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Su mmary/ Abstract:  

Political partici pati on is decli ni ng and t hat poses real threats t o t he democratic val ues i n 

west ern soci eties because a de mocracy needs its citizens to partici pat e. Nowadays, much 

research is conduct ed on the relati onshi p bet ween onli ne medi a and political partici pati on i n 

the acade mi c areas of political sciences, policy st udi es and communi cati on sciences. This st udy 

buil ds upon i nsi ghts from ot her schol ars while maki ng use of a recent, large dat a set of around 

2500 respondents, represent ati ve for Dut ch citizens from 2018 duri ng t he muni ci pal elections. 

The ai m of t his t hesis is to ans wer t he questi on whet her t here is a positi ve associ ati on bet ween 

Onli ne Medi a Use f or Political Purpose and Offli ne Political Partici pati on in t he Net herlands. 

In t his t hesis different forms of onli ne medi a use and partici pati on are considered, i dentifyi ng 

bot h active and passive for ms, and t he cruci al influence of Political Int erest is consi dered. It is 

concl uded t hat there is indeed a si gnificant positi ve associ ation bet ween Online Medi a Use f or 

Political Purpose and Offli ne Political Participati on. Also, the st udy finds that Political 

Interest consi derabl y strengt hens t his associ ati on. Next t o t hat, t he st udy provi des evi dence t o 

cl ai m t hat t he t ype of Offli ne Political Participati on is si gnificantl y mor e i mport ant i n 

det er mi ni ng t he strengt h of t he associ ati on t han the type of Onli ne Media Use f or Political 

Purpose.   

 

Key words: Onli ne Medi a, Political Partici pation, Internet, Political Interest, Associ ati on, 

Regressi on, Net herl ands,  Sampl e and Offli ne.  
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1.  Introducti on  

1. 1.  Societal and scientific background of the proble m  

De mocracy and bei ng a de mocratic soci et y i mpl y that states needs their citizens t o partici pat e 

in t he syst e m. It ai ms directl y at the core defi niti on of de mocracy whi ch consists of t he wor d 

‘de mos’ t hat transl ates t o English as citizens. It is therefore t hat a democracy cannot functi on 

wi t hout its vital aspect of political partici pati on by citizens. However, political partici pati on 

nowadays is under t hreat and has been faced wi th a maj or decli ne that can be seen i n for 

exa mpl e decreasi ng numbers i n t he turnout of elections ( Bur den, 2000), decreasi ng number of 

citizens that are a me mber of a political part y ( Biezen & Pogunt ke, 2014) and decreases i n 

ot her t ypes of political partici pati on. This trend is alar mi ng especi all y a mong young peopl e 

Bakker and de Vreese (2011) argue. If this trend conti nues t o decli ne, this coul d act uall y pose 

funda ment al threats t o our democracy and its values and consequentl y t o soci et y as we know 

it. To avoi d t his from happeni ng, it is therefore cruci al to i nvesti gat e pot ential fact ors t hat can 

infl uence t his decli ne in political partici pati on.  

One of t he proposed factors t hat can i nfl uence political partici pati on is the pot ential of t he 

internet. Si nce t he e mer ge of i nt ernet, the devel opment s of onli ne medi a have i ncreased rapi dl y. 

Wi t hi n a few decades the internet has grown from its first for m i nt o an unimagi nabl e compl ex 

net wor k t hat provi des i nnovati ve opport unities for the bot h i nfor mati on and communi cati on 

technol ogi es. These technol ogi es are quite new and are const antl y subj ect to i nnovati on and 

change. Due t o t hat, it is by far not yet known what pot ential the i nternet can have i n maj or 

soci et al issues and i n thi s case, the decli ne of political partici pati on.  St ates and t heir 

governments have wi dely adopt ed t hese infor mat ion and communi cati on technol ogi es i n an 

atte mpt t o narrow t he gap bet ween government al organisations and its citizens, by for exa mpl e 

usi ng communi cati on technol ogi es t o i nfor m citizens and part y me mbers about t heir plans, 

poi nts of view and dail y busi ness, and it is also already consi dered t o be an i mportant el e ment 

of a successful electi on ca mpai gn ( Kr ui ke mei er, van Noort, Vliegent hart, & de Vreese, 2014, 

p. 903). But how is t his internet pot ential to motivate citizens to become more politicall y 

acti ve? And is it possi ble to use onli ne tools t o mobilise citizens for offli ne political acti on?  

Much research is already conduct ed on t he pot ential effects of onli ne media use on political 

partici pati on. Schol ars have tried t o expl ai n the possi bl e effect by expl oring t heories on for 

exa mpl e soci al medi a behavi our, net wor ks, mobilisation and rei nforcement powers of t he 

internet and partici pati on. Vari ous schol ars claim t hat t here is indeed a positi ve relati onshi p 

bet ween bot h onli ne medi a use and partici pati on/ engage ment ( Bakker & de Vreese, 2011; 
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Bouli anne, 2015; Kr ui kemei er et al., 2014; Qui nt elier & Vissers, 2008). What can be i dentified 

in t he literat ure is that there is much variati on a mong schol ars. Several schol ars focus onl y on 

the effects of soci al media, or more specific onl y one medi um such as Facebook i nstead of 

onli ne medi a use. Next to t hat, some schol ars also l ook at a more li mit ed set of i ndi cat ors t o 

measure the partici pati on  variabl e by  for exa mple incl udi ng onl y voti ng tur nout and political 

interest ( Kr ui ke mei er et al., 2014, p. 903) i nstead of a more broad definiti on of political 

partici pati on. Vari ous schol ars also introduce ot her variabl es t hat might provi de more 

expl anati on on t he associati on such as political i nterest ( Kr ui ke mei er et al., 2014, p. 908) and 

ti me onli ne ( Qui nt elier & Vissers, 2008, p. 423). Although t here are many schol ars confir mi ng 

the positi ve associ ation, there are also schol ars t hat find a negati ve associ ati on or no correl ati on 

at all bet ween onli ne media use and political partici pati on ( Theocharis & Lowe, 2016).  

In a met a-anal ysis Boulianne (2015, p. 534) concludes that t he dat a of much research suggests 

that there is a positi ve rel ati onshi p bet ween social medi a use and participati on i n ci vi c and 

political life. Also, Bakker and de Vreese (2011, pp. 460, 462) argue t hat usi ng i nternet for 

ne ws and communi cation purposes is a positive predict or for participati on. However, 

Kr ui ke mei er et al. (2014,  p. 911) found t hat for t he effect of i nternet use for political purpose 

on political partici pati on, this effect is rat her rei nforci ng and very much dependi ng on one’s 

political i nterest. They argue t hat there is an effect, but t he directi on of this effect is very 

different per t ype of media use and political involve ment. This is also confir med by Qui nt elier 

and Vi ssers (2008, p. 423), however t hey add i n their research t hat ti me spend onli ne does not 

predi ct partici pati on. To contradict these results that provi de evi dence t o clai m t hat t here is a 

positi ve associ ation, Theocharis and Lowe (2016,  p. 1475) fi nd i n t heir experi ment t hat t ook 

pl ace i n Greece t hat t he relati on bet ween medi a use and political involve ment is act uall y 

negati ve.  

Si nce many schol ars have conduct ed research on the subj ect, it woul d be logi c t o assume t hat 

most i nsi ghts are already discovered and discussed. However, little in known on i nternet use 

for political purpose and it must be not ed t hat the different schol ars pr ovi de conflicti ng 

evi dence and cont esting concl usi ons. Therefore, the ai m of t his thesis is to test for t he effects 

of Onli ne Medi a Use For Political Purpose on Offline Political Partici pation usi ng t he dat a of 

a recent represent ati ve sampl e from t he Dut ch popul ati on.  
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1. 2.  Research Questi on 

To furt her specify the ai m of t his thesis, the foll owi ng questi on is for mul at ed that has t he central 

focus in t his paper: To what ext ent is the use of Onli ne Medi a f or Political Purpose affecti ng 

the Offli ne Political Partici pati on among Dut ch citizens and t o whi ch ext ent is this i nfl uenced 

by ot her f act ors?  

To furt her ans wer t his questi on, three sub-questions are added i n t his t hesis. The first sub-

questi on ai ms t o i dentify whet her Political Int erest mi ght have an i nfl uence on t he relati onshi p 

bet ween Onli ne Medi a Use f or Political Purpose and Offli ne Political Partici pati on. This 

questi on is for mul at ed i n the foll owi ng manner: Does Political Interest in local and nati onal 

politics i nfluence t he rel ationshi p bet ween Onli ne Medi a Use f or Political Purpose and Offli ne 

Political Partici pati on? Next, to fi nd more i nsight on t his relati onshi p,  t wo questi ons are 

for mul at ed on t he type of Onli ne Medi a Use f or Political Purpose and t ype of Offli ne Political 

Partici pati on. First: Do different types of Online Medi a use For Political Purpose have 

different effects on Offli ne Political Partici pati on? and second: Do t he effects of Onli ne Medi a 

Use f or Political Purpose differ per type of Offline Political Partici pati on? If the research 

succeeds t o for mul at e an ans wer t o t hese above- menti oned questi ons, it can provi de ne w 

insi ghts and consequent ly possi bl e t ools t o combat t he decli ne of political partici pati on. 

Therefore, it is i mport ant to expl ore and understand t he rol e of onli ne media i n t his matter.   

In t his t hesis, the foll owi ng chapt ers and sequence can be found. First of all, the next chapt er 

is concerned wit h the theoretical fra me wor k i n whi ch t his t hesis can be positi oned. In t his 

chapt er, the core concepts t hat are central in t his thesis are descri bed, expl ained and t heorised.  

Next t o t hat, gui ded and based upon existi ng literature and research, four hypot heses are creat ed 

that are deri ved from t heor y and t he research questions. In chapt er 3, the met hodol ogy of t he 

research will be central. In t his chapt er t he choi ce of research desi gn will be discussed and 

expl ai ned. The dat a ori gin and collecti on, t he operationalisation and t he met hods for t he dat a 

anal ysis will also be discussed. In t he operationalisati on, a det ailed descri ption and expl anati on 

is provi ded on t he constructi on of t he variabl es t hat are used i n t his t hesis. In t he dat a anal ysis, 

a stepwi se expl anati on on how t he dat a is anal ysed is provi ded. Conti nuing, chapt er 4 will 

pr ovi ded i nsi ghts on t he out puts t hat are resulti ng from t he hypot heses testing i n SPSS. Here, 

an elaborat e struct ured anal ysis of t he results can be found. This chapt er is struct ured accor di ng 

to t he four hypot heses t hat are for mul at ed i n chapter 2. In t he fi nal chapt er, the results of t he 

anal yses will be summarised and will be used t o for mul at e scientifically correct ans wers t o t he 

questi ons that are central in t his t hesis. Also, this fi nal chapt er will cont ai n a few paragraphs 
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on t he li mitations of t he research and recommendation regardi ng furt her research on t he topi c. 

In additi on t o t his t hesis, a list of references and an appendi x are i ncl uded. The appendi x is 

struct ured i n accordance wi t h the referenci ng i n the t hesis. The fi gures and tabl es t hat can be 

found i n t he appendi x are listed as a. 1. a. 2. b. 1. etc.  
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2.  Theory 

In t his secti on t he core concepts will be expl ai ned and t heori sed. Consequentl y, a t heoretical 

fra me wor k will be created t o t heorise t he research questi on and its relevant sub-questi ons. 

Fr om t he t heoretical frame wor k, four hypot heses will be i ntroduced t hat wi ll be central in t his 

thesis.  

2. 1.Core concepts 

2. 1. 1. Onli ne Medi a Use for Political Purpose  

No wadays i n t he Net herlands, most citizens make use of t he onli ne medi a that are availabl e. In 

2017, 91, 2% of t he Dut ch i ndi vi duals was abl e t o make use of t he onli ne medi a (Internati onal 

Tel ecommuni cati on Union, 2017). In t his research, t he central questi on in concerned wit h 

Onli ne Medi a Use f or Political Purpose. This concept i mplies t hat the use of t he onli ne medi a 

has a goal i n whi ch t here in a political incentive or political questi on at its core. In t he literat ure 

many different disti nctions and specificati ons are made wit hi n the scope of t his variabl e 

( Bakker & de Vreese, 2011; Di mitrova, Shehat a, Strömbäck, & Nor d, 2014; Qui nt elier & 

Vi ssers, 2008) In t his research a disti ncti on is made bet ween Active and Passive for ms of onli ne 

medi a use. This disti nction i n often used i n t he literat ure on onli ne medi a (Kr ui ke mei er et al., 

2014; Dhavan V. Shah, Cho, Evel and, & Kwak, 2005). Dhavan V. Shah et al. (2005) na me t he 

t wo di mensi ons, Active and Passive Onli ne Medi a Use,  civic messagi ng and onli ne inf or mati on 

seeki ng. Kr ui ke mei er et al. (2014, p. 906) defi ne active i nternet use as i nteracti ve or t wo- way 

communi cati ons and passive i nternet use as invol vi ng one- way communi cati on. This 

concept ualisation of Kr uike mei er et al. (2014) will be gui di ng i n t his research.  

2. 1. 2. Offli ne Political Participati on  

Political partici pati on is often concept ualised i n many different understandi ngs ( Bakker & de 

Vr eese, 2011; Kr ui ke meier et al., 2014; Qui nt elier & Vissers, 2008; Theocharis & Lowe, 

2016). In general, many schol ars try t o ai m at a concept ualisation t hat is close to a defi niti on 

like ‘an acti vit y done by citizens to ai m for political infl uence’. Also Offli ne Political 

Partici pati on is di vi ded in t his research i n Active Of fli ne Political Partici pati on and Passi ve 

Of fli ne Political Participati on. Bakker and de Vreese (2011) i dentify wit hi n di git al 

partici pati on t he di mensions of active and passive partici pati on i n t heir research. In t his t hesis 

we i ncl ude t he noti on that Passi ve Offli ne Political Partici pati on is a pr ocess i n whi ch 

indi vi duals try t o i nfl uence public decisi ons by voti ng and si gni ng petitions. On t he contrary, 

Active Offli ne Political Partici pati on will be defined as ‘bei ng politically acti ve’ wit h t he 

excepti on of voti ng and signi ng petitions.  
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2. 2.Causal Model  

On t he subj ect and its relati onshi p, many scholars propose different expl ai ni ng t heori es: 

partici pati on t heories, medi a t heories, internet t heories, net wor k t heories and many more. One 

of t he first theories t hat is often used t o expl ai n the relati onshi p bet ween Onl ine Medi a Use f or 

Political Purpose and Of fline Political Partici pation is t he mobilisati on t heor y of t he int ernet. 

Ho wever, there are scholars t hat can be cat egorised  as havi ng a rat her pessi mistic appr oach 

towar ds the internet and the associ ation wit h political partici pati on. They clai m t hat spendi ng 

ti me onli ne does affect the a mount of ti me t he i ndi vi dual can spend on ot her activities, 

incl udi ng engage ment i n political partici pati on. The st udy by Theocharis and Lowe (2016) 

indeed fi nds evi dence for t his clai m, argui ng that t here is act uall y a negati ve associ ati on 

bet ween Facebook use and political partici pati on. On t he contrary, this t hesis is focussed on 

the broader perspecti ve of onli ne medi a use and t herefore focusses on evi dence of t he 

mobilisati on t heory, however it is interesting t o keep t he pessi mistic approach and evi dence i n 

mi nd.  

Kr ui ke mei er et al. (2014, p. 904) expl ai n the argument of t his mobilisati on t heory as t he vari ous 

sources avail able onli ne and l ower costs of accessi ng t heses sources encourages citizens t o 

learn more about politics and t hus increase engage ment. Also, Tol bert and Mcneal (2003, p. 

175) found t hat respondents wit h access t o t he int ernet and onli ne election news were more 

likel y to vote bet ween 1996 and 2000. In a met a-anal ysis of 36 st udies, Bouli anne (2015, p. 

534) concl uded t hat t he dat a of t he st udies suggest a positi ve relati onshi p between soci al medi a 

use and partici pati on i n ci vi c and political life. Hence, t he foll owi ng hypothesis 1 (see fi gure 

2. 1.) is for mul at ed: t he mor e Onli ne Medi a Use for Political Purpose, the hi gher t he Offli ne 

Political Partici pati on. Ho wever, it must be not ed t hat t here is evi dence that t his causal effect 

mi ght be the ot her way around. Boogers and Voerman (2003, p. 25) argue in t heir research on 

political websites and partici pati on t hat ‘visits to political Web sites are pri marily confi ned t o 

politically active groups. ’ They i dentify t hat t he mobilisation t heory act uall y does appl y for 

young peopl e. Boogers and Voer man (2003, p. 25) thus i dentify t hat t he use of t he onli ne medi a 

can also be expl ai ned by the fact that an i ndi vi dual is already li nked t o a more politicall y acti ve 

gr oup. Also di Gennaro and Dutt on (2006, pp. 311,  312) found evi dence t o believe t his reversed 

causati on effect argui ng that ‘i ncreasi ng i nvol vement onli ne a mong t hose who are already 

engaged offline’. Even t hough t his t hesis mi ght not provi de an ans wer t o t he questi on whet her 

there is a case of reversed causati on,  it is i mportant t o keep it in t he back of the mi nd.  
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Hypot hesis 1: the more Onli ne Medi a Use f or Political Purposes, the hi gher the Offli ne 

Political Partici pati on.  

 

Fi gure 2. 1. hypot hesis 1 

Furt her more, it is expected t hat Political Int erest has an i nfl uence on t he relati onshi p of t he 

pr oposed hypot hesis 1. Thi s pheno menon is often referred t o as rei nforce ment t heory. This 

theory expl ai ns t hat the positi ve effect is stronger if citizens are already int erested i n politics 

thus measuri ng t he effect of l ower levels and hi gher levels of political interest ( Kr ui ke mei er et 

al., 2014, pp. 905, 912). If this is the case Boulianne (2011, p. 148) suggests t hat t he medi a 

beco mes an i nfor mati on tool for t hose t hat are already i nterested. Vari ous schol ars t hus control 

for Political Interest in their research, also Bakker and de Vreese (2011). They expl ai ned t hat 

Political Int erest can be expected t o account for a consi derabl e a mount of t he variance i n 

internet use ( Bakker & de Vreese, 2011, p. 459). Bi mber (1999, p. 413) goes furt her i n t o det ail 

of t he effects of Political Interest by expl ai ni ng t hat cont acti ng a politician via t he internet is 

compani oned wit h vari ous barriers and onl y those t hat are i nterested i n politics fi nd it wort hy 

to pay t he ‘costs’ t o overco me t hese barriers due t o their interest. Buil di ng further on t hat, Pol at 

(2005, p. 442) clai ms t hat t his i nfl uence of Political Int erest is the cruci al assumpti on when 

consi deri ng t he mobilisation possi bilities of t he i nternet, peopl e must be sufficientl y i nterested.   

Therefore, the foll owi ng hypot hesis, see fi gure 2. 2, is present t o test for t his pheno menon.  

Hypot hesis 2: if the political i nterest is hi gh, we expect a stronger rel ati onshi p bet ween Onli ne 

Me di a use for Political Purpose and Offli ne Political Partici pati on t han if Political Int erest is 

low.  

 

Fi gure 2. 2. hypot hesis 2  
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To go deeper i nt o t he relationshi p bet ween Onli ne Medi a Use f or Political Purpose and Offli ne 

Political Partici pati on, different di mensi ons of the variabl es were identified: Acti ve and 

Passi ve for ms. Many schol ars concl ude t hat the effects differentiate greatl y when taki ng i nt o 

account t hese different dimensi ons. Qui nt elier and Vi ssers (2008, p. 423) argue t hat onl y some 

internet activities are successful i n sti mul ati ng political partici pati on. Bakker and de Vreese 

(2011) found t hat different i nternet acti vities relat e differentl y t o t he political partici pati on 

di mensi ons. They for exa mpl e identify seven different i nternet acti vities: internet news use, 

servi ces, musi c, cl ub/ organisati on, e- mail, soci al net wor ki ng and forum. What t hey i dentified 

is that for exa mpl e onli ne for ms of communi cati on, such as e- mail and foru m use, were more 

positi vel y and si gnificantly related t o traditi onal passi ve partici pati on t han acti vities such as 

listeni ng t o music and soci al net wor ki ng ( Bakker & de Vreese, 2011, p. 462). This confir ms 

Bakker and de Vreese (2011, pp. 462, 463) hypothesis t hat more interactive for ms of onli ne 

communi cati on is positi vel y related t o partici pati on. Next t o t hat, Dhanavan V. Shah, Mc Leod, 

and Yoon (2001, p. 491)  concl ude t hat usi ng t he internet for exchange of infor mati on, so a 

rat her i nteracti ve approach, is associ ated wit h higher levels of partici pation. Next t o t hat, 

Qui nt elier and Vi ssers (2008) found t hat the t ype of onli ne acti vities rather t han ti me spend 

onli ne is more successful in expl ai ni ng political partici pati on. To test whet her t here are i ndeed 

different effects, and whet her more i nteracti ve types of i nternet use predict Offli ne Political 

Partici pati on better, the foll owi ng hypot hesis is creat ed (see fi gure 2. 3).  

Hypot hesis 3: Active Onli ne Medi a Use f or Political Purpose expl ai ns Offli ne Political 

Partici pati on better t han Passi ve Onli ne Medi a Use f or Political Purpose expl ai ns Offli ne 

Political Partici pati on.  

 

Fi gure 2. 3. hypot hesis 3  

Next t o t he different effects of Active and Passi ve Onli ne Medi a Use f or Political Purpose, t his 

pheno mena is i n t heory also present i n t he variable Offli ne Political Participati on. Bakker and 

de Vreese (2011, p. 460) concl ude t hat the i nternet is for all for ms of partici pati on a positi ve 

predi ct or, but there are differences present bet ween different types of political partici pati on.  
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They for exa mpl e identify t hat the i nternet is a stronger predict or for newer for ms of political 

partici pati on, for exa mpl e di gital partici pati on ( Bakker & de Vreese, 2011, p. 463). Bouli anne 

(2015, p. 534) also identifies different for ms of Political Partici pati on and she found t hat for 

exa mpl e soci al medi a has a mi ni mal i mpact on partici pati on i n electi ons in contrary t o ot her 

types of partici pati on, such as prot est partici pation ( Boulianne, 2015, p. 532) Not many 

schol ars have i dentified active and passi ve for ms of partici pati on. Therefore, the t heor y does 

not provi de enough evi dence t o predict whi ch form i s better expl ai ned by Onli ne Medi a Use 

for Political Purpose. However, when l ooki ng int o t he efforts t hat are needed t o engage i n 

Active Offli ne Political Partici pati on and Passive Of fli ne Partici pati on, it can be i dentified t hat 

the barriers for engagi ng in t he Active for ms of Offline Political Partici pation are much hi gher 

than when engagi ng i n Passi ve Offli ne Political Partici pati on. Consi der for exa mpl e t he 

difference i n efforts between voti ng and attending a muni ci pal council meeti ng ( Oudej ans, 

2018a). The ‘costs’ for an indi vi dual will be much hi gher generall y when attendi ng a muni ci pal 

council meeti ng due t o for exa mpl e ti me resources. It can t herefore be assumed t hat voti ng 

takes less ti me t han attendi ng a muni ci pal council meeti ng and t herefore t he barriers t o engage 

in passive for ms are l ower than t o engage i n active for ms. Thus, if indi vi duals engage easi er i n 

Passi ve Offli ne Political Partici pati on, t he chance that Onli ne Medi a Use f or Political Purpose 

expl ai ns t his better seems argument ati ve. Therefore, it is interesting to hypot hesize t his 

assumpti on and check it agai nst the dat a. The followi ng hypot hesis will be central (see fi gure 

2. 4).  

Hypot hesis 4: Onli ne Medi a Use f or Political Purpose expl ai ns Passi ve Offli ne Political 

Partici pati on better t han Onli ne Medi a Use f or Political Purpose explai ns Active Offli ne 

Political Partici pati on.   

 

Fi gure 2. 4. hypot hesis 4  
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3.  Met hods  

3. 1.Research Desi gn 

The research t hat is to be conduct ed is hypot heses testi ng research. The hypot heses i dentified 

in t he theory secti on will be tested vi a a cross-sectional research desi gn. Dool ey (2009, p. 265) 

identifies cross-secti onal as quantitati ve research that is not subj ect t o mani pul ati on and is 

measured at one poi nt in ti me. This i mplies dat a fro m a represent ati ve sa mpl e of a popul ati on 

measured from one poi nt in ti me will be used t o test the hypot heses. Alt hough t he st udy consists 

of t wo measure ments i n ti me, it is not appropriate to call it an interrupti ve time series st udy or 

longit udi nal desi gn because t here was no treat ment i n bet ween t he surveys and t he surveys di d 

not measure the sa me variabl es.  

Cr oss-secti onal is appropriate because t he desi gn is abl e t o use a large data set of many 

respondents. It is a fast and cheap way of gat heri ng dat a for many cases. Also, it all ows t o test 

for more variabl es t han just t he dependent and i ndependent variabl e. This all ows t he research 

to check for possi ble confoundi ng variabl es i n t he relati onshi p bet ween Online Medi a Use f or 

Political Purpose and Of fline Political Partici pation. The desi gn is li mited to t he anal yses of 

behavi our at one poi nt in ti me, and t herefore no causal inferences and concl usi ons can be 

dra wn. This means that for t his research, onl y concl usi ons can be drawn wit h regar d t o 

correl ati on and associ ation bet ween t he variabl es. Anot her li mitation of the research desi gn 

because it onl y measures at one poi nt i n ti me is t hat t he results can differ when usi ng anot her 

ti me fra me.  

I mport ant t o not e is that in t he chosen research design, it shoul d be checked whet her t he proper 

construct is reflected i n the measure ment and t he presence of rando m error shoul d be checked. 

Thi s coul d pose real threats t o t he measure ment construct vali dit y. This is also t he case wit h 

statistical inference vali dity ( Dool ey, 2009, p. 267). The desi gn however li mits the possi bilities 

to check for i nternal validit y, for exa mpl e the spuriousness of t he relati onshi p.  

3. 2.Case Sel ecti on  

In t his research t he case selecti on are Dut ch citizens, the respondents t o the survey. The case 

was select ed on t he basis of a new availabl e dat a set i n t he cont ext of l ocal vot er research. The 

availabl e dat a provi des opport unit y for an inducti ve approach t owar ds the dat a. The cases were 

randoml y sel ected from a represent ati ve sa mpl e fro m t he Dut ch popul ation in 2018. This made 

sure t hat the cases t hat is wor ked wit h in t his sa mpl e are a proper representation of t he Dut ch 

popul ati on i n 2018.  
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3. 3.Dat a Collecti on  

The hypot heses will be tested usi ng t he dat a Lokaalkiezers Onderzoek 2018.  This research was 

concerned wit h local voter behavi our and opi ni ons about l ocal policies. The dat a collecti on 

was fi nanciall y funded by Stichti ng Ki ezers Onderzoek Nederland (SKON). The dat a was 

collected vi a t wo surveys. The survey consisted of a pre measure ment (5 – 20 March 2018) and 

a post measure ment (22 – 27 March 2018 and 2 – 24 April 2018) ( Oudej ans, 2018a, p. 2).  

The survey was presented t o a represent ati ve sampl e of t he Dut ch population. The sa mpl e 

consisted of 3392 participants (pre- measure ment) and 3380 partici pants (post- measure ment). 

The response rate of t he pre- measure ment survey was 75 %. The response rate of t he post-

measure ment was 80, 0 %. The sa mpl e was deri ved rando ml y from t he LI SS panel. The LI SS 

panel ( Langl opende Int ernet St udi es voor Soci ale wet enschappen) consists of around 5000 

househol ds spread a mong t he Net herlands. The househol ds for t his panel are sel ect ed by 

Cent Redat a and Centraal Bureau voor St at estiek. The partici pants are payed for t heir 

partici pati on i n t he surveys (de Bl ok et al., 2018, pp. 60, 61).  

3. 4.Operati onalisati on 

The variabl es t hat are needed for t he anal ysis are descri bed bel ow. The variabl es consist of t he 

vari ous ite ms t hat are derived from survey questions. The questi ons ori ginat e from Oudej ans 

(2018a, pp. 5, 8, 9, 10, 25, 26) and Oudej ans (2018b, p. 8). The ori gi nal Dut ch questi ons and 

transl ations t o English can be found i n t he Appendix A. For t he hypot heses that are menti oned 

in t he theory secti on, t he foll owi ng variabl es are construct ed.  

1.  Acti ve Onli ne Medi a Use for Political Purpose 

2.  Passi ve Onli ne Medi a Use for Political Purpose 

3.  Onli ne Medi a Use for Political Purpose 

4.  Acti ve Offli ne Political Partici pati on  

5.  Passi ve Offli ne Political Partici pati on  

6.  Offli ne Political Partici pati on 

7.  Political Interest 

For t he first hypot hesis, variabl es 1 and 4 are needed. For t he second hypothesis, variabl es 1, 

4 and 7 are needed. For the third hypot hesis, variabl es 2, 3 and 4 are needed. For t he fourt h 

hypot hesis, variabl es 1, 5 and 6 are needed.  
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3. 4. 1. Acti ve Onli ne Medi a Use for Political Purposes 

The variabl e Active Online Medi a Use f or Political Purpose shoul d measure to what ext ent 

indi vi duals engage i n activities t hat concern a t wo-way-communi cati on during t he use of onli ne 

medi a for political purpose ( Kr ui ke mei er et al., 2014, p. 906). This i mplies t hat the items t hat 

make up t his variabl e require communi cati on, int eracti on and i mmedi ate response. These 

acti vities are selected by struct urally anal ysi ng and assessi ng t he cont ent of the survey.  

Ite m Questi on 

V11_4pre Di d you do one of t he followi ng duri ng t he electi on ca mpai gn (i n t he recent weeks)? 

Di scussed about t he muni ci pal electi on wit h other via soci al medi a (Twitter, 

Facebook, Whats App).  

V12_1 Have you made use of the internet, e- mails, apps or soci al medi a (Twitter, 

Facebook, Whats App) to cont act cit y councill ors, alder men or t he mayor i n the past 

fi ve years? 

V12_2 Have you used t he internet, e- mails, apps or soci al medi a ( Twitter, Facebook, 

What s App) to cont act l ocal ci vil servants about a local issue i n t he past fi ve years? 

V12_3 Have you used t he internet, e- mails, apps or soci al medi a ( Twitter, Facebook, 

What s App) to cont act ot her citizens and organisations about a l ocal issue i n the past 

fi ve years?  

Tabl e 3. 1: List of items Acti ve Onli ne Medi a Use for Political Purpose 

The variabl e Active Online Medi a Use f or Political Purposes consists of four items, t hat each 

consist of an acti vit y t hat is concerned wit h t wo- way-communi cati on (see tabl e 3. 1.). From t he 

pre- measure ment dat abase, the acti vit y concerni ng ‘discussi on about t he muni ci pal electi ons 

vi a soci al medi a’ was select ed. This acti vity was sel ect ed because of its interactive nat ure and 

its use of soci al medi a, whi ch is a sub-cat egory of onli ne medi a. This ite m is asked i n t he 

cont ext of a ti me span of the recent weeks, whi ch impl y t he electi on ca mpaign for t he muni ci pal 

el ecti ons. Furt her, no ot her items were selected fro m t he pre- measure ment dat abase due t o t he 

fact that they di d not sufficientl y mat ch wit h the concept ualisation of Active Onli ne Medi a Use 

for Political Purpose. Fro m t he post- measure ment dat abase, three acti vities were select ed t o 

contri bute t o t he measurement of t he variabl e Active Onli ne Medi a Use f or Political Purpose. 

These t hree items are concerned wit h onli ne media: internet, e- mails, apps or soci al medi a. 

Next t o t hat, the activities regard maki ng cont act wit h different i ndi vi duals, such as city 

councill ors, al der men, mayors, local civil servants or ot her citizens. These items consist of a 

ti me span of fi ve years, whi ch i mplies t hat this also concerns t he ti me span i n whi ch t he first 

item is l ocat ed.  
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To construct t he variabl e Active Onli ne Medi a Use for Political Purpose an index was creat ed, 

addi ng up t he items v11_4pre, v12_1, v12_2 and v12_3. This i mplied t hat an indi vi dual t hat 

vot es ‘ Yes’ i n all questi ons t hat are li nked t o t he ite ms, t his indi vi dual receives a val ue of 4 i n 

the variabl e Active Onli ne Medi a Use f or Political Purposes whi ch is labelled Most Active Use. 

The val ues of t he variable Active Onli ne Medi a Use for Political Purposes ranges from 0 t o 4. 

Val ue 0 meani ng No Use and val ue 4 meani ng Most Active Use. In order t o construct t he 

general variabl e Onli ne Medi a Use f or Political Purposes, it was necessary to transfor m t he 

val ues of t he variabl e t o a scale from 0 t o 1. This impli ed t hat all val ues of Active Onli ne Medi a 

Use f or Political Purpose are di vi ded by four resulti ng i n t he foll owi ng val ues. 0 = . 000, 1 = 

. 250, 2 = . 500, 3 = . 750 and 4 = 1. 00. The distri bution of variabl e Active Online Medi a Use f or 

Political Purpose can be seen i n fi gure 3. 1.1  

 

Fi gure 3. 1: hist ogra m Acti ve Onli ne Medi a Use for Political Purpose  

3. 4. 2.  Passi ve Onli ne Medi a Use for Political Purpose 

The variabl e measures t he Passi ve Onli ne Medi a Use f or Political Purpose as descri bed i n t he 

concept ualisation. The defi niti on ai ms for acti vities t hat incl ude onli ne medi a use wit h a 

political purpose t hat are charact erised by one-way communi cati on. This i mplies t hat t he 

                     
1  For detailed out puts on t he variable constructi on see appendix B. 1.  
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acti vities are not interactive and t hat there is no i mmedi at e response. Acti vities t hat are labelled 

as Passive Onli ne Medi a Use f or Political Purpose are fore most activities in whi ch t he  

indi vi dual recei ves i nformati on wit hout engagi ng in a conversati on.  

Tabl e 3. 2: List items Passi ve Onli ne medi a Use for Political Purpose 

The variabl e consists of six items (see tabl e 3. 2.). These items each concern an acti vit y t hat is 

charact erised as one- way communi cati on. From the pre- measure ment four items are select ed. 

These items concern activities t hat are conduct ed in t he cont ext of fi ndi ng infor mati on about 

the muni ci pal electi ons. Acti vities t hat are i ncl uded are visited t he website of one or more l ocal 

parties, visited the website of t he muni ci pality, made use of a voti ng gui de and read about t he 

muni ci pal electi ons on soci al medi a. The val ues for t hese items range from 0 t o 1. From t he 

post- measure ment, t wo ite ms are select ed. The first item concerns t he use of onli ne medi a f or 

si gni ng a petition or l ocal i niti ative and t he second ite ms questi ons whether t he respondent 

foll ows l ocal politici ans on soci al medi a. Agai n, in t hese acti vities it can be consi dered as one-

way communi cati on. For the item regardi ng t he f ollow l ocal politici ans on soci al medi a, it can 

be debat ed whet her t he political purpose is clearly present. However, for this research it is 

deci ded t hat engagi ng i n thi s acti vit y does provi de the respondent wit h i nformati on on t he local 

politics t hat can be put t o practice for political purpose. Ite m v27v1 and v27v2, concer ni ng t he 

use of onli ne medi a for t he purpose of i nfor mati on and use of muni ci pal services and facilities, 

is consci ousl y excl uded. Thi s choi ce was made since t he cont ent of t hese items do not fit t he 

Ite m Questi on 

V10_1pre To search for i nfor mati on about t he muni ci pal elections, have you ever done one 

of t he foll owi ng i n t he last few weeks? Vi sited t he website of one or more local 

parties.  

V10_2pre To search for i nfor mati on about t he muni ci pal elections, have you ever done one 

of t he followi ng i n t he last few weeks? Vi sited t he website of t he muni ci pality.  

V10_3pre To search for i nfor mati on about t he muni ci pal elections, have you ever done one 

of t he followi ng i n t he last few weeks? Made use of a voti ng gui de for t he 

muni ci pal elections.  

V10_4pre To search for i nfor mati on about t he muni ci pal elections, have you ever done one 

of t he foll owi ng i n t he last few weeks? Read about t he muni ci pal electi ons on 

soci al medi a ( Twitter, Facebook, bl ogs, Whats App).  

V12_4 Have you used t he i nternet, e- mails, apps or social medi a ( Twitter, Facebook, 

What s App) to si gn an i nitiati ve or petition on a l ocal issue i n t he past fi ve years?  

V36 Do you foll ow politicians from your muni ci pality on soci al medi a such as 

Facebook, Twitter, or Instagra m?  
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concept ualisation of t he concept Passi ve Onli ne Medi a Use f or Political Purpose. It is 

det er mi ned t hat t hese activities lack Political Purpose.  

The variabl e Passi ve Onl ine Medi a Use f or Political Purpose is construct ed by addi ng up t he 

indi vi dual items. In order to do t his, all items t hat are i ncl uded shoul d use same val ues for t heir 

measures. Therefore, the v36 from t he post- measure ment dat abase had t o be recoded. Aft er t he 

recodi ng, all items rewarded 0 for ans wer ‘ No’ and 1 for ans wer ‘ Yes’. To co mput e the vari abl e 

Passi ve Onli ne Medi a Use for Political Purpose the items v10_1pre, v10_2pre, v10_3pre, 

v10_4pre, v12_4 and v36Rec were added up and t his resulted i n a new variabl e t hat had val ues 

rangi ng from 0 t o 6, in whi ch 0 means ‘ No Use’ and 6 means ‘ Most Active Use’. In order t o 

construct the general variabl e Onli ne Medi a Use for Political Purpose, it was necessary t o 

transfor m t he val ues of t he variabl e t o a scal e from 0 t o 1. This i mplied t hat all val ues of Passi ve 

Onli ne Medi a Use f or Political Purpose are di vi ded by si x, resulti ng i n t he foll owi ng val ues. 0 

= . 000, 1 = . 167, 2 = . 334, 3 = . 500, 4 = . 667, 5 = . 834 and 6 = 1. 00. The distri buti on of t he 

variabl e can be found i n fi gure 3. 2.2  

 

Fi gure 3. 2: hist ogra m Passi ve Onli ne Medi a Use for Political Purpose 

                     
2  For detailed out puts on t he variable constructi on see appendix B. 2.  
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3. 4. 3. Onli ne Medi a Use for Political Purpose 

The variabl e Onli ne Medi a Use f or Political Purpose is concept ualised in chapt er t wo. Thi s 

variabl e ought t o measure to what ext ent i ndi viduals are usi ng onli ne medi a for political 

pur poses. This is measured by a list of acti vities that are concerned wit h Onli ne Medi a Use f or 

Political Purpose. To select the acti vities t hat are relevant t o t his variabl e, the cont ent of t he 

survey was struct urall y anal ysed and assessed. After that, it was deci ded whet her t he sel ect ed 

items were concerned with one- way communi cati on or t wo- way communi cation ( Kr ui ke mei er 

et al., 2014) and consequentl y coul d be consi dered an Active for m or a Passive for m of Medi a 

Use f or Political Purpose.  

The variabl e Onli ne Medi a Use f or Political Purpose consists of bot h Active and Passi ve 

Onli ne Medi a Use f or Political Purpose. The constructi on of t he variabl e Active Onli ne Medi a 

Use f or Political Purpose can be found i n secti on 3. 4. 1. of t his chapt er. The constructi on of t he 

variabl e Passi ve Onli ne Medi a Use f or Political Purposes can be found i n secti on 3. 4. 2. of t his 

chapt er. For t he construction of t he variabl e Onli ne Medi a Use f or Political Purpose, the val ues 

of bot h the Active and Passive variabl e were altered t o a scal e from 0 t o 1. This was done t o 

make sure t hat Passive Onli ne Medi a Use f or Political Purpose woul d not have a hi gher wei ght 

in t he general variabl e t han t he acti ve for m, si nce the passive for m consisted of more ite ms. To 

construct t he general variabl e on Onli ne Medi a Use f or Political Purpose t he val ues of t he 

active and passive variable added i n a scale. This resulted i n a variabl e ( N=2314) wit h val ues 

rangi ng from 0 t o 2, in whi ch 0 is labelled as ‘ No Use’ and 2 as ‘ Most Active Use’. What can 

be i dentified is t hat more than half of t he i ndi vi duals do not engage i n any of the tested acti viti es 

that relate t o Onli ne Media Use f or Political Purpose. The distri buti on of the variabl e can be 

found i n fi gure 3. 3.3  

 

                     
3  For detailed out puts on t he variable constructi on see appendix B. 3.  
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Fi gure 3. 3: hist ogra m Onli ne Medi a Use for Political Purpose 

3. 4. 4. Acti ve Offli ne Political Partici pati on  

The variabl e Active Offline Political Partici pati on shoul d measure to what ext ent i ndi vi duals 

engage i n acti vities t hat concern political participati on. Active Offli ne Political Partici pati on 

can t hus be identified as bei ng politicall y active offli ne, offli ne acti vities to i nfl uence politics, 

wi t h t he excepti on of si gni ng petitions and voti ng ( Bakker & de Vreese, 2011). This i mpli es 

that the items t hat make up t his variabl e require acti vities t hat are engagi ng i ndi vi duals offli ne 

to i nfl uence politics. These acti vities are selected by struct urally anal ysi ng and assessi ng t he 

cont ent of t he survey.  

Ite m Questi ons 

V11_2pre Di d you do one of t he followi ng duri ng t he electi on ca mpai gn (i n t he 

recent weeks)? Supported a candi dat e or part y.  

V11_3pre Di d you do one of t he followi ng duri ng t he electi on ca mpai gn (i n t he 

recent weeks)? Attended a ca mpai gn meeti ng or electi on debate.  

V11_1 Whi ch of t he foll owi ng ways have you used i n t he last 5 years? Cont act 

(via an appoi nt ment, interview or letter) wit h a city council or, 

al der man, mayor or ci vil servant.  

V11_2 Whi ch of t he foll owi ng ways have you used i n t he last 5 years? 

At t ended muni ci pal council meeti ng.  

V11_3  Whi ch of t he foll owi ng ways have you used i n t he last 5 years? Vi sited 

public consultati on evening (s) of your muni ci pality.  

V11_4 Whi ch of t he foll owi ng ways have you used i n t he last 5 years? 

Me mbershi p in a political part y. 
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V11_5 Whi ch of t he foll owi ng ways have you used i n t he last 5 years? Acti ve 

in a l ocal acti on group.  

V11_8 Whi ch of t he foll owi ng ways have you used i n t he last 5 years? 

Cont act ed a political party i n your muni ci palit y.  

Tabl e 3. 3: list of items Acti ve Offli ne Political Partici pati on 

The variabl e Active Offline Political Partici pati on consists of ei ght items, that each consist of 

an acti vity t hat is concerned wit h Active Offli ne Political Partici pati on (see tabl e 3. 3.). From 

the pre- measure ment database, the activities concerni ng ‘di d you support a candi dat e or part y 

duri ng t he electi on peri od’ and ‘attend a campai gn meeti ng or an electi on debat e duri ng t he 

el ecti on peri od’ were select ed. These activities were select ed because of their offline nat ure 

and t heir political ai m. These items were asked in t he cont ext of a ti me span of t he recent 

weeks, whi ch i mpl y t he election ca mpai gn for t he muni ci pal electi ons. Further, no ot her ite ms 

were sel ected from t he pre- measure ment dat abase due t o t he fact that they did not sufficientl y 

mat ch wit h the conceptualisation of Active Offline Political Partici pation. From t he post-

measure ment dat abase, six acti vities were select ed t o contri bute t o t he measure ment of t he 

variabl e. These si x items are concerned wit h activities t hat indi vi duals engaged i n duri ng t he 

past fi ve years t o i nfl uence politics. The acti vities regard maki ng contact wit h different 

indi vi duals, such as city councill ors, al der men, mayors, local civil servants or ot her citizens, 

the acti vities also incl ude visits to meeti ngs and for exa mpl e me mbershi p.  

To construct t he variabl e Active Offli ne Political Partici pati on an i ndex was creat ed, addi ng 

up t he ite ms v11_2pre, v11_3pre, v11_1, v11_2, v11_3, v11_4, v11_5 and v11_8. This i mpli ed 

that an indi vi dual t hat votes ‘ Yes’ i n all questi ons that are li nked t o t he items, t his indi vi dual 

recei ves a val ue of 8 i n the variabl e Active Offline Political Partici pati on whi ch is labelled 

Most Politically Active. The val ues of t he variabl e Active Offli ne Political Partici pati on ranges 

from 0 t o 8. Val ue 0 meani ng Not Politically Active and val ue 8 meaning Most Politically 

Active. In order t o construct the general variabl e Offli ne Political Partici pati on, it was 

necessary t o transfor m the val ues of t he variabl e to a scal e from 0 t o 1. Thi s i mplied t hat all 

val ues of Active Offli ne Political Partici pati on are di vi ded by ei ght resulting i n t he foll owi ng 

val ues. 0 = . 000, 1 = . 125, 2 = . 250, 3 = . 375, 4 = . 500, 5 = . 625, 6 = . 750, 7 = . 875 and 8 = 

1. 00. 4  The distri buti on of the variabl e Active Offline Political Partici pati on can be identified 

in t he fi gure bel ow (see figure 3. 4).  

                     
4  For detailed out puts on t he variable constructi on see appendix B. 4.  
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Fi gure 3. 4: hist ogra m Acti ve Offli ne Political Partici pati on  

3. 4. 5.  Passi ve Offli ne Political Partici pati on  

The variabl e measures the Passi ve Offli ne Political Partici pati on as descri bed i n t he 

concept ualisation (chapter 2). The defi niti on ai ms for acti vities t hat incl ude offline activities 

wit h a Political Purpose t hat are charact erised by eit her voti ng or si gning petitions. This 

i mplies t hat the acti vities do not i ncl ude anyt hi ng else t han voti ng or si gni ng petitions.  

Ite m Questi ons 

V1 Di d you vot e duri ng t he muni ci pal elections?  

V4 At  t he sa me ti me as t he muni ci pal elections of 21 March, a nati onal 

referendu m was also held on t he Int elli gence and Securit y Servi ces 

Act ( Wi v). Di d you vot e in t his referendu m?  

V7  Di d you vot e i n t he parlia ment ary electi ons of 2017?  

V11_6 No w we ask you a few questi ons about your i nvolve ment i n l ocal 

political acti vities. There are different ways t o raise a political issue 

or t o i nfl uence l ocal politicians or t he muni ci palit y. Whi ch of t he 

foll owi ng ways have you used i n t he last 5 years? Si gned a petition 

about a l ocal issue (on paper).  

Tabl e 3. 4: list of items Passi ve Offli ne Political Partici pati on 

The variabl e consists of four items (see tabl e 3. 4.). From t he pre- measure ment no ite ms were 

select ed. The pre- measure ment does i ncl ude questions on voti ng, however the items questi on 

whet her i ndi vi duals are ‘pl anni ng t o vot e i n t he muni ci pal electi ons. Therefore, it was deci ded 
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to not incl ude t he m because the variabl e Passi ve Of fline Political Partici pation shoul d measure 

act ual partici pati on. From t he post- measure ment, four items are selected. The items concer n 

voti ng i n t he muni ci pal elections, voti ng i n t he referendum, voti ng i n t he parli ament el ecti ons 

and si gni ng a petition on paper i n t he past five years.   

The variabl e Passi ve Offline Political Partici pati on is construct ed by addi ng up t he indi vi dual 

items. In order t o do t his, all items t hat are i ncl uded shoul d use sa me val ues for t heir measures. 

Therefore, the items v1, v4 and v7 had t o be recoded. In t he survey, i ndi vidual s coul d indi cat e 

if they vot ed, if they di d not know, if they were not all owed t o vote or if they were not willi ng 

to tell. After t he recodi ng, all items rewar ded 0 for ans wer ‘ No’ and 1 for ans wer ‘ Yes’.  The 

val ues t hat cont ai ned not willing t o say, not all owed t o vot e and don’t reme mber were coded 

as mi ssi ng. To compute t he variabl e Passi ve Offli ne Political Partici pati on t he ite ms 

v1Recoded, v4Recoded,  v7Recoded and v11_6 were added up and t his resulted i n a ne w 

variabl e t hat had val ues rangi ng from 0 t o 4, in whi ch 0 means ‘ Not Politically Active’ and 4 

means ‘ Most Politically Active’. In order t o construct the general variable Offli ne Political 

Partici pati on, it was necessary t o recode t he val ues of t he variabl e t o a scale from 0 t o 1. This 

i mplied t hat all val ues of Passive Offli ne Political Partici pati on are di vi ded by four, resulti ng 

in t he foll owi ng val ues. 0 = . 000, 1 = . 250, 2 = . 500, 3 = . 750 and 4 = 1. 00. 5  The distribution 

of Passive Offli ne Political Partici pati on can be found i n fi gure 3. 5.  

 

                     
5  For detailed out puts on t he variable constructi on see appendix B. 5.  
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Fi gure 3. 5: hist ogra m Passi ve Offli ne Political Partici pati on 

3. 4. 6. Offli ne Political Participati on  

The variabl e Offli ne Pol itical Partici pati on is concept ualised i n t he previous chapt er. This 

variabl e ought t o measure t o what ext ent indi vi duals are engagi ng i n offli ne acti vities t hat are 

cl assified as Political Partici pati on. This is measured by a list of acti vities that are concer ned 

wi t h Offli ne Political Partici pati on. To select the activities t hat are relevant t o t his variabl e, 

the cont ent of t he survey was struct urall y anal ysed and assessed. Aft er that, it was deci ded 

whet her t he selected items were concerned with Active Offli ne Political Partici pati on or 

Passi ve Offli ne Political Partici pati on ( Bakker & de Vreese, 2011) and consequentl y coul d be 

consi dered an acti ve form or a passi ve for m of Political Partici pati on. The variabl e Offli ne 

Political Partici pati on consists of bot h Passive and Active Offli ne Political Partici pati on The 

constructi on of t he variable Active Offli ne Political Partici pati on can be found i n secti on 3. 4. 4. 

of t his chapt er. The constructi on of t he variabl e Passive Offli ne Political Partici pati on can be 

found i n secti on 3. 4. 5. of this chapt er.  

For t he constructi on of t he variabl e Offli ne Political Partici pati on, t he val ues of bot h t he Acti ve 

and Passive variabl e were altered t o a scal e from 0 to 1. This was done t o make sure t hat Active 
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Offli ne Political Partici pati on woul d not have a higher wei ght i n t he general variabl e t han t he 

passive for m, si nce t he active for m consisted of more items. To construct the general variabl e 

on Offli ne Political Partici pati on t he val ues of the Active and Passi ve variabl e added i n an 

scal e. This resulted i n a variabl e ( N=2054) wit h val ues rangi ng from 0 to 2, in whi ch 0 is 

labelled as ‘ Not Politically Active’ and 2 as ‘ Most Politically Active’. A ne w vari abl e was 

comput ed. This variabl e ranged from 0 t o 2. 6  The distri buti on of t he variable Offline Political 

Partici pati on can be found i n fi gure 3. 6.  

 

Fi gure 3. 6: hist ogra m Offline Political Partici pation 

 

 

 

 

                     
6  For detailed out puts on t he variable constructi on see appendix B. 6.  
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3. 4. 7.  Political Interest 

The variabl e Political Interest shoul d measure to what ext ent i ndi vi duals consi der t he msel ves 

interested i n politics. This i mplies t hat the items that make up t his variable require questi ons 

regardi ng i nterest in politics. The items for t his variabl e are selected by struct urally anal ysi ng 

and assessi ng t he cont ent of t he survey.  

Ite m Questi on 

V15pre To what ext ent are you int erested i n nati onal politics?  

V16pre To what ext ent are you int erested i n l ocal politics?  

 

V32a To what ext ent are you int erested i n nati onal politics?  

V32b To what ext ent are you int erested i n l ocal politics?  

 

Tabl e 3. 5: list of items Political Interest 

The variabl e Political Interest consists of four items (see tabl e 3. 5.). From t he pre- measure ment 

dat abase, t wo questi ons were select ed regardi ng i nterest in l ocal political and i nterest i n 

nati onal politics. These items were asked i n t he cont ext before t he muni cipal el ecti ons. From 

the post- measure ment database, t wo questi ons were select ed t o contri bute to t he measure ment 

of t he variabl e. These t wo items are also concerned wit h i nterest in l ocal politics and i nterest 

in nati onal politics and were asked after t he muni cipal elections. There are t hus t wo sa me ite ms 

that measure Local Political Interest and t wo items t hat measure Nati onal Political Interest. 

The i ndi vi dual was t herefore asked before t he muni ci pal electi ons and after t he muni ci pal 

el ecti ons the sa me questions on Political Int erest.  

To i ndi cat ed whet her it is a good measure, a factor anal ysis and a reliability test is conduct ed 

(see appendi x C. 1.). The fact or anal ysis i ndicat ed that onl y one component  is extracted7  with 

an ei genval ue of 2. 7328 . This expl ai ns t hat the four items t hat are anal ysed toget her measure 1 

component. The Cr onbach’s Al pha val ue is . 845. 9  Thi s i mplies t hat t he i nternal consistency of 

the index good. Due t o the sa mpl e size is of such a large number N = 2313 it is possi bl e t o 

wor k wit h the index and thus construct t he variable. The correlati on bet ween t he items are all 

positi ve and t here are not maj or differences bet ween the correlations.1 0  The s mallest correlation 

is r=. 449 and t he largest correl ati on is r=. 759.  The hi gh correlati ons can be expl ai ned due t o 

the fact that in t he pre-measure ment and i n t he post- measure ment, the sa me questi ons are 

                     
7  See table c. 3. (appendi x C)  
8  See table c. 2. (appendi x C)  
9  See table c. 4. (appendi x C)  
1 0  See table c. 5. (appendi x C)  
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asked. However, this correlati on is not r=1. 00 which means t hat some i ndivi duals di d ans wer 

differentl y i n t he pre- measure ment and i n t he post- measure ment.  

Bef ore constructi ng t he variabl e, the items had t o be recoded. The ite ms i n the survey had 1 = 

not i nterested, 2 = fairl y interested and 3 = very interested. In order t o create a scal e  t hat 

measures political i nterest it is i mportant t o assi gn ‘not i nterested’ as val ue 0. Therefore, t he 

foll owi ng codi ng was creat ed: 0 = not i nterested, 1 = fairl y i nterested and 2 = very i nterest ed.  

To construct the variabl e Political Int erest a scal e was creat ed, addi ng up t he items v15preRec, 

v16preRec, v32aRec and v32bRec. This i mplied that an i ndi vi dual t hat votes ‘not i nterest ed’ 

in all questions that are linked t o t he items, this i ndi vi dual recei ves a val ue of 0 i n t he vari abl e 

Political Int erest whi ch is labelled ‘ Not Int erested’. The val ues of t he variable Political Interest 

ranges from 0 t o 8. Val ue 0 meani ng Not Interested and val ue 8 meani ng Most Interested. 1 1  

The distri buti on of t he variabl e Political Int erest can be found i n fi gure 3. 7.  

 

Fi gure 3. 7: hist ogra m Political Interest 

 

                     
1 1  For detailed out puts on t he variable constructi on see appendix B. 7.  
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3. 5.  Dat a Anal ysis 

Fr om t he procedure expl ai ned i n t he operationalisation1 2 , seven working variables were 

construct ed: Onli ne Media Use f or Political Purpose, Active Onli ne Media Use f or Political 

Purpose, Passi ve Onli ne Medi a Use f or Political Purpose, Offline Political Partici pati on, 

Active Offli ne Political Partici pati on, Passi ve Offline Political Partici pation and Political 

Interest. These variabl es are used t o furt her anal yse t he dat a.  

Bef ore conducti ng t he anal ysis, there are several assumpti ons that needed t o be checked i n 

or der t o be abl e t o make inferences for regressi on. The first assumpti on t hat needed t o be check 

was t he Li nearity Assumpti on ( De Veaux, Velle man, & Bock, 2016, p. 707). This assumpti on 

is check vi a t he Strai ght Enough Conditi on and t he Quantitative Dat a Conditi on. The Strai ght 

Enough Conditi on is checked vi a a scatterpl ot of resi duals agai nst the i ndependent variabl e or 

a scatterpl ot of resi duals agai nst the predict ed values of t he dependent variabl e. The conditi on 

is satisfied if the scatterplot has a horizont al direction and cont ai ns no pattern. The Quantit ative 

Dat a Conditi on can be checked by l ooki ng at the dat aset.  

Next t o t hat it is i mportant t o consi der t he Independence Assumpti on ( De Veaux et al., 2016, 

p. 708). This will be checked vi a t he represent ati ve nat ure of t he sa mpl e or via a displ ay of t he 

regressi on resi duals t hat is checked for patterns, trends or cl umpi ng. To conti nue, the Equal 

Vari ance Assumpti on ( De Veaux et al., 2016, p. 708) needs to be checked. Thi s was done vi a 

the Does the Pl ot Thi cken? Conditi on, whi ch is a vi sual check of a scatterplot of t he dependent 

variabl e agai nst the i ndependent variabl e. Also, thi s can be checked for via a scatterpl ot of t he 

resi duals of t he regressi on agai nst the predict ed values of t he dependent variabl e.  

To concl ude t he assumpt ions that needed t o be checked, a fi nal check shoul d assess whet her 

the Nor mal Popul ati on Assumpti on ( De Veaux et al., 2016, pp. 708, 709) is satisfied. This is 

done vi a t he Nearly Nor mal Conditi on and t he Outlier Conditi on. The Nearly Nor mal 

Conditi on is checked for by l ooki ng at a hist ogra m of the resi duals from t he regressi on. Due t o 

the large sa mpl e size i n thi s research, t his assumpt ion becomes of less i mportance.  

Hypot hesis 1: the more Onli ne Medi a Use f or Political Purposes, the hi gher the Offli ne 

Political Partici pati on. To t est for t his relati onshi p, the variabl es Online Medi a Use f or 

Political Purpose (i ndependent variabl e) and Offli ne Political Participati on (dependent 

variabl e) were used. Vi a linear regressi on t he out puts for t his hypot hesis were collected. This 

                     
1 2  Synt ax commands for the variable constructi on can be found F. 1. i n the appendi x.  
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all owed for results on t he si gnificance of t he relationshi p and t he i mpact. Bef ore conducti ng 

the anal ysis, the assumptions are checked for.  

Hypot hesis 2: if the Political Interest is hi gh, we expect a stronger rel ati onshi p bet ween Onli ne 

Medi a use for Political Purpose and Offli ne Political Partici pati on t han if Political Int erest is 

low. The second hypot hesis is testi ng for an i nteracti on effect of Political Int erest on t he above 

tested relati onshi p. This wi ll be done vi a fi ve regressi on anal yses. First, the variabl e Political 

Interest was recoded (0 = 0, 1 = 1, 2 = 1, 3 = 2, 4 = 2, 5 = 3, 6 = 3, 7 = 4 and 8 = 4). This 

i mplied t hat t he variabl e politicali nterest Rec had a mi ni mu m of 0 and a maxi mu m of 4. Next, 

the command split file by Political Interest Recoded was i mpl e ment ed. Aft er t hat, a li near 

regressi on anal ysis was run, resulti ng i n fi ve out put models i n whi ch each model represent ed a 

regressi on anal ysis based on one of t he val ues of Political Interest Recoded. Bef ore conducti ng 

the anal ysis, the assumptions are checked for. 

Hypot hesis 3: Active Onli ne Medi a Use f or Political Purpose expl ai ns Offli ne Political 

Partici pati on better t han Passi ve Onli ne Medi a Use f or Political Purpose expl ai ns Offli ne 

Political Partici pati on. The t hird hypot hesis will be tested vi a conducti ng two li near regressi on 

anal yses of Onli ne Media Use f or Political Purposes on Offli ne Political Partici pati on. The 

independent variabl es i n this test are Active Onl ine Medi a Use f or Political Purposes and 

Passi ve Onli ne Medi a Use f or Political Purposes. Before conducti ng t he anal ysis, t he 

assumpti ons are checked for. 

Hypot hesis 4: Onli ne Medi a Use f or Political Purpose expl ai ns Passi ve Offli ne Political 

Partici pati on better t han Onli ne Medi a Use f or Political Purpose explai ns Active Offli ne 

Political Partici pati on.  The fourt h hypot hesis will be tested vi a conducti ng t wo li near 

regressi on anal yses for Onli ne Medi a Use f or Political Purposes on Offli ne Political 

Partici pati on. The dependent variabl es i n t his test are Active Offli ne Political Partici pati on and 

Passi ve Offli ne Political Partici pati on. Before conducti ng t he anal ysis, the assumpti ons are 

checked for.  
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4.  Res ults 

In t his secti on, the hypotheses t hat are proposed in t he theory secti on are tested vi a regressi on 

anal yses. In order t o struct ure t he anal ysis, additional null hypot heses are creat ed. In order t o 

ans wer all the sub-questions, it is of cruci al i mportance t hat the first hypot hesis ‘ The more 

Onli ne Medi a Use f or Political Purposes, the higher t he Offli ne Political Partici pati on’ is 

ans wered full y and correctl y. This is because the anal yses of t he ot her t hree hypot hesis depend 

greatl y on t he results of the first hypot hesis. The hypot heses do not all consists of t he sa me 

variabl es and t herefore the assumpti ons are checked per hypot heses or other wi se stat ed. The 

synt ax commands t hat are used for t hese anal yses can be found i n Appendix F. 2.  

4. 1.Onli ne Medi a Use for Political Purpose and Offli ne Political Partici pation  

In t his secti on, it is tested whet her t he associ ati on bet ween Onli ne Medi a Use f or Political 

Purpose and Offli ne Political Partici pati on is either present or not present. Bot h vari abl es 

consist of val ues rangi ng bet ween 0 and 2. To carefull y anal yse the results, two hypot heses are 

creat ed t o be tested.  

H0: There is no associ ati on bet ween Onli ne Medi a Use f or Political Purpose and Offli ne Political Partici pati on.  

H1: The more Onli ne Medi a Use for Political Purposes, t he hi gher the Offli ne Political Partici pati on.   

The alternati ve hypot hesis ( H1) is consistent wit h the hypot hesis t hat is proposed i n t he t heor y 

secti on. The null hypot hesis will be t he starti ng point in t his anal ysis. If the out puts satisfy t he 

conditi ons of t he null hypot hesis, it will be concl uded t hat t he null hypot hesis will be accept ed. 

Ho wever, if there is not sufficient proof t o accept the null hypot hesis, this hypot hesis is reject ed 

and proof is ought t o be found for t he alternati ve hypot hesis, H1.  

 

 

Fi gure 4. 1: Model I  

 

Bef ore anal ysi ng t he results for model I (see fi gure 4. 1), the assumpti ons for li near regressi on 

are checked as menti oned i n t he Dat a Anal ysis secti on. First of all, the li nearit y assumpti on is 

checked. To check t he linearit y assumpti on, a scatterpl ot of t he resi duals of t he regressi on 

model I agai nst the predi cted val ues of model I is creat ed. From t he scatterpl ot is can be 

identified t hat the pl ot has a horizont al directi on and t hat no patterns are present (see fi gure d. 1. 
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in appendi x). Therefore, it is concl uded t hat t he Strai ght Enough Condition is checked and 

satisfied. To check t he Independence Assumpti on the ori gi n of t he dat a was consi dered and 

det er mi ned as bei ng a represent ati ve sa mpl e. Therefore, it can be concl uded t hat t he 

independence assumpti on is checked and sufficientl y proven. Next t o t hat, the Equal Vari ance 

Assumpti on needed t o be checked vi a t he Does the Pl ot Thi cken? Condi tion. For this, t he 

scatterpl ot (see fi gure d.1. i n appendi x) was also used. What can be seen is that there was a 

sli ghtl y unequal variance when l ooki ng at the lack of variance around t he predicted val ue si x. 

Ho wever, this coul d be expl ai ned by taki ng i nt o account t he li mited a mount of cases t hat 

represent val ue si x. To check for t he Nor mal Populati on Assumpti on a Nor mal Probability Pl ot 

of t he resi duals and a histogra m is made (see fi gure d. 2. and d. 3.). It coul d be seen t hat there is 

little evi dence i n bot h graphs t o satisfy for t he Nor mal Popul ati on Assumption. In t he nor mal 

pr obabilit y pl ot it can be seen t hat t he dots do deviat e from t he fitted li ne and i n t he hist ogra m 

the resi duals are partl y nor mall y distri buted with t he excepti on of resi duals wit h t he val ue 

around mi nus t wo. However, it must be noted t hat the sa mpl e size of t his regressi on ( N>2000) 

all ows for t he assumpti on t o be consi dered less import ant1 3 .  

In t he tabl e 4. 1. an R value . 383 can be i dentified. This is the val ue of t he correlati on of t he 

model. Also, a val ue of R2 val ue . 147 can be identified. This val ue i mplies t hat 14, 7 % of t he 

variati on i n Offli ne Political Partici pati on can be possi bl y expl ai ned by t he val ues of Onli ne 

Medi a Use f or Political Purpose. The adj ust ed R2 is not used i n t his anal ysis for t he reason t hat 

there is onl y one para meter so no correcti on for large numbers of para meters i n models are 

needed. To conti nue, ANOVA i dentifies t he correspondence bet ween t he regressi on equati on 

and t he dat a. What is i mportant t o note i n t he ANOVA t abl e (see tabl e e. 2. in appendi x) is t he 

si gnificance of t he model  I that can be found i n t he ri ghtest col umn of t he tabl e. What can be 

seen is t hat p < . 05 (p = .000) whi ch i mplies t hat Offli ne Political Partici pati on is si gnificantl y 

well predicted by t he regressi on model.   

Next t o t hat, it is i mport ant t o t he coefficients t hat come al ong wit h model I. The coefficients 

tabl e e. 3. (see appendix) provi des t he following equati on t o predict Offli ne Political 

Partici pati on.  

Offli ne Political Partici pati on = 0. 593 + 0. 465 ( Onli ne Medi a Use f or Political Purpose)  

                     
1 3  See appendi x D. 1. for detailed out puts from testi ng t he assumpti ons.  
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For t he anal ysis it is more conveni ent t o use the standardi zed coefficients of Bet a alt hough bot h 

the dependent and t he independent are consistent on t he sa me scal e (0 – 2). This choi ce was 

made i n order t o make the results of t he anal yses of t he different models more comparabl e. 

Therefore, the Bet a = . 383 (see appendi x tabl e e. 3.) is used. This val ue thus i mplies t hat an 

increase in Onli ne Media Use f or Political Partici pati on by 1 standard devi ati on leads t o an 

increase of . 383 standard devi ation i n Offli ne Political Partici pati on. The p- val ue of 0. 000 i n 

the ANOVA t est means that the associ ati on t hat is measured i n t his regressi on is unli kel y t o 

have occurred by chance.  This means t hat even t hough r2  is not strong (r2 = . 147) it see ms t hat 

the null hypot hesis can be reject ed on t he basis of t hese val ues, because the null hypot hesis 

i mplied either r2 = 0, β1 = 0 or p > . 05. However, these val ues are not consistent wit h t he tabl e 

4. 1. Therefore, the alternati ve hypot hesis ( H1) can be the put central in t his anal ysis.  

Tabl e 4. 1: Model I results 

 Offli ne Political 

Partici pati on 

 B Bet a Si g 

Const ant . 593  . 000*** 

OMU . 465 . 383 . 000*** 

R2  . 147 

Dependent variabl e: Offli ne Political Partici pati on  

Independent variabl e: Onli ne Me di a Use for Political Purpose 

OMU = Onli ne Medi a Use for Political Purpose 

B = Unst andardi zed Coefficient  

* = p < . 05, ** = p < . 01, *** = p < . 001 

Wi t h t he alternati ve hypothesis central, the val ues in tabl e 4. 1 do provi de more prove t hat t here 

is indeed a positi ve associ ation bet ween Onli ne Medi a Use f or Political Purpose and Offli ne 

Political Partici pati on. This concl usi on can be deduct ed from t he positi ve r2 and t he Bet a > 0. 

Si nce t he ANOVA t est found evi dence t hat model I is statistically si gnificant and di d not occur 

by chance, it can be concluded t hat the alternati ve hypot hesis can be accepted i n t his anal ysis. 

It can t herefore be assumed t hat there is an associ ati on bet ween an i ndivi dual engagi ng i n 

Onli ne Medi a Use f or Political Purpose and t hat sa me i ndi vi dual engagi ng in Offli ne Political 

Partici pati on. However, it must be noted t hat due to number of para met ers, it is not possi bl e t o 

excl ude ot her fact ors t hat mi ght be of i nfl uence on Offline Political Participati on.  
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4. 2.Onli ne Medi a Use and Offli ne Political Participati on: the effect of Political Interest 

In t his secti on it is tested whet her t he a mount of Political Interest infl uences t he strengt h of t he 

associ ation bet ween Onli ne Medi a Use f or Political Purpose and Offline Political 

Partici pati on. For this anal ysis the variabl es Onli ne Medi a Use f or Political Purpose, Offli ne 

Political Partici pati on and Political Interest are used. To struct ure t his analysis, the foll owi ng 

hypot heses were construct ed. The alternati ve hypot hesis is consistent wit h the expect ation t hat 

was present ed i n t he theory secti on.   

H0: Political Interest has no effect on t he relati on bet ween Onli ne Medi a Use for Political Purpose and Offli ne Political 

Partici pati on.  

H1: if the Political Interest is hi gh, we expect a stronger relati onshi p bet ween Onli ne Medi a Use for Political Purpose and 

Offli ne Political Partici pati on t han if Political Interest is l ow.  

What can be i dentified is that the hypot heses i n t his secti on buil d upon t he anal ysis t hat was 

conduct ed i n t he previ ous secti on. Model I is in t his secti on expanded wit h an interacti on effect. 

Therefore, model II is partl y si mil ar t o model I, however it can be i dentified i n fi gure 4. 2. t hat 

Political Interest is added as an additi onal variabl e that mi ght i nfl uence t he associ ati on bet ween 

Onli ne Medi a Use f or Political Purpose and Offli ne Political Partici pati on.  

 

 

Fi gure 4. 2: model II 

 

Bef ore conducti ng t he regressi on anal yses, the assumpti ons that all ow for linear regressi on 

inferences must be checked and satisfied. Si nce all five regressi on models (IIa. IIb. IIc. IId. IIe) 

consist of t he sa me dependent variabl e, Offli ne Political Partici pati on, and i ndependent 

variabl e, Onli ne Medi a Use for Political Purpose, it can be concl uded t hat all assumpti ons are 
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checked and satisfied sufficientl y i n t he anal ysis of model I1 4 . In table 4. 2. it can be seen whi ch 

model t ype II is connect ed wit h whi ch val ue of Political Int erest.  

 

Model  Political 

Interest 

IIa 0 

IIb 1 

IIc 2 

IId 3 

IIe 4 

Tabl e 4. 2: Different t ypes model II  

 

Tabl e 4. 3: Model II results 

 

Political 

Interest 

 

B 

OMU 

Si g  

 

R2  

 

N 

0 . 260 . 000*** . 068 412 

1 . 156 . 002** . 024 440 

2 . 244 . 000*** . 060 1030 

3 . 386 . 000*** . 149 342 

4 . 659 . 000*** . 435 89 

Independent variabl es: Onli ne Medi a Use for Political Purpose 

Dependant variabl e: Offli ne Political Partici pati on  

OMU = Onli ne Medi a Use for Political Purpose 

B = standardized bet a coefficient  

* = p < . 05, ** = p < . 01, *** = p < . 001 

 

The first regressi on model t hat is anal ysed is model IIa. This model fits a li near regressi on 

bet ween t he independent variabl e Onli ne Medi a Use for Political Purpose and Offli ne Political 

Partici pati on for all respondents t hat scored on Political Interest = 0. What can be i dentified 

is that r2 is . 068 whi ch is a l ow val ue (see tabl e 4. 3.). This i mplies t hat for respondents t hat are 

not politicall y i nterested, the a mount t hey engage in Onli ne Medi a Use f or Political Purpose 

                     
1 4  For the details of checki ng t he assumpti ons, see chapt er 4. 1. and see appendi x D. 1.  
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onl y expl ai ns 6, 8% of t he variance i n t heir engage ment i n Offli ne Political Partici pati on. When 

looki ng at the ANOVA test, the change t hat t hese val ues occurred by chance is little since t he 

model IIa is statistically significant, p < . 000 (see appendi x E. 2.).  

The second regressi on anal ysis t hat is conduct ed is the linear regressi on for model IIb whi ch 

incl udes the dat a from t he respondents t hat scored val ue 1 on t he variabl e Political Interest. 

What i mmedi at el y is visibl e is that t he val ues differ from model IIa. First of all, the r2 is s maller, 

na mel y r2 = . 024. Next t o that the Bet a is also s mal ler, whi ch i mplies t hat an increase i n Onli ne 

Medi a Use f or Political Purpose leads t o a s maller i ncrease of Offli ne Pol itical Partici pati on. 

What must be noted is that the p-val ue of model IIb is larger t han of all other models t hat are 

anal ysed i n t his secti on (see tabl e 4. 3). Alt hough the p < . 05, it is i mportant notice t hat t he 

model t hat fits the null hypot hesis best, is the least statisticall y si gnificant from all types of 

model II.  

The t hird regressi on analysis concerns t he respondents scored val ue 2 on t he variabl e Political 

Interest. What must be noted i n t his anal ysis is that it cont ai ns t he largest group of respondent s, 

(see tabl e 4. 3). This group represents al most half of t he sa mpl e’s popul ation. In t he model 

summar y of model IIc (see tabl e e. 10) it can be identified t hat the val ues much more correspond 

wi t h t he val ues t hat resulted from model IIa. Wit h an r2 = . 060 t his model impli es t hat 6% of 

the variati on i n Offli ne Political Partici pati on can be expl ai ned by t he val ue a respondent 

scores on Onli ne Medi a Use f or Political Purpose. What can be seen i n i n tabl e 4. 3. is that for 

Political Int erest val ues 0, 1 and 2, the associ ation bet ween t he Offli ne Political Partici pati on 

and Onli ne Medi a Use f or Political Purpose is rangi ng bet ween . 024 < r2 < . 068. There is no 

pattern of i ncrease or decrease visi ble i n t he analyses of t he models, therefore t here is little 

evi dence t o reject the null hypot hesis based on model IIa, IIb and IIc.  

Ho wever, when anal ysing t he model IId ( Political Interest = 3) t he r2 doubl es i n val ue 

compari ng it to t he val ues of Political Int erest 0, 1 and 2. The r2 results i n . 146 whi ch means 

that 14, 6% of t he variation i n Offli ne Political Partici pati on of respondent t hat are more 

politicall y i nterested (3) can be expl ai ned by their engage ment i n Onl ine Medi a Use f or 

Political Purpose. The ANOVA (see tabl e e. 14) proves t he model t o be statisticall y si gnificant 

and t herefore model IId does represent an effect of t he variabl e Political Int erest. When 

incl udi ng t he final regressi on anal ysis, model IIe, the i ncrease of t he r2 conti nues (see tabl e 

e. 16.). If respondents are most politicall y i nterested, 43, 5% of t he variati on in Offli ne Political 
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Partici pati on can be explai ned by t heir engage ment in Onli ne Medi a Use f or Political Purpose. 

Al so, t he p-val ue of t his model is statistically si gnificant, see tabl e 4. 3.  

What can be i dentified fro m t he above present ed out puts is that the r2 is not t he sa me for t he 

different val ues of Political Interest. The models per val ue of Political Int erest are due t o 

p<0. 05 all statisticall y significant. What is also remar kabl e is that t he r2 fro m model I, whi ch 

was anal ysed i n t he previ ous secti on, differs from bot h t he s mallest r2 (model IIb) and t he 

largest r2 ( model IIe). This provi des sufficient prove t o assume t hat Political Interest does 

infl uence t he associ ation bet ween Onli ne Medi a Use for Political Purpose and Offli ne Political 

Partici pati on. Therefore, it must be concl uded t hat t he null hypot hesis must be reject ed. The 

alternati ve hypot hesis ( H1) will consequentl y be put central in t his anal ysis and tested agai nst 

the evi dence.  

There is already evi dence t hat partl y confir ms t he likeli hood t hat t he alternati ve hypot hesis is 

true. This clai m can be extracted from t he evi dence that proved t he null hypothesis t o be wr ong, 

whi ch is na mel y t he difference bet ween r2 of model I and t he types of model II. To be abl e t o 

full y test the alternati ve hypot hesis, it is i mportant to fi nd evi dence on t he directi on of t he effect 

of Political Int erest on the associ ati on bet ween Onli ne Medi a Use f or Political Purpose and 

Offli ne Political Participati on. What can be i dentified from t abl e 4. 3. is that the r2 can be 

cat egorised l ow ( Political Interest 0, 1 and 2), mi ddl e ( Political Interest 3) and hi gh ( Political 

Interest 4). This i mplies that overall it can be probabl y be assumed t hat t he hi gher t he Political 

Interest, the stronger t he associ ati on bet ween Online Medi a Use f or Political Purpose and 

Offli ne Political Partici pati on. Therefore, this provi des evi dence for a positive directi on of t he 

interacti on effect. Keeping t his i n mi nd, t he analyses of t he types of model II provi de enough 

evi dence t o assume t he alternati ve hypot hesis t o be true. Therefore, it can be assumed t hat a 

respondent t hat is politically i nterested, the associ ation bet ween Onli ne Media Use f or Political 

Purpose and Offli ne Political Partici pati on is stronger t han if a respondent  is less politicall y 

interested.  

4. 3.Acti ve Onli ne Medi a Use and Passi ve Onli ne Medi a Use on Offli ne Political 

Partici pati on  

In t his secti on, it is tested whet her Active Onli ne Medi a Use f or Political Purpose expl ai ns Offli ne 

Political Partici pati on better t han Passive Onli ne Medi a Use f or Political Purpose expl ai ns Offli ne 

Political Partici pati on.  The different t ypes of Online Medi a Use f or Political Purpose t hat are 

identified i n t he theory secti on and operati onalised in chapt er 3 are an active type and a passi ve 
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type of medi a use. To test this, t wo hypot heses are construct ed on t he basis of fi gure 4. 3. The 

null hypot hesis assumes that there is no different associ ation for Active and Passi ve Onli ne 

Medi a Use f or Political Purpose agai nst the dependent variabl e Offli ne Political Partici pati on.  

The alternati ve hypot hesis however expects t hat thi s associ ati on is different for t he different 

types of Onli ne Medi a Use f or Political Purpose. The alternati ve hypot hesis clai ms t hat t he 

there is a great er associati on bet ween Active Onli ne Medi a Use f or Political Purpose and 

Offli ne Political Partici pati on t han bet ween Passive Onli ne Medi a Use f or Political Purpose 

and Offli ne Political Partici pati on. The model t hat is used t o test the hypotheses is model III. 

Overall, this model resembl es t he first model, model I, however model III fi nds itself t o have 

t wo for ms, model IIIa. and model IIIb.  

 

Fi gure 4. 3: model III  

H0: Active or Passive Onli ne Media Use f or Political Purpose have no different effects on Offli ne Political Partici pati on.  

H1: Active Onli ne Medi a Use for Political Purpose expl ai ns Offli ne Political Partici pati on better t han Passi ve Onli ne Medi a 

Use f or Political Purpose expl ai ns Offli ne Political Partici pati on.  

 

Tabl e 4. 4: model IIIa and model IIIb 

Mo del  Independent vari abl e Dependent vari abl e  

IIIa Acti ve Onli ne Medi a Use for Political Purpose Offli ne Political Partici pati on  

IIIb Passi ve Onli ne Medi a Use for Political Purpose Offli ne Political Partici pati on  

 

Bef ore anal ysi ng t he results for model IIIa and IIIb (see tabl e 4. 4), the assu mpti ons for li near 

regressi on are checked as menti oned i n t he dat a anal ysis secti on. First of all, the li nearit y 

assumpti on is checked. To check t he li nearit y assumpti on of model IIIa, a scatterpl ot of t he 

resi duals of t he regressi on model IIIa agai nst the predicted val ues of model IIIa is creat ed (see 

appendi x figure d. 4.). Fro m t he scatterpl ot is can be identified t hat t he plot has a horizont al 

directi on and t hat no patterns are present. Therefore, it is concl uded t hat t he Strai ght Enough 
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Conditi on is checked and satisfied. To check t he linearit y assumpti on of model IIIb, also a 

scatterpl ot of t he resi duals of t he regressi on model IIIb agai nst the predi cted val ues of model 

IIIb is creat ed. From t he scatterpl ot is can be i dentified t hat the pl ot has a horizont al directi on 

and t hat no patterns are present (see fi gure d. 7. in appendi x). Therefore, it can also be concl uded 

that the Strai ght Enough Conditi on is checked and satisfied for model IIIb. To check t he 

Independence Assumpti on t he ori gi n of t he dat a for bot h model IIIa and model IIIb was 

consi dered and det er mi ned as bei ng a represent ative sa mpl e. Therefore, it can be concl uded 

that the i ndependence assumpti on is checked and sufficientl y proven. Next to t hat, the Equal 

Vari ance Assumpti on needed t o be checked for model IIIa via t he Does the Pl ot Thi cken? 

Conditi on. For this, the scatterpl ot of model IIIa (see fi gure d. 4. in appendix) was also used. 

What can be seen is t hat t he pl ot does not si gnificantl y t hickens and therefore it can be 

concl uded t hat t he Equal Vari ance Assumpti on can be checked. Conti nuing, also the Equal 

Vari ance Assumpti on needed t o be checked for model IIIb vi a t he Does the Pl ot Thi cken? 

Conditi on. For this, the scatterpl ot (see fi gure d.7. i n appendi x) was also used. What can be 

noticed is that on t he right i n t he scatterpl ot an outlier is present. This coul d be probl e mati c. 

Ho wever, it is onl y one devi ati on. To check for t he Nor mal Popul ati on Assumpti on a Nor mal 

Pr obability Pl ot of the residuals1 5  and a histogra m1 6  is made of bot h model IIIa and model IIIb. 

It coul d be seen t hat there is little evi dence i n both graphs for bot h models t o satisfy for t he 

Nor mal Popul ati on Assumpti on. In bot h Nor mal Pr obability Pl ots it can be seen t hat the dots 

do devi at e from t he fitted li ne and i n bot h hist ogra ms t he resi duals are not really nor mall y 

di stri but ed. However, it must be noted t hat t he sampl e size of t his regression ( N>2000) all ows 

for t he assumpti on t o be consi dered less i mportant 1 7 .  

 

Tabl e 4. 5: Model IIIa and IIIb  

  

 

B 

Acti ve 

OMU 

Si g 

 

 

R2  

 

 

N 

 

 

B 

Passi ve 

OMU 

Si g 

 

 

R2  

 

 

N 

OPP . 331 . 000*** . 109  . 304 . 000*** . 093  

Independent variabl es: Acti ve Online Medi a Use for Political Purposes, Passi ve Onli ne Medi a Use for Political Purposes 

Dependant variabl e: Offli ne Political Partici pati on  

OPP = Offli ne Political Partici pation  

B = St andardi zed coefficient  

* = p < . 05, ** = p < . 01, *** = p < . 001 

                     
1 5  See appendi x d. 5. and d. 8. 
1 6  See appendi x d. 6. and d. 9. 
1 7  See appendi x D for detailed out puts from testi ng t he assumptions.  
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In t he tabl e 4. 5 t he results of t he regressi on anal yses of model IIIa and IIIb are present ed. What 

can be seen is t hat bot h models can be consi dered statisticall y si gnificant because p < . 001. In 

this anal ysis it is i mportant t o note whet her t here is a difference bet ween model IIIa and model 

IIIb. To check for t he null hypot hesis, it is i mportant t o ask t he questi on whet her bot h Acti ve 

and Passi ve equall y explai n t he variati on i n Offli ne Political Partici pati on. To check t his, it is 

i mportant t o l ook at the r2 of bot h model IIIa and model IIIb. What can be seen i n tabl e 4. 5. is 

that the r2 of model IIIa is . 109 and t he r2 of model IIIb is . 093. This i mplies t hat 10, 9% of t he 

variati on i n Offli ne Partici pati on can be expl ai ned by Active Onli ne Media Use f or Political 

Purpose. Passive Onli ne Medi a Use f or Political Purpose is abl e t o expl ai n 9, 3% of t he 

variati on i n Offli ne Political Partici pati on. Though t he difference bet ween the percent ages is 

rat her s mall, it is i mportant to not e t hat there is i ndeed a difference. Therefore, the null 

hypot hesis must be rejected, because there is no evi dence t o support the cl ai m t hat different 

types of Onli ne Medi a Use for Political Purpose, Active or Passi ve, have no different effects 

on Offli ne Political Partici pati on.  

To conti nue t he anal ysis, now t he alternati ve hypothesis is consi dered whi ch i mplies t hat t here 

are i ndeed different effects present i n model IIIa and model IIIb and t hat t he Active for m 

expl ai ns t he Offli ne Political Partici pati on better. As descri bed i n t he previous secti on, t here 

is proven t o be a difference i n t he r2 of bot h models, however t his difference is extre mel y s mall. 

It can be seen t hat t hus Active Onli ne Medi a Use for Political Purpose does expl ai n t he 

variati on i n Offli ne Political Partici pati on better than Passive Onli ne Media Use f or Political 

Purpose, but onl y a little better. Therefore, it can be concl uded t hat strictl y speaki ng t here is 

sufficient evi dence t o accept t he alternati ve hypothesis and t o assume t hat Active Onli ne Medi a 

Use f or Political Purpose expl ai ns Offline Political Partici pati on better than Passive Onli ne Medi a Use 

for Political Purpose explains Offline Political Partici pati on. However, this result is rat her 

unsubst antial and t herefore it woul d be mi sleadi ng t o accept t he alternati ve hypot hesis and t o 

cl ai m t hat there is indeed a difference. Therefore, it woul d be concl uded t hat the null hypot hesis 

is rejected, but t he alternative hypot hesis not proven si gnificantl y t o uncondi tionall y accept t he 

alternati ve hypot hesis for the trut h.  
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4. 4.Onli ne Medi a Use on Acti ve Offli ne Political Partici pati on and Passi ve Offli ne 

Political Partici pati on  

In t his secti on, t he fi nal hypot hesis from t he t heory section is tested. To do thi s, t wo regressi on 

anal yses are conduct ed to test whet her t he effects of Onli ne Medi a Use f or Political Purpose 

differ not for different t ypes of Offli ne Political Partici pati on. In order t o struct ure t he anal ysis, 

t wo hypot heses are construct ed t o struct urally anal yse the regressi on out puts of t he t wo 

regressi on models. The null hypot hesis assumes that the effect of Online Medi a Use f or 

Political Purpose is the sa me for bot h Active and Passi ve Offli ne Political Partici pati on. The 

alternati ve hypot hesis ( H1) contradicts this and assu mes t hat this effect is not the sa me and t hat 

Onli ne Medi a Use for Political Purpose expl ai ns Passive Offline Political Partici pati on better t han 

Onli ne Medi a Use f or Political Purpose expl ai ns Active Offline Political Partici pati on. Starti ng wit h 

the null hypot hesis, t wo models are construct ed from fi gure 4. 4. In tabl e 4. 6. the models I Va 

and I Vb are displ ayed wi th the correspondi ng variabl es. Agai n, model I Va and I Vb combi ned 

can be seen as model I V, and t his model is in its nature si mil ar t o model I that was tested i n t he 

first section of t his chapter.  

 

H0:  The effects of Onli ne Medi a Use f or Political Purposes differ not for Active Offli ne Political Partici pati on and Passi ve 

Of fli ne Political Partici pati on.  

H1: Onli ne Medi a Use for Political Purpose expl ai ns Passive Offline Political Partici pati on better than Onli ne Medi a Use f or 

Political Purpose expl ai ns Active Offli ne Political Partici pati on.   

 

 

Fi gure 4. 4. model I V  

Tabl e 4. 6: model I Va and model I Vb 

Mo del  Independent vari abl e Dependent vari abl e  

I Va Onli ne Medi a Use for Political Purpose Acti ve Offli ne Political Partici pati on  

I Vb Onli ne Medi a Use for Political Purpose Passi ve Offli ne Political Partici pati on  
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Bef ore conti nui ng t o t he anal yses, it is i mportant to check t he assumpti ons. Si nce t here are t wo 

models t hat are wor ked with, the assumpti ons must be checked t wi ce. St arti ng wit h model I Va, 

Onli ne Medi a Use f or Political Purpose agai nst Active Offli ne Political Partici pati on. First, 

the li nearit y assumpti on is checked vi a a scatterplot of t he resi duals of t he regressi on model 

I Va agai nst the predicted val ues of model I Va (see appendi x D, fi gure d. 10.). What can be 

identified from t he pl ot is that there is a horizont al directi on i n t he pl ot. It is debat able whet her 

any patterns are present. It looks li ke t here are simi l ar trends i n t he scatterpl ot. However, it is 

found t hat these patterns do not full y rese mbl e each ot her and t herefore t he linearit y assumpti on 

is checked. Next, it is necessary t o check t he Independence Assumpti on which can be done by 

consi deri ng t he dat a. When doi ng t his, it can be concl uded t hat the dat a t hat is used for model 

I Va is from a representati ve sa mpl e in whi ch int erdependence bet ween the respondents is 

unli kel y to have occurred. Furt her, the Equal Variance Assumpti on needed t o be checked for 

model I Va vi a t he Does the Pl ot Thi cken? Condition. For this, the scatterplot of model I Va (see 

figure d. 10. in appendi x) was also used. What can be seen is t hat the pl ot does not significantl y 

thickens and t herefore it can be concl uded t hat the Equal Vari ance Assumption can be checked. 

To check for t he Nor mal Popul ati on Assumpti on a Nor mal Probabilit y Plot of t he resi duals 

(see fi gure d. 11.) and a hist ogra m (see figure d. 12.) is made of model I Va. It coul d be seen t hat 

there is little evi dence in t he graph for model I Va t o satisfy for t he Nor mal Popul ati on 

Assumpti on. In t he nor mal probability pl ot it can be seen t hat t he dots do deviat e from t he fitted 

line and i n bot h hist ograms t he resi duals are not reall y nor mall y distri but ed. However, it must 

be not ed t hat t he sa mpl e size of t his regressi on (N>2000) all ows for t he assumpti on t o be 

consi dered less i mportant1 8 .  

In t he sa me manner t he assumpti ons for model IVb must be checked, Online Medi a Use f or 

Political Purpose agai nst Passi ve Offli ne Political Partici pati on. First, the linearit y assumpti on 

is checked vi a a scatterplot of t he resi duals of t he regressi on model I Vb agai nst the predi ct ed 

val ues of model I Vb (see appendi x d. 13.). What can be i dentified from t he pl ot is that there is 

a horizont al directi on i n the pl ot. Also, it is debatabl e whet her any patterns are present. It l ooks 

like t here are si mil ar trends i n t he scatterpl ot. However, sa me as for model IVa, it is found t hat 

these patterns do not fully rese mbl e each ot her and t herefore t he linearit y assumpti on is 

checked. Next, it is necessary t o check t he Independence Assumpti on which can be done by 

consi deri ng t he dat a. When doi ng t his, it can be concl uded t hat the dat a t hat is used for model 

I Vb is also from a represent ati ve sa mpl e in whi ch interdependence bet ween the respondents is 

                     
1 8  See appendi x D for detailed out puts from testi ng t he assumptions.  
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unli kel y to have occurred. Furt her, the Equal Variance Assumpti on needed t o be checked for 

model I Vb vi a t he Does the Pl ot Thi cken? Condi tion. For this, the scatterpl ot of model I Va 

(see figure d. 13. i n appendi x) was also used. What can be seen is that t he pl ot does not 

si gnificantl y t hickens and t herefore it can be concl uded t hat the Equal Vari ance Assumpti on 

can be checked. To check for t he Nor mal Popul ation Assumpti on a Nor mal  Probabilit y Pl ot of 

the resi duals (see fi gure d. 14.) and a hist ogra m (see figure d. 15.) is made of model I Vb. It coul d 

be seen t hat t here is little evi dence i n t he graph for model I Vb t o satisfy for t he Nor mal 

Popul ati on Assumpti on. In t he Nor mal Probabilit y Pl ot t he dots do devi at e from t he fitted li ne 

and i n bot h hist ogra ms the resi duals are not normall y distri but ed. However, it must be not ed 

that the sa mpl e size of thi s regressi on ( N>2000)  all ows for t he assumption t o be consi dered 

less i mportant1 9  for model I Va.  

Tabl e 4. 7: results regression model I Va and I Vb 

 STANDARDI ZED BETA SI GNI FI CANCE R2  

ACTI VE OPP . 482 . 000*** . 232 

PASSI VE OPP . 252 . 000*** . 063 

Independent variabl e: Acti ve Online Medi a Use for Political Purposes  

Dependent variabl es: Acti ve Offline Political Partici pation and Passive Offli ne Political Partici pation  

OPP = Offli ne Political Partici pation 

B = St andardi zed coefficient  

* = p < . 05, ** = p < . 01, *** = p < . 001 

 

Bot h regressi on anal yses are run, and t he i mport ant results are summarised in tabl e 4. 7. Furt her 

out put can be found i n t he appendi x E. What can be i dentified is that bot h model I Va and I Vb 

are statisticall y si gnificant. This can be concl uded vi a de ANOVA t ests that were conduct ed 

duri ng t he regressi on analyses. The ai m i n t his analysis is to accept or reject the null hypot hesis 

that assumes t hat Onli ne Medi a Use f or Political Purpose has the sa me effect on bot h Acti ve 

and Passi ve Offli ne Political Partici pati on. To fi nd evi dence for t his clai m, it is i mport ant t o 

consi der and compare the r2 for model I Va and IVb. What can be found there is that the r2 of 

model I Va is different fro m t he r2 of model I Va. Thi s i mplies t hat the effect of Onli ne Medi a 

Use f or Political Purpose does not have t he sa me associ ation wit h bot h Active and Passi ve 

Of fli ne Political Partici pati on. Therefore, it can be concl uded t hat t here is no evi dence t hat 

supports the clai m of t he null hypot hesis, so t he null hypot hesis is rejected. The alternati ve 

hypot hesis ( H1) is now put central in t his anal ysis. To fi nd support for the clai m of t he 

alternati ve hypot hesis, it is agai n looked at the r2. Onli ne Medi a Use f or Political Purpose 

                     
1 9  See appendi x D for detailed out puts from testi ng t he assumptions.  
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expl ai ns 23, 2 % of t he variati on i n Active Offli ne Political Partici pati on. For model I Vb, t his 

val ue is much l ower. Namel y, Onli ne Medi a Use for Political Purpose explai ns onl y 6, 3 % of 

the variati on i n Passive Of fli ne Political Partici pati on. Wit h these results, it is consequentl y 

necessary t o reject the alternati ve hypot hesis and to concl ude t hat Onli ne Medi a Use for Political 

Purpose does not explai n Passive Offline Political Partici pati on better than Onli ne Medi a Use f or 

Political Purpose expl ai ns Active Offline Political Partici pati on. But that indeed, there is evi dence 

that this effect is the other way around. Na mel y t hat Onli ne Medi a Use for Political Purpose 

expl ai ns Active Offline Political Partici pati on better than Onli ne Medi a Use f or Political Purpose 

expl ai ns Passi ve Offli ne Political Partici pati on.  
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5.  Concl usi on and Di scussion  

The ai m of t his research was t o for mul at e an answer t o t he questi on: To what ext ent is t he use 

of Onli ne Medi a f or Political Purpose affecting the Offli ne Political Partici pati on among 

Dut ch citizens and t o which extent is this i nfluenced by ot her f act ors?? In or der t o for mul at e 

an ans wer t o t his questi on, t hree sub-questi ons were creat ed t o be abl e t o provi de an additi onal 

ans wer for t he central questi on of t his t hesis. In t his secti on, it is ai med t o pr ovi de an ans wer 

for bot h t he central question and t he sub-questi ons of t his t hesis.  

To what extent is the use of Onli ne Medi a Use for Political Purpose affecti ng t he Offli ne 

Political Partici pati on among Dut ch citizens and to whi ch extent is this infl uenced by ot her 

fact ors? 

Central for t his questi on was t he first hypot hesis of this t hesis whi ch assumed t he more Onli ne 

Medi a Use f or Political Purposes, the hi gher t he Offli ne Political Participati on. The results 

from t he regressi on analysis provi ded enough evi dence t o accept t his clai m. The results 

concl uded statisticall y significant t hat 14, 7% of t he variati on i n Offli ne Political Partici pati on 

can be expl ai ned by Online Medi a Use f or Political Purpose. The correl ation bet ween t he t wo 

variabl e is positi ve and therefore it can be concluded t hat t he more Online Medi a Use f or 

Political Purpose, the higher t he Offli ne Political Partici pati on a mong respondent s. The 

concl usi on i n t his paper thus confir ms t he concl usions of Boulianne (2015) that the dat a of t he 

met a-anal ysis suggests t hat t here is a positi ve relationshi p. So, to ans wer t he questi on, Onli ne 

Medi a Use f or Political Purpose is positi vel y affecti ng Offli ne Political Partici pati on a mong 

Dut ch citizens.  

Does Political Int erest in local and nati onal politics i nfl uence t he rel ati onshi p bet ween Onli ne 

Medi a Use f or Political Purpose and Offli ne Political Partici pati on?   

What can be found i n t he results is correspondi ng wi t h t he fi ndi ngs of Kr uike mei er et al. (2014) 

who cl ai m t hat t he associati on bet ween Int ernet Use for Political Purpose and Partici pati on is 

very much dependi ng on one’s Political Interest. Indeed, t his is also what can be concl uded 

from t he regressi on results in t his t hesis. What can be concl uded is t hat for respondents t hat 

scored 0, 1 and 2 i n Political Interest a much weaker associ ati on bet ween Onli ne Medi a Use 

for Political Purpose and Offli ne Political Participati on was present. This i ndicat es t hat for 

those who are less i nterested i n politics, their engage ment i n Onli ne Media Use f or Political 

Purpose does not necessary expl ai n part of t heir engage ment i n Offli ne Political Partici pati on. 

Ho wever, for respondents t hat scored 3 and 4, the associ ati on bet ween Onl ine Medi a Use f or 



45 

 

Political Purpose and Of fline Political Partici pation i ncreased si gnificantly. Therefore, it can 

be concl uded t hat t he variabl e Political Int erest does have an i nteractive effect on t he 

associ ation. To for mul ate an ans wer t o t he sub-questi on, it can be concluded t hat Political 

Interest in l ocal and/ or nati onal politics i nfl uences t he relati onshi p bet ween Onli ne Medi a Use 

for Political Purpose and Offli ne Political Partici pati on positi vel y. This i mplies t hat if an 

indi vi dual is hi ghl y politically i nterested, its engage ment i n Onli ne Medi a Use for Political 

Purpose is much great er in expl ai ni ng t heir engage ment i n Offli ne Political Partici pati on i n 

contrary to an i ndi vi dual that is less politicall y i nterested. This result is hi ghl y correspondi ng 

wi t h the vi ews of Bi mber (1999), one of t he frequent quot ed scientists by other schol ars i n t he 

fiel d of t his research. However, what must be noted is t hat this i nteracti on effect of Political 

Interest onl y comes i n play when t he interest is reall y hi gh. If an i ndi vi dual scores zero, t he 

interacti on effect is hi gher than if an indi vi dual scores val ue one. Why t his is t he case and how 

this can be expl ai ned is by far not known. What might possi bl y be t he case is that a politicall y 

interested indi vi dual fi nds it more or less a dut y to be politicall y acti ve and therefore his i nterest 

enhances the associ ati on bet ween Onli ne Medi a Use for Political Purpose and Offli ne Political 

Partici pati on. This feeli ng of dut y mi ght be less present at indi vi duals t hat are not very much 

interested i n politics, and t herefore t heir choi ce to engage i n Onli ne Media Use f or Political 

Purpose and Offli ne Political Partici pati on is rat her i nci dent al and sporadic. Also, Bouli anne 

(2009, p. 202) expl ai ns that t he role of Political Int erest in i nfl uenci ng t he effect of Internet 

use on engage ment may be changi ng across ti me. Taki ng t his i nt o account, the effect of 

Political Int erest in on the associ ati on mi ght i n thi s case be hi ghl y i nfl uence by t he focus on 

the muni ci pal electi ons and its ti me fra me.  

Do different types of Onl ine Medi a use for Political Purpose have different effects on Offli ne 

Political Partici pati on? 

Thi s sub-questi on was linked wit h a corresponding hypot hesis t hat clai med t hat Active Onli ne 

Medi a Use f or Political Purpose expl ai ns Offline Political Partici pati on better than Passive Onli ne 

Medi a Use f or Political Purpose expl ai ns Offline Political Partici pati on. The different t ypes of 

Onli ne Medi a Use f or Political Purpose were set as Active and Passive forms. What coul d be 

identified from t he results is that there is a sli ght statisticall y si gnificant difference bet ween t he 

effects of t he t ypes of Onli ne Medi a Use f or Political Purpose. Active Online Medi a Use f or 

Political Purpose (10, 9%) expl ai ns Offli ne Political Partici pati on a little bit better t han Passi ve 

Onli ne Medi a Use f or Political Purpose (9, 3%). Alt hough t here is a difference present i n t he 

effects, the evi dence is too weak t o unconditi onally support the clai m of Dhanavan V. Shah et 
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al. (2001, p. 491) t hat i nternet for exchange of i nfor mati on, so i nteracti ve, is associ at ed wit h 

hi gher levels of partici pation. Concl udi ng, different t ypes of Onli ne Media Use f or Political 

Purpose, Active or Passive, have mi nor different effects on Offli ne Political Partici pati on. 

Therefore, it barel y mat ters whet her i ndi vi duals engage i n one- way-communi cati on (non-

interacti ve, passi ve) and t wo- way-communi cati on (i nteracti ve, acti ve) in expl ai ni ng t heir 

engage ment i n Offli ne Political Partici pati on.  

Do t he effects of Onli ne Medi a Use f or Political Purpose differ per type of Offli ne Political 

Partici pati on? 

Thi s sub-questi on was li nked t o t he fi nal hypot hesis i n t his t hesis t hat tried to fi nd evi dence for 

the clai m t hat Onli ne Media Use for Political Purpose expl ai ns Passive Offli ne Political Partici pati on 

better than Onli ne Medi a Use f or Political Purpose expl ai ns Active Offline Political Partici pati on. 

Ho wever, what coul d be concl uded from t he results is that Onli ne Media Use f or Political 

Partici pati on expl ai ns Active Offli ne Political Partici pati on much better than Passive Offli ne 

Political Partici pati on. Thi s supports t he clai m of Bakker and de Vreese (2011, p. 460) t hat 

indeed t here are differences i n effects present for different t ypes of political partici pati on. 

Ho wever, it contradicts the hypot hesis 4 t hat was for mul at ed i n t he theory secti on. The testi ng 

in t wo di mensi ons, active and passi ve, led t o new i nsi ght about t he associ ation bet ween t he 

variabl es and whi ch associ ation is stronger. However, much is still uncl ear in t his area. In t his 

secti on t he ans wer t o t he questi on whet her t here are different effects is pr ovi ded, but why 

Onli ne Medi a Use f or Political Purpose predicts Active Offli ne Political Partici pati on better 

than for exa mpl e voti ng i n electi on ( Passive Of fli ne Political Participati on) is still an 

interesting t opic t o expl oit furt her.  

Al t hough evi dence has been found t o support the hypot heses and provi de for ans wers i n t his 

thesis, there are vari ous li mit ations and poi nts of impr ove ment t hat can be identified. First of 

all, the dat a collecti on set place in a ti me of ca mpai gns and electi ons. Therefore, it is hard t o 

generalise t he observed associ ation for ti mes i n whi ch no electi ons or campai gns take pl ace. 

Al so consi deri ng t hat it concerned muni ci pal electi ons mi ght be a fact or in expl ai ni ng t hese 

specific outcomes of t he thesis. It woul d be recommended when assessi ng t he full ext ent of 

infl uence of Onli ne Media Use f or Political Purpose t o also i ncl ude data from ot her ti me 

fra mes and ot her electi ons. This coul d also overcome anot her li mitation of the research whi ch 

is, the causal li mitati on. The research desi gn i n t his thesis was cross-secti onal whi ch i mpli ed 

that vari ous threats coul d not have been checked, for exa mpl e reversed causati on. The research 
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desi gn does not all ow for evi dence t o det er mi ne whi ch variabl e precedes. Therefore it woul d 

be recommended t o conduct a l ongit udi nal st udy whi ch is abl e t o fi nd mor e evi dence for 

causati on ( Dool ey, 2009,  pp. 265, 266).  

Al so, cont ent vali dit y was one of t he maj or li mit ations of t his research. The activities sel ect ed 

from t he survey ought t o measure the overall variabl es. However, it is almost i mpossi bl e t o 

creat e a construct that is co mpl et el y vali d when t here are so many different acti vities t hat coul d 

be tested for. It cannot be ruled out t hat the concepts in t his research, measured wit h constructs 

that cont ai n ot her items/acti vities, mi ght result in compl et el y different fi ndi ngs. Therefore, it 

is i mportant to ext ensi vely consi der t he acti vities that are i ncl uded when i nterpreti ng t he results 

and t he concl usi ons.  

Thi s research ai med t o test known effects of Onli ne Medi a Use f or Political Purpose wit h ne w 

and recent sa mpl e of Dutch citizens to check whet her t he effects are also present here. The 

thesis concl uded t hat indeed t he effects t hat are much know, are si gnificantl y visi ble i n t he 

dat a. What is interesting next is how politicians and policy makers can use this i nfor mati on t o 

increase the overall Political Partici pati on and ‘save’ t he de mocracy, as menti oned i n t he 

introducti on. However, thi s t hesis and its concl usion are still far to basic and broad t o deduct 

cl ear poi nts of acti on from.  But, they can functi on as starti ng poi nt for further research i n t he 

area and t he concl usi on can also serve compl e mentary t o t he wor k of ot her schol ars. Especi all y 

wi t h t he increasi ng rol e of Onli ne Medi a i n soci ety, it is i mportant t hat the effects are mapped 

and i dentified and consequentl y can be used by policy makers as t ools t o incl ude t he ‘de mos’ 

in de mocracy agai n.  
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Appendi x A: Transl ati on Survey Questi ons 

Thi s appendi x cont ai ns the variabl e na me, t he Dutch questi on and t he Engl ish questi on.  

Tabl e a. 1: Transl ation Sur vey Questi ons Pre- Measure ment  
Vari able Dut ch English 

V10_1 Hebt u, om i nfor mati e over de 

ge meent eraadsverki ezi ngen te zoeken, de afgel open 

weken wel eens één van de vol gende di ngen gedaan? 

De website van één of meer l okale partijen bezocht.  

To search for i nfor mati on about the muni ci pal 

el ecti ons, have you ever done one of the 

foll owi ng i n t he last few weeks? Vi sited t he 

website of one or more l ocal parties.  

V10_2 Hebt u, om i nfor mati e over de 

ge meent eraadsverki ezi ngen te zoeken, de afgel open 

weken wel eens één van de vol gende di ngen gedaan? 

De website van de ge meent e bezocht.  

To search for i nfor mati on about the muni ci pal 

el ecti ons, have you ever done one of the 

foll owi ng i n t he last few weeks? Vi sited t he 

website of t he muni ci palit y.  

V10_3 Hebt u, om i nfor mati e over de 

ge meent eraadsverki ezi ngen te zoeken, de afgel open 

weken wel eens één van de vol gende di ngen gedaan? 

Een l okal e ste mwijzer i ngevul d.  

To search for i nfor mati on about the muni ci pal 

el ecti ons, have you ever done one of the 

foll owi ng i n t he last few weeks? Ma de use of a 

voti ng gui de for t he muni ci pal electi ons.  

V10_4 Hebt u, om i nfor mati e over de 

ge meent eraadsverki ezi ngen te zoeken, de afgel open 

weken wel eens één van de vol gende di ngen gedaan? 

Op soci al e medi a ( Twitter, Facebook, bl ogs, 

What sapp) gel ezen over de 

ge meent eraadsverki ezi ngen.  

To search for i nfor mati on about the muni ci pal 

el ecti ons, have you ever done one of the 

foll owi ng i n t he last few weeks? Read about t he 

muni ci pal electi ons on soci al media ( Twitter, 

Facebook, bl ogs, Whats App).  

V11_2 Hebt u tij dens de verki ezi ngsca mpagne (in de 

afgel open weken) één van de volgende di ngen 

gedaan? Een kandi daat of partij gest eund 

(bij voorbeel d: fi nancieel of door mee te doen bij 

ca mpagneacti viteiten, of het dragen van een butt on of 

ophangen van een post er).  

Di d you do one of t he foll owi ng duri ng the 

el ecti on ca mpai gn (i n t he recent weeks)? 

Support ed a candi dat e or part y (for exa mpl e: 

fi nanci all y or by partici pating i n ca mpai gn 

acti vities, or weari ng a butt on or hangi ng a 

post er).  

V11_3 Hebt u tij dens de verki ezi ngsca mpagne (in de 

afgel open weken) één van de volgende di ngen 

gedaan? Een ca mpagnebijeenko mst of 

verki ezi ngsdebat bij ge woond.  

Di d you do one of t he foll owi ng duri ng the 

el ecti on ca mpai gn (i n t he recent weeks)? 

At t ended a ca mpai gn meeti ng or el ecti on debate.  

V11_4 Hebt u tij dens de verki ezi ngsca mpagne (in de 

afgel open weken) één van de volgende di ngen 

gedaan? Vi a soci al e medi a ( Twitter, Facebook, 

What sapp) met anderen gediscussieerd over de 

ge meent eraadsverki ezi ngen.  

Di d you do one of t he foll owi ng duri ng the 

el ecti on ca mpai gn (i n t he recent weeks)? 

Di scussed about t he muni ci pal electi on wit h 

ot her via soci al medi a ( Twitter, Facebook, 

What s App).  

V15 Tot sl ot vol gt een aantal vragen over uw i nt eresse i n 

the nationale en l okale politiek en uw opvatti ngen 

over de lokale politiek. In hoeverre bent u 

geï nt eresseerd in de nationale politiek?  

Fi nall y, there are a number of questions about 

your i nt erest in t he national and local politics and 

your vi ews on l ocal politics. To what ext ent are 

you i nt erested i n nati onal politics?  

V16 In hoeverre bent u geï nt eresseerd in de lokale 

politiek?  

To what ext ent are you i nt erested in l ocal 

politics?  
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Tabl e a. 2: Transl ation Sur vey Questi ons Post- Measure ment  
Vari able Dut ch English 

V1 Hebt u geste md tij dens de 

ge meent eraadsverki ezi ngen?  

Di d you vot e duri ng the muni ci pal elections?  

V4  Tegelij k met de ge meent eraadsverki ezi ngen van 21 

maart is er ook een landelij k referendu m gehouden 

over de Wet op de inlichti ngen- en 

veili ghei dsdi enst en ( Wi v). Hebt u geste md bij dit 

referendu m?  

At t he sa me ti me as t he muni ci pal electi ons of 21 

Mar ch, a national referendu m was also hel d on 

the Int elli gence and Security Services Act ( Wi v). 

Di d you vot e i n t his referendu m? 

V7 Hebt u geste md bij de Tweede Kamer verki ezi ngen 

van 2017?  

Di d you vot e i n t he parlia ment ary electi ons of 

2017?  

V11_1 Nu st ellen we u een aantal vragen over uw 

betrokkenhei d bij lokal e politieke acti viteiten. Er zij n 

verschillende mani eren om i ets politiek aan de orde te 

stellen of i nvl oed uit te oefenen op l okal e politici of 

de ge meent e. Van wel ke van de vol gende mani eren 

hebt u i n de afgel open 5 jaar gebrui k ge maakt ? 

Cont act gel egd (vi a een afspraak, gesprek of i n brief) 

met een ge meent eraadsli d, wet houder, burge meest er 

of a mbt enaar.  

No w we ask you a few questi ons about your 

invol ve ment i n l ocal political activities. There 

are different ways t o raise a political issue or t o 

infl uence local politicians or t he muni ci palit y. 

Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Cont act (vi a an appoi nt ment, 

intervi ew or letter) wit h a cit y councill or, 

al der man, mayor or ci vil servant.  

V11_2 Nu st ellen we u een aantal vragen over uw 

betrokkenhei d bij lokal e politieke acti viteiten. Er zij n 

verschillende mani eren om i ets politiek aan de orde te 

stellen of i nvl oed uit te oefenen op l okal e politici of 

de ge meent e. Van wel ke van de vol gende mani eren 

hebt u i n de afgel open 5 jaar gebrui k ge maakt ? 

Ge meent eraadsvergaderi ng bezocht.  

No w we ask you a few questi ons about your 

invol ve ment i n l ocal political activities. There 

are different ways t o raise a political issue or t o 

infl uence local politicians or t he muni ci palit y. 

Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Attended muni cipal council 

meeti ng.  

V11_3 Nu st ellen we u een aantal vragen over uw 

betrokkenhei d bij lokal e politieke acti viteiten. Er zij n 

verschillende mani eren om i ets politiek aan de orde te 

stellen of i nvl oed uit te oefenen op l okal e politici of 

de ge meent e. Van wel ke van de vol gende mani eren 

hebt u i n de afgel open 5 jaar gebrui k ge maakt ? 

Inspraakavond(en) van uw ge meent e bezocht.  

No w we ask you a few questi ons about your 

invol ve ment i n l ocal political activities. There 

are different ways t o raise a political issue or t o 

infl uence local politicians or t he muni ci palit y. 

Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Vi sited public consultati on 

eveni ng (s) of your muni ci palit y.  

V11_4 Nu st ellen we u een aantal vragen over uw 

betrokkenhei d bij lokal e politieke acti viteiten. Er zij n 

verschillende mani eren om i ets politiek aan de orde te 

stellen of i nvl oed uit te oefenen op l okal e politici of 

de ge meent e. Van wel ke van de vol gende mani eren 

hebt u i n de afgel open 5 jaar gebrui k ge maakt ? 

Li d maatschap van een politieke partij.  

No w we ask you a few questi ons about your 

invol ve ment i n l ocal political activities. There 

are different ways t o raise a political issue or t o 

infl uence local politicians or t he muni ci palit y. 

Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Me mbershi p in a political part y.  

V11_5 Nu st ellen we u een aantal vragen over uw 

betrokkenhei d bij lokal e politieke acti viteiten. Er zij n 

verschillende mani eren om i ets politiek aan de orde te 

stellen of i nvl oed uit te oefenen op l okal e politici of 

de ge meent e. Van wel ke van de vol gende mani eren 

hebt u i n de afgel open 5 jaar gebrui k ge maakt ? Actief 

in een lokale actiegroep.  

No w we ask you a few questi ons about your 

invol ve ment i n l ocal political activities. There 

are different ways t o raise a political issue or t o 

infl uence local politicians or t he muni ci palit y. 

Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Acti ve in a l ocal acti on group.  

V11_6 Nu st ellen we u een aantal vragen over uw 

betrokkenhei d bij lokal e politieke acti viteiten. Er zij n 

verschillende mani eren om i ets politiek aan de orde te 

stellen of i nvl oed uit te oefenen op l okal e politici of 

de ge meent e. Van wel ke van de vol gende mani eren 

hebt u i n de afgel open 5 jaar gebrui k ge maakt ? Een 

petitie get ekend over een l okale kwestie (op papi er).  

No w we ask you a few questi ons about your 

invol ve ment i n l ocal political activities. There 

are different ways t o raise a political issue or t o 

infl uence local politicians or t he muni ci palit y. 

Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Si gned a petiti on about a l ocal 

issue (on paper).  

V11_8 Nu st ellen we u een aantal vragen over uw 

betrokkenhei d bij lokal e politieke acti viteiten. Er zij n 

verschillende mani eren om i ets politiek aan de orde te 

stellen of i nvl oed uit te oefenen op l okal e politici of 

de ge meent e. Van wel ke van de vol gende mani eren 

hebt u i n de afgel open 5 jaar gebrui k ge maakt ? 

Cont act opgeno men met een politieke partij in uw 

ge meent e.  

No w we ask you a few questi ons about your 

invol ve ment i n l ocal political activities. There 

are different ways t o raise a political issue or t o 

infl uence local politicians or t he muni ci palit y. 

Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Cont act ed a political part y i n 

your muni ci palit y.  

V12_1 Hebt u de afgel open vijf jaar wel een gebrui k 

ge maakt van het i nternet, e- mails, apps of soci ale 

medi a ( Twitter, Facebook, Whatsapp om cont act te 

Have you made use of t he internet, e- mails, apps 

or soci al medi a ( Twitter, Facebook, What s App) 
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leggen met ge meent eraadsl eden, wet houders of de 

burge meest er? 

to cont act cit y councill ors, al der men or t he 

mayor i n t he past fi ve years?  

V12_2 Hebt u de afgel open vijf jaar wel een gebrui k 

ge maakt van het i nternet, e- mails, apps of soci ale 

medi a ( Twitter, Facebook, Whatsapp om cont act te 

leggen met ge meent ea mbt enaren over een lokale 

kwestie? 

Have you used t he internet, e- mai ls, apps or 

soci al medi a ( Twitter, Facebook, What s App) to 

cont act l ocal ci vil servants about a l ocal issue i n 

the past fi ve years?  

V12_3 Hebt u de afgel open vijf jaar wel een gebrui k 

ge maakt van het i nternet, e- mails, apps of soci ale 

medi a ( Twitter, Facebook, Whatsapp om cont act te 

leggen met andere i nwoners en organisaties over een 

lokale kwestie?  

Have you used t he internet, e- mai ls, apps or 

soci al medi a ( Twitter, Facebook, What s App) to 

cont act ot her citizens and organisati ons about a 

local issue i n t he past fi ve years?  

V12_4 Hebt u de afgel open vijf jaar wel een gebrui k 

ge maakt van het i nternet, e- mails, apps of soci ale 

medi a ( Twitter, Facebook, Whatsapp om een 

initiatief of petitie te tekenen over een l okale 

kwestie?  

Have you used t he internet, e- mai ls, apps or 

soci al medi a ( Twitter, Facebook, What s App) to 

si gn an i nitiati ve or petiti on on a local issue i n 

the past fi ve years?  

V32a Nu vol gt een aantal vragen over uw i nt eresse i n de 

lokale en nati onale politiek. In hoeverre bent u 

geï nt eresseerd in de nationale politiek? 

No w a few questions about your int erest in l ocal 

and national politics. To what extent are you 

interested i n national politics?  

V32b In hoeverre bent u geï nt eresseerd in de lokale 

politiek? 

To what ext ent are you i nt erested in l ocal 

politics?  

V36 Vol gt u politici uit uw ge meent e op soci ale medi a als 

Facebook, Twitter, of Instagra m?  

Do you follow politicians from your 

muni ci palit y on soci al medi a such as Facebook, 

Twitter, or Instagra m?  
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Appendi x B: Operati onalisati on: vari abl e constructi on  

Appendi x B. 1. Acti ve Onli ne Medi a Use for Political Purposes 

 

Tabl e b. 1: St atistics of ite ms Acti ve Onli ne Media Use for Political Purpose  

  V11_4PRE V12_1 V12_2 V12_3 

N Vali d 2559 2703 2703 2703 

 Mi ssi ng 357 213 213 213 

 

 

Tabl e b. 2: List items Act ive Onli ne Medi a Use for Political Purpose 
Ite m/ variabl e Label  Val ues 

V11_4pre Di d you do one of t he followi ng duri ng t he electi on ca mpai gn (i n t he 

recent weeks)? Di scussed about t he muni ci pal electi on wit h ot her via 

soci al medi a ( Twitter, Facebook, What s App).  

0 = No 

1 = Yes 

V12_1 Have you made use of t he internet, e- mails, apps or soci al media 

( Twitter, Facebook, Whats App) to cont act cit y councill ors, al der men 

or t he mayor i n t he past fi ve years? 

0 = No 

1 = Yes 

V12_2 Have you used t he internet, e- mails, apps or soci al medi a ( Twitter, 

Facebook, What s App) to cont act local ci vil servants about a l ocal 

issue in t he past fi ve years? 

0 = No 

1 = Yes 

 

V12_3 Have you used t he internet, e- mails, apps or soci al medi a ( Twitter, 

Facebook, Whats App) to cont act ot her citizens and organisati ons 

about a l ocal issue in t he past fi ve years?  

0 = No 

1 = Yes 

Me di ause_acti ve Acti ve Onli ne Medi a Use for Political Purpose 0  

1  

2 

3  

4  

Me di ause_acti veRec Acti ve Onli ne Medi a Use for Political Purpose 0 = 0  

1 = 0, 250 

2 = 0, 500 

3 = 0, 750 

4 = 1  

 

Tabl e b. 3: Frequency table v11_4pre   Tabl e b. 4: Frequency tabl e v12_1 

 

Tabl e b. 5: Frequency tabl e v12_2   Tabl e b. 6: Frequency table v12_3  
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Tabl e b. 7: Frequency tabl e medi ause_acti ve 

 

 

Appendi x B. 2 Passi ve Onli ne Medi a Use for Political Purposes 

 

Tabl e b. 8: St atistics items Passi ve Onli ne Medi a Use for Political Purpose   

  V10_1PRE V10_2PRE V10_3PRE V10_4PRE V12_4 V36 

N Vali d 2559 2559 2559 2559 2703 2653 

 Mi ssi ng 357 357 357 357 213 263 

 

Tabl e b. 9: List items Passi ve Onli ne Medi a Use for Political Purpose 
Ite m/ variabl e Label  Val ues 

V10_1pre To search for i nfor mati on about the muni ci pal elections, 

have you ever done one of t he foll owi ng i n t he last few 

weeks? Vi sited the website of one or more local parties.  

0 = No 

1 = Yes 

V10_2pre To search for i nfor mati on about the muni ci pal elections, 

have you ever done one of t he foll owi ng i n t he last few 

weeks? Vi sited the website of t he muni ci palit y.  

0 = No 

1 = Yes 

 

V10_3pre To search for i nfor mati on about the muni ci pal elections, 

have you ever done one of t he foll owi ng i n t he last few 

weeks? Made use of a voti ng gui de for t he muni ci pal 

el ecti ons.  

0 = No 

1 = Yes 

 

V10_4pre To search for i nfor mati on about the muni ci pal elections, 

have you ever done one of t he foll owi ng i n t he last few 

weeks? Read about t he muni ci pal el ecti ons on soci al medi a 

( Twitter, Facebook, bl ogs, WhatsApp).  

0 = No 

1 = Yes 

V12_4 Have you used the i nternet, e- mails, apps or soci al medi a 

( Twitter, Facebook, Whats App) to si gn an i nitiati ve or 

petiti on on a l ocal issue in t he past fi ve years?  

0 = No 

1 = Yes 

V36 Do you follow politicians from your muni ci palit y on soci al 

medi a such as Facebook, Twitter, or Inst agra m?  

1 = Yes 

2 = No 

V36Rec Do you follow politicians from your muni ci palit y on soci al 

medi a such as Facebook, Twitter, or Inst agra m?  

0 = No 

1 = Yes 

Me di ause_passi ve Passi ve Onli ne Medi a Use for Political Purpose 0  

1  

2  

3  

4  

5  

6  

Me di ause_passi veRec Passi ve Onli ne Medi a Use for Political Purpose 0 = 0  

1 = 0, 167 

2 = 0, 334 

3 = 0, 500 

4 = 0, 667 

5 = 0, 834 

6 = 1  
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Tabl e b. 10: Frequency tabl e v10_1pre    Tabl e b. 11: Frequency tabl e 

v10_2pre 

 

 

Tabl e b. 12: Frequency tabl e v10_3pre   Tabl e b. 13: Frequency tabl e 

v10_4pre  

 

 

Tabl e b. 14: Frequency tabl e v12_4   Tabl e b. 15: Frequency tabl e v36 

 

 

Tabl e b. 16: Frequency tabl e v36rec  Tabl e b. 17: Frequency tabl e medi ause_passi ve 
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Appendi x B. 3: Onli ne Me di a Use for Political Purpose 

 

Tabl e b. 18: List items Onli ne Medi a Use for Political Purpose 
Ite m Label  Val ues 

Me di ause_acti veRec Acti ve Onli ne Medi a Use for Political Purpose 0  

0, 250  

0, 500  

0, 750  

1  

Me di ause_passi veRec Passi ve Onli ne Medi a use for Political Purpose 0  

0, 167  

0, 334  

0, 500  

0, 667  

0, 834  

1 

Me di ause_general Onli ne Medi a Use for Political Purpose 0, 00  

0, 17  

0, 25  

0, 33  

0, 42  

0, 50  

0, 58  

0, 67  

0, 75  

0, 83  

0, 83  

0, 92  

1, 00  

1, 08  

1, 17  

1, 25  

1, 33  

1, 42  

1, 50  

1, 58  

1, 67  

1, 83  

2, 00  

 

 

Appendi x B. 4: Acti ve Offli ne Political Partici pation 

Tabl e b. 19: Statistics items Acti ve Offli ne Political Partici pati on 

  V11_2PR

E 

V11_3PR

E 

V11_

1 

V11_

2 

V11_

3 

V11_

4 

V11_

5 

V11_

8 

N Vali d 2559 2559 2703 2703 2703 2703 2703 2703 

 Mi ssi n

g 

357 357 213 213 213 213 213 213 

 

Tabl e b. 20: List items Acti ve Offli ne Political Partici pati on 
Ite m/ variabl e Label  Val ues 

V11_2pre Di d you do one of t he foll owi ng duri ng the 

el ecti on ca mpai gn (i n t he recent weeks)? 

Support ed a candi dat e or part y.  

0 = No 

1 = Yes 

V11_3pre Di d you do one of t he foll owi ng duri ng the 

el ecti on ca mpai gn (i n t he recent weeks)? 

At t ended a ca mpai gn meeti ng or el ecti on 

debat e.  

0 = No 

1 = Yes 
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V11_1 Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Cont act (vi a an appoi nt ment, 

intervi ew or letter) wit h a cit y council or, 

al der man, mayor or ci vil servant.  

0 = No 

1 = Yes 

 

V11_2 Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Attended muni cipal council 

meeti ng.  

0 = No 

1 = Yes 

V11_3  Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Vi sited public consultati on 

eveni ng (s) of your muni ci palit y.  

0 = No 

1 = Yes 

V11_4 Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Me mbershi p in a political 

part y. 

0 = No 

1 = Yes 

V11_5 Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Acti ve in a l ocal acti on group.  

0 = No 

1 = Yes 

V11_8 Whi ch of t he foll owi ng ways have you used i n 

the last 5 years? Cont act ed a political part y i n 

your muni ci palit y. 

0 = No 

1 = Yes 

Political partici pati on_acti ve Acti ve Offli ne Political Partici pation  0 =  

1 =  

2 =  

3 = 

4 = 

5 = 

6 = 

7 = 

8 =  

Political partici pati on_acti veRec Acti ve Offli ne Political Partici pation  0 = 0  

1 = 0, 125 

2 = 0, 250 

3 = 0, 375 

4 = 0, 500 

5 = 0, 625 

6 = 0, 750 

7 = 0, 875 

8 = 1  

 

Tabl e b. 21: Frequency tabl e v11_2pre    Tabl e b. 22: Frequency tabl e 

v11_3pre 

 

Tabl e b. 23: Frequency tabl e v11_1    Tabl e b. 24: Frequency tabl e v11_2 
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Tabl e b. 25: Frequency tabl e v11_3    Tabl e b. 26: Frequency tabl e v11_4  

 

Tabl e b. 27: Frequency tabl e v11_5    Tabl e b. 28: Frequency tabl e v11_8 

 

Tabl e b. 29: Frequency tabl e political partici pati on_acti ve

 
 

 

 

Appendi x B. 5: Passi ve Offli ne Political Participati on 

 

Tabl e b. 30: Statistics Items Passi ve Offli ne Participati on 

  V1 V4 V7 V11_6 

N Vali d 2436 2672 2668 2703 

 Mi ssi ng 480 244 248 213 

 

Tabl e b. 31: List of items Passi ve Offli ne Political Partici pati on  

Ite m/ variabl e Label  Val ues 

V1 Di d you vot e duri ng the muni ci pal elections?  

 

 

 

-9 = I don’t want t o say 

-8 = I don’t know  

1 = Yes 

2 = No 

3 = I was not all owed t o 

vot e  
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V1 Recoded Di d you vot e duri ng the muni ci pal elections?  

 

 

 

-9 = 99 = I don’t want 

to say 

-8 = 99 = I don’t know 

1 = 1 = Yes 

2 = 0 = No 

3 = 99 = I was not 

all owed t o vote  

V4  At t he sa me ti me as t he muni ci pal electi ons of 21 March, 

a national referendu m was also held on the Int elli gence 

and Security Servi ces Act ( Wi v). Di d you vot e i n t his 

referendu m? 

-9 = I don’t want t o say 

-8 = I don’t know  

1 = Yes 

2 = No 

3 = I was not all owed t o 

vot e  

V4 Recoded At t he sa me ti me as t he muni ci pal electi ons of 21 March, 

a national referendu m was also held on the Int elli gence 

and Security Servi ces Act ( Wi v). Di d you vot e i n t his 

referendu m? 

-9 = 99 = I don’t want 

to say 

-8 = 99 = I don’t know 

1 = 1 = Yes 

2 = 0 = No 

3 = 99 = I was not 

all owed t o vote  

V7  Di d you vot e i n t he parlia ment ary electi ons of 2017?  -9 = I don’t want t o say 

-8 = I don’t know  

1 = Yes 

2 = No 

3 = I was not all owed t o 

vot e  

V7 Recoded Di d you vot e i n t he parlia ment ary electi ons of 2017?  -9 = 99 = I don’t want 

to say 

-8 = 99 = I don’t know 

1 = 1 = Yes 

2 = 0 = No 

3 = 99 = I was not 

all owed t o vote  

V11_6 No w we ask you a few questi ons about your i nvol ve ment 

in l ocal political activities. There are different ways t o 

raise a political issue or t o i nfl uence l ocal politicians or 

the muni ci palit y. Whi ch of t he followi ng ways have you 

used i n t he last 5 years? Si gned a petiti on about a l ocal 

issue (on paper).  

0 = No 

1 = Yes 

Political partici pati on_passi ve Passi ve Offli ne Political Partici pation 0  

1  

2  

3  

4  

Political partici pati on_passi veRec Passi ve Offli ne Political Partici pation 0 = 0  

1 = 0, 250 

2 = 0, 500 

3 = 0, 750 

4 = 1 

 

Tabl e b. 32: Frequency tabl e v1    Tabl e b. 33: Frequency tabl e v4
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Tabl e b. 34: Frequency tabl e v7    Tabl e b. 35: Frequency tabl e v11_6 

 

Tabl e b. 36: Frequency tabl e v1Recoded   Tabl e b. 37: Frequency tabl e v4Recoded 

 

Tabl e b. 38: Frequency tabl e v7Recoded Tabl e b. 39: Frequency tabl e 
political partici pation_passi ve 

 

 

 

Appendi x B. 6: Offli ne Political Partici pati on 

 

Tabl e b. 40: List of items Offli ne Political Partici pati on  
Ite m Label  Val ues 

Political partici pati on_acti veRec Acti ve Offli ne Political Partici pation  0 = 0  

1 = 0, 125 

2 = 0, 250 

3 = 0, 375 

4 = 0, 500 

5 = 0, 625 

6 = 0, 750 

7 = 0, 875 

8 = 1  

Political partici pati on_passi veRec Passi ve Offli ne Political Partici pation 0 = 0  

1 = 0, 250 

2 = 0, 500 

3 = 0, 750 

4 = 1 
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Political partici pati on_general Offli ne Political Partici pati on 0, 00 

0, 13  

0, 25  

0, 38   

0, 50   

0, 63   

0, 75   

0, 88   

1, 00   

1, 13   

1, 25  

1, 38  

1, 50  

1, 63  

1, 88  

2, 00  

 

Appendi x B. 7: Political Interest 

 

Tabl e b. 41: Statistics items Political Int erest 

  V15PRE V16PRE V32 A V32B 

N Vali d 2559 2558 2654 2654 

 Mi ssi ng 357 358 262 262 

 

Tabl e b. 42: List of items Political Interest 
Ite m/ variabl e Label  Val ues 

V15pre To what ext ent are you i nt erested in national politics?  1 = not i nterested 

2 = fairl y i nterest ed 

3 = very i nterested 

V16pre To what ext ent are you i nt erested in l ocal politics?  

 

1 = not i nterested 

2 = fairl y i nterest ed 

3 = very i nterested 

V32a To what ext ent are you i nt erested in national politics?  1 = not i nterested 

2 = fairl y i nterest ed 

3 = very i nterested 

V32b To what ext ent are you i nt erested in l ocal politics?  

 

1 = not i nterested 

2 = fairl y i nterest ed 

3 = very i nterested 

V15preRec To what ext ent are you i nt erested in national politics?  0 = not i nterested 

1 = fairl y i nterest ed 

2 = very i nterested  

V16preRec To what ext ent are you i nt erested in l ocal politics?  

 

0 = not i nterested 

1 = fairl y i nterest ed 

2 = very i nterested  

V32a Rec To what ext ent are you i nt erested in national politics?  0 = not i nterested 

1 = fairl y i nterest ed 

2 = very i nterested  

V32bRec To what ext ent are you i nt erested in l ocal politics?  

 

0 = not i nterested 

1 = fairl y i nterest ed 

2 = very i nterested  

Politicalinterest Political Interest 0 =  

1 =  

2 =  

3 = 

4 = 

5 = 

6 = 

7 = 

8 =  
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Tabl e b. 43: Frequency tabl e v15pre   Tabl e b. 44: Frequency tabl e v16pre 

 

Tabl e b. 45: Frequency tabl e v32a   Tabl e b. 46: Frequency tabl e v32b 

 

Tabl e b. 47: Frequency tabl e v15preRec   Tabl e b. 48: Frequency tabl e 

v16preRec 

 

Tabl e b. 49: Frequency tabl e v32aRec   Tabl e b. 50: Frequency tabl e 

v32bRec 
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Appendi x C: Outco me Reli ability tests  

Appendi x C. 1: Political Interest  

In t his secti on t he out puts of t he fact or anal ysis and t he reliability test are presented.  

Tabl e c. 1: Fact or Anal ysis Political Int erest  Tabl e c. 3: Fact or Anal ysis Political 

Interest  

 

Tabl e c. 2: Fact or Anal ysis Political Int erest 

 

Fi gure c. 1: Fact or Anal ysis: Scree Pl ot Co mponent Nu mber agai nst Ei genval ue 
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Tabl e c. 4: Reliability Test Political Int erest  Tabl e c. 5: Reliability Test Political 

Interest 
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Appendi x D Checki ng Ass umpti ons 

In t his secti on t he SPSS out puts are present ed regardi ng t he check of t he assumpti ons before 

conducti ng a linear regressi on anal ysis.  

Appendi x D. 1: Hypot hesis 1 & hypot hesis 2  

 

Fi gure d. 1: Scatterpl ot Model I (resi duals agai nst predi cted val ues)  

 

 

Fi gure d. 2: Nor mal Probabilit y Pl ot Model I    Fi gure d. 3: Hist ogra m Model I  
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Appendi x D. 2: Hypot hesis 3 

Acti ve Onli ne Medi a Use for Political Purpose → Offli ne Political Partici pati on  

Fi gure d. 4: Scatterpl ot Model IIIa (resi duals against predict ed val ues) 

 

Fi gure d. 5: Nor mal Probabilit y Pl ot Model IIIa    Fi gure d. 6: Hist ogra m Model IIIa
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Passi ve Onli ne Medi a Use for Political Purpose → Offli ne Political Partici pati on  

Fi gure d. 7: Scatterpl ot Model IIIb (resi duals against predict ed val ues) 

 

Fi gure d. 8: Nor mal Probabilit y Pl ot Model IIIb   Fi gure d. 9: Hist ogra m Model IIIb 
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Appendi x D. 3: Hypot hesis 4  

Onli ne Medi a Use for Political Purpose → Active Offli ne Political Partici pati on 

Fi gure d. 10: Scatterpl ot Model I Va (resi duals against predict ed val ues) 

 

Fi gure d. 11: Nor mal Probabilit y Pl ot Model I Va  Fi gure d. 12: Hist ogra m Model 

I Va  
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Onli ne Medi a Use for Political Purpose → Passive Offli ne Political Partici pati on  

Fi gure d. 13: Scatterpl ot Model I Vb (resi duals against predict ed val ues) 

 

Fi gure d. 14: Nor mal Probabilit y Pl ot Model I Vb  Fi gure d. 15: Hist ogra m Model 

I Vb 
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Appendi x E: Results 

In t his secti on t he SPSS out puts of t he regressi on anal yses are present ed. The struct ure 

corresponds wit h the struct ure i n t he thesis.  

Appendi x E. 1: Hypot hesis 1 

 

Tabl e e. 1: Model I ( Model Summar y)   Tabl e e. 2: Model I ( ANOVA) 

 
 

Tabl e e. 3: Model I ( Coefficients) 

 

 

Appendi x E. 2: Hypot hesis 2 

Political Interest = 0  

Tabl e e. 4: Model IIa (Summar y)   Tabl e e. 5: Model IIa ( ANOVA)

 
Tabl e e. 6: Model IIa ( Coefficients)
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Political Interest = 1 

Tabl e e. 7: Model IIb (Summar y)   Tabl e e. 8: Model IIb ( ANOVA)

 

Tabl e e. 9: Model IIb ( Coefficients) 

 

 

Political Interest = 2  

Tabl e e. 10: Model IIc (Su mmar y)   Tabl e e. 11: Model IIc (ANOVA)

 

Tabl e e. 12: Model IIc ( Coefficients) 
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Political Interest = 3 

Tabl e e. 13: Model IId (Su mmar y)   Tabl e e. 14: Model IId (ANOVA) 

 

Tabl e e. 15: Model IId (Coefficients) 

 

 

Political Interest = 4  

Tabl e e. 16: Model IIe (Su mmar y)   Tabl e e. 17: Model IIe (ANOVA) 

 

Tabl e e. 18: Model IIe ( Coefficients) 
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Appendi x E. 3: Hypot hesis 3 

Acti ve Onli ne Medi a Use for Political Purpose → Offli ne Political Partici pati on 

Tabl e e. 19: Model IIIa (Su mmar y)   Tabl e e. 20: Model IIIa (ANOVA) 

 

Tabl e e. 21: Model IIIa (Coefficients) 

 

 

Passi ve Onli ne Medi a Use for Political Purpose → Offli ne Political Partici pati on  

Tabl e e. 22: Model IIIb (Su mmar y)   Tabl e e. 23: Model IIIb (ANOVA) 

 

Tabl e e. 24: Model IIIb (Coefficients) 
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Appendi x E. 4: Hypot hesis 4 

Onli ne Medi a Use for Political Purpose → Active Offli ne Political Partici pati on 

Tabl e e. 25: Model I Va (Su mmar y)   Tabl e e. 26: Model I Va (ANOVA)

 

Tabl e e. 27: Model I Va (Coefficients)  

 

Onli ne Medi a Use for Political Purpose  → Passi ve Offli ne Political Partici pati on 

Tabl e e. 28: Model I Vb (Su mmar y)   Tabl e e. 28: Model I Vb (ANOVA)

 

Tabl e e. 29: Model I Vb (Coefficients) 
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Appendi x F: Synt ax  

In t his secti on t he synt axes can be found t hat are used t o construct the variabl es and t o 

conduct t he regressi on anal yses for t he different models.  

Appendi x F. 1: Constructi on Vari abl es  

 

* Mer ge datafile of the pre- measure ment and post- measure ment  

DATASET ACTI VATE Dat aSet 2.  

SORT CASES BY no me m_encr. 

DATASET ACTI VATE Dat aSet 1.  

SORT CASES BY no me m_encr. 

DATASET ACTI VATE Dat aSet 2.  

MATCH FI LES / FI LE=* 

  / FI LE=' Dat aSet 1'  

  / RENAME nohouse_encr =nohouse_encrpre 

  / BY no me m_encr. 

EXECUTE.  

 

* Wei ght s t hat are linked t o the vari ables are t urned off 

WEI GHT OFF.  

 

*ACTI VE ONLI NE MEDI A USE 

*frequenci es voor vari abelen medi ause_active 

FREQUENCI ES VARI ABLES=v11_4pre v12_1 v12_2 v12_3 

  / ORDER=ANALYSI S.  

*create the variabl e medi ause_acti ve  

COMP UTE medi ause_acti ve=v12_1 + v12_2 + v12_3 + v11_4pre.  

VARI ABLE LABELS  medi ause_acti ve ' Acti ve Onli ne Medi a Use for Political Purpose' . 

EXECUTE.  

*frequenci es for vari able medi ause_acti ve 

FREQUENCI ES VARI ABLES=medi ause_acti ve 

  / ORDER=ANALYSI S.  

*recode medi ause_acti ve in order t o create the sa me scale  

DATASET ACTI VATE Dat aSet 1.  

RECODE medi ause_acti ve (0=0) (1=0. 250) (2=0. 500) (3=0. 750) (4=1) I NTO medi ause_acti veRec.  

VARI ABLE LABELS  medi ause_acti veRec ' Acti ve Onli ne Medi a Use for Political Purpose' . 

EXECUTE.  

*frequenci es for vari able medi ause_acti veRec 

FREQUENCI ES VARI ABLES=medi ause_acti veRec 

  / ORDER=ANALYSI S.  

* Medi ause_acti veRec is done 

 

*PASSI VE ONLI NE MEDI A USE 

*frequenci es of items t hat will for m vari able medi ause_passi ve 
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FREQUENCI ES VARI ABLES=v10_1pre v10_2pre v10_3pre v10_4pre v12_4 v36 

  / ORDER=ANALYSI S.  

*recode vari able v36  

RECODE v36 (1=1) (2=0) I NTO v36Rec.  

VARI ABLE LABELS  v36Rec ' Vol gt u politici uit uw ge meent e op social e medi a als Facebook, ' + 

    ' Twitter, of Inst agra m?' . 

EXECUTE.  

*frequenci es of the recoded v36 

FREQUENCI ES VARI ABLES=v36Rec 

  / ORDER=ANALYSI S.  

*co mput e vari able medi ause_passi ve 

COMP UTE medi ause_passi ve=v36Rec + v12_4 + v10_4pre + v10_3pre + v10_2pre + v10_1pre.  

VARI ABLE LABELS  medi ause_passi ve 'Passi ve Onli ne Medi a Use for Political Purpose' . 

EXECUTE.  

*frequenci es of variabl e medi ause_passi ve 

FREQUENCI ES VARI ABLES=medi ause_passi ve 

/ ORDER=ANALYSI S.  

*recode medi ause_passi ve in order to create a general vari able 

RECODE medi ause_passi ve (0=0) (1=0. 167) (2=0. 334) (3=0. 500) (4=0. 667) (5=0. 834) (6=1) I NTO  

    medi ause_passi veRec.  

VARI ABLE LABELS  medi ause_passi veRec ' Passi ve Onli ne Medi a Use for Political Pur pose' . 

EXECUTE.  

*frequenci es of the final vari able  

FREQUENCI ES VARI ABLES=medi ause_passi veRec 

/ ORDER=ANALYSI S.  

 

*GENERAL MEDI A USE  

*co mput e the general medi a use vari able  

COMP UTE medi ause_general =medi ause_acti veRec + medi ause_passi veRec.  

VARI ABLE LABELS  medi ause_general 'Onli ne Medi a Use for Political Purpose' . 

EXECUTE.  

*frequenci es of the Medi a Use vari able  

FREQUENCI ES VARI ABLES=medi ause_general 

/ ORDER=ANALYSI S.  

 

*ACTI VE POLI TI CAL PARTI CI PATI ON  

*frequenci es for items t hat make acti ve political partici pati on 

FREQUENCI ES VARI ABLES=v11_2pre v11_3pre v11_1 v11_2 v11_3 v11_4 v11_5 v11_8 

  / ORDER=ANALYSI S.  

*co mput e political acti ve partici pati on 

COMP UTE political partici pati on_acti ve=v11_2pre + v11_3pre + v11_1 + v11_2 + v11_3 + v11_4 + v11_5 +  

    v11_8.  

VARI ABLE LABELS  political partici pati on_acti ve ' Acti ve Offline Political Partici pation ' . 
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EXECUTE.  

*frequenci es of acti ve political partici pati on 

FREQUENCI ES VARI ABLES=political partici pati on_acti ve 

  / ORDER=ANALYSI S.  

*recode acti ve political partici pati on t o scale 0 t o 1  

RECODE political partici pati on_acti ve (0=0) (1=0. 125) (2=0. 250) (3=0. 375) (4=0. 500) (5=0. 625)  

    (6=0. 750) (7=0. 875) (8=1) I NTO political partici pati on_acti veRec.  

VARI ABLE LABELS  political partici pati on_acti veRec ' Acti ve Offline Political Participati on' . 

EXECUTE.  

*frequenci es of the recoded variabl e acti ve political partici pati on 

FREQUENCI ES VARI ABLES=political partici pati on_acti veRec 

/ ORDER=ANALYSI S.  

 

 

*PASSI VE POLI TI CAL PARTI CI PATI ON  

*frequenci es of items t hat will make up passi ve pp  

FREQUENCI ES VARI ABLES=v1 v4 v7 v11_6 

  / ORDER=ANALYSI S.  

*Recode v1 

RECODE v1 (-9=99) (-8=99) (1=1) (2=0) (3=99) I NTO v1Recoded.  

VARI ABLE LABELS  v1Recoded ' Have you vot ed duri ng t he local electi ons? ' . 

EXECUTE.  

*recode v4 

RECODE v4 (-9=99) (-8=99) (1=1) (2=0) (3=99) I NTO v4Recoded.  

VARI ABLE LABELS  v4Recoded " At the sa me ti me as the muni ci pal electi ons of 21 Mar ch, a nati onal referendu m was also hel d on t he Intelligence and 

Securit y Services Act ( Wi v). Di d you vot e in this referendu m? ".  

EXECUTE.  

*recode v7 

RECODE v7 (-9=99) (-8=99) (1=1) (2=0) (3=99) I NTO v7Recoded.  

VARI ABLE LABELS  v7Recoded " Have you vot ed duri ng t he nati onal el ecti ons i n 2017 ".  

EXECUTE.  

*frequenci es recoded v1 

FREQUENCI ES VARI ABLES=v1Recoded 

  / ORDER=ANALYSI S.  

*frequenci es recoded v4 

FREQUENCI ES VARI ABLES=v4Recoded 

  / ORDER=ANALYSI S.  

*frequenci es recoded v7  

FREQUENCI ES VARI ABLES=v7Recoded 

  / ORDER=ANALYSI S.  

*co mput e vari able passi ve political partici pati on  

COMP UTE political partici pati on_passi ve=v11_6 + v1Recoded + v4Recoded + v7Recoded.  

VARI ABLE LABELS  political partici pati on_passi ve ' Passvi e Offline Political Partici pati on' . 

EXECUTE.  
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*frequenci es passi ve pp 

FREQUENCI ES VARI ABLES=political partici pati on_passi ve 

/ ORDER=ANALYSI S.  

*recode passi ve pp t o scale 0 t o 1  

RECODE political partici pati on_passi ve (0=0) (1=0. 250) (2=0. 500) (3=0. 750) (4=1) INTO  

    political partici pati on_passi veRec.  

VARI ABLE LABELS  political partici pati on_passi veRec ' Passi ve Offline Political Partici pati on' . 

EXECUTE.  

*frequenci es passi ve pp recoded 

FREQUENCI ES VARI ABLES=political partici pati on_passi veRec 

/ ORDER=ANALYSI S.  

 

*GENERAL POLI TI CAL PARTI CI PATI ON  

*co mput e general variabl e of politilcal partici pati on  

COMP UTE political partici pati on_general =political partici pati on_acti veRec +  

    political partici pati on_passi veRec.  

VARI ABLE LABELS  political partici pati on_general ' Offli ne Political Partici pati on' . 

EXECUTE.  

*frequenci es final vari able pp  

FREQUENCI ES VARI ABLES=political partici pati on_general 

  / ORDER=ANALYSI S.  

 

*POLI TI CAL I NTEREST 

*frequenci es of the items t hat will contstruct the vari able  

FREQUENCI ES VARI ABLES=v15pre v16pre v32a v32b 

  / ORDER=ANALYSI S.  

*recode t he ite ms t hat will construct the variable 

RECODE v15pre v16pre v32a v32b (1=0) (2=1) (3=2) I NTO v15preRec v16preRec v32aRec v32bRec.  

VARI ABLE LABELS  v15preRec ' PRE In hoeverre bent u geï nteresseerd i n de nati onal e politiek?'   

    /v16preRec ' PRE In hoeverre bent u geï nteresseerd i n de l okal e politiek?'  / v32aRec 'Nu vol gt een ' + 

    ' aantal vragen over uw i nteresse in de l okal e en nati onal e politiek. In hoeverre bent u ' + 

    ' geï nteresseerd i n de'  / v32bRec ' In hoeverre bent u geï nteresseerd i n de lokale politiek?' . 

EXECUTE.  

*frequenci es recoded items 

FREQUENCI ES VARI ABLES=v15preRec v16preRec v32aRec v32bRec 

  / ORDER=ANALYSI S.  

*fact or anal ysis  

FACTOR 

  / VARI ABLES v15preRec v16preRec v32aRec v32bRec 

  / MI SSI NG PAI RWI SE  

  / ANALYSI S v15preRec v16preRec v32aRec v32bRec 

  / PRI NT I NI TI AL CORRELATI ON EXTRACTI ON ROTATI ON 

  / FORMAT SORT BLANK( 0. 3) 



81 

 

  / PLOT EI GEN 

  / CRI TERI A MI NEI GEN( 1) I TERATE( 25) 

  / EXTRACTI ON PC 

  / CRI TERI A I TERATE( 25) 

  / ROTATI ON VARI MAX 

  / METHOD=CORRELATI ON.  

*reliability test 

RELI ABI LI TY 

  / VARI ABLES=v15preRec v16preRec v32aRec v32bRec 

  / SCALE(' Political Int erest' ) ALL 

  / MODEL=ALPHA 

  / STATI STI CS=DESCRI PTI VE SCALE CORR 

  / SUMMARY=TOTAL.  

*co mput e political int erest variabl e  

COMP UTE politicali nt erest =v15preRec + v16preRec + v32aRec + v32bRec.  

VARI ABLE LABELS  politicali nt erest ' Political Int erest' . 

EXECUTE.  

*frequenci es political int erest  

FREQUENCI ES VARI ABLES=politicali nterest 

  / ORDER=ANALYSI S.  

 

*HI STOGRAMME N VARI ABLES 

 

FREQUENCI ES VARI ABLES=medi ause_acti veRec 

  / HI STOGRAM NORMAL 

  / ORDER=ANALYSI S.  

 

FREQUENCI ES VARI ABLES=medi ause_passi veRec 

  / HI STOGRAM NORMAL 

  / ORDER=ANALYSI S.  

 

FREQUENCI ES VARI ABLES=medi ause_general 

  / HI STOGRAM NORMAL 

  / ORDER=ANALYSI S.  

 

FREQUENCI ES VARI ABLES=political partici pati on_acti veRec 

  / HI STOGRAM NORMAL 

  / ORDER=ANALYSI S.  

 

FREQUENCI ES VARI ABLES=political partici pati on_passi veRec 

  / HI STOGRAM NORMAL 

  / ORDER=ANALYSI S.  
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FREQUENCI ES VARI ABLES=political partici pati on_general 

  / HI STOGRAM NORMAL 

  / ORDER=ANALYSI S.  

 

FREQUENCI ES VARI ABLES=politicali nterest 

  / HI STOGRAM NORMAL 

  / ORDER=ANALYSI S.  

Appendi x F. 2: Dat a Anal yses 
 

*Hypot hesis 1 

REGRESSI ON 

  / MI SSI NG LI ST WI SE 

  / STATI STI CS COEFF OUTS R ANOVA 

  / CRI TERI A=PI N(. 05) POUT(. 10) 

  / NOORI GI N  

  / DEPENDENT political partici pati on_general 

  / METHOD=ENTER medi ause_general 

  / SCATTERPLOT=( *SDRESI D , *ZPRED) (political partici pati on_general , *SDRESI D)  

  / RESI DUALS HI STOGRAM( ZRESI D) NORMPROB( ZRESI D).  

 

REGRESSI ON 

  / MI SSI NG LI ST WI SE 

  / STATI STI CS COEFF OUTS R ANOVA 

  / CRI TERI A=PI N(. 05) POUT(. 10) 

  / NOORI GI N  

  / DEPENDENT political partici pati on_general 

  / METHOD=ENTER medi ause_acti veRec medi ause_passi veRec 

  / SCATTERPLOT=( *SRESI D , *ZPRED)  

  / RESI DUALS HI STOGRAM( ZRESI D) NORMPROB( ZRESI D).  

 

*hypot hesis 2  

SORT CASES  BY politicali nt erest Rec.  

SPLI T FI LE SEPARATE BY politicali nt erest Rec.  

 

REGRESSI ON 

  / MI SSI NG LI ST WI SE 

  / STATI STI CS COEFF OUTS R ANOVA 

  / CRI TERI A=PI N(. 05) POUT(. 10) 

  / NOORI GI N  

  / DEPENDENT political partici pati on_general 

  / METHOD=ENTER medi ause_general. 

 

FREQUENCI ES VARI ABLES=politicali nterest Rec 

  / ORDER=ANALYSI S.  
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*Hypot hesis 3 

REGRESSI ON 

  / MI SSI NG LI ST WI SE 

  / STATI STI CS COEFF OUTS R ANOVA 

  / CRI TERI A=PI N(. 05) POUT(. 10) 

  / NOORI GI N  

  / DEPENDENT political partici pati on_general 

  / METHOD=ENTER medi ause_acti veRec 

  / SCATTERPLOT=( *SDRESI D , *ZPRED) (political partici pati on_general , *SDRESI D)  

  / RESI DUALS HI STOGRAM( ZRESI D) NORMPROB( ZRESI D).  

 

REGRESSI ON 

  / MI SSI NG LI ST WI SE 

  / STATI STI CS COEFF OUTS R ANOVA 

  / CRI TERI A=PI N(. 05) POUT(. 10) 

  / NOORI GI N  

  / DEPENDENT political partici pati on_general 

  / METHOD=ENTER medi ause_passi veRec 

  / SCATTERPLOT=( *SDRESI D , *ZPRED) (political partici pati on_general , *SDRESI D)  

  / RESI DUALS HI STOGRAM( ZRESI D) NORMPROB( ZRESI D).  

 

*Hypot hesis 4 

REGRESSI ON 

  / MI SSI NG LI ST WI SE 

  / STATI STI CS COEFF OUTS R ANOVA 

  / CRI TERI A=PI N(. 05) POUT(. 10) 

  / NOORI GI N  

  / DEPENDENT political partici pati on_activeRec 

  / METHOD=ENTER medi ause_general 

  / SCATTERPLOT=( *SDRESI D , *ZPRED) (political partici pati on_acti veRec , *SDRESI D)  

  / RESI DUALS HI STOGRAM( ZRESI D) NORMPROB( ZRESI D).  

 

REGRESSI ON 

  / MI SSI NG LI ST WI SE 

  / STATI STI CS COEFF OUTS R ANOVA 

  / CRI TERI A=PI N(. 05) POUT(. 10) 

  / NOORI GI N  

  / DEPENDENT political partici pati on_passiveRec 

  / METHOD=ENTER medi ause_general 

  / SCATTERPLOT=( *SDRESI D , *ZPRED) (political partici pati on_passi veRec , *SDRESI D)  

  / RESI DUALS HI STOGRAM( ZRESI D) NORMPROB( ZRESI D).  

  


