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Abstract 
Fake news is misleading and can be used to let people be afraid about crimes. Therefore, in 

this study is researched which factors influence the relation between fake news and fear of 

crime. The Risk Information Seeking and Processing Theory explains how people perceive 

risks, it consists of the variables Information Sufficiency, Self-Efficacy, and Perceived 

Realism. In this study is researched if those variables can explain the influence of fake news 

on fear of crime. 290 people participated and either got a fake or real news message. 

Afterwards, participants received a questionnaire in which Information Sufficiency, Self-

Efficacy, Perceived Realism, and Fear of Crime were measured. No mediation effect resulted, 

however there were significant relationships between Self-Efficacy and Fear of Crime and 

between News Message and Perceived Realism. This indicates that people with high self-

efficacy have lower fear of crime and that a fake news message is seen as less real.  

Keywords: fake news, fear of crime, information sufficiency, self-efficacy, perceived realism  
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1. Introduction 
Nowadays, people have more options to read the news than earlier, this can be on mobile 

phones, tablets, and laptops. Research shows that people are influenced by media content 

(Boda & Szabó, 2011; Callanan & Rosenberg, 2015; Grabe & Drew, 2007). Unfortunately, 

there is also fake news that can influence people (Zhang & Ghorbani, 2019). Fake news is 

ambiguous and misleading news that is intended to give people a different opinion about a 

subject. For example, people think that Trump became president of America because of fake 

news during the elections. According to Zhang and Ghorbani (2019) people posted on Twitter 

that world leaders stood behind Trump or that Hillary Clinton, the opponent of Trump, was 

involved with criminal activities.  

 Furthermore, fake news is used to play on people’s emotions about certain subjects. 

Fake news can be created to let people be afraid about crimes. Some people are afraid of 

crimes while they never experienced a crime in their lives (Aborisade, 2017). Curiel and 

Bishop (2018) stated that it is not clear what kind of role news messages have in influencing 

the fear of crime. Callanan (2012) reported that the use of more violent media messages is 

associated with a higher fear of crime. Furthermore, studies show there are factors that 

influence the association of news content and fear of crime (Heath & Gilbert, 1996; Callanan, 

2012). However, there are few recent studies about fake news and fear of crime. So in the 

present study the focus lies on the following research question: which factors influence the 

relation between fake news and fear of crime?  

 

1.1 Theoretical framework 
There are different factors that can influence the relation between fake news and fear of 

crime. One demographic factor that was researched is the influence of gender on the 

association between fake news and fear of crime. Women were more fearful than men after 

reading the newspaper about crimes (Callanan & Rosenberger, 2015). Another factor that 

influenced the relation between fake news and fear of crime was age. Younger participants 

were more fearful than older people (Callanan, 2012; Callanan & Rosenberg, 2015). On the 

contrary, in the study of Griffin, Dunwoody and Neuwirth (1999) older people were more 

fearful than younger people. 

 Moreover, being a victim of crime influences how much fear people have of crimes. 

People who have been a victim of crime will rely on their memories when reading about 

crimes in the news and are therefore are less influenced by fake news messages (Gerbner, 
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Gross, Morgan, & Signorielli, 1980). People who have never been a victim of crime will be 

more influenced by fake news messages and will have more fear of crimes. Furthermore, it 

depends on how often you read the news. Research has shown that the more often people 

watched television, the more fear they had of crimes (Boda & Szabó, 2011; Romer, Jamieson, 

& Aday, 2003). The question remains if this is the same for reading fake news online.  

 In addition, the content of a fake or real message has an influence on how people 

perceive a message (Grabe & Drew, 2007). People base their opinion about a message on the 

source (Dechêne, Stahl, Hansen, & Wanke, 2010). People perceive messages with a source as 

more credible (Koch & Zerback, 2013). Furthermore, an analysis of what is seen as real and 

fake news messages, like Trump’s fake messages, showed that real news messages have more 

details and are more specific than fake news messages (Dey, Rafi, Hasan, Arko, Chakrabarty, 

2018).  

 Moreover, fake news messages about crimes have an influence on how people 

perceive risks (Renn & Benighaus, 2013). According to the Extended Parallel Processing 

Model people have more fear if they perceive a threat as high (Jingyuan, & Smith, 2016). 

Moreover, Witte (1994) showed that The Risk Information Seeking and Processing (RISP) 

theory explains how people perceive a threat when reading messages about the risk (Griffin, 

Dunwoody, & Neuwirth, 1999). According to a meta-analysis of Yang, Aloe, and Feeley 

(2014) the RISP theory has an explanatory power in analyses of 15 studies. The theory entails 

three important factors that influence people’s search for information.  

 The main factor is Information Sufficiency, the amount of knowledge someone needs 

to have enough information to deal with a threat (Griffin, Dunwoody, & Neuwirth, 1999). 

According to Yang, Aloe and Feeley (2014) especially current knowledge about a risk has 

impact on how much information people still need. The more people are in need for 

Information Sufficiency the more they will search for information. According to Griffin, 

Dunwoody, and Neuwirth (1999) the other two factors are influencing the relation between 

Information Sufficiency and Risk Information Seeking and Processing. One of those factors is 

Information Gathering Capacity, which involves the perceived ability of seeking information 

to a threat. This factor is considered to moderate the relation between Information Sufficiency 

and Risk Information Seeking and Processing. The last factor is Relevant Channel Beliefs, 

which entails how real a message is perceived by people. Relevant Channel Beliefs is 

considered to mediate the relation between Information Sufficiency and Risk Information 

Seeking and Processing. 
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 The RISP theory assesses that affective responses lead to information seeking, 

however it is not researched if information seeking has an influence on affective responses, 

like the fear of crime. Therefore, the purpose of the current study is to examine if Risk 

Information Seeking and Processing has an influence on people’s fear of crime when reading 

fake news. According to Yang et al. (2011) people will avoid information when their 

information sufficiency is high. However, there is no research on how information sufficiency 

influences people’s fear of crime when they read a fake news message. Therefore, the first 

sub-question is composed: “Does information sufficiency have an influence on fear of crime 

in general?”  

 Moreover, the higher people perceive their Information Gathering Capacity or self-

efficacy to find information, the more control they believe to have when reading a fake news 

message (Griffin, Dunwoody, & Neuwirth, 1999). People with higher self-efficacy would rate 

their ability to see if a message is fake as higher and will have less fear of crime when reading 

a fake news message. Furthermore, based on the Relevant Channel Beliefs people will make 

an opinion about the reality of a message. A higher level of perceived realism is associated 

with more fear of crime (Potter, 1988). If people read a fake news message they perceive this 

as not real and will therefore have a less fear of crime.  

 Altogether this influences people’s Risk Information Seeking and Processing behavior 

and how people examine a fake news message. Therefore, the second sub-question can be 

proposed: To what extent do Information Sufficiency, Self-Efficacy, and Perceived Realism 

mediate the influence of real or fake news on fear of crime? The conceptual model of this 

mediation is presented graphically in Figure 1.  

 
Figure 1. Conceptual Model.  
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2. Method 

2.1 Participants and Design 
2.1.1 Design. The study had a one-factor between-subjects design with the independent 

variable News Message (real versus fake) and the dependent variable Fear of Crime. This 

study included two conditions, participants either got the Experimental or the Control 

Condition. In one condition participants read a fake news message (Experimental Condition) 

and in the other condition people read a real news message (Control Condition). Fear of 

Crime is influenced by the real or fake news message. The independent variables Information 

Sufficiency, Self-Efficacy and Perceived Realism mediate the influence of News Message on 

Fear of Crime.  

 

2.1.2 Participants. Participants were asked to take part in this study or signed up themselves. 

People could sign up via Facebook, LinkedIn, or the Sona System of the University of 

Twente. It was based on convenience sampling, because only participants who had access to 

these sites could participate. The participants via the Sona System could earn credits after 

taking part. Participants who did not take part via this system were participating voluntary. 

290 participants took part in this study (236 females, 52 males, 2 other), with a mean age of 

21 (SD = 4,13). 20.7% of the participants had a Dutch nationality (N = 60), 72.4% of the 

participants were German (N = 210), and 6.9% had another nationality (N = 20). The 

participants were randomly divided in either one of the conditions. 137 participants got the 

Experimental Condition and 153 participants got the Control Condition. 57 participants 

reported they had been a victim of crime and 233 reported they had not been a victim of 

crime. 

 

2.2 Procedure 
Participants got a link in which they were redirected to the Qualtrics website. Requirements 

for participation were being 18 years or older and people could read English. First, 

participants were shown an informed consent in which they were informed about the study 

(see Appendix A). They were informed that the study was about perception in crime and that 

they would get a short text and several questions about that text. Participants were asked to 

read it carefully, not to think too much before giving an answer and they were notified that 

there is no right or wrong. They were informed that the data would be treated confidential and 

anonymously and they could withdraw from the study at any time without a reason.  
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 After the informed consent, participants got either the text from the Experimental 

Condition, which was the fake news message or from the Control Condition, which included 

the real news message. Participants did not know which one they received. Afterwards, they 

were given a questionnaire containing 45 questions (see Appendix B). Finally, participants 

were thanked for participation and it was explained to them that there were two conditions in 

this study. Both conditions were explained so people knew afterwards which condition they 

had. Again participants were told their answers would be treated confidential and if they 

wanted to know more about the research, they could contact the researcher via the included 

email address (see Appendix B).  

2.2.1. Measures. First, there were three questions asked about demographics, which consisted 

of age, gender and nationality (see Appendix B). After these two questions were asked about 

information sufficiency with a scale ranging from zero to 100 (Griffin, Neuwirth, Dunwoody, 

& Giese, 2004). This had a correlation of -.35, in the current study the two question had a 

correlation of -.26. One example question was: “…how much do you think you currently 

know about the risk from robbery?”.  

 Then, the general self-efficacy scale with ten questions was used (Schwarzer & 

Jerusalem, 1995). The items were measured with a Likert-scale ranging from “1=not at all 

true” to “4=exactly true”. Cronbach’s alpha ranged from .76 to .90, which is in accordance 

with the current study. Cronbach’s alpha was .83 and Guttman’s reliability was .84. One 

example of a self-efficacy item is: “I can solve most problems if I invest the necessary 

effort.”.  

 Then, the scale about Perceived Realism of Cho, Chen, and Wilson (2012) was 

applied. Instead of using the word ‘ad’ here ‘news message’ was used to be more applicable 

to this research. Furthermore, one question: “The audio elements of the ad were realistic.” was 

deleted, because there were no audio elements in this research. The items were measured with 

a Likert scale ranging from “1=strongly disagree” to “5=strongly agree”. Cronbach’s alpha 

was .86 and Guttman’s reliability was .87. One example item was: “The news message 

showed something that had really happened.”.   

 Afterwards, the dependent variable Fear of Crime was measured with a scale of 

Melde, Taylor, and Esbensen (2009). This scale consisted of eight items, which were 

measured with a Likert scale ranging from “1 = not at all worried” to “5= very worried”. In 

two items the word ‘school’ was added since a lot of students who filled in the questionnaire 

did not have a job. An example item was: “Having your things stolen from you at 

school/work.” Cronbach’s alpha was .89 and Guttman’s reliability was .90.  
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 Finally, two control questions were added to this questionnaire. The first question was 

“Have you ever been a victim of crime?”, which could be answered with yes or no, to see if 

people who have been a victim of crime read the news differently than people who have not 

been a victim of crime. The other question was “How often do you read the news online?”, 

which had a scale ranging from “1= a few times per day” to “4= a few times per month”, to 

see if the amount of time spent on reading the news had an influence on participants. The two 

items had a correlation of -.14.  
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3. Results 
3.1 Descriptive Analysis  
The means, standard deviations and correlations of the variables are presented in Table 1. 

There are no strong correlations between the variables, however there are several significant 

relationships. Fear of Crime has significant relationships with Age [r (289) = -.18, p = .01], 

Gender [r (289) = .23, p = .01] and Nationality [r (289) = .23, p = .01], as can be seen in 

Table 1. Therefore, regression analyses are conducted with independent variables Age and 

Gender and dependent variable Fear of Crime. Age has a significant negative effect on Fear of 

Crime [B = -.03, t (289) = -1.99, p = .05]. Gender has a significant positive effect on Fear of 

Crime [B = .53, t (289) = 4.09, p < .001]. This indicates that older female participants have 

more fear of crime in general. Also, there was a significant difference between groups of 

Nationality as determined by one-way ANOVA [F (2,287) = 7.65, p = .001], which is 

presented in Table 1. Age, Gender and Nationality have an influence on all other analyses 

with Fear of Crime and are therefore included as independent variables in analyses with Fear 

of Crime. 

 Furthermore, as can be seen in Table 1 there is a significant relationship between Self-

Efficacy and Gender [r (289) = -.20, p = .05]. A regression analysis with dependent variable 

Self-Efficacy and independent variable Gender is conducted [B = -.20, t (289) = -3.41, p = 

.001]. This indicates that female participants had higher Self-Efficacy. Also, a one-way 

ANOVA determined a significant difference between groups of Nationality [F (2,287) = 

12.23, p < .001] as is presented in Table 1. Gender and Nationality have an influence on all 

other analyses with Self-Efficacy, therefore they are included as independent variables in 

further analyses with Self-Efficacy.  

 Another significant relationship presented in Table 1 is the correlation between Age 

and Perceived Realism [r (289) = -.17, p = .01]. A regression analysis with dependent variable 

Perceived Realism and independent variable Age is conducted [B = -.02, t (289) = -2.91, p = 

.004]. This indicates that older people perceived the messages as more real. Age influences 

further analyses with Perceived Realism, therefore Age is included as independent variable in 

other analyses with Perceived Realism.  
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Table 1 

Means (M), Standard Deviations (SD), and Correlation between the Variables (N=50) 

Variables M SD News 

Message 

Fear of 

Crime 

Information 

Sufficiency 

Self-

Efficacy 

Perceived 

Realism 

Fear of 

Crime a 

3.14 .93 -.02     

Information 

Sufficiency b 

40 12.39 -.09 .02    

Self- 

Efficacy c 

2.98 .41 -.02 -.20** .05   

Perceived 

Realism d 

3.65 .46 -.23** .08 .03 .04  

Age  21 4.13 .07 -.18** .07 .07 -.17** 

Gender e 1.83 .40 -.05 .23** .04 -.20* .04 

Nationality f 1.86 .51 -.11 .23** -.07 .16** -.03 

Notes. a Scale ranging from “1 = not at all worried” to “5= very worried”. b Scale ranging from 

0 to 100. c Scale ranging from “1=not at all true” to “4=exactly true”. d Scale ranging from “1= 

strongly disagree” to “5=strongly agree”. e Scale with 1 = male and 2 = female. f  Spearman’s 

correlation for 1 = Dutch, 2 = German, and 3 = other Nationality. *p < .05 **p < .001 

 
3.2 Mediation Analyses 
To get an answer on the second sub-question for the variables Information Sufficiency, Self-

Efficacy and Perceived Realism mediation analyses are conducted. To see if Information 

Sufficiency mediates the relation between News Message and Fear of Crime, a regression 

analysis is conducted with dependent variable Information Sufficiency and independent 

variable News Message. News Message has a non-significant negative effect on Information 

Sufficiency [B = -2.32, t (289) = -1.60, p = .11]. 

 Furthermore, to see if Self-Efficacy mediates the relation between News Message and 

Fear of Crime, a regression analysis is conducted with dependent variable Self-Efficacy and 

independent variables News Message, Sex and Nationality. News Message has a non-

significant negative effect on Self-Efficacy [B = -.003, t (289) = -.07, p = .95]. Moreover, a 

regression analysis with independent variables Age and News Message and dependent 

variable Perceived Realism is conducted to see if Perceived Realism mediates the relation 

between News Message and Fear of Crime. News Message has a significant negative effect 
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on Perceived Realism [B = -.20, t (289) = -3.81, p < .001], which is in accordance with the 

significant relationship in Table 1 [r = -.23, p < .001]. 

 Then, a regression analysis is conducted with dependent variable Fear of Crime and 

independent variables Age, Gender, Nationality, News Message, Information Sufficiency, 

Self-Efficacy, and Perceived Realism. Information Sufficiency has a non-significant positive 

effect on Fear of Crime [B = .003, t (289) = .68, p = .50], which answers the first sub-

question. Self-Efficacy has a significant negative effect on Fear of Crime [B = -.48, t (289) = -

3.73, p < .001], which is in line with the significant relationship in Table 1 [r = -.20, p = .01]. 

Perceived Realism has a non-significant positive effect on Fear of Crime [B = .19, t (289) = 

1.66, p = .10].  

 Finally, the relationship between News Message and Fear of Crime is measured. News 

Message has a non-significant positive effect on Fear of Crime [B = .08, t (289) = .78, p = 

.44]. Figure 2 shows the different mediation analyses graphically. To conclude it can be stated 

that no mediation resulted of the variables Information Sufficiency, Self-Efficacy, or 

Perceived Realism on the relation between News Message and Fear of Crime.  

 

 
Figure 2. Unstandardized Regression Coefficients of the Mediation Analyses. **p < .001 

 

3.2 Additional Analysis 
To see if there is a difference between the groups being a victim of crime and being no victim 

of crime, a multiple regression analysis is conducted. First, a regression analysis with 

dependent variable Fear of Crime and independent variables News Message, Victim of Crime, 

Age, Gender, and Nationality is conducted. News Message has a non-significant negative 

effect on Fear of Crime [B = .04, t (289) = .36, p = .72]. Also, Victim of Crime has a non-

significant negative effect on Fear of Crime [B = -.007, t (289) = -.05, p = .96]. Finally, a 

multiple regression analysis is conducted with independent variables News Message, Victim 

of Crime, Age, Gender, Nationality, and the interaction between Victim of Crime and News 
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Message and with the dependent variable Fear of Crime. A non-significant negative effect of 

the interaction between Victim of Crime and News Message on Fear of Crime resulted [B = -

.46, t (289) = -1.73, p = .09]. The moderation analysis of Victim of Crime on the relation 

between News Message and Fear of Crime is presented graphically in Figure 3. It can be 

concluded that no moderation effect resulted of the variable Victim of Crime on the relation 

between News Message and Fear of Crime.  

 
Figure 3. Unstandardized Regression Coefficient of Moderation Analysis of Victim of Crime. 
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4. Conclusions and Discussion 
The results showed two significant relationships. One significant negative relationship 

occurred between News Message and Perceived Realism, which indicates that people who 

were given the real news message perceived the message as more realistic. The other 

significant negative relationship resulted between Self-Efficacy and Fear of Crime. It 

indicates that people who have higher self-efficacy have less fear of crime. To answer the first 

sub-question, no effects resulted of Information Sufficiency on Fear of Crime. Also, no other 

significant relationships resulted. Therefore, the answer on the second sub-question is that 

Information Sufficiency, Self-Efficacy, and Perceived Realism do not mediate the relationship 

between News Message and Fear of Crime. Finally, the answer on the main research question 

is that factors like self-efficacy and perceived realism influence the relation between fake 

news and fear of crime. 

 While the expected results did not show, other results were in line with previous 

research. The real news message was indeed seen as more real by people, which is in line with 

Koch and Zerback (2013) and Dey, Rafi, Hasan, Arko, and Chakrabarty (2018). Furthermore, 

in line with Griffin, Dunwoody, and Neuwirth (1999) people with higher self-efficacy, believe 

they have more control and have less fear of crime. Moreover, according to Callanan and 

Rosenberg (2015) women were more fearful than men after reading the newspaper about 

crimes. The current study also showed that women were more fearful about crimes after 

reading the news online. In line with Griffin, Dunwoody, and Neuwirth (1999) older people 

were more fearful than younger people.  

 On the other hand, there were some contrasting findings in this study. First of all, no 

significant effect resulted of fake news on fear of crime. Furthermore, contrasting to Potter 

(1988) no results revealed perceived realism being associated with more fear of crime. Also, 

contrasting to Boda and Szabó (2011) and Romer, Jamieson, and Aday (2003) there were no 

results about the more often people read the news, the more fear they had. Moreover, 

according to Gerbner, Gross, Morgan, and Signorielli people who have been a victim of crime 

will rely on their memories when reading about crimes and will have less fear of crime. 

Furthermore, although the moderation effect was non-significant, this study did show a 

negative effect of Victim of Crime on the relation between News Message and Fear of Crime.  

 An explanation for these contrasting findings is that there were some limitations in this 

research, which can be improved by future research. The design of the current study was 

based on convenience sampling. A lot of people responded to the survey via the Sona System, 
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which is a system in which participants get credits for every questionnaire they fill in. 

Therefore, participants could have filled it in to get credits without being serious or thinking 

thoroughly about their answers. Moreover, due to many responses via the Sona system the 

sample consists especially of Psychology students from the University of Twente. Therefore, 

future research should focus on probability sampling (Bethlehem, 2016). Despite these 

limitations, the sample size was large enough to make reliable conclusions. Another limitation 

is the construct validity of the questionnaire on Information Sufficiency. This questionnaire 

consisted of two questions, therefore the construct Information Sufficiency might not have 

been measured accurately. Despite this limitation, the correlation between the two questions 

was in line with previous research (Griffin, Neuwirth, Dunwoody, & Giese, 2004). There 

should be further research on what questions measure information sufficiency accurately.  

 To expand this study, future research is recommended. First of all, future research 

should design different fake news message to see if this does have an influence on fear of 

crime. Furthermore, further research should be about the effects of how often people read the 

news. It could be that this has an influence on fear of crime in general. Moreover, future 

research should focus more on victims of different crimes. What specific crime people are a 

victim of and if this specific crime influences how they see the real or fake news message. It 

could be that people were victim of a robbery in this research, those people would be more 

affected by the topic of the news message in this study. It could also be that they were victim 

of another crime that has nothing to do with a robbery. Therefore, research should focus on 

different crime topics in the news message to see if it has the same effect for other crimes 

people were a victim of. Also, it should focus on different topics to show if other crimes in the 

fake news message in general have an influence on people’s fear of crime.  

 Next to suggestions for future research, there are several practical implications. An 

implication for practice is that people with low self-efficacy should be attentive when reading 

about crimes, because they have more fear of crime in general. Therefore, researchers should 

also be cautious when using fear of crime as a measurement in future research. Furthermore, 

people can be influenced by news messages when reading about crimes in the media. Fake 

news messages can be distinguished of real news messages by having less details, being less 

specific and missing the source of the content. Therefore, people should be careful when they 

read about crimes and assume the news to be true without checking.  
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Appendix A 
 
Informed consent 
 
Thank you for participating in this study! 
This study is about the perception of crime. You will read a media message about a robbery 
on the next page. Try to read it carefully. After reading the news message, you will receive 
some questions that I would like you to answer. When answering the questions, there is no 
right or wrong. Do not think about the answers too much, but rather choose the first thing that 
comes to mind. Your answers will be treated confidential, and data will be used only in 
combination with the answers of all participants. 
  
The participation is fully voluntary, which means that you can withdraw from the study any 
time. 
There are no probable consequences of you taking part in this study. The data and results of 
the study will only be published anonymously and confidentially to third parties. 
If you still have any questions left, you can write an email to: 
l.h.hendriks@student.utwente.nl 
  
 
I have read the informed consent and agree to what I read. I declare in a manner obvious to 
me, to be informed about the nature, method and target of the investigation. 
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Appendix B 
 
 
Experimental Condition: Fake News 
 
Man arrested for robbing jewelry.  

Last night a person was trying to rob a jewelry store. It is not clear 
how much jewelry the man stole from the store.  

Someone said the person looked shaggy and seemed like he was 
trying to find the perfect way to get into the jewelry store without 
being seen by anybody.  

The police is looking for witnesses. The suspect is a white male and 
he wore a black jacket and a balaclava like the one in the picture.  

Hopefully this man will get a long sentence in jail.  

 
 
Control Condition: Real News 
 
Hamilton police are asking for the public’s help to identify a suspect in an 

alleged break and enter at a local jewelry store. 
By Laura Hampshire   News Anchor  Global News 

 
Rhode Island - Police say the alleged incident happened 
overnight at Westdale Jewellers on Newton Avenue on 
Dec. 7 when a man attempted to gain entry by kicking 
out a window.  
 
However, police say the suspect was scared off by staff, 
who were already at the business. 

The suspect is described as a white man with a medium 
build who stands six feet tall. 

According to police, he was wearing black shoes, light-coloured pants, a jacket with 
“BUD” on the back (possibly a Budweiser beer jacket) and a mask covering his face at 
the time of the alleged incident. Police say he was also wearing a backpack on the 
front of his body. 

Investigators are asking the public to contact Det. Const. Ryan Komadowski at 905-546-8938 
with any information that could help identify the suspect. 

 
  

https://globalnews.ca/author/laura-hampshire/
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First, a few general questions are asked about your demographics: 

What is your age?  

What is your sex?  

• Male 

• Female 

• Other 

What is your Nationality?  

• Dutch 

• German 

• Other, namely … 

 
Items about Information Sufficiency (Griffin, Neuwirth, Dunwoody, & Giese, 2004) 

Now, two questions are asked about your knowledge of this risk.  

1. Please use a scale from zero to 100, where zero means knowing nothing and 100 

means knowing everything you could possibly know about this topic. Using this scale, 

how much do you think you currently know about the risk from robbery?  

2. Please use a scale from zero to 100, where zero means knowing nothing and 100 

means knowing everything you could possibly know about this topic. Using this scale, 

how much knowledge would you need to deal adequately with the possible risk from 

robbery in your own life?  

 

Items about Self-Efficacy (Schwarzer & Jerusalem, 1995) 

3. I can always manage to solve difficult problems if I try hard enough. 

4. If someone opposes me, I can find the means and ways to get what I want. 

5. It is easy for me to stick to my aims and accomplish my goals. 

6. I am confident that I could deal efficiently with unexpected events. 

7. Thanks to my resourcefulness, I know how to handle unforeseen situations. 

8. I can solve most problems if I invest the necessary effort. 

9. I can remain calm when facing difficulties because I can rely on my coping abilities. 

10. When I am confronted with a problem, I can usually find several solutions. 

11. If I am in trouble, I can usually think of a solution. 

12. I can usually handle whatever comes my way. 

The items are measured with a Likert-scale ranging from “1=not at all true” to “4=exactly 

true”. 
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Items about Perceived Realism (Cho, Shen, & Wilson, 2012) 

13. The news message showed something that could possibly happen in real life.  

14. The event in the news message portrayed possible real-life situations.  

15. The story in the news message could actually happen in real life.  

16. Never in real life would what was shown in the news message happen.  

17. Real people would not do the things shown in the news message.  

18. Not many people are likely to experience the event portrayed in the news message.  

19. The news message portrayed an event that happens to a lot of people.  

20. What happened to the people in the news message is what happens to people in real 

world.  

21. The news message was based on facts.  

22. The news message showed something that had really happened.  

23. What was shown in the news message had actually happened.  

24. The news message showed a coherent story. 

25. The story portrayed in the news message was consistent.  

26. Parts of the news message were contradicting each other.  

27. The story portrayed in the news message made sense.  

28. The event in the news message had a logical flow.  

29. The visual elements of the news message were realistic.  

30. The acting in the news message was realistic.  

31. The scenes in the news message were realistic.  

32. I felt that the overall production elements of the news message were realistic. 

The items are measured with a Likert scale ranging from “1= strongly disagree” to 

“5=strongly agree”.  
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Items about Fear of Crime (Melde, Taylor, & Esbensen, 2009) 

Please indicate how worried you are of the following things happening to you. 

33. Having someone break into your house while you are there. 

34. Having someone break into your house while you are away. 

35. Having your property damaged by someone. 

36. Being robbed or mugged. 

37. Being attacked by someone with a weapon. 

38. Being attacked or threatened on your way to or from school/work. 

39. Having your things stolen from you at school/work. 

40. Being attacked or threatened at school/work. 

Those items are measured with a Likert scale ranging from “1 = not at all worried” to “5= 

very worried”.  

 

Control questions 

41. Have you ever been a victim of a robbery?  

• yes 

• no 

42. How often do you read the news online? 

• a few times a day 

• once a day 

• a few times per week  

• a few times per month 

 

Final slide 
Thank you for participating!  
 
There were two conditions in this study, you either got the condition in which a 'real' news 
message was shown or the condition in which a 'fake' media message was shown. In the 'real' 
condition, date, place, writer, and a contact-number to the police were shown. Otherwise, you 
had the 'fake' media message. The data will be used to see if there is a difference between the 
two conditions.  
Your answers will be treated confidential, and data will be used only in combination with the 
answers of all participants. 
 
If you have any further questions or want to know more about this research, feel free to 
contact me: l.h.hendriks@student.utwente.nl  
 
Please press the arrow below to end this survey. 


