5. 
Therefore the bottle is high, which doesn’t make it 
look like a milk bottle. Therefore the idea is not suita-
ble. 

2)
This bottle is made for 4 pallet layers instead of 5. 
Therefore the bottle is high, which doesn’t make it 
look like a milk bottle. Therefore the idea is not suita-
ble. 

3)
Suitable



A-3.5

4)
This bottle is made for 4 pallet layers instead of 5. 
Therefore the bottle is high, which doesn’t make it 
look like a milk bottle. Therefore the idea is not suita-
ble. 

5)
This bottle has kind of an iconic bottle shape because 
of the large neck. Therefore the idea is not suitable. 

6)
This bottle has kind of an iconic bottle shape because 
of the shaped neck. Therefore the idea is not suitable. 



A-3.5

7)
This bottle has kind of an iconic bottle shape because 
of the deep ribs. Therefore the idea is not suitable. 

8)
Suitable.

9)
Suitable.
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10)
Suitable.



Appendix 4.1: Technical drawing concept 1

A-4.1
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Appendix 4.2: Pallet patterns concept 1
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Appendix 4.3: Label print proposals

A-4.3

Straight branded label concept 1,2 &4

Branded label concept 3

Generic label concept 3 & 4



Appendix 4.4: Technical drawing concept 2

A-4.4
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Appendix 4.5: Pallet patterns concept 2
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Appendix 4.6: Technical drawing concept 3

A-4.6
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Appendix 4.7: Pallet patterns concept 3
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Appendix 4.8: Technical drawing concept 4

A-4.8
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Appendix 4.9: Pallet patterns concept 4
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