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Summary/ Abstract:

Political participation is declining and that poses real threats to the democratic values in
western societies because a denocracy needs its ctizens to partidpate Nowadays, nuch
research is conducted on the relationship bet ween online nedia and pdlitical particpationin
the acade mc areas of palitical sciences, pdicy studies and communi cati onsciences. This study
buil ds upon insights from aher scholars while naking use of arecent, large data set of around
2500 responderts, representati ve for Dutch atizens from2018 duringthe nunicipal el ections.
The ai mof thisthesisisto answer the question whether thereis a positive associ ati on bet ween
Online Media We for Politica Purpose and Gfline Pdlitical Participationinthe Netherlands.
Inthisthesis dfferent forms of online media use and partid pation are considered identifying
bot h active and passive for ns, and the crucia influence of Politica Irnterestis considered Itis
concluded that thereisindeed a significant positive association bet ween Online Media Wse for
Politicad Purpose and Cffline Politicad Participation Asq the study finds that Politica
Interest considerably strengthens this association Next tothat, the study provi des evidence to
cla mthat the type of Cifline Political Particpation is significartly more inportant in
deter mning the strength of the association than the type of Online Mdia We for Pdlitical

Pur pose.

Key words: Online Media Pditical Participation, Internet, Political Interest, Association,
Regression Netherlands, Sanple and Gfline.
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1 Introduction

11 Societa and sciertific background of the problem

De mocracy and being a democratic societyi nply that states needs their citizens to participate
inthe system It ai ns directly a the core defintion of denocracy which consists of the word
‘denws’ that translates to English as dtizenrs. It istherefore that a democracy cannat function
without its vtal aspect of pditica partid pation by citizens. However, politica partic pation
nowadays is under threat and has been faced wth a najor decline that can be seenin for
exanpl e decreasing numbers inthe turnout of elections (Burden 2000), decreasing nunber of
citizens that are a nenber of a pditical party (Biezen & Poguntke, 2014) and decreases in
other types of pditica particpation This trendis alar mng especially anong young peopl e
Bakker and de Meese (2011) argue. If thistrend continues to decline, this coul d actually pose
fundanental threats to our denocracy and its values and consequentlytosociety as we know
it. Toavoidthis fromhappening it istherefore crucia toinvestigate potentid factors that can

influence this decline inpolitica partid pation

One of the proposed factars that can influence politica participation is the potertia of the
internet. Sncethe energe of irternet, the devel opnents of online medi a have increasedrapidy.
Wthinafewdecades the irternet has grown fromits first for minto an unimagi nable conpl ex
net work that provides innovative opportunities for the bath infor mation and communi cation
technol ogies. These technol ogies are quite new and are constartly subject toinnovation and
change. Due tothat, it is by far nat yet known what potertia the internet can have in najor
societal issues and in this case, the decline of pditica participation Sates and their
governnents have wdely adopted these infor nation and communication technol ogies in an
atte npt to narrowthe gap bet ween governnental organisations and its dtizens, by for exanple
using comnuni cation technol ogies to infor mcitizens and party ne nbers about their pans,
poi nts of iewand daily busi ness, and it is also aready consideredto be ani nportart elenent
of a successful election camnpaign ( K ui ke neier, van Noort, Miegenthart, & de feese, 2014,
p. 903). But howis this irternet patertia to notivate ctizens to become nore pditicaly

active? Andisit possibeto use onlinetodsto nobilise citizens for offline political action?

Much research is aready conducted onthe patertia effects of online nedia use on pdlitica
participation Scholars have tried to explain the possibe effect by expl oring theories on for
exanple social nedia behaviour, net works, nobilisation and reinforcement powers of the
internet and partic pation. \arious schoars daimthat there is indeed a positive relationship

bet ween bath online nedia use and participatio/engage ment (Bakker & de \feese, 2011,
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Boulianne, 2015, K uikeneier et d., 2014; Quintelier &\Mssers, 2008). What can be identified
inthe literatwre isthat there is much variaion anong scholars. Several scholars focus onl'y on
the effects of socia media or nore specific only one nediumsuch as Facebook instead of
online nedia use. Next to that, some scholars also look a a nore li mted set of indicators to
measure the participaion variable by for exanpleincluding only vating turnout and palitical
inerest (Kukeneier et d., 2014, p 903) instead of a nore broad defintion of pdlitical
partic pation \arious scholars also irtroduce other variables that mght provide nore
expl anation on the association such as pditical irterest (Ku keneier et d., 2014, p 908) and
time online (Quintelier & \issers, 2008 p 423). Althoughthere are nany scholars confir mng
the positive associ ation, there are also scholarsthat find a negative association or no correlation
at al bet wveen online nedia use and palitica partici pation ( Theocharis & Lowe, 2016).

Ina neta-anal ysis Boulianne (2015, p 534) concludes that the data of much research suggests
that there is a positive relationship bet ween social nedia use and participation in civic and
political life Aso Bakker and de Meese (2011, pp. 460, 462) argue that using irternet for
news and communication purposes is a positive prediccor for participation Hwever,
Kruikeneier et d. (2014, p 911) foundthat for the effect of internet use for paditical purpose
on palitica partid pation, this effect is rather reinforcing and very much depending on one’s
political interest. They argue that there is an effect, but the direction of this effect is very
different per type of nedia use and padlitical involve nent. Thisis aso confir ned by Quintelier
and Mssers (2008 p 423), however they add intheir research that ti ne spend online does nat
predict participation To contradict these results that provi de evidence to clai mthat thereis a
positive association Theocharis and Lowe (2016, p 1475) find intheir experi nent that took
place in Geece that the relaion bet ween nedia we and padlitica involvenent is actually

negati ve.

Since many scholars have conducted research on the subject, it woul d be logic to assune that
most insights are already dscovered and discussed. However, little in known on internet use
for pditical purpose and it nust be nated that the dfferent scholars provide conflicting
evi dence and contesting concl usions. Therefare, the ai mof thisthesisistotest for the effects
of Online Midia We For Pdlitical Purpose on Gfline Politica Partid pation usingthe data of
arecent representative sanpl e fromthe Dutch popul ation



12 Research Question

To further specifythe a maf thisthesis, the fdlowng questionisfor mulatedthat hasthe central
focus inthis paper: To what extert isthe use o Oniline Mediafor Politica Purpose afecting
the Gfline Political Partidpation among Dutch citizens and to which extent isthis influenced
by a her factors?

To further answer this question three sub-questions are added in this thesis. The first sub-
question ai ns toidentify whet her Political Interest nght have aninfl uence onthe relaionship
bet wveen Online Media Wse for Political Purpose and Gfline Political Participation This
questionis for mulated inthe fdlowng nanner: Does Politica Irterest inlocal and national
politics i rfluence the rel ationshi p bet ween Online Media We for Politica Purpose and Gfline
Political Participation? Next, to find nore insight on this relaionship two questions are
for mulated onthe type of Qnline Media We for Politicd Purpose andtype of Gfline Pdlitical
Participation Hrst: Do dfferent types of Qnline Mdia use For Politica Purpose have
different effects on Gfline Politica Partid paion? and second: Dothe effects d Oiline Media
Wse for Political Purpose dffer per type of Qfline Politica Partidpation? If the research
succeeds to formulate an answer to these above- mentioned questions, it can provide new
insights and consequently possible tools to combat the decline of pdlitical partid pation
Therefore, itisinportant toexplore and understand the rde of online nediainthis natter.

Inthis thesis, the fdlowng chapters and sequence can be found Frst of all, the next chapter
is concerned wth the theoretical franework inwhich this thesis can be positioned Inths
chapter, the core concepts that are central inthisthesis are described explained and theorised
Next tothat, gui ded and based upon existing literature and research, four hypot heses are created
that are derived fromtheory and the research questions. In chapter 3 the methodol ogy of the
research wll be centra. Inthis chapter the choice of research design wll be dscussed and
explained The data origin and collection the operationalisation and the methods for the data
anal ysis wll also be discussed Inthe operationalisation a detailed description and expl anation
is provided onthe construction of the variables that are usedinthisthesis. Inthe data anal ysis,
a stepwse explanation on howthe data is analysed is provided Continuing, chapter 4 will
prowvi ded i nsights on the out puts that are resulting fromthe hypot heses testingin SPSS  Here,
an elaborate struct ured anal ysis of the results can be found. This chapter is struct ured accor di ng
tothe four hypatheses that are for mulated in chapter 2 Inthe final chapter, the resuts of the
anal yses wll be sumnarised and wll be usedtofor milate sciertifically correct answerstothe

questions that are central inthisthesis. Aso this final chapter wll contain afew paragraphs
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onthe li mtations of the research and reco mmendation regard ng furt her research onthe topic.
In addition tothis thesis, alist of references and an appendi x are included. The appendiX is
struct ured in accordance with the referenci ng inthe thesis. The figures and tables that can be

foundinthe appendix are listedasal a2 h1l ec.



2 Theory

Inthis section the core concepts wll be explained and theorised Gonsequently, atheoretical
framework will be created to theorise the research question and its relevant sub-questions.
Fromthe theoretical frame work, four hypatheses wil be irtroduced that will be central inthis
thesis.

2 1 Core concepts

211 Onlire Mda Wefor Politica Purpose

Nowadays inthe Netherlands, nost dtizens make use of the online nediathat are available. In
2017, 91, 2%of the Dutch individuals was ableto nake use of the online media (International
Telecommunication Lhion, 2017). Inthis research the central question in concerned wth
Online Mdia Wefor Politica Purpose. This concept i nplies that the use of the online nedia
has a goal in whichthereina palitica incertive or politica question a its core. Inthe literature
many dfferent dstinctions and specifications are nade wthin the scope of this variable
(Bakker & de \feese, 2011; D mtrova, Shehata, Sronmback & Nord 2014; Quintelier &
M ssers, 2008) Inthisresearcha dstinctionis nade bet ween Active and Passive for ns of online
media use. This dstinction in often usedinthe literature on online nedia (Kruikeneier et a.,
2014; Dhavan V Shah Cho, Eveland & Kwak, 2005). Chavan \/ Shah et al. (2005) namne the
two d nensions, Active and Passive Online Medialse, dvic nessaging and onlineinfor mation
seeking Kui keneier et al. (2014, p 906) define active irternet use as irteractive or t wo- way
communications and passive irternet use as involving one-way communication This
conceptualisation of Kuikeneier et d. (2014) wll be guidinginths research

212 COfline Pditica Participation

Political partid pationis often conceptualised inmany different understandings ( Bakker &de
\feese, 2011, Kuikeneier ¢ a., 2014; Quintelier & Mssers, 2008, Theocharis & Lowe,
2016). In general, nany scholars tryto a mat a conceptualisationthat is close to a definition
like ‘an activity done by citizens to a m for political influence’. Aso Gfline Pdlitica
Partic pation is dvided in this research in Active fline Political Partici pation and Passive
Cffline Political Participation Bakker and de \Weese (2011) idertify wthin dgta
participaionthe d nensions of active and passive partic pationintheir research Inthisthesis
we include the nation that Passive Ofline Pdlitical Participation is a process in which
individuals trytoinfluence public decisions by voting and signing petitions. Onthe contrary,
Active Qfline Pdlitical Particpation wll be defined as ‘being pdlitically active’ wth the
exception of vating and signing petiti ons.



2 2Causal Mvdel

On the subject and its relationship nany scholars propose dfferent explaining theories:
partid pationtheories, nediatheories, irternet theories, net worktheories and many nore. Qne
of the first theories that is often used to explainthe rel ationshi p bet ween Online Media Wse for
Political Purpose and Gfline Political Participationisthe nobilisaiontheory of the internet.
However, there are scholars that can be categorised as having a rather pessi mistic approach
towards the internet and the association wth pdlitical participation They clai mthat spending
tine online does affect the anmount of tine the individual can spend on aher actiuties,
including engage ment in pditica participation The study by Theocharis and Lowe (2016)
indeed finds evidence for this dai m arguing that there is actually a negative association
bet ween Facebook use and pdlitical participation. Onhthe contrary, this thesis is focussed on
the broader perspective of online media use and therefore focusses on evidence of the
mobilisaiontheory, however itisirterestingto keepthe pessi mstic approach and evidence in

m nd.

Kruikeneier et d. (2014, p. 904) explainthe argument of this mobilisaiontheory asthe various
sources available online and lower costs of accessing theses sources encourages citizens to
learn nore about palitics and thus increase engagement. Aso Tolbert and Mneal (2003 p
175) found that respondents wth access tothe internet and online election news were nore
likely to vate bet ween 1996 and 2000. In a neta-anal ysis of 36 studies, Boulianne (2015 p
534) concludedthat the data of the studies suggest a positive relationship between social nedia
use and participationincivic and pditical life Hence, the fdlowng hypothesis 1 (see figure
2 1) isfomulaed the more nline Media We for Political Purpose, the higher the Gfline
Politicd Partid paion However, it nust be noted that thereis evidence that this causal effect
m ght be the ather way around Boogers and Werman (2003 p 25) argue intheir research on
politica websites and participationthat ‘visitstopoliticd Vb sites are pri marily corfined to
politicaly active groups.” They identify that the mobilisation theory actually does apply for
young people. Boogers and \oer man (2003, p 25) thus identifythat the use of the online media
can also be explained by the fact that anindi vidual is areadylinkedtoa nore pditically active
group. Asod Gnnaroand Dutton (2006, pp. 311, 312) found evidenceto believethisreversed
causation effect arguing that ‘increasing involvement online anong those who are aready
engaged ofline’. Bventhough thisthesis might not provide an answer tothe question whet her
thereis a case of reversed causation itisinportant to keepitinthe back of the mnd



Hypothesis 1 the nore Qniline Mdia We for Politica Purposes, the higher the Gfline
Political Partici pation

Online Media Use for + Offline Political
Political Purpose Participation

Hgure 21 hypothesis 1

Further nore, it is expected that Politica Irnterest has an influence on the relationship of the
proposed hypaothesis 1 This phenonenon is often referred to as reinforce ment theory. This
theory explains that the positive effect is stronger if dtizens are aready interested in politics
thus neasuringthe effect of lower levels and higher levels of palitical interest (K uikeneier et
al., 2014, pp. 905 912). If thisisthe case Boulianne (2011, p 148) suggests that the nedia
becones aninfor mationtool for those that are already interested \arious scholars thus contra
for Politica Irterest intheir research also Bakker and de Meese (2011). They explai ned t hat
Political Irterest can be expected to account for a considerable anmount of the variance in
internet use (Bakker &de Meese, 2011, p 459). B mber (1999, p 413) goes further into detail
of the effects of Politica Interest by explaining that contacting a pditicdan viathe internet is
comnpani oned wth various barriers and only those that are irterested in politics find it worthy
topaythe ‘costs’ to overcone these barriers duetotheir interest. Buildng further onthat, Polat
(2005, p 442) dains that this influence of Political Irterest isthe crucial assunption when
consi deringthe nobilisation possibilities of the irternet, people rust be suffidentlyirnterested

Therefore, the fdlowng hypat hesis, see figure 2 2, is present totest for this phenonenon.

Hypot hesis 2 if the palitical interest is high we expect astronger rel aionshi p bet ween Online
Media use for Politica Purpose and Gfline Political Partic pationthan if Politica Irnterest is

low
Cnline Media Use for | Offline Political
Political Furpose Farticipation

l+

Political Interest

Hgure 2 2 hypathesis 2
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To go deeper intothe relationshi p bet ween Online Media Wefor Political Purpose and Gfline
Politica Participaion different d nensions of the variables were idertified: Active and
Passive for ns. Mny schol ars concl ude that the effects dfferentiate greatly whentakingino
account these dfferent dmensions. Quintelier and M ssers (2008, p 423) argue that only sone
internet activities are successful in sti mulating politicd participation Bakker and de \feese
(2011) found that dfferent irternet actiwties relate differently tothe paditical participaion
di nensions. They for exanple identify seven different irternet activities: irternet news use,
services, nusic, dul/organisation e- nmail, socia net working and forum What they idertified
isthat for exanple online for ns of communi cation, such as e- nail and forumuse, were nore
positivel y and significantly related to traditional passive partic pation than activities such as
listening to nusic and socia net working ( Bakker & de Meese, 2011, p 462). This confir ng
Bakker and de Meese (2011, pp. 462 463) hypathesis that nore irteractive for ns of online
communi cationis positivel yrelatedto participation. Next tothat, Chanavan V Shah, M Leod,
and Yoon (2001, p 491) conclude that using the irternet far exchange of infor mation so a
rather irteractive approach is associated wth higher levels of particdpation Next to that,
Quintelier and \Mssers (2008) found that the type of online activities rather than ti ne spend
online is more successful inexplaining paitical particpation Totest whet her there are i ndeed
different effects, and whether nore irteractive types of irnternet use predict Gfline Political
Partid pation better, the foll owng hypat hesis is created (see figure 2 3).

Hypothesis 3 Active Online Media We for Politicd Purpose explains Gfline Pdlitical
Participation better than Passive Online Mddia Use for Political Purpose explains Gfline
Politicd Partid pation

Passive Online +
Media Use for
Folitical Purpose

Offline Political
Farticipation

Y

+

Active Online Media
Use for Political
Purpose

Hgure 2 3 hypathesis 3

Next tothe dfferent effects of Active and Passive Online Midia We for Politica Purpose, this
phenonenaisintheory also present inthe variable Gfline Political Participation Bakker and
de Meese (2011, p 460) conclude that the internet is for dl for ns of partid pation a positive
predictor, but there are differences present bet ween different types of palitical partid pation
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They for exanple identify that the irternet is a stronger predictor for newer for ns of pdlitica
partic paion for exanple dgtal participation (Bakker &de Mfeese, 2011, p. 463). Boulianne
(2015, p 534) dsoidertifies dfferent for ns of Politicd Partid pation and she found that for
exanple socid nedia has a mni nal i npact on partic pation in elections in contraryto ot her
types of participation such as pratest participation (Boulianne, 2015 p. 532) Not nany
scholars have idertified active and passive for ns of participation Therefore, the theory does
not provide enough evidence to predict which formis better explained by Online Media e
for Politicd Purpose. However, when looking into the efforts that are needed to engage in
Active Gfline Political Participation and Passive (ffline Participation it can beidertifiedthat
the barriers for engaging inthe Active for ns of Gfline Political Participation are much hi gher
than when engaging in Passive Qfline Political Particpation Consider for exanple the
difference in efforts between vating and atending a nunicipa council meeting (Qudejans,
2018a). The ‘costs’ for anind vidual wll be nuch hi gher generally when atending a nuni ci pal
council neeting due to for exanple ti ne resources. It can therefore be assuned that vating
takes less ti ne than atendi ng a municipal council meeting andtherefore the barriersto engage
inpassive for ns arelower thanto engage in active for ns. Thus, if indviduals engage easier in
Passive Gfline Pdlitical Partid pation the chance that Online Mdia We for Political Purpose
explains this better seens argumnentative. Therefore it is interesting to hypothesize this
assunption and check it agai nst the data The fdlow ng hypat hesis wll be central (see figure
2.4).

Hypothesis 4 Online Media We for Politicad Purpose explains Passive Ofline Political
Partid pation better than Online Mdia We for Political Purpose explains Active Gfline
Politicd Partid pation

I o |Active Offline Folitical
o Participation

Online Media Use for
Folitical Purpose

+

Passive Offline
" Political Participation

Hgure 24 hypathesis 4
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3. Methods

3 LResearch Design

The research that isto be conducted is hypat heses testing research The hypat heses idertified
inthe theory section wll be tested via a cross-sectional research design Dooley (2009, p 265)
idertifies cross-sectional as quartitative research that is nat subject to manipulation and is
measured a one pairt inti ne. Thisinplies data froma representati ve sanple of a popul ation
measured fromone poirt inti ne wll be usedtotest the hypat heses. Athoughthe study consists
of two neasurenents inting, itis nat appropriate to cal it anirterruptive time series study or
longitudi nal design because there was notreat nent in bet ween the surveys andthe surveys did
not neasure the sane variables.

(ross-sectional is appropriate because the design is able to use a large data set of many
respondents. It is afast and cheap way of gathering datafor nany cases. Asg, it dlows totest
for more variables than just the dependent and independent variable. This all ows the research
to check for possible confounding variables inthe relationship bet ween Online Mdia We for
Political Purpose and Gfline Politicad Participation The designis li nited tothe anal yses of
behaviour a one poirt in ti ne, and therefore no causal inferences and conclusions can be
drawn. This neans that for this research, only conclusions can be drawn wth regard to
correlaion and associaion bet ween the variables. Ancther li nitation of the research design
because it only neasures a& one point inti ne isthat the results can dffer when using anot her

ti ne frane.

| nportart to nateisthat inthe chosen research design it shoul d be checked whet her the proper
construct isreflected inthe neasure nent and the presence of randomerror shoul d be checked.
This could pose real threats tothe neasurenent construct validty. This isalsothe case wth
statistical inference validity ( Dooley, 2009, p 267). The design however li nits the possibilities
to check for irternal validity, for exanple the spuriousness of the relaionshi p

3.2Case Selection

Inthis research the case selection are Dutch citizens, the respondents tothe survey. The case
was selected onthe basis of a newavailable data set inthe context of local voter research The
available data provi des opportunity for aninductive approachtowards the data The cases were
randony sel ected froma representati ve sanpl e fromthe Dutch popul ation in 2018 This nade
sure that the cases that is worked wthinthis sanple are a proper representation of the Dutch
popul ationin 2018,
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3. 3Data llection

The hypotheses wil betested usingthe data Lokaal kiezers Onderzoek 2018 This research was
concerned wth local vater behaviour and opinions about local pdides. The data cdlection
was financially funded by Sichting Kezers Onderzoek Nederland (SKON). The data was
collected viat wo surveys. The survey consisted of a pre neasure nent (5-20 Mrch 2018) and
a post neasurenent (22— 27 Mrch 2018 and 2 — 24 April 2018) (Qudejans, 2018a, p 2.

The survey was presented to a representative sample of the Dutch populaion The sanple
consisted of 3392 participants (pre- neasure nent) and 3380 partic pants (post- neasure nent).
The response rate of the pre- neasurenent survey was 75% The response rate of the post-
measurenent was 80,0% The sanple was derived randomy fromthe U SS panel. The LSS
panel (Langlopende Internet Sudies voor Sociale wetenschappen) consists of around 5000
househal ds spread anmong the Netherlands. The households for this panel are selected by
Cent Redata and Centraal Bureau voor Satestiek The participants are payed for their
partic pationinthe surveys (de Hok et d., 2018 pp. 60 61).

3. 4.Operationalisation

The variables that are needed for the anal ysis are described bel ow The variabl es consist of the
various itens that are derived fromsurvey questions. The questions originate from Qudejans
(20183, pp. 5 8 9 10 25 26) and Qudejans (2018b, p 8). The original Dutch questions and
translations to English can be foundinthe Appendix A For the hypat heses that are nentioned
inthe theory section the fdlowng variabes are constructed

1L Active Online Mdia We for Pdlitical Purpose
Passive Online Mdia We for Pdlitical Purpose
Online Mdia We for Political Purpose

Active Gfline Political Partid pation

Passive (fline Political Partid pation

Offline Political Partic pation

Political Interest

N o o b w0

For the first hypat hesis, variables 1 and 4 are needed For the second hypothesis, variables 1,
4 and 7 are needed For the third hypathesis, variables 2 3 and 4 are needed For the fourth
hypat hesis, variables 1, 5 and 6 are needed
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341 Active Oline Md a We for Pditica Purposes

The variable Active Online Media We for Political Purpose should neasure to what extent
ind v duals engage inactivitiesthat concern at wo-way-co muni cati on during the use of online
media for political purpose (Kuikeneier et a., 2014, p 906). Thisinpliesthat the itens that

make up this variable require communication interaction and i mmediate response. These

actiuties are selected by struct urall y anal ysing and assessing the content of the survey.

Item Question

V11 4pre O d you do one of the fdlow ng duringthe el ection canpai gn (inthe recent weeks)?
DO scussed about the municipal election wth other via socia nedia (Twtter,
Facebook Whats App).

V12 1 Have you nade use of the internet, e-mails, apps o socia nedia (Twtter,
Facebook Wiats App) tocontact dty councillors, alder nen or the mayor inthe past
five years?

V12 2 Have you used the irnternet, e-nails, apps o social nedia (Twtter, Facebook,
Whats App) to contact local dvil servants about alocal issue inthe past five years?

V12 3 Have you used the irternet, e- nails, apps o socia nedia (Twtter, Facebook,

Whats App) to cortact a her citizens and organisations about alocal issueinthe past

five years?

Table 31 List of itens Active Online Mdia We for Pditical Purpose

The variable Active Online Media We for Pdlitical Purposes consists of four itens, that each
consist of an activitythat is concerned wthtwo- way-communication (seetable 31). Fomthe
pre- neasure ment database, the activity concerning ‘discussion about the nmunicipad e ections
viasocid nedia’ was selected This adtivity was sel ected because of its irteractive nat ure and
its use of socid nedia which is a sub-category of online nedia This itemis asked inthe
context of ati ne span of the recent weeks, whichinpl ythe election canpaign for the runici pal
elections. Further, no ather itens were selected fromthe pre- measure nent database due tothe
fact that they d d nat suffidently nmatch wththe conceptualisation of Active Online Media e
for Political Purpose. FFomthe post- neasure nent database, three actiuities were selected to
contribute tothe neasurement of the variable Active Online Media We for Politica Purpose.
These three itens are concerned wth online nedia internet, e-nuils, apps or socid nedia
Next to that, the actiuvities regard naking contact wth dfferent indviduals, such as city
councillors, ddernen, nayors, loca dwvl servants or aher dtizens. These itens consist of a
ti ne span of five years, which i nplies that this also concerns the ti ne span in which the first

itemis located
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To construct the variable Active Online Media We for Politica Purpose anindex was created,
adding upthe itens v11 4pre, v12 1, v12 2 and v12 3 Thisinpliedthat anindividual that
votes ‘ Yes’ inall questions that arelinkedtothe itens, thisind vidual receives a value of 4in
the variable Active Online Media We for Politica Purposes whichislabelled Most Active Use.
The val ues of the variable Active Online Media Wse for Political Purposes ranges from0to 4
Value 0 neaning No We and value 4 neaning Most Active We. In arder to construct the
general variable Online Media We for Political Purposes, it was necessary to transfor mthe
val ues of the variabletoascalefromOto 1 Thisinpliedthat al val ues of Active Online Media
Wse for Political Purpose are divided by four resultinginthe fdlowng values. 0 =.000, 1 =
.250, 2=.500, 3=.750and 4 =1 00. The distribution of variable Active Online Mdia We for

Politica Purpose can be seeninfigure 311
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342 Passive Oline Md alse for Palitical Purpose
The variable neasures the Passive Online Media Use for Politica Purpose as describedinthe
conceptualisation The definition ai ns for actiuvities that include online media use wth a

political purpose that are characterised by one-way communication This inplies that the

1 For detailed outputs onthe variable construction see appendix B 1
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actiuties are nat interactive andthat thereis noi nmediate response. Activitiesthat are labelled
as Passive (nline Media Use for Politicad Purpose are fore most activities in whichthe

individual receives information wthout engaging ina conversation

Item

Question

V10_1pre

To search for infor mation about the nunicipal elections, have you ever done one
of the fdlowng inthe last few weeks? \Msitedthe website of one or nore local
parties.

V10 2pre

To searchfor infor mati on about the nunicipal elections, have you ever done one
of the fdlownginthe last few weeks? Msitedthe website of the runicipality.

V10_3pre

To searchfor infor mation about the nunicipal eections, have you ever done one
of the fdlowng inthe last few weeks? Mde use of a vating guide for the
muni ci pal el ections.

V10 _4pre

To search for infor mati on about the nunicipal elections, have you ever done one
of the fdlowng inthe last few weeks? Read about the nunicipal elections on
social nedia (Twtter, Facebook, Hogs, Whats App).

V12 4

Have you used the irternet, e- mails, apps or sociad nedia (Twtter, Facebook,
Whats App) tosign anintiaive o petition on alocal issue inthe past five years?

V36

Do you fdlow pditidans from your nunicipality on social nedia such as

Facebook, Twtter, or Instagran?

Table 32 Listitens Passive Qnline nedia We for Pditical Purpose

The variable consists of sixitens (seetable 32). These itens each concern an activtythat is
characterised as one- way communication Fomthe pre- neasure nent four itens are selected
These itens concern activities that are conducted inthe context of find ng infor mation about
the rmunicipal dections. Activitiesthat areincl uded are visitedthe website of one or nore local
parties, visited the website of the municipality, made use of avaing guide and read about the
municipa elections onsocia nedia The values for these itens range from 0to 1 Fomthe
post- neasure nent, two itens are selected The first itemconcerns the use of online mediafor
signing a petition or local intiaive and the second itens questions whether the respondent
fdlows local pditidans onsocia nedia Again inthese actiuties it can be considered as one-
way communication For theitemregardingthe fdlowloca pditidans onsocid nedia it can
be debated whether the politica purpose is dearly present. However, for this research it is
deci dedthat engagi nginthis activity does provi de the respondent wthinformation onthe local
politics that can be put topractice for paitica purpose. Itemv27v1 and v27v2, concerningthe
use of online nediafor the purpose of infor mation and use of municipal services and facilities,

is consciousl y excluded This choice was nade since the content of these itens do nat fit the
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conceptualisation of the concept Passive (nline Mdia We for Political Purpose. It is
deter mned that these activities lack Politicad Purpose.

The variable Passive Online Media We for Political Purpose is constructed by adding up the
indvidual itens. Inorder todothis, dl itens that areincluded shoul d use sanme val ues for their
measures. Therefore, the v36 fromthe post- neasure ment database hadto be recoded Ater the
recodi ng, all itens rewarded O for ans wer “ No” and 1 for ans ver “ Yes’. To conmputethe variable
Passive Online Media Wse for Political Purpose the itens v10 1pre, v10 2pre, v10 3pre,
v10 4pre, v12 4 and v36Rec were added up andthisresutedina newvariablethat had val ues
ranging fromO0to 6 inwhich O neans ‘No (se’ and 6 neans * Mbst Active (se’. In arder to
construct the general variable Online Media We for Politica Purpose, it was necessary to
transfor mthe val ues of the variabletoascalefromOto 1 Thisi npliedthat all val ues of Passive
Online Mdia We for Politica Purpose are dvided by six resutinginthe foll owng val ues. 0
=.000 1=.167, 2=.334, 3=.500 4 =.667, 5=.834 and 6 =100 The dstribution of the

variable can be foundinfigure 322
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2 For detailed outputs onthe variable construction see appendix B2
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343 Onlire Mda Wefor Politica Purpose

The variable Online Mdia We for Political Purpose is conceptualised in chapter two. This
variable ought to neasure to what extent indwvduals are using online media for palitical
purposes. Thisis neasured by alist of actiuties that are concerned wth Online Mdia We for
Political Purpose. To select the activities that are relevant tothis variable, the content of the
survey was struct urally anal ysed and assessed Ater that, it was deci ded whet her the sel ected
itens were concerned wth one- way comruni cation or t wo- way co mmuni cation ( K ui ke nei er
et a., 2014) and consequently coul d be considered an Active for mor a Passive for mof Mdia
Wse for Political Purpose.

The variable Onlline Mddia We for Politica Purpose consists of bath Active and Passive
Online Mdia We for Politica Purpose. The construction of the variable Active Online Media
Wse for Politica Purpose can be foundinsection 3.4 1 of this chapter. The construction of the
variable Passive Online Media We for Political Purposes can be foundinsection 342 of this
chapter. For the construction of the variable Online Media Wefor Political Purpose, the val ues
of baththe Active and Passive variable were ateredto ascale fromOtol This was done to
make surethat Passive Online Media Wefor Political Purpose woul d nat have a hi gher wei ght
inthe general variablethanthe active for my since the passive for mconsisted of nore itens. To
construct the general variable on Online Media Use for Political Purpose the val ues of the
active and passive variable addedinascale Thisresutedina variable (N=2314) wth val ues
ranging from0to 2 in which Oislabelled as ‘ Mo Use’ and 2 as ‘ Mbst Active Use’. \WAat can
beidertifiedisthat morethan half of theind vi duals do nat engage inany of the tested activiti es
that relateto nline Media We for Political Purpose. The distribution of the variable can be
foundinfigure 333

8 For detailed outputs onthe variable construction see appendix B3
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3.4.4 Active Gfline Politica Partici pation
The variable Active Gfline Political Partid pation should neasure to what extent indviduals
engage in actiwvties that concern paliticd particpation Active Gfline Politica Partici pation

canthus be identified as bei ng paditically active offline, offline activities to influence pdlitics,
withthe exception of signing petitions and vating (Bakker &de Meese, 2011). This i nplies
that theitens that nake upthis variable require activities that are engaging individuals offline

toinfluence pditics. These activities are selected by structurally anal ysing and assessing the

content of the survey.

Item Questions

V11 2pre O d you do one of the fdlowng during the election canpaign (inthe
recent weeks)? Supported a candidate or party.

V11 3pre O d you do one of the fdlowng during the election canpaign (inthe
recent weeks)? Atended a canpai gn neeting or election debate.

Vi1l 1 Whi ch of the fdlowng ways have you usedinthe last 5 years? Contact
(via an appoi t nent, interviewor letter) wtha aty council or,
al der man, nayor o dwl servarn.

V11 2 Whi ch of the fdlowng ways have you usedinthe last 5 years?
Atended nunicipal council neeting

V11 3 Whi ch of the fdlowng ways have you usedinthe last 5 years? \Msited
public consultation evening (s) of your nunicipality.

V11 4 Whi ch of the fdlowng ways have you usedinthe last 5 years?

Me mbershipin a pditical party.
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V11 5 Whi ch of the fdlowng ways have you usedinthe last 5 years? Active
inalocal action group.

V11 8 Whi ch of the fdlowng ways have you usedinthe last 5 years?
Contacted a pdlitical party inyour municipality.

Table 33 list of itens Active (Ffline Political Partid pation

The variable Active Gfline Political Partid pation consists of eight itens, that each consist of
an activitythat is concerned wth Active Gfline Political Participation (see table 33). Fom
the pre- neasure nent database, the actimvities concerning ‘dd you support a candidate or party
during the election period’ and ‘atend a canpai gn neeting or an élection debat e during t he
election period’ were selected These activities were selected because of their dfline nature
and their pditica a m These itens were asked inthe context of atine span of the recent
weeks, whichi nplythe election camnpaign for the municipal eecions. Further, no a her itens
were selected fromthe pre- neasure ment database due tothe fact that they did nat sufficiently
match wth the conceptualisation of Active Ofline Political Partidpation Fomthe post-
measure ment database, six activities were selected to contribute to the neasurenent of the
variable. These sixitens are concerned wth activities that indviduals engaged in during the
past five years to influence pdlitics. The activities regard nmaking contact wth dfferent
individuals, such as city councillors, ddernen, mayors, locd cvil servants or aher dtizens,

the activities alsoinclude Msitsto meetings and for exanple membership.

To construct the variable Active Gfline Political Partic pation anindex was created, adding
uptheitens vi1 2pre vi1 3pre vil 1, vi1 2 v1l 3 v11 4, v11l 5andvlil 8 Thisinplied
that anindividual that votes ‘ Yes’ in all questions that are linked tothe itens, this indi vi dual
receives a value of 8inthe variable Active Qfline Politicd Participaion which is labelled
Most Politicaly Active. The val ues of the variable Active Gfline Politica Partid pati on ranges
fromO0to 8 \alue 0 neaning Not Politicdly Active and value 8 neaning Mbst Politicaly
Active. In order to construct the general variable Qfline Politicd Partidpation it was
necessary to transfor mthe val ues of the variable to a scale fromOto 1 Thisinpliedthat al
val ues of Active Gfline Politica Participation are divided by eight resulting inthe folowng
values. 0 =.000, 1 =.125 2=.250, 3 =.375 4=.500 5=.625 6=.750, 7 =.875 and 8 =
100 4 The distribution of the variable Active QGfline Politicd Partic pation can be idertified
inthe figure bel ow(see figure 3 4).

4 For detailed outputs onthe variable construction see appendix B4
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345 Passive (fline Political Participation

The variable neasures the Passive Qfline Politicd Participation as described in the
conceptualisation (chapter 2). The definition ai ns for activities that include dffline activities
with a Politicd Purpose that are characterised by either vating or signing petitions. This
i nplies that the activities do nat incl ude anyt hing el se than vating or signing petitions.

Item Questions

O d you vate during the municipal elections?

At the sane ti ne as the municipal elections of 21 Mrch a national
referendum was also held onthe Intelligence and Security Services
Act (Wv). Ddyou vaeinths referendun?

O d you vateinthe parlianentary elections of 2017?

V11 6 Now we ask you a few questions about your involve nent inlocal

political actiuties. There are different ways toraise a palitical issue
or toinfluence local pditidans or the nunicipality. Wiich of the
fdlowng ways have you wsedinthe last 5 years? Signed a petition
about alocal issue (on paper).

Table 3 4 list of itens Passive Gfline Political Partid pation

The variable consists of four itens (seetable 34). Fomthe pre- neasurement noitens were
selected The pre- neasure nent does include questions on vating however the itens question

whet her indviduals are ‘pl anningto vateinthe nunicipal €elections. Therefore, it was deci ded
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tonat include the mbecause the variabl e Passive Gfline Politica Partid pation should neasure
actual particpation Fromthe post- neasure nent, four itens are selected The itens concern
vatinginthe nunicipa elections, vating inthe referendum vainginthe parlianent el ections

and signing a petition on paper inthe past five years.

The variable Passive Gfline Political Partid pationis constructed by adding up the ind v dual

itens. Inorder todothis, all itens that areincl uded shoul d use sane val ues for their neasures.

Therefore, theitens vl, v4 and v7 hadto be recoded Inthe survey, individuals coul dindicate
if they vated ifthey ddnat know ifthey were nat allowedto vate o if they were nat willing
totell. After the recoding all itens rewarded O for answer “ No’ and 1 for answer ‘ Yes’. The
val ues that contained nat wilingtosay, nat dlowedto vae and don’t remember were coded
as nissing To conpute the variable Passive Ofline Politica Participation the itens
vlRecoded v4Recoded v7Recoded and vll 6 were added up and this resulted in a new
variable that had val ues ranging from0to 4 in which 0 neans ‘ Not Politically Active’ and 4
means ‘- Mbst Politically Active’. In order to construct the general variable Gfline Pdlitical

Partid pation it was necessarytorecode the val ues of the variabletoascalefromOto 1 This
i npliedthat al val ues of Passive Gfline Politica Participation are dvided by four, resulting
inthe fdlowng values. 0 =.000, 1=.250, 2 =.500, 3=.750and 4 =100.5 The distribution
of Passive Gfline Political Partid pation can be foundinfigure 35

5 For detailed outputs onthe variable construction see appendix B5.
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346 Ofline Pditicd Participation

The variable Ofline Political Participation is conceptualised inthe prevous chapter. This
variable ought to neasure to what extert indviduals are engaging in offline activities that are
classified as Political Partidpaion Thisis neasured by alist of activities that are concerned
with Gfline Political Participation To select the actimvities that are relevant tothis variable,
the content of the survey was structurally anal ysed and assessed Ater that, it was decided
whet her the selected itens were concerned wth Active Ofline Political Partidpation or
Passive Gfline Political Participation (Bakker &de Mfeese, 2011) and consequently coul d be
considered an active farm or a passive for mof Politica Participation The variable Gfline
Political Partic pation consists of bath Passive and Active Gfline Pdlitical Partid pation The
construction of the variable Active Gfline Political Partid pation can be foundinsection 3 4 4
of this chapter. The construction of the variable Passive Gfline Pdlitica Partid paion can be
foundinsection 345 of this chapter.

For the construction of the variable Gfline Political Partic pation the val ues of baththe Active
and Passive variable were dteredtoascalefromOtol This was doneto nmake surethat Active
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Cfline Pdlitica Participation woul d nat have a higher weight inthe general variable thanthe
passive far m since the active for mconsisted of noreitens. To construct the general variable
on QGfline Political Partidpation the val ues of the Active and Passive variable added in an
scale. This resuted in a variable (N=2054) wth values ranging from0to 2 in which 0is
labelled as “Not Politically Active’ and 2 as < Mbst Politicaly Active’. Anew variable was
conputed This variable ranged fromQOto 26 The distribution of the variable Gfline Pdliticd

Partid pation can be found infigure 36
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6 For detailed outputs onthe variable construction see appendix B6.
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347 Pditicd Interest

The variable Political Irterest should neasure towhat extent individuals consider the nsel ves
interestedin pditics. Thisinplies that the itens that nake up this variable require questions
regarding irterest in pditics. The itens for this variable are selected by struct urally anal ysi ng

and assessing the content of the survey.

Iltem Question

V15pre To what extent are you interestedin national politics?
V16pre To what extent are you interestedinlocal palitics?
V32a To what extent are you interestedin national palitics?
V32b To what extent are you interestedinlocal palitics?

Table 35: list of itens Political Interest

The variable Political Irnterest consists of four itens (seetable 35). Fomthe pre- neasure nent
database, two questions were selected regarding irterest in local pditical and irterest in
national pdlitics. These itens were asked inthe context before the municipal elections. Fom
the post- measure ment database, two questions were selectedto contribute to the neasure nent
of the variable. These two itens are also concerned wthirnterest inloca politics and interest
innationa palitics and were asked after the municipal elections. There arethus t wo sane itens
that neasure Local Politica Irnterest and two itens that neasure National Politica Irterest.
The individual was therefore asked before the municipal elections and after the runicipal

el ections the sane questions on Politica Irterest.

To indicated whether it is a good neasure, afactor anal ysis and a reliahilitytest is conducted
(see appendix C1). The factor anal ysis indcated that only one conponernt is edracted’” wth
an eigenval ue of 27328 . This explains that the four itens that are anal ysed together neasure 1
conponent. The Gonbach’s Apha valueis.845° Thisi npliesthat theinternal consistency of
the index good Due tothe sanple size is of such alarge number N =2313 it is possible to
wor k wththe index and thus construct the variable. The correlation bet ween the itens are al
positive andthere are nat maj or dfferences bet weenthe correlations.2 0 The s mallest correlaion
isr=449 and the largest correlaionis r=759. The high correlations can be explained due to

the fact that inthe pre-measurement and in the post- measure nent, the sane questions are

7 Seetable ¢ 3 (appendix Q
8 Seetable c 2 (appendix Q
9 Seetable ¢4 (appendix Q
10 Setable c.5 (appendix Q
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asked However, this corrdationis nat r=L 00 which neans that sone individuals dd answer

differentlyinthe pre- neasurenent and inthe post- neasure ment.

Before constructingthe variable, the itens hadtobe recoded Theitens inthe survey had 1 =
not inerested 2 =fairly irterested and 3 = very irterested In order to create a scale that
measures political irnterest it isinportant to assign ‘not interested as value 0. Therefore, the
fdlowng coding was created 0 =nat interested 1 =fairlyinterested and 2 = very irterested
To construct the variabl e Political Interest ascalewas created adding uptheitens vi5preRec,
v16preRec, v32aRec and v32bRec. Thisinpliedthat anindi vidual that votes ‘nat irterested
inal questions that arelinkedtotheitens, thisindividual receives a val ue of Ointhe variable
Politica Irterest whichislabelled ‘ Not Interested’. The val ues of the variable Political Interest
ranges from0to 8 \alue O neaning Not Interested and val ue 8 neaning Most Interested? !
The distribution of the variable Political Interest can be foundinfigure 3 7.
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11 For detailed outputs onthe variable construction see appendix B7.
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3.5 Data Analysis

From the procedure explained in the operationalisation! 2, seven working variabes were
constructed Qnline Media We for Political Purpose, Active Online Media We for Pdlitical
Purpose, Passive Online Mdia We for Political Purpose, Qfline Political Partid pation,
Active Ofline Pdliticad Participation Passive (fline Political Partic pation and Political

Interest. These variables are usedto further anal yse the data

Before conducting the anal ysis, there are several assunptions that needed to be checked in
order to be ableto make inferences for regression The first assunptionthat neededto be check
was the Linearity Assumption (De \eaux, \elleman & Bock 2016, p 707). This assunption
is check viathe Srai ght Enough Condition andthe Quantitaive Data Condition The Srai ght
Enough Conditionis checked via a scatterpl a of residuals agai nst the independent variable or
a scatterpl a of residual s agai nst the predicted values of the dependent variable. The condition
issatisfiedifthe scatterplot has a horizontal drection and contains no pattern. The Quartitative
Dat a Condition can be checked by | ooki ng at the dat aset.

Next tothat it isimportant to consider the Independence Assunption ( De Veaux et ., 2016,
p. 708). This wll be checked viathe representative nature of the sanple or viaa display of the
regression residuals that is checked for patterns, trends or dunping To continue, the Equal
Variance Assunption (De \eaux et al., 2016, p 708) needs to be checked This was done via
the Doesthe Hat Thicken? Condition whichis avisual check of ascatterpla of the dependent
variabl e agai nst the independent variable. Asq, this can be checked for va a scatterplat of the
residuals of the regression against the predicted values of the dependent variable.

To conclude the assunptions that needed to be checked afinal check shoul d assess whet her
the Nor mal Popul @ion Assunption (De \eaux et al., 2016, pp. 708 709) is satisfied Thisis
done via the Nearly Normal Condition and the Qutlier Condition The Nearly Nor mel
Conditionis checked for by looki ng at a histogram of the resi duals fromthe regression Due to

the large sanple size inthis research this assunption becones of less i mportance.

Hypothesis 1 the nore Qniline Mdia We for Politica Purposes, the higher the Gfline
Politicd Particpation To test for this relaionship the variables Online Mdia We for
Politicd Purpose (independent variable) and Cffline Political Participation (dependent

variable) were used Ma linear regressionthe outputs for this hypat hesis were calected This

12 Syntax commands for the variable construction can be found E 1 inthe appendi x
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allowed for resuts onthe significance of the relationship and the i mpact. Before conducting
the anal ysis, the assunptions are checked for.

Hypot hesis 2 if the Political Interest is high we expect astronger rel aionship bet ween Online
Media use for Politicd Purpose and Gfline Pdlitical Participationthan if Politica Irterest is
low The second hypat hesis is testing for anirteraction effect of Political Interest onthe above
tested relationship Thiswill be done Mia five regression anal yses. Frst, the variable Political
Interest was recoded (0=0 1=12=13=2 4=25=3 6=3 7=4and 8 =4). This
i npliedthat the variable politicdinterest Rec hada mni mumof 0and a maxi numof 4 Next,
the command split file by Political Irterest Recoded was i nplemented After that, a linear
regressi on anal ysis was run, resultinginfive output nodels in which each model represented a
regressi on anal ysis based on one of the val ues of Political Interest Recoded Before conducting
the anal ysis, the assunptions are checked for.

Hypothesis 3 Active Online Media We for Politicd Purpose explains QGfline Political
Participation better than Passive Online Mdia Use for Political Purpose explains Gfline
Political Participation Thethird hypathesis wll be tested via conductingtwo linear regressi on
anal yses of Online Media We for Political Purposes on Gfline Political Participation The
independent variables in ths test are Active Qnline Media We for Political Purposes and
Passive (nline Mdia Wse for Politicad Purposes. Before conducting the analysis, the

assunptions are checked for.

Hypothesis 4 Online Media We for Political Purpose explains Passive Qfline Political
Participation better than Online Mdia We for Politicd Purpose explains Active Gfline
Politicd Particdipation The fourth hypathesis wll be tested via conducting two linear
regression analyses for Qiline Mdia We for Politica Purposes on Gfline Politica
Partic pation The dependent variablesinthistest are Active Gfline Political Partid pation and
Passive Qfline Pdlitical Partidpation Before conducting the anal ysis, the assunptions are

checked for.
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4. Resuts

Inthis section the hypotheses that are proposed in the theory section are tested via regression
anal yses. In order to structure the anal ysis, additional nul hypot heses are created In order to
answer al the sub-questions, it is of crucial i nportance that the first hypot hesis ‘ The nore
Online Media We for Politicad Purposes, the higher the Gfline Political Participation’ is
answered fuly and correctly. Thisis because the anal yses of the a her three hypat hesis depend
greatly on the resuts of the first hypathesis. The hypotheses do nat al consists of the sane
variables and therefore the assunptions are checked per hypat heses or ather wse stated The

syntax comnands that are used for these anal yses can be found in Appendix F 2
4.10nline Mda Wefor Politica Purpose and Gfline Politicd Partid pation

Inthis section it istested whether the association bet ween Online Media We for Pdlitica
Purpose and Gfline Political Participation is either present or nat present. Both variables
consist of val ues rangi ng bet ween 0 and 2 To carefuly anal yse the results, two hypat heses are
createdto be tested

Hb: Thereis no associ aion bet ween Online Mdia We for Political Purpose and Gfline Political Partid pation

H: The nmore Online Media We for Political Purposes, the hi gher the Gfline Politica Partidi pation

The alternative hypathesis (H) is consistent wththe hypat hesisthat is proposedinthe theory
section The null hypat hesis wll be the starting poirt inthis anal ysis. If the out puts satisfy the
conditions of the null hypat hesis, it wll be concl udedthat the null hypat hesis wll be accepted
However, ifthereis nat sufficient proof toaccept the null hypat hesis, this hypaot hesisisrejected
and proof is ought to be found for the aternative hypat hesis, H.

+

Online Media Use for - Offline Political
Folitical Purpose - Farticipation

Hgure 4 1: Mdel I

Before anal ysing the results for nodel | (see figure 4 1), the assunptions for linear regression
are checked as nentioned inthe Cata Anal ysis section Frst of al, the linearity assunptionis
checked To check the linearity assunption a scatterpla of the residuals of the regression
model | against the predicted values of nodel | is created Fomthe scatterpa is can be
identifiedthat the plat has a horizontal direction andthat no patterns are present (seefigure d 1
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in appendix). Therefore, it is concluded that the Straight Enough Condition is checked and
satisfied To check the Independence Assunption the arigin of the data was considered and
deter mned as being a representative sanple. Therefore, it can be concluded that the
independence assunption is checked and suffidently proven Next tothat, the Equal Variance
Assunption needed to be checked via the Does the Hat Thicken? Condition For this, the
scatterplat (see figure d1 inappendix) was also used Wiat can be seen isthat there was a
slightly unequal variance when looking a the lack of variance around the pred cted val ue six
However, this could be explained by taking into account the li mted amount of cases that
represent val ue six To check for the Nor mal Population Assunption a Nor mal Probability A o
of the residuals and a histogramis nmade (see figure d 2 and d 3). It coul d be seenthat thereis
little evidence in bath graphs to satisfy for the Normal Popul aion Assunption Inthe nor nal
probability pla it can be seenthat the dats do deviate fromthe fitted line and inthe histogram
the residuals are partly nor mally distributed wth the exception of residuals wth the val ue
around minus two. However, it must be natedthat the sanpl e size of this regression (N>2000)

allows for the assunption to be considered less important! 3.

Inthe table 4 1 an R value .383 can be idertified. This isthe value of the correlation of the
model. Aso a value of R value . 147 can be identified This value i nplies that 14, 7% of the
variaionin Gfline Political Partic pation can be possily explained by the values of Online
Media Wefor Politica Purpose. The adusted R is nat usedinthis anal ysis far the reason t hat
there is onl'y one paraneter so no correction for large nunbers of paraneters in nodels are
needed To continue, ANOVA identifies the correspondence bet ween the regressi on equation
andthe data What isinportart to nateinthe ANOVAtable (seetable e 2 inappendix) isthe
significance of the nodel | that can be found inthe rightest cd umm of the table. What can be
seenisthat p <.05(p =.000) whichi npliesthat Cffline Political Partici pationis significantly

well predicted by the regression nodel.

Next tothat, it isi nportant tothe coefficients that cone along wth nodel I. The coefficients
table e3 (see appendix) provides the fdlowing equation to predicc Qfline Politica

Partid pation

Cfline Political Participation =0.593 + 0465 (Online Media We for Political Purpose)

13 See appendix D1 for detailed out puts fromtestingthe assumpti ons.
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For the anal ysisit is more convenient to use the standar di zed coefficients of Beta although bat h
the dependent and the independent are consistent onthe sane scale (0 —2). This choice was
made in order to nake the resuts of the anal yses of the dfferent nmodels nore conparable.
Therefore, the Beta =.383 (see appendix table e.3) is used This val ue thus i nplies that an
increase in nline Media We for Political Partici pation by 1 standard deviation leads to an
increase of . 383 standard deviationin Gfline Politica Participation The p-value of Q000 in
the ANOVA test neans that the association that is neasuredinthis regressionis unlikelyto
have occurred by chance. This neans that eventhough r2 is nat strong (r2 =. 147) it see ns t hat
the null hypathesis can be rejected on the basis of these val ues, because the null hypat hesis
inplied either r2 =Q Bl1=0or p>.05 However, these val ues are nat consistent wththe table
4.1 Therefore the alternative hypathesis (H) can bethe put central inthis anal ysis.

Table 4 1: Mbdel | resuts

Offline Pdlitica
Partici pati on
B Beta Sig
Constant | .593 .000***
oMU 465 .383 .000***
Re 147

Dependent variable: Gfline Political Partid pation
Independent variable: Online Media We for Pdlitical Purpose
OMU = Mline Mdia We for Pditical Purpose

B = Unhstandardized Coeffid ent

*=p<.05 **=p<.0, ***=p<.001

W ththe aternative hypothesis central, the val ues intable 4 1 do provide nore prove that there
is indeed a positive association bet ween Online Media We for Politicd Purpose and Gfline
Politicd Partidpation This concl usion can be deducted fromthe positive r2 andthe Beta >0
Sincethe ANOVAtest found evidencethat nodel | isstatisticallysignificant and d d nat occur
by chance, it can be concluded that the alternative hypot hesis can be accepted inthis anal ysis.
It can therefore be assuned that there is an association bet ween an individual engaging in
Online Media We for Political Purpose andthat sane individual engagingin Gfline Pdlitical
Partic pation However, it must be notedthat due to nunber of paraneters, it is nat possibleto
exclude aher factors that maght be of influence on QGfline Politica Particpation
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4.20nline Mdia We and Ofline Political Participation: the effect of Political Interest

Inthis sectionit istested whet her the amount of Politica Irterest influences the strength of the
associaion between Online Mdia We for Politicd Purpose and Ofline Political
Participation For this analysis the variables Online Media We for Political Purpose, Gfline
Political Particpation and Political Irterest are used To structurethis analysis, the folow ng
hypot heses were constructed The alternative hypat hesis is consistent wththe expectation t hat
was presentedinthe theory section

H: Political Interest has no effect on the relaion bet wveen Online Media We for Politicad Purpose and Gfline Pdlitical
Partidi pation

H: if the Political Irterest is high ve expect a stronger relationship between Qnline Media Wse for Politica Purpose and
Cfline Politicd Particpation than if Pditica Irterest islow

What can be idertified is that the hypaotheses inthis section build upon the anal ysis that was
conductedinthe previous section Mbdel Iisinths section expanded wth anirteraction effect.
Therefore, nodel 11is partlysi nilar to model I, however it can be idertified infigure 4 2 that
Political Interest isadded as an additional variablethat might i nfl uence the associ ation bet ween
Online Media We for Politicd Purpose and Gfline Politicd Partid pation

+

Cnline Media Use for .| Offline Political
Political Purpose T o Participation

Political Interest

Hgure 422 nodel 1l

Before conducting the regression anal yses, the assunptions that allowfor linear regression
inferences nust be checked and satisfied S nce all five regression nodels (lla I1h Ilc 11d lle)
consist of the sane dependent variable, QGfline Politica Partidpation, and independent
variable, Online Media Wse for Politica Purpose, it can be concluded that all assunptions are
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checked and satisfied sufficientlyinthe anal ysis of model 11 4. Intable 4 2 it can be seen which
model type Il is connected wth which val ue of Politica Interest.

Model Political
I nterest
Ila 0
Ilb 1
llc 2
ld 3
lle 4

Table 4 2 Dfferert types nodel Il

Table 4 3: Mbdel Il results

oMU
Politica B Sg R N
I nterest
0 .260 .000*** .068 412
1 156 .002** .024 440
2 244 000*** .060 1030
3 .386 . 000*** 149 342
4 .659 . 000*** 435 89

Independent variables: Online Mdia We for Political Purpose
Dependant variable: Gfline Pdlitical Partid pation

OMU = Online Mdia We for Political Purpose

B = standar di zed beta coefficient

*=p<.05 *=p<.0L *** =p<.001

The first regression nodel that is anal ysed is nodel lla This nodel fits a linear regression
bet weenthe independent variable Online Media Wsefor Political Purpose and Gfline Political
Partid pation for dl respondents that scored on Politica Interest =0 Wat can be identified
isthat r2is.068 whichisalowval ue (seetable 4 3)). Thisi nplies that for respondents that are
nat pditicalyinterested the amount they engage in Online Media We for Politica Purpose

14 For the details of checki ngthe assunptions, see chapter 4 1. and see appendix D1
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only explains 6 8%oaf the variance intheir engage ment in Gfline Political Participation Wen
looking at the ANOVA test, the change that these val ues occurred by chance is little since the
model Ilais statistically significant, p <.000 (see appendix E2).

The second regression anal ysis that is conducted is the linear regression for nodel 11b which
includes the data fromthe respondents that scored value 1 onthe variable Pditicd Interest.
What i mnediatel yis visibl eisthat the val ues dffer from nodel Ila Frst of all, ther2issnaller,
namelyrz =.024 Next tothat the Betais alsosnaller, whichi npliesthat anincreasein Qnline
Media We for Political Purpose leads to asmaller increase of Gfline Political Partici pation
What must be natedisthat the p-value of nodel I1bis larger than of al aher nodelsthat are
anal ysed inthis section (see table 4 3). Athough the p <.05 it isinportant natice that the
model that fits the null hypaothesis best, is the least statistically significant fromall types of

model II.

The third regressi on analysis concer ns the respondents scored val ue 2 onthe variable Political
Interest. WAat nust be notedinthis anal ysisisthat it contains the largest group of responderts,
(see table 4 3). This group represents al nost half of the sanple’s population Inthe nodel
summary of nodel llc(seetable e 10) it can be identifiedthat the val ues much nore correspond
withthe val ues that resuted from nodel lla Vith anr2 =.060 this nodel implies that 6% of
the variation in Gfline Politicd Participation can be explained by the val ue a respondent
scores on nline Media Wse for Politicd Purpose. Wiat can be seeninintadle 4 3 isthat for
Politica Interest values O, 1 and 2 the association bet weenthe Gfline Politicad Participation
and nline Media We for Political Purpose is ranging bet ween .024 <r2<.068 There is no
pattern of increase or decrease visible inthe analyses of the nodels, therefore there is little

evidencetorgect the null hypat hesis based on nodel Ila Ilbandlic

However, when analysing the model Il1d (Political Irterest = 3) the r2 doubles in value
conparing it tothe values of Political Irterest Q 1 and 2 The r2 results in.146 which neans
that 14,6% of the variation in Qfline Political Participation of respondent that are nore
politicall y irterested (3) can be explained by their engagenent in Online Mdia We for
Political Purpose. The ANOVA (seetable e 14) proves the nodel to be statistically si gnificant
and therefore nodel 11d does represent an effect of the variable Political Interest. Wien
including the final regression anal ysis, nmodel lle, the increase of the r2 continues (see table
e.16.). If respondents are most pditicall yirterested, 43 5%of the variation in Gfline Political
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Partid pation can be explai ned by their engage nentin Online Media We for Politica Purpose.
Also the p-val ue of this model is statistically significart, seetable 4 3

What can be iderntified fromthe above presented outputs is that the r2 is not the sane for the
different values of Political Interest. The nodels per value of Politica Interest are due to
p<0.05 al statisticall y significant. WAat is also remarkable is that the r2 from nodel I, which
was analysed inthe previous section dffers from both the smallest r2 (model I1b) and the
largest r2 (nodel Ile). This provides sufficient prove to assume that Political Interest does
i nfl uence the associ ation bet ween Online Media Wsefor Palitical Purpose and Gfline Political
Partic pation Therefore, it nust be concl uded that the null hypaothesis nust be regjected The
alternative hypathesis (H) wll consequently be put central inthis anal ysis and tested agai nst

the evi dence.

There is aready evidence that partly confir ns the likelihood that the alternative hypot hesis is
true. This da mcan be extracted fromt he evi dence that provedthe null hypothesisto be wong,
whichis namelythe difference bet ween r2 of model | and the types of nodel I1. To be able to
fulytest the alternati ve hypat hesis, it isi nportant to find evi dence onthe direction of the effect
of Political Irnterest onthe association bet wveen Online Media We for Politicd Purpose and
Cfline Pdlitical Participation What can be identified fromtable 43 is that the r2 can be
categorised low( Political Irterest Q 1and 2), mdde (Politica Irterest 3) and high (Palitical
Interest 4). Thisinpliesthat overall it can be probably be assurned that the hi gher the Political
Interest, the stronger the association bet ween Cnline Mdia We for Politica Purpose and
Cffline Politicd Participation Therefore this provi des evidence for a positive direction of the
interaction effect. Keepingthisin mnd, the analyses of the types of nodel Il provi de enough
evi dence to assune the alternative hypathesis to be true. Therefare it can be assuned that a
respondent that is pditicallyinterested the association bet ween Online Mdia Wefor Pdlitica
Purpose and Gfline Pdlitical Partidpation is stronger than if arespondent is less pditically
inerested

4.3 Active Online Mda We and Passive Online Med a We on Gfline Pditicd
Partici pation

Inthis section it istested whether Active Online Media We for Politica Purpose explains Gfline
Political Partidipation better than Passive Online Mdia We for Politica Purpose explains Gfline
Political Participaion The different types of Online Midia We for Political Purpose that are
identifiedinthe theory section and operationalised inchapter 3are an active type and a passive
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type of nedia use. Totest this, two hypaotheses are constructed onthe basis of figure 4 3 The
null hypaothesis assumes that there is no dfferent association for Active and Passive Online
Media Wefor Political Purpose against the dependent variable Gfline Political Partid pation
The alternative hypathesis however expects that this association is dfferent for the dfferent
types of nline Media Use for Politicd Purpose. The aternative hypathesis dai ns that the
there is a greater association bet ween Active Online Mdia We for Politica Purpose and
Cifline Political Partic pation than bet ween Passive Online Media We for Pdlitical Purpose
and Gfline Political Particpation The nodel that is used totest the hypatheses is nmodel 111.
Overall, this nodel resenbles the first model, nodel I, however nodel 111 finds itself to have

two for ns, nodel lll1a and nodel 111h

Passive Online
Media Use for
Folitical Purpose

+

Offline Political
Participation

Y

+

Active Online Media
Use for Political
Purpose

Hgure 4 3. nodel Il

H: Active or Passive Online Media We for Politicad Purpose have no different effects on Gfline Political Partici pation

H: Active Oline Mdia We for Politica Purpose explains Gfline Political Partid pation better than Passive Olline Media
Wse for Political Purpose explains Gfline Political Partid pation

Table 4 4: nodel Illa and nodel 111b

Mbdel | Independent varialde Dependent variade
Ia Active Online Mdia We for Pdlitical Purpose Offline Political Partic pation
b Passive Online Mdia We for Pdlitical Purpose Offline Political Partic pation

Before anal ysing the results for nmodel I11a and 111b (see table 4 4), the assunptions for linear
regression are checked as nentioned in the data analysis section Frst of dl, the linearity
assunption is checked To check the linearity assunption of nodel Illa a scatterplat of the
residuals of the regression nodel Il1a agai nst the predicted val ues of nodel Illais created (see
appendix figure d4). Fomthe scatterp a is can be identified that the plat has a horizontal
direction and that no patterns are present. Therefore, it is concluded that the Sraight Enough
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Condition is checked and satisfied To check the linearity assunption of model Illh aso a
scatterpla of the residuals of the regression nmodel 111b agai nst the predicted val ues of nodel
[lbis created Fromthe scatterplat is can be idertified that the pla has a horizontal drection
andthat no patterns are present (seefigure d 7. inappendi x). Therefore, it canal so be concl uded
that the Sraight Enough Condition is checked and satisfied for nodel Il1lb To check the
Independence Assunption the orign of the data for both nodel Illa and nodel 1llb was
considered and deter mned as being a represertative sanple. Therefore it can be concl uded
that the independence assunption is checked and sufficiently proven Next tothat, the Equal
Variance Assunption needed to be checked for model Illa via the Does the Ha Thicken?
Condition For this, the scatterpa of rmodel Illa (see figure d 4 in appendix) was also used
What can be seen is that the pa does nat significantly thickens and therefore it can be
concluded that the Equal Variance Assunption can be checked Continuing, alsothe Equal
Variance Assunption needed to be checked for model Illb via the Does the Hat Thicken?
Condition For this, the scatterplat (see figure d7. in appendixX) was also used What can be
noticed isthat onthe rignt inthe scatterpla an outlier is present. This could be proble natic.
However, it is only one deviation To check for the Nor mal Popul ation Assunption a Nor nal
Probability Hat of the residuals! > and a histogrant ¢ isrmade of bath nodel Illaand nodel 11k
It could be seenthat there is little evidence in bath graphs for bath nodels to satisfy for the
Nor mal Popul aion Assumption In bath Nor mal Probability Hats it can be seenthat the dats
do deviate fromthe fitted line and in both histograns the residuals are not really nor mally
distributed However, it must be natedthat the sampl e size of this regression (N>2000) allows

for the assunptionto be considered less i nportant® 7 .

Table 4 5: Mdel lllaand Il1b

Active Passi ve
oMU oMU
B Sg R N B Sg R N
OPP .331 .000*** .109 .304 .000*** .093

Independent variables: Active Cnline Mdia We for Pdlitical Purposes, Passive Online Mdia We for Political Purposes
Dependant variable: Cfline Political Partid pation

OPP = Ofline Pdlitical Partid pation

B = Sandardi zed coeffident

*=p<.05 *=p<.0] ** =p<.001

15 Seeappendixd5 and d 8
16 See appendixd@ and d 9
17 See appendix Dfor detailed out puts fromtesting the assunptions.
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Inthetable 4 5the results of the regressi on anal yses of nodel Illaand Illbare presented Wat
can be seenisthat bath models can be considered statistically significant because p <.00L1 In
this anal ysisitisi nportant to nate whet her thereis a dfference bet ween nodel I11a and nodel
11 To check for the null hypathesis, it isi nportant to ask the question whether bath Active
and Passive equally explainthe variationin Gfline Politicd Particpation To checkthis, itis
i nportant tolook a the rz of bath nmodel I1la and model Il What can be seenintable 45 is
that the rz of nodel Illais.109 andthe r2 of nodel HIbis.093 Thisinpliesthat 10 9%of the
variaionin Gfline Participation can be explained by Active Online Mdia We for Political
Purpose. Passive Online Mdia We for Political Purpose is able to explain 9 3% of the
variation in Gfline Political Partidpaion Though the dfference bet ween the percentages is
rather small, it is i nportant to note that there is indeed a dfference. Therefore, the null
hypat hesis st be rejected because there is no evi dence to support the clai mthat dfferent
types of nline Media Wse for Political Purpose, Active or Passive, have no dfferent effects
on QGfline Politica Partici pation

To continue the anal ysis, nowt he alternati ve hypathesis is consi dered which i nplies that there
are indeed different effects presert in nodel Illa and nodel Illb and that the Active form
explains the Gfline Political Participation better. A described inthe previous section there
is provento be a dfferenceinthe rz of bath models, however this dfference is extrenely snall.
It can be seen that thus Active Online Mdia Wse for Politicd Purpose does explain the
variation in Gfline Political Partid pation better than Passive Online Media We for Pdlitica
Purpose, but only alittle better. Therefore, it can be concluded that strictly speaking there is
sufficient evidence to accept the alternative hypothesis and to assune that Active Qnline Media
Wse for Politica Purpose explains Gfline Politicd Partid pation better than Passive Olline Mdia We
for Politicd Purpose explains Gfline Political Participation However, this result is rather
unsubstartial and therefore it would be nasleading to accept the aternative hypathesis and to
clai mthat thereisindeed a dfference. Therefore, it woul d be concl udedthat the null hypat hesis
isrgected but the alternative hypat hesis nat proven significantlyto unconditionally accept the
alternative hypat hesis for the truth
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4.40nline Mda We on Active Gfline Political Participation and Passive Gfline
Political Partid pation

Inthis section the final hypot hesis fromthe theory sectionistested To dothis, two regression
anal yses are conducted to test whet her the effects of Online Media We for Politica Purpose
differ nat for dfferent types of Gfline Politica Partid pation Inorder tostructurethe anal ysis,
two hypotheses are constructed to structurally anal yse the regression outputs of the two
regression nodels. The null hypathesis assumnes that the effect of Oiline Mdia We for
Political Purpose isthe sane for bath Active and Passive Gfline Political Participation The
alternati ve hypat hesis (H.) contradicts this and assunes that this effect is not the sane and that
Online Mdia We for Political Purpose explains Passive Gfline Politica Participation better than
Online Mdia We for Politica Purpose explains Active Gfline Political Participation. Sarting wth
the null hypat hesis, two models are constructed fromfigure 44 Intable 4.6 the nmodels | \a
and I Vb are dsplayed wththe corresponding variables. Again nodel 1\a and I Vb conbined
can be seen as nodel 1V andthis nodel isinits nature si mlar to nodel | that was testedinthe
first section of this chapter.

H: The effects of Online Mdia Wse for Political Purposes differ nat for Active Gfline Political Participation and Passive
Cffline Political Partid pation.

H: Online Media We for Pdlitical Purpose explains Passive Gfline Political Participation better than Online Mdia We for
Political Purpose explains Active Cffline Politicd Partid pation

I o | Active Offline Political
o Participation

Cnline Media Use for
Folitical Purpose

+

Passive Offline
Puolitical Participation

4

Hgure 44 nodel 1V

Table 4 6: nodel 1 VA and nodel 1\b

Mbdel | Independent variale Dependent variade
I Va Online Mdia We for Political Purpose | Active Gfline Political Partid pation
Vb Online Mdia We for Political Purpose | Passive (fline Pdlitical Partid pation
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Before continuingtothe anal yses, it isi mportarnt to check the assunptions. Sincethere aretwo
modelsthat are worked with the assunptions nust be checkedtwce. Sarting wth rodel 14,
Online Mdia We for Politicd Purpose against Active Qfline Political Partidpaion Hrst,
the linearity assunption is checked via a scatterpla of the residuals of the regression nodel
| Va against the predicted values of nodel |\A (see appendix D figure d.10). What can be
identifiedfromthe pla isthat thereis a horizontal directioninthe pa. It isdebatable whet her
any patterns are presert. It looks like there are simlar trends inthe scatterp a. However, it is
foundthat these patterns do not fulyrese nbl e each a her andthereforethe linearity assunption
is checked Next, it is necessaryto check the Independence Assunption which can be done by
consideringthe data Wien doing this, it can be concl uded that the datathat is used for nodel
I Va is from a representative sanple in which interdependence bet ween the respondents is
unlikel y to have occurred. Further, the Equal Variance Assunption needed to be checked for
model 1\a viathe Doesthe Hat Thicken? Condition For this, the scatterplot of nodel | \a (see
figure d 10. inappendi x) was also used Wiat canbe seenisthat the g a does na significantly
thickens andtherefore it can be concl uded that the Equal Variance Assunption can be checked
To check for the Nor mal Populaion Assunption a Nor mal Probability Haot of the residuals
(seefigure d 11) and a histogram(see figure d 12) is nade of rmodel 1\A It coul d be seenthat
there is little evidence in the graph for model |Va to satisfy for the Normal Popul ation
Assunption Inthe nor mal probability pat it can be seenthat the dots do deviate fromt he fitted
line and in bath histograns the residuals are nat really nor mally distributed. However, it nust
be noted that the sanple size of this regression (N>2000) alows for the assunption to be

consi dered less i nportantl 8 .

Inthe same nanner the assunptions for nodel Vb nust be checked, Online Media We for
Politica Purpose agai nst Passive Gfline Political Partid pation FArst, the linearity assunption
is checked via a scatterplot of the residuals of the regression nodel |\b against the predicted
val ues of nodel |'\b (see appendix d 13). What can be identified fromthe pl o isthat thereis
a horizontal drectioninthe plat. Asq itis debatable whether any patterns are presert. It 1ooks
like there are si mlar trends inthe scatterp . However, sane as for nodel 1Va, it isfoundthat
these patterns do nat fully resenble each ather and therefore the linearity assunption is
checked Next, it is necessary to check the Independence Assunption which can be done by
consideringthe data Wien daoing this, it can be concluded that the datathat is used for nodel

I Vbis dsofromarepresentati ve sanplein which irnterdependence bet ween the respondents is

18 See appendix Dfor detailed out puts fromtesting the assunptions.
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unlikel y to have occurred. Further, the Equal Variance Assunytion needed to be checked for
model 1Vb viathe Does the Ha Thicken? Condition For this, the scatterpla of nodel 1\a
(see figure d 13 in appendiX) was also used What can be seen is that the plat does nat
significantly thickens and therefore it can be concluded that the Equal Variance Assunption
can be checked To check for the Nor mal Popul aion Assunption a Nor nal Rrobability Aa of
the residual s (see figure d. 14.) and a histogram(see figure d 15) is nade of model I \b. It coul d
be seen that there is little evidence inthe graph for nodel I\b to saisfy for the Nor mel
Popul aion Assunption Inthe Nor nmal Probability Pl ot the dots do deviate fromthe fitted line
and in bath histograns the residuals are nat normally distributed However, it must be nated
that the sanple size of this regression (N>2000) dlows for the assunption to be considered
less i nportant! ® for nodel | \a
Table 4 7: resuts regression nmodel 1Va and | \b

STANDARDI ZED BETA SIGNIFICANCE R
ACTI VE OPP ‘ .482 .000*** .232

PASSI VE OPP ‘ .252 .000*** .063

Independent variable: Active Online Mdia We for Political Purposes

Dependent variables: Active Gfline Political Partid pation and Passive Gfline Pdlitical Partid pation
OPP = dfline Pdlitical Partid pation

B = Sandardi zed coefficient

*=p<.05 **=p<.0], ** =p<.001

Bot h regressi on anal yses are run, andthe i nportart results are sumnarisedintable 4 7. Furt her
out put can be foundinthe appendix E What can be identifiedisthat bath model 1\a and I Vb
are statistically significant. This can be concluded via de ANOVA tests that were conducted
duringthe regression analyses. The ai minthis analysisistoaccept or rgject the nul hypat hesis
that assumnes that Qnline Media We for Political Purpose has the sane effect on bath Active
and Passive Qfline Political Participation To find evidence for this dai m it isinportant to
consider and conpare the r2 for nodel 1 Va and IVb. Wat can be found there is that the r2 of
model |\Vais dfferent fromthe r2 of nodel 1 VA Thisinplies that the effect of nline Media
Wse for Politicad Purpose does nat have the same association wth bath Active and Passive
Cfline Political Participation Therefore it can be concluded that there is no evidence that
supports the dai mof the null hypathesis, sothe ndl hypathesis is rejected The alternative
hypathesis (H) is now put certral in this analysis. To find support for the da m of the
alternative hypathesis, it is again looked at the r2. Online Midia We for Pditical Purpose

19 See appendix Dfor detailed out puts fromtesting the assunptions.
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explains 23 2 %of the variationin Active Gfline Politica Participation For nodel |1\, this
val ue is nuch lowver. Nanely, Online Midia We for Political Purpose explains only 6 3% of
the variation in Passive (ffline Political Partidpation Viththese results, it is consequently
necessarytoreect the alternati ve hypat hesis and to conclude that Online Mdia We for Pdlitica
Purpose does nat explain Passive Gfline Politicad Participation better than Online Mdia We for
Political Purpose explains Active Gfline Politica Partidpaion But that indeed, thereis evi dence
that this effect is the aher way around MNanely that Online Mdia We for Politicd Purpose
explains Active Gfline Political Participation better than Olline Mdia e for Politicd Purpose
explains Passive Qfline Political Partidipation
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5 Concl wsion and Dscussion

The ai mof this research was to for mulate an answer tothe questiont To what extert isthe use
of Online Media for Politicd Purpose afecting the OGfline Political Partid pation anong
Dutch ctizens and to which extert is this irnfluenced by ather factors?? Inorder to for mulate
an answer tothis question, three sub-questions were createdto be ableto provi de an additional
answer for the central question of thisthesis. Inthis section it is a ned to provide an answer

for baththe central question and the sub-questions of this thesis.

To what extert is the use of Online Midia We for Political Purpose dfecting the Gfline
Politicad Particpation among Dutch citizens and to which extert is this influenced by ot her
factors?

Central for this questionwas the first hypaot hesis of thisthesis which assumedthe nore Online
Media We for Politica Purposes, the higher the Gfline Pdlitical Participation The results
fromthe regression analysis provided enough evidence to accept this clam The results
concl uded statisticall y significant that 14, 7%of the variationin Gfline Politica Participation
can be explained by Online Media We for Political Purpose. The correlaion bet ween the t wo
variable is positive and therefore it can be concluded that the nore Online Mdia We for
Political Purpose, the higher the QGfline Political Participation anong respondents. The
concl usioninthis paper thus confir ns the concl usions of Boulianne (2015) that the data of the
met a-anal ysis suggests that there is a positive relaionship So to answer the question nline
Media We for Pdlitica Purpose is positively affecting Gfline Political Partid pation anong
Dut ch citizens.

Does Political Irterest inloca and national pdlitics i nfl uence the rel aionshi p bet ween Online
Media Wefor Political Purpose and Gfline Political Partid pation?

What can be foundinthe resultsis correspondingwththe findings of Kuike neier et a. (2014)
who clai mthat the association bet ween Internet Wse for Political Purpose and Partidpationis
very nuch depending on one’s Political Interest. Indeed thisis aso what can be concluded
fromthe regression results inthis thesis. Wiat can be concluded is that for respondents that
scored O 1and 2in Politica Interest a nuch weaker association bet veen nline Mdia We
for Political Purpose and Qfline Politicd Participation was presert. This indicates that for
those who are less irterested in palitics, their engageent in Online Media We for Pdlitical
Purpose does nat necessary explain part of their engage ment in Gfline Politica Partidi pation

However, for respondents that scored 3 and 4, the associaion bet ween Online Media We for
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Political Purpose and Gfline Political Partic paion increased significantly. Therefore, it can
be concluded that the variable Political Irterest does have an irteractive effect on the
associaion To for mulate an answer to the sub-question it can be concluded that Political
Interest inlocal and/ or national politics influences the relationship bet ween Online Media We
for Politica Purpose and Qfline Politica Participation positively. This i nplies that if an
individual is highly pdlitically irterested its engagenent in Online Mdia We for Politica
Purpose is nmuch greater in explaining their engage nent in Gfline Political Partidpaionin
contraryto anindvidual that isless politicallyirterested This result is highly correspondi ng
withthe iews of B nber (1999), one of the frequent quated scientists by aher schalarsinthe
field of this research However, what nust be noted is that this interaction effect of Politica
Interest only comes in play when the irterest is really high If anindwidual scores zerg the
interaction effect is higher thanif anind vidual scores val ue one. Wiy thisis the case and how
this can be explainedis by far nat known. What might possibly be the case isthat a pditically
interestedind vidual findsit more or less adutytobe palitically active and therefore hisinterest
enhances the associ ation bet ween Online Media Wsefor Political Purpose and Gfline Political
Participation This feeling of duty might be less present at individuals that are not very nuch
interested in pditics, and therefore their choice to engage in Oline Mdia We for Politicad
Purpose and Gfline Politica Participationis raher incidental and sporadic. Asg Boulianne
(2009, p 202) explains that the rde of Political Interest ininfluencing the effect of Irternet
use on engagenent nmay be changing across tine. Taking this into account, the effect of
Politica Irterest in onthe association mght inthis case be highly influence by the focus on

the nunicipal elections and itsti ne frane.

Do different types o Oiline Media use for Political Purpose have dfferent effects on Gfline
Politica Partidi pation?

This sub-question was linked wth a corresponding hypot hesis that dai med that Active Online
Media We for Pdliticd Purpose explains Gfline Political Participation better than Passive Online
Media We for Political Purpose explains Gfline Politicd Participation The dfferent types of
Online Media We for Politica Purpose were set as Active and Passive forms. Wiat coul d be
identified fromthe resutsisthat thereis aslight statistically significant dfference bet weenthe
effects of the types of Online Media We for Political Purpose. Active Online Media Wse for
Politica Purpose (10,9%) explains Gfline Political Partid pation alittle bt better than Passive
Online Media We for Politica Purpose (93%. Athough there is a dfference present inthe
effects, the evidence istoo weak to unconditionally support the da mof Chanavan \ Shah et
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al. (2001, p 491) that irternet for exchange of infor mation soirnteractive, is associated wth
hi gher levels of partidpation Concluding dfferent types of Online Mdia We for Politica
Purpose, Active or Passive, have minor dfferent effects on QGfline Political Partid pation
Therefore, it barely natters whether indviduals engage in one-way-communication (non-
ineractive, passive) and two-way-communication (irteractive, active) in explaining their

engage ment in Gfline Politica Partid pation

Do the effects o Qnline Media We for Political Purpose dffer per type of Gfline Political

Partid pation?

This sub-question was linkedtothe final hypathesisinthisthesisthat triedto find evi dence for
the dai mthat Online Midia We for Political Purpose explains Passive Gfline Political Participation
better than Online Mdia Wse for Political Purpose explains Active Gfline Politicd Partid pation.
However, what coud be concluded fromthe results is that Oline Mdia We for Pdlitical
Partici pation explains Active Gfline Politicad Partidpaion much better than Passive Gfline
Politica Particpation This supports the dai mof Bakker and de Mfeese (2011, p 460) that
indeed there are differences in effects present for different types of pditical partid pation
However, it contradi cs the hypothesis 4that was for nulated inthe theory section The testing
intwo d nmensions, active and passive, led to new insight about the association bet ween the
variables and whi ch associationis stronger. However, nuchis still unclear inthis area. Inthis
section the answer to the question whether there are different effects is provided, but why
Online Mdia We for Politica Purpose predicts Active Gfline Pdliticd Partid pation better
than for exanple vating in eection (Passive Cffline Political Participation) is still an
interesting topicto expl oit futher.

Although evidence has been found to support the hypat heses and provi de for answers inthis
thesis, there are various li nitations and points of improve nent that can be identified Hrst of
all, the data cdlection set dace inatine of canpaigns and elections. Therefore, it is hardto
generalise the observed association for ti mes inwhich no elections or campai gns take place.
Al'so considering that it concerned nunicipal elections mght be a factor in explaining these
specific outcones of the thesis. It would be recommended when assessing the ful extent of
influence of Olline Mdia We for Pdliticad Purpose to adso include data from other ti nme
franmes and ather elections. This coul d also overcome anat her li nitation of the research which
is, the causal li mtation The research designinthisthesis was cross-sectional which i nplied

that various threats coul d nat have been checked, for exanpl e reversed causation The research

46



design does nat allowfor evidence to deter mine which variable precedes. Therefore it would
be recommended to conduct a longitudinal study which is able to find more evidence for
causation ( Dooley, 2009, pp 265 266).

Also content validty was one of the najor li mtations of this research The activities selected
fromthe survey ought to neasure the overall variables. However, it is amost i npossible to
create a construct that is conpletely valid whenthere are so many dfferent activitiesthat coul d
be tested for. It cannat be rued ou that the conceptsinthis research, neasured wth constructs
that contain ather itens/activities, might result in conpletely different findings. Therefore, it
isi mportant to extensively consi der the actiutiesthat areincluded wheninterpretingthe results
and the concl usi ons.

This research ai nedtotest known effects of Online Media We for Political Purpose wth new
and recent sanple of Dutch dtizens to check whether the effects are also present here. The
thesis concl uded that indeed the effects that are much know are significantly visibe inthe
data Wat isirteresting next is how palitidans and palicy makers can use thisinfor mationto
increase the overall Political Partidpation and ‘save’ the denocracy, as nentioned in the
introduction However, this thesis and its concl usion are still far to basic and broad to deduct
clear points of action from But, they can function as starting point for further researchinthe
area and the concl usi on can also serve conpl e mentarytothe work of aher scholars. Especially
withtheincreasing rde of Online Mdiainsociety, it isinmportant that the effects are mapped
and identified and consequently can be used by policy makers as todsto include the ‘denos’

in denocracy again
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Append x A Translation Survey Questions
This appendi x contai ns the variable nane, the Dutch question andthe English question

Table a1 Translation Survey Questions Pre- Masure ment

palitiek?

Variable Dutch English

V10_1 Hebt u ominfor natie over de To search for infor mati on about the runici pal
ge neenteraadsver ki ezi ngen te zoeken, de afgel open elections, have you ever done one of the
weken wel eens één van de vol gende dingen gedaan? | fdlownginthe last few weeks? M sitedthe
De website van één of neer lokale partijen bezocht. website of one or nore local parties.

V10 2 Hebt u ominfor natie over de To search for infor mation about the runici pal
ge neenteraadsver ki ezi ngen te zoeken, de afgel open elections, have you ever done one of the
weken wel eens één van de vdl gende d ngen gedaan? | fdlownginthe last few weeks? Msited the
De website van de ge neente bezocht. website of the nmunicipality.

V10_3 Hebt u ominfor natie over de To search for infor mati on about the runici pal
ge neenteraadsver ki ezi ngen te zoeken, de afgel open elections, have you ever done one of the
weken wel eens één van de val gende dingen gedaan? | fdlownginthe last few weeks? Made use of a
Een | okal e ste mwij zer ingevul d vating gui de for the municipal e ections.

V10_4 Hebt u ominfor natie over de To search for infor mati on about the runici pal
ge neenteraadsver ki ezi ngen te zoeken, de afgel open elections, have you ever done one of the
weken wel eens één van de vol gende dingen gedaan? | fdlownginthe last few weeks? Read about the
Op socide nedia (Twtter, Facebook, Hogs, municipal elections onsocial nedia ( Twtter,
Whatsapp) gel ezen over de Facebook, Hogs, WatsApp).
ge neenteraadsver ki ezi ngen

V11 2 Hebt utijdens de verki ezi ngsca mpagne (in de D d you do one of the fdlowng duringthe
af gel open weken) één van de valgende dingen el ecti on canpaign (inthe recent weeks)?
gedaan? Een kandi daat of partij gesteund Supported a candi date or party (for exanple:
(bijvoorbeel & financieel of door mee te doen hij financialy or by partid pating in canpai gn
canpagneactiviteiten of het dragen van een button of | activities, or wearing a button or hanging a
ophangen van een poster). poster).

V11 _3 Hebt utijdens de verkiezingscanpagne (in de D d you do one of the fdlowng duringthe
af gel open weken) één van de valgende dingen el ection canpai gn (inthe recent weeks)?
gedaan? Een canpagnebijeenkomst of Atended a canpai gn neeting or el ection debate.
ver ki ezi ngsdebat hij gewoond

V11 4 Hebt utijdens de verkiezi ngscanpagne (in de D d you do one of the fdlow ng duringthe
afgel open weken) één van de volgende dingen election canpai gn (inthe recent weeks)?
gedaan? Masocide nedia (Twtter, Facebook, Discussed about the rmunicipal election wth
\Whatsapp) net anderen gediscussieerd over de other viasocia nedia (Twtter, Facebook,
ge neenteraadsver ki ezi ngen \Whats App).

V15 Tot sla vol gt een aantal wagen over uwirteressein Finally, there are a nunber of questions about
the nationale enlokal e pditiek en uw opvattingen your irterest inthe national and local palitics and
over de lokale pditiek In hoeverre bert u your views onlocal pditics. To what extert are
geinteresseerdin de national e politiek? you irterestedin national pditics?

V16 In hoeverre bert u geinteresseerdin de lokale To what extent are you interestedinlocal

politics?
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Table a2 Translaion Survey Questions Post- Masure nent

Variable Dutch English

V1 Hebt u geste nd tijdens de Di d you vate during the runicipal eections?
ge neent eraadsver ki ezi ngen?

VA4 Tegelijk net de ge meenteraadsverkiezingen van 21 A the same ti ne as the municipal dections of 21
maart is er ook een landelij k referendu m gehouden March, a national referendum was aso held on
over de V¥t op deinlichtingen- en the Itelligence and Security Services Act ((VWv).
veilighei dsdiensten ( WV). Hebt u gestend hij dit D d you vate inthis referendun®
referendu n?

V7 Hebt u gestend bij de Tweede Kamerverkiezingen D d you vate inthe parlianentary elections of
van 2017? 2017?

V11 1 Nu stellen we u een aantal wagen over uw Now we ask you a few questions about your
betrokkenheid hij 1okal e politieke activiteiten B zijn | involvenent inlocal pditical activities. There
verschillende nanieren omiets politiek aan de orde te | are different ways toraise a palitical issue or to
stellen of inv oed uit te oefenen op lokal e palitici of influence local pditidans or the municipality.
de geneente. Van wel ke van de vol gende nanieren Whi ch of the fdlow ng ways have you usedin
hebt uin de afgel open 5jaar gebrui k ge naakt ? the last 5 years? Contact (Ma an appoi rt nent,
Contact gelegd (Ma een afspraak, gesprek of inbrief) | irterviewor letter) wtha city councillar,
met een ge neenteraadslid wethouder, burge meester al der man, nayor o civil servart.
of anbtenaar.

V11 2 Nu stellen we u een aantal wagen over uw Now we ask you a few questi ons about your
betrokkenhei d hij lokal e pditieke activiteiten B zijn | involvenent inlocal pditical activities. There
verschillende rmanieren omiets palitiek aan de orde te | are dfferent ways toraise a pditical issue or to
stellen of inv oed uit te oefenen op lokal e palitici of influence local pditicians or the municipality.
de geneente. \an vel ke van de vol gende nmanieren Whi ch of the fdlow ng ways have you usedin
hebt uin de afgel open 5jaar gebrui k ge naakt? the last 5 years? Atended nunicipal council
Ge neenteraadsver gaderi ng bezocht. meeting

V11 3 Nu stellen we u een aantal wragen over uw Now we ask you a few questi ons about your
betrokkenhei d hij lokale pditieke activiteiten B zijn | involvenent inlocal pditical activities. There
verschillende nanieren omiets politiek aan de orde te | are different ways toraise a palitical issue or to
stellen of inv oed uit te oefenen op lokal e pdlitid of influence local pditidans or the municipality.
de geneente. \an vel ke van de vol gende nanieren \Whi ch of the fdlow ng ways have you usedin
hebt uin de afgel open 5jaar gebrui k ge naakt? the last 5 years? Msited public consultation
Inspraakavond(en) van uw ge neente bezocht. evening (s) of your nunicipality.

V11 4 Nu stellen we u een aantal wragen over uw Now we ask you a few questi ons about your
betrokkenheid hij 1okal e politieke activiteiten B zjn | invovenent inlocal pditical activities. There
verschillende nanieren omiets politiek aan de orde te | are dfferent ways toraise a palitical issue or to
stellen of inv oed uit te oefenen op lokal e pdlitid of influence local pditidans or the municipality.
de geneente. \an vel ke van de vol gende nanieren \Whi ch of the fdlow ng ways have you usedin
hebt uin de afgel open 5jaar gebrui k ge naakt? the last 5 years? M mbershipina pditical party.
Li d maatschap van een pdlitieke partij.

V11 5 Nu stellen we u een aantal wragen over uw Now we ask you a few questi ons about your
betrokkenheid hij lokal e politieke activiteiten B zijn | involvenent inlocal pditical activities. There
verschillende nanieren omiets politiek aan de orde te | are different ways toraise a padlitical issue or to
stellen of inv oed uit te oefenen op lokal e palitid of influence local pditidans or the municipality.
de geneente. \an vel ke van de vol gende nanieren WWhi ch of the fdlow ng ways have you usedin
hebt uin de afgel open 5jaar gebrui k ge naakt? Actief | thelast 5years? Activeinalocal action group.
ineenlokale actiegroep.

V11l 6 Nu stellen we u een aantal wragen over uw Now we ask you a few questi ons about your
betrokkenheid hij lokal e politieke activiteiten B zijn | invovenent inlocal pditical activities. There
verschillende nanieren omiets politiek aan de orde te | are dfferent ways toraise a pdlitical issue or to
stellen of inv oed uit te oefenen op lokal e palitid of influence local pditidans or the municipality.
de geneente. \an wel ke van de vol gende nanieren \Whi ch of the fdlow ng ways have you usedin
hebt uin de afgel open 5jaar gebrui k ge naakt? Een the last 5 years? Sgned a petition about alocal
petitie getekend over eenlokale kwestie (op papier). issue (on paper).

V11 8 Nu stellen we u een aantal wragen over uw Now we ask you a few questi ons about your
betrokkenheid hij lokal e politieke activiteiten B zijn | invovenent inlocal pditical activities. There
verschillende nanieren omiets politiek aan de orde te | are dfferent ways toraise a palitical issue or to
stellen of inv oed it te oefenen op lokal e pdlitid of influence local pditidans or the municipality.
de geneente. \an wel ke van de vol gende nanieren \Whi ch of the fdlow ng ways have you usedin
hebt uin de afgel open 5jaar gebrui k ge naakt? the last 5 years? Contacted a palitical partyin
Contact opgenonen net een pdlitieke partij inuw your runici pality.
ge neente.

V12 1 Hebt u de afgel open vijf jaar wel een gebrui k Have you nade use of theirnternet, e- mails, apps
genmaakt van het irternet, e- nails, apps of sociale or social nedia (Twtter, Facebook, Wiats App)
media (Twtter, Facebook, Whatsapp omcortact te
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leggen net ge neenteraadsl eden wet houders of de
bur ge eester?

tocontact city councillors, a der men or the
mayor inthe past five years?

V12 2 Hebt u de afgel open vijf jaar wel een gebrui k Have you usedthe irternet, e- mails, apps or
genmaakt van het irternet, e- nails, apps of sociale social nedia (Twtter, Facebook, Whats App) to
media (Twtter, Facebook, Whatsapp omcontact te contact local dvil servants about alocal issuein
leggen net ge neenteanbtenaren over een lokale the past five years?
kwestie?

V12_3 Hebt u de afgel open vijf jaar wel een gebrui k Have you usedthe irternet, e- mails, apps or
gemaakt van het irternet, e- nails, apps of sociale social nedia (Twtter, Facebook, Whats App) to
media (Twtter, Facebook Whatsapp omcontact te contact aher citizens and organisations about a
leggen net andere inwoners en organisaties over een | local issue inthe past five years?
lokal e kwestie?

V12_4 Hebt u de afgel open vijf jaar wel een gebrui k Have you usedthe irternet, e- mails, apps or
gemaakt van het irternet, e- nails, apps of sociale social nedia (Twtter, Facebook, Whats App) to
media (Twtter, Facebook, Wiatsapp omeen sign aninitiaive or petition on alocal issuein
intiaief of petitietetekenen over eenlokale the past five years?
kwestie?

V32a Nu vol g een aantal wagen over uwirteresse in de No w a few questions about your interest inlocal
lokal e en nationale politiek In hoeverre bert u and national pditics. To what extert are you
geinteresseerdin de national e palitiek? inerestedin national politics?

V32b In hoeverre bert u geinteresseerdin de lokale To what extent are youirterestedinlocal
politiek? palitics?

V36 Vol g u pditid ut uwgeneente op sociale nediaas | Do you fdlowpdliticdans fromyour

Facebook Twitter, of Instagran?

muni ci pality on social nedia such as Facebook,
Twitter, or Instagran?
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Append x B Qperationalisation: variaklle construction
Appendix BL Ative Online Md a We for Pditica Purposes

Table b I Satistics of itens Active Online Mdia We for Palitical Purpose

Vi1 4PRE V12 1 V12 2 Vi2 3
N | \alid 2559 2703 2703 2703
' Mssing 357 213 213 213

Table h2 Listitens Active Online Mdia We for Pditical Purpose

Itenivariable Label Val ues
V11 4pre D d you do one of the fdlowng duringthe election canpaign(inthe | 0 = Nb
recent veeks)? Discussed about the nmunicipal dection wth ather via | 1 = Yes
social nedia (Twitter, Facebook, Whats App).
V12 1 Have you nade use of the irternet, e-nails, apps or social nedia | 0 = No
(Twitter, Facebook, Whats App) to contact city councillors, alder men | 1 = Yes
or the mayor inthe past five years?
V12 2 Have you used the irternet, e- nails, apps or social nedia (Twtter, | 0 = Nb
Facebook, \Wiats App) to contact local cvil servants about alocal | 1 = Yes
issue inthe past five years?
V12_3 Have you used the irternet, e- nails, apps or social nedia (Twtter, | 0 = Nb
Facebook Whats App) to contact aher ctizens and organisations | 1 = Yes
about alocal issue inthe past five years?
Ve di ause_acti ve Active Online Mdia We for Pdlitical Purpose 0
1
2
3
4

Me di ause_acti ve Rec Active Online Mdia We for Pdlitical Purpose 0=0
1=0250
2 =0500
3=0750
4=1

Table b3 Fequencytable v11 4pre

Did you do one of the following during the election campaign
(in the recent weeks)? Discussed about the municipal
election with other via social media (Twitter, Facebook,

Table h4: Fequencytable vi2 1

Have you made use of the internet, e-mails, apps or social
media (Twitter, Facebook, Whatsapp) to contact city
councilors, aldermen or the mayor in the past five years?

Whatsapp). Cumulative
Cumulative Frequency  Percent  Valid Percent Percent
Frequency — Percent valid Percent Percent valid No 2585 88,6 95 6 95 6
Valid N 2469 84,7 96,5 96,5
b 2 ' ' ' Yes 118 4,0 14 100,0
Yes 90 31 35 1000
E— 2559 a7a 1000 Total 2703 927 100,0
Missing  System 257 12,2 Missing  System 213 7.3
Total 2016 100,0 Total 2816 100,0

Table b 5: Frequencytable v12 2

Have you used the internet, e-mails, apps or social media
(Twitter, Facebook, Whatsapp) to contact local civil servants
about a local issue in the past five years?

Cumulative

Table b6 Fequencytable vi2_3

Have you used the internet, e-mails, apps or social media
(Twitter, Facebook, Whatsapp) to contact other citizens and
organisations about a local issue in the past five years?

Cumulative

Frequency  Percent  Valid Percent Percent Frequency  Percent  Valid Percent Percent
Walid Mo 2566 88,0 94,9 94,8 Walid Mo 2601 852 96,2 96,2
Yes 137 47 51 100,0 Yes 102 35 38 100,0
Total 2703 927 1000 Total 2703 927 100,0
Missing  System 213 7.3 Missing  Systemn 213 7.3
Total 2816 1000 Total 2816 100,0
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Table b 7. Frequency table nediause_active

Active Online Media Use for Political Purpose

Cumulative
Frequency Fercent  Walid Percent FPercent

Walid .00 2059 70,6 877 877
1,00 214 73 9,1 96,8
2,00 51 17 22 99,0
3,00 17 6 7 99,7
4,00 6 2 3 100,0
Total 2347 80,5 100,0

Missing  System 569 19,5

Total 2916 100,0

Appendi x B2 Passive Online Md a We for Pditica Purposes

Table b 8: Satisticsitens Passive Online Mdia Use for Pdlitical Purpose

V10 _1PRE V10_2PRE V10 3PRE V10 _4PRE V12 4 V36

N | \alid 2559 2559 2559 2559 2703 2653

' Mssing 357 357 357 357 213 263
Table h 9 Listitens Passive Qnline Mdia We for Pdlitical Purpose
Itendvariable Label Val ues
V10_1lpre To search for infor mation about the nunicipal dections, | 0 = No
have you ever done one of the followng inthe last few| 1 = Yes
weeks? Msitedthe website of one or nore local parties.
V10_2pre To search for infor mation about the nunicipal dections, | 0 = No
have you ever done one of the followng inthe last few| 1 = Yes
weeks? Msitedthe website of the nunicipality.
V10_3pre To search for infor mation about the municipal e ections, =No
have you ever done one of the followng inthe last few| 1 = Yes
weeks? Mde use of a vating guide for the municipal
el ecti ons.
V10_4pre To search for infor mation about the nunicipal dections, | 0 = No
have you ever done one of the followng inthe last few| 1 = Yes
weeks? Read about the runici pal elections onsocia nedia
(Twitter, Facebook W ogs, WhatsApp).
V12 _4 Have you used the internet, e- mails, apps or social nedia | 0 = No
(Twitter, Facebook, Whats App) to sign an intidive or | 1 = Yes
petition on alocal issue inthe past five years?
V36 Do you fdlowpdliticians fromyour nunicipalityonsocia | 1 = Yes
media such as Facebook, Twitter, or Instagran® 2=No
V36Rec Do you fdlowpadliticians fromyour mnunicipality onsocia | 0 = No
media such as Facebook, Twtter, or Instagran? 1=Yes
Ve di ause_passi ve Passive Online Mdia We for Political Purpose 0
1
2
3
4
5
6

Me di ause_passi ve Rec Passive Online Midia We for Political Purpose 0=0
1=0167
2=0334
3=0500
4 =0 667
5=0834
6=1
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Table b 10: Frequency table v10_1pre
v10 2pre
To search for information about the municipal elections, have

you ever done one of the following in the last few weeks?
Visited the website of one or more local parties.

Cumulative

Table h11: Fequency

To search for information about the municipal elections, have
you ever done one of the following in the last few weeks?
Visited the website of the municipality.

Cumulative

table

Frequency  Percent  Valid Percent Percent Frequency — Percent  Valid Percent Percent
valid Mo 2258 774 88,2 88,2 Valid Mo 2367 81,2 925 925
Yes 301 10,3 11,8 100,0 Yes 192 6.6 7.5 1000
Taotal 2569 a7.8 100,0 Total 2559 ar.a 100,0
Missing  System 387 12,2 Missing  System 357 122
Total 2916 100,0 Total 2916 100,0
Table h12: Frequency table v10 3pre Table h13: Fequency table
v10_4pre

To search for information about the municipal elections, have
you ever done one of the following in the last few weeks?
Made use of a voting guide for the municipal elections.

Cumulative

To search for information about the municipal elections, have
you ever done one of the following in the last few weeks?
Read about the municipal elections on social media (Twitter,
Facebook, blogs, Whatsapp).

Cumulative

Frequency  Percent  Valid Percent Percent Frequency ~ Percent  Valid Percent Percent
Walid Mo 2098 714 820 820 Valid Mo 2277 781 88,0 88,0
Yes 461 15,8 18,0 100,0 es 282 a7 11,0 1000
Total 2559 878 100,0 Total 2559 ar.8 1000
Missing  Systemn 357 12,2 Missing  System kln) 12,2
Total 2816 100,0 Total 2816 1000
Table b 14: Frequency table vi2_4 Table b 15: Frequency table v36

Have you used the internet, e-mails, apps or social media
(Twitter, Facebook, Whatsapp) to sign an initiative or petition
on a local issue in the past five years?

Cumulative

Do you follow politicians from your municipality on social
media such as Facebook, Twitter, or Instagram?

Cumulative

Frequency — Percent  Valid Percent Percent Frequency  Percent  Valid Percent Percent
Valid Mo 2521 86,5 93,3 93,3 Valid Yes 168 5,8 6,4 6,4
Yes 182 6,2 6,7 100,0 Mo 2484 852 93,6 100,0
Total 2703 92,7 100,0 Total 2653 91,0 100,0
Missing  System 213 7.3 Missing  Systemn 263 9.0
Total 2016 100,0 Total 2916 100,0
Table h 16: Frequency table v36rec Table b 17: Fequency table nediause_passive

Passive Online Media Use for Political Purpose

Cumulative

Frequency  Percent  Valid Percent Percent
Walid 00 1437 483 62,1 62,1
Do you follow politicians from your municipality on social 1,00 535 18,3 231 85,2
media such as Facebook, Twitter, or Instagram? 2.00 224 7.7 9,7 94,9
Cumulative 3,00 74 27 34 48,3
Frequency Percent  Valid Percent Percent 400 27 9 12 99,5
Walid Mo 2484 852 936 936 5.00 1 4 5 100,0
Yes 169 58 6.4 100,0 6,00 1 0 0 100,0
Total 2653 91,0 100,0 Tatal 2314 79.4 100,0
Missing  System 263 9.0 Missing  System 602 20,6
Total 2916 100,0 Total 2816 1000
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Append x B3: Qline Media We for Paliticd Purpose

Table h18: Listitens

Online Mdia We for Pdlitical Purpose

Iltem

Label

Val ues

Me di ause_acti ve Rec

Active Online Mdia We for Pditical Purpose

0,250
0,500
0,750

Me di ause_passi ve Rec

Passive Online Midia use for Pdlitical Purpose

0,167
0,334
0,500
0,667
0,834

e di ause_general

Online Mdia We for Pditical Purpose

0,00
0,17
0,25
0,33
0,42
0,50
0,58
0,67
0,75
0,83
0,83
0,92
100
108
117
125
133
142
150
158
167
183
200

Append x B4: Active Offline Political Partid pation
Table h19: Satistics itens Active Gfline Pditical Partic pation

V11 2PR V11 3PR VI1_ V11 VI1_

E

E 1 2 3

V1

1

V11

V11

N | Valid 2559
Mssin 357

g

2559 2703 2703 2703
357 213 213 213

Table h20: Listitens Active (fline Palitical Partid pation

2703
213

2703
213

2703
213

Iltendvariabl e

Label

Val ues

V11 2pre

D d you do one of the fdlow ng during the
el ection canpai gn (inthe recent weeks)?
Supported a candi date or party.

0=N
1="s

V11 3pre

O d you do one of the fdlow ng during the
election canpaign (inthe recent weeks)?
Attended a canpai gn neeting or el ection
debate.

0=N
1=">es
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V11 1 Whi ch of the fdlowng ways have you usedin 0=No
the last 5 years? Contact (Via an appoint nent, 1="Yes
inerviewor letter) wtha cty council or,
al der man, mayor or civil servart.

V11 2 WWhi ch of the fdlow ng ways have you usedin 0=No
the last 5 years? Atended municipal council 1="Yes
meeting

V11 3 Whi ch of the fdlowng ways have you usedin 0=No
the last 5 years? \isited public consultation 1="Yes
evening (s) of your nunicipality.

V11 4 Whi ch of the fdlowng ways have you usedin 0=No
the last 5 years? M nbershipina pditical 1="Yes
party.

V11 5 Whi ch of the fdlowng ways have you usedin 0=No
the last 5 years? Activeinalocal action group. 1="Yes

V11 8 Whi ch of the fdlow ng ways have you usedin 0=Nb
the last 5 years? Contacted a pdlitical partyin 1="es
your nunici pality.

Political parti di pati on_acti ve Active Gfline Pdlitical Partidipation 0=

1=

2=

3=

4 =

5=

6 =

7=

8 =
Political parti ci pati on_acti ve Rec Active Gfline Pdlitical Partidipation 0=0

1=0125

2=0250

3=0375

4 =0,500

5=0625

6 =0750

7=0875

8=1

Table b 21: Frequency table vi1 2pre

v1l 3pre

Did you do one of the following during the election campaign
(in the recent weeks)? Supported a candidate or party.

Table b 22: Frequency table

Did you do one of the following during the election campaign

Cumulative

(in the recent weeks)? Attended a campaign meeting or
election debate.

Cumulative

Frequency ~ Percent  Valid Percent Percent Frequency  Percent  Valid Percent Percent
Valid No 2500 85,7 a7 a7 valid Mo 2508 86,0 98,0 98,0
Yes a9 2,0 23 100,0 Yes ] 17 20 100,0
Total 2559 a7.8 100,0 Total 2559 878 100,0
Missing  System 357 12,2 Missing  System kln) 12,2
Total 2916 100,0 Total 2916 100,0

Table b 23: Frequencytable vi1 1

Which of the following ways have you used in the last5
years? Contact (via an appoeintment, interview or letter) with

a city councilor, alderman, mayor or civil servant.

Cumulative

Table h24: Frequencytable v11 2

Which of the following ways have you used in the last5
years? Attended municipal council meeting.

Cumulative

Frequency Fercent Walid Percent Fercent FI'EE‘]LIEHC}' Percent Valid Percent Percent
valid Mo 2545 873 942 g4 Vald (il 2616 897 96,8 968
Yes 158 54 58 100,0 EES 87 3.0 3.2 100,0
Total 2703 92,7 100,0 Total 2703 92,7 100,0
Missing  System 213 73 Missing  System 213 7.3
Total 2916 100,0 Total 2916 100,0
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Table b 25: Frequency table v11 3 Table b 26: Frequency table v11 4

Which of the following ways have you used in the last 5 Which of the following ways have you used in the last5
years? Visited public con.st.altat.lon evening (s) of your years? Membership in a political party.
municipality.
X Cumulative
) Cumulative Fregquency — Percent  Valid Percent Percent
Frequency FPercent  Walid Percent Fercent
valid Mo 2558 87,7 946 94,5 Vel bz 2594 89,0 86,0 96,0
Yes 145 50 54 1000 es 109 37 40 100,0
Total 2703 92,7 1000 Total 2703 927 100,0
Missing  System 213 7.3 Missing  System 213 T3
Total 2918 100,0 Taotal 2916 100,0
Table b 27: Frequency table vi1 5 Table b 28: Frequencytable v11 8

Which of the following ways have you used in the last5

Which of the following ways have you used in the last5 years? Contacted a political party in your municipality.

years? Active in alocal action group.

Cumulative
Cumnulative

Frequency | Percent  Valid Percent Percent Freguency Fercent  Valid Percent FPercent
valid o 2666 914 986 86 Walid Mo 2646 90,7 a7.9 97,9
Yas 37 1,3 14 100,0 Yes a7 2,0 21 100,0
Total 2703 92,7 1000 Total 2703 927 100,0
Missing  System 213 7.3 Missing  System 213 73
Tatal 2016 100,0 Total 2916 100,0
Table b 29: Frequency table pditical partid pation_active
Active Offline Political Participation
Cumulative
Frequency Percent Yalid Percent Fercent
valid .00 1977 67,8 84,2 84,2
1,00 238 8,2 10,1 94,4
2,00 69 24 24 a7.3
3,00 36 1,2 15 98,8
4,00 15 5 G 98,5
5,00 3 Al 1 99,6
6,00 G 2 3 98,9
7,00 2 Al Al 1000
8,00 1 0 0 1000
Total 2347 805 100,0
Missing  System 569 195
Total 2816 100,0
Append x B5: Passive Offline Pditica Participation
Table h30: Satistics Itens Passive Gfline Participation
V1 V4 V7 V11l 6
N valid 2436 2672 2668 2703
'Mssing 480 244 248 213

Table h31: List of itens Passive Gfline Political Partid pati on

Iltendvariabl e Label Val ues

V1 O d you vate during the nunicipal eections? -9 =I don’t want tosay
-8 =I don’t know
1=Yes

2=N

3 =1 vas nat alowedto
vaote
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V1 Recoded

D d you vate during the municipal elections?

-9 =99 =1 don’t want
tosay

-8 =99 =] don’t know
1=1=Yes
2=0=Nb

3 =99 = was nat
allowedto vate

V4 A the sare ti ne as the nunicipal eections of 21 Mrch, -9 =I don’t wart tosay
a national referendum was aso held onthe Irtelligence -8 =I don’t know
and Security Services Act (Wv). Did you vateinthis 1="Yes
referendu n? 2=Nb
3 =1 wvas nat alownedto
vote
VA4 Recoded At the sare ti ne as the municipal dections of 21 Mrch -9 =99 =1 don’t want
a national referendum was aso held onthe Irtelligence tosay
and Security Services Act (VWV). Did you vateinthis -8 =99 =1 don’t know
referendu n? 1=1="Yes
2=0=Nb
3 =99 =1 was not
allowedto vae
V7 D d you vateinthe parlianentary eections of 2017? -9 =1 don’t want tosay
-8 =I don’t know
1=Yes
2=Npo
3 =1 was nat alownedto
vote
V7 Recoded D d you vateinthe parlianentary eections of 2017? -9=99 =1 don’t want
tosay
-8 =99 =1 don’t know
1=1=Yes
2=0=Nb
3 =99 =I wvas nat
allovedto vae
V11 _6 Now we ask you a few questions about your invdvenent | 0 = No
inlocal pditical activities. There are dfferent waysto 1=Yes
raise a pditical issue or toinfluence local pditidans or
the municipality. Wiich of the fdlowng ways have you
usedinthe last 5 years? Sgned a petition about alocal
issue (on paper).
Politi cal partici pati on_passi ve Passive Gfline Political Partid pation 0
1
2
3
4
Politi cal partici pati on_passiveRec | Passive (Ffline Political Partid pation 0=0
1=0250
2 =0,500
3=0750
4=1

Table h32: Frequency table vl

Did you vote during the municipal elections?

Table b 33: Frequency table v4

At the same time as the municipal elections of 21 March, a national
referendum was also held on the Intelligence and Security Services Act

Cumulative

(Wiv). Did you vote in this referendum?

CGumulative

Frequency Percent  Valid Percent Percent Frequency Percent  Valid Percent Percent
Walid Yes 1899 65,1 78,0 780 Walid Yes 1871 64,2 70,0 70,0
Mo 528 18,1 27 99,6 Mo 757 26,0 283 98,4
I'was not allowed to vote a 3 4 100,0 I'was not allowed o vote 44 1.5 1,6 100,0
Total 2436 83,8 100,0 Total 2672 91,6 100,0
Missing ldontwantto say 15 5 Missing  ldontwantto say 21 T
I don't know [ 2 | don't know 10 3
System 459 157 System 23 73
Total 480 16,5 Total 244 84

Total 2916

100,0 Total 2018

100,0
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Table b 34: Frequency table v7

Did you vote in the parliamentary elections of 20177

Cumulative

Table b 35: Frequencytable v11 6

Which of the following ways have you used in the last5

Fraqlency | Pacent | Veld Percen feert years? Signed a petition about a local issue (on paper).

Valid Yes 2296 78,7 86,1 86,1

Na 300 10,3 11,2 97,3 Cumulative

o st i e 72 25 27 1000 Frequency  Percent  Valid Percent Percent

Total 2668 91,5 100,0 Walid Mo 2580 885 954 954
Missing | don‘twantto say 21 T Yes 123 4,2 46 100,0

LI 1 2 Total 2703 92,7 1000

System 213 7,3

Total 248 85 Missing  System 213 7.3
Total 2916 100,0 Total 2916 100,0

Table b 36: Frequency table viRecoded

Did you vote during the municipal elections?

Cumulative

Table b 37: Frequency table v4Recoded

At the same time as the municipal elections of 21 March, a
national referendum was also held on the Intelligence and

Security Services Act (Wiv). Did you vote in this referendum?

Cumulative

Frequency Fercent  Valid Percent Fercent Frequency  Percent  Valid Percent Fercent
Walid Mo 528 181 21,8 21,8 Walid Mo TET 26,0 288 288
Yes 1898 65,1 782 1000 Yes 1871 64,2 71,2 100,0
Total 2427 832 1000 Total 2628 90,1 1000
Missing 99,00 30 1,0 Missing 99,00 75 26
System 459 157 System 213 7.3
Total 489 16,8 Total 288 9.4
Total 2816 1000 Total 2816 100,0

Table h 38: Frequency table v7Recoded

political partid pati on_passi ve

Table b 39: Frequency table

Passvie Offline Political Participation

Cumulative

Did you vote in the parliamentary elections of 20177 Frequency  Percent  Valid Percent Pereent
Cumulative Walid .0d 202 6,9 a6 a6
Frequency Percent  Valid Percent Fercent 1.00 290 5,9 124 21,0
Valid Mo 300 103 11,6 116 2.00 172 59 73 28,3
Yas 2206 78,7 88,4 100,0 0 P 544 676 36,0
Total 2596 89,0 100,0
. 4,00 94 32 4.0 100,0
Missing 99,00 107 3T
S 213 73 Total 2343 80,3 100,0
Total 170 110 Missing  System 573 18,7
Total 2016 100,0 Total 2916 100,0
Append x B6: Gflire Politica Partid pation
Table h40: List of itens Gfline Political Partid pation
Item Label Val ues
Political participation_activeRec | Active Gfline Pdlitical Partidi pation 0=0
1=0125
2=0250
3=0375
4 =0,500
5 =0625
6 =0,750
7=0875
8=1
Politi cal partici pati on_passiveRec | Passive (Ffline Palitical Partid pation 0=0
1=0250
2 =0,500
3=0750
4=1
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Politi cal partici pati on_general Offline Pdlitical Partid pation 0,00
0,13
0,25
0,38
0,50
0,63
0,75
0,88
100
113
125
138
150
163
188
200

Appendi x B7: Politica Interest

Table h41: Satistics itens Political |nterest
V15PRE V16PRE V32A \V32B

N Valid 2559 2558 2654 2654
' Mssing 357 358 262 262

Table h42: List of itens Pditical Interest

Iltendvariabl e Label Val ues

V15pre To what extert are you interested in national palitics? 1 =nat interested
2 =fairlyinerested
3 =veryinerested

V16pre To what extert are you irnterested inlocal pditics? 1 =nat inerested
2 =fairlyirnterested
3 =veryinterested

V32a To what extert are youinterested in national pdlitics? 1 =nat interested
2 =fairlyinerested
3 =veryinerested

V32b To what extert are you irnterested inlocal pditics? 1 =nat inerested
2 =fairlyirnterested
3 =wveryinterested

V15preRec To what extert are you irterested in national palitics? 0 =nat irnterested
1 =fairlyirterested
2 =veryinerested

V16preRec To what extert are youirterestedinlocal pditics? 0 =nat irterested
1 =fairlyinterested
2 =veryinterested

V32aRec To what extert are you irterested in national palitics? 0 =nat irnterested
1 =fairlyinterested
2 =veryinerested

V32bRec To what extert are youirterestedinlocal pditics? 0 =nat irterested
1 =fairlyirterested
2 =veryinterested

Politicalinterest Political Irnterest

o~NOoO Ok~ WwWNEFE O
L 1 O | O IO [ R I I T 11
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Table b 43: Frequency table vi5pre

To what extent are you interested in national politics (pre-

Table b 44: Frequency table vi6pre

To what extent are you interested in local politics (pre-

measurement)?
Cumulative
Frequency Percent  Walid Percent Fercent
Walid Mot interested 659 226 258 258
Fairly interested 1508 51,7 58,9 847
Veryintarestad 392 13,4 153 100,0
Total 2559 ar.e 1000
Missing  System 357 12,2
Total 2916 100,0

measurement)?
Cumulative
Frequency Fercent  Walid Percent Fercent
Walid Mot interested 924 M7 36,1 36,1
Fairly interested 1461 a01 a7 43,2
Very interested 173 59 6,8 100,0
Total 2558 87,7 100,0
Missing  System 358 12,3
Total 2918 1000

Table b 45: Frequency table v32a

To what extent are you interested in national politics?

Cumulative

Table b 46: Frequency table v32b

To what extent are you interested in local politics?

Cumulative

Frequency  Percent  Valid Percent Percent
Walid Mot interested EEN 30,6 336 336
Fairly interested 147 486 534 ar.0
Very interestad 346 11,8 13,0 100,0
Total 2654 91,0 100,0
Missing  System 262 a0
Total 2016 100,0

Frequency — Percent  Valid Percent Percent
Valid Mot interested 1112 aen 41,8 41,9
Fairly interested 1390 477 524 943
Wery interested 152 52 57 100,0
Total 2654 a1.0 100,0
Missing  System 262 an
Total 2016 1000

Table h47: Frequency table vl5pre Rec
v16preRec

To what extent are you interested in national politics (pre-

Table h48: Fequency

To what extent are you interested in local politics (pre-

measurement)? measurement)?
Cumulative Curnulative
Frequency — Percent  Valid Percent Percent Frequency  Percent  Valid Percent Percent
Valid Mot intzrested (1] 22,6 258 258 Valid Mot interested 924 n;g 36,1 36,1
Fairly interasted 1508 81,7 589 84,7 Fairly interested 1461 50,1 57,1 93,2
Very interested 392 13,4 153 100,0 Very interested 173 59 68 100,0
Total 2559 a7.8 1000 Total 2558 87,7 100,0
Missing  System 357 12,2 Missing  System 358 123
Total 2918 100,0 Total 2916 100,0
Table b 49: Frequency table v32aRec Table h50: Fequency table
v32bRec
To what extent are you interested in national politics? To what extent are you interested in local politics?
Cumulative Cumulative
Frequency  Percent  Valid Percent Percent Frequency  Percent  Valid Percent Percent
Valid Mot interested 201 30,6 336 336 Walid Mot interested 1112 381 41,9 41,8
Fairly intzrested 1417 48,6 534 87,0 Fairly interested 1340 477 52,4 943
Very interested 346 11,9 13,0 100,0 Very interastad 152 52 57 100,0
Total 2654 a1,0 100,0 Total 2654 91,0 100,0
Missing  System 262 9.0 Missing  System 262 a0
Total 2916 100,0 Taotal 2016 100,0
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Append x C Qutcone Reliahility tests

Append x C1. Politica Interest
Inthis sectionthe out puts of the factor anal ysis and the reliabilitytest are presented

Table c. 1: Factor Anal ysis Palitical Irterest Table ¢ 3: Factor Anal ysis Pdlitical
I nterest
Communalities Component Matrix”

Initial Extraction Component
To what extent are you 1,000 732 !
interested in national To what extent are you 856
palitics (pre- interested in national
measurement)? politics (pre-

measurement)?
To what extent are you 1,000 620 )
interested in local politics _TDt "‘.’hatt Z"Fem ﬁ(!e Y°|“ 855
(pre-measurement)? Interested in nationa
politics?

Towhat extent are you 1,000 730 To what extent are you 806
interested in national interested in local
politics? politics?
To what extent are you 1,000 G449 To what extent are you 787
interested in local interested in local politics
politics? (pre-measurement)?
Extraction Method: Principal Component Analysis. Ef;?:;:g” Method: Principal Component

a. 1 components extracted.

Table c 2 Factor Anal ysis Pdlitical Irterest

Total Variance Explained

Initial Eigenvalues Extraction Sums of Squared Loadings
Component Total % ofVariance  Cumulative % Total % ofVariance  Cumulative %
1 2732 68,283 68,283 2,732 68,293 68,283
2 640 15,9593 84,286
3 453 11,313 95599
4 76 440 100,000

Extraction Method: Principal Component Analysis.

Hgure c L Factor Analysis: Scree Hat Gonrponent Nunber agai nst H genval ue

Scree Plot

30
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00
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Component Number
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Table c 4 Reliability Test Pdlitical Irnterest Table c¢5 Reliability Test Pdlitical
I nterest

Reliability Statistics Inter-ltem Correlation Matrix

Cronbach's Towhat To what
Alpha Based extentare you  extent are you
) ‘ o interested in - interestadin To what
Cronbach's Standardized X . o
Alpha tems M of ltems ng_honal local politics e_)dent are you Towhat
politics (pre- (pre- interested in extent are you
845 845 4 MEeasUremen  Measuremen national interested in
)7 17 politics? local politics?
To what extent are you 1,000 561 759 478
interested in national
politics (pre-
measurement)?
Towhat extent are you 561 1,000 449 B11
interested in local politics
(pre-measurement)?
To what extent are you 759 449 1,000 598
interested in national
politics?
Towhat extent are you A7a B11 588 1,000
interested in local
politics?
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Append x D Checki ng Assu nptions
Inthis sectionthe SPSS out puts are presented regard ng the check of the assunptions before
conducting a linear regression anal ysis.

Appendix D1 Hypothesis 1 &hypot hesis 2

Hgure d 1: Scatterpla Mbdel | (residuals agai nst pred cted val ues)

Scatterplot
Dependent Variable: Offline Political Participation
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Appendi x D2 Hypothesis 3
Active Online Mdia We for Pditica Purpose - Cffline Politica Partid pation

Hgure d 4: Scatterpla Model Illa (residuals against predicted val ues)

Regression Studentized Deleted (Press)
Residual

Scatterplot

Dependent Variable: Offline Political Participation

L ]
»
. ‘ .
[ ]
O L] v
° ®
] - °
] ® [
® .
2 L}
» 2
o - *
[ ] [ ]
» . * .
.
° . ¢ =
® L] L ]
)
[
»
L]
o
L
2 0 2 4 5 B

Regression Standardized Predicted Value

FHgure d5 Nornal Probability Hat Mdel Illa

Normal P-P Plot of Regression Standardized Residual

Expected Cum Prob

Dependent Variable: Offline Political Participation
10

08

0§

04

02

Frequency

02 04 0§ 08 10

Observed Cum Prob

68

1.200

1.000

800

Hgure d6: HstogramModel llla

Histogram

Dependent Variable: Offline Political Participation

-2 Q 2 4

Regression Standardized Residual

Mean = -9 87E-17
Stl. Dev. =1,000
N=2054



Passive Online Md a Wse for Pditicd Purpose > CFfline Politica Partid pation
Hgure d 7: Scatterpla Model I11b (residuals against predicted val ues)
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Appendi x D3 Hypothesis 4
Online Mdia We for Political Purpose > Active Gfline Pdlitica Partid pation

Hgure d 10: Scatterpla Model I\a (residuals against predicted val ues)
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Online Mdia We for Political Purpose —>Passive Gfline Politica Partid pation
Hgure d 13: Scatterpa Model I'\b (residuals against predicted val ues)
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Append X E Resuts

Inthis sectionthe SPSS out puts of the regressi on anal yses are presented The structure

corresponds wththe structure inthe thesis.

Append x E1. Hypothesis 1

Table e I Mvdel I ( Mbdel Summary) Table e 2 Mdel | (ANOVA
ANOVA?
Sum of
Model Summar\,tl Model Squares df Mean Square F Sig.
Adjusted R Std. Error of 1 Regression 24,050 1 24,050 347 692 ,[J[J[.'lb
Model R R Square Square the Estimate X
Residual 139,863 2022 L0649
1 3837 147 146 26300
Total 163,913 2023
a. Predictors: (Constant), Online Media Use for Political N N ” .
Purpose a. Dependent Variable: Offline Political Participation
b. Dependent Variable: Offine Paolitical Participation h. Predictors: (Constant), Online Media Use for Political Purpose
Table e 31 Mvdel | (Coefficerts)
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 5493 007 85,796 000
Cnline Media Use for 465 025 383 18,647 000
Political Purpose
a. Dependent Wariable: Offline Political Participation
Append x E2: Hypot hesis 2
Politica Interest =0
Table e 4 Mdel Ila (Summary) Table e 5. Mvdel Ila ( ANOVA
ANOVA™"
Sum of
Model Summarya Model Squares df Mean Square F Sig.
1 Regression 2,563 1 2,563 24 G645 [ooo®
Adjusted R Std. Error of -
Madel R R Square Square the Estimate Residual 35,357 340 104
1 2600 068 065 32248 Total 37,920 LA

a. Political Interest=,00 a. Political Interest= 00

b. Predictors: (Constant), Online Media Use for Political b. Dependent Variahle: Offline Political Participation

FPurpose c. Predictors: (Constant), Online Media Use for Political Purpose
Table e 6: Mvdel Ila (Coeffidents)
Coefficients™”

Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Beta t Sig.
1 (Constant) 391 019 20723 000
Online Media Use for 850 AT 260 4 864 000

Falitical Purpose

a. Political Interest= 00
b. Dependent Variakle: Offline Political Participation
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Politica Interest =1
Table e 72 Mvdel 11b (Summary)

Table e 8 Mbdel I1b ( ANOVA

ANOVA?P
Sum of
Model Summaryra Maodel Squares df Mean Square F Sig.
. 1 Regression 649 1 649 9477 Jooz2°
Adjusted R Std. Error of
Maodel R R Square Square the Estimate Residual 25,940 3ra 068
1 156" 024 022 26161 Total 26,588 380
a. Political Interest= 1,00 a. Political Interest= 1,00
h. Predictors: (Constant), Online Media Use for Political b. Dependent Variable: Offline Political Participation
Furpose c. Predictors: (Constant), Online Media Use for Political Purpose
Table e 9 Mdel I1b (Coeffidents)
Coefficients™
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) A62 015 36,727 ,000
Cnline Media Use for M6 103 156 3,079 002
Political Purpose
a. Political Interest=1,00
h. Dependent Variable: Offline Political Participation
Politica Interest =2
Table e 10: Mdel lic (Sumnary) Table e 11: Mdel lic (ANOVA
ANOVA®P
Sum of
Squares df Mean Square F Sig.
Model Summarya Model q v q g
1 Regression 2516 1 2516 87,767 ;ooo®
Adjusted R Std. Error of -
Madel R R Square Square the Estimate Residual 39,635 a10 044
1 244° 060 058 20870 Total 42151 a1

a. Palitical Interest= 2,00

b. Predictars: (Constant), Online Media Use for Political
Furpose

Table e 12. Mbdel Ilc (Coeffidernts)

a. Political Interest= 2,00
b. DependentVariable: Offline Political Participation
c. Predictors: (Constant), Online Media Use for Political Purpose

Coefficients™”
Standardized
Unstandardized Coefficients Coeflicients
Model B St Error Beta t Sig.
1 {Constant) 676 008 79,882 .0on
Online Media Use for 245 032 244 7,600 000

Political Purpose

a Paolitical Interest= 2,00

h. DependentVariable: Offline Political Paricipation
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Politica Interest =3
Table e 13: Mdel 11d (Summary)

Table e 14: Mbdel 11d (ANOVA)

ANOVA™"
Sum of
Model Squares df Mean Square F Sig.
a
Model Summary q Regression 2,403 1 2,403 54,047 oon®
Adjusted R Std. Error of Residual 13,741 300 044
Madel R R Square Square the Estimate : -
n Total 16,144 3o
1 386 148 146 21088
— a. Political Interest= 3,00
a. Political Interest= 3,00 ) ] . N L
b. Predictors: (Constant), Online Media Use for Palitical b. DependentVariable: Offine Political Participation
Purpose ¢. Predictors: (Constant), Online Media Use for Political Purpose
Table e 15: Mdel 11d (Coefficients)
Coefficients™”
Standardized
Unstandardized Coefficients Coefficients
Madel B Stel. Error Beta t Sig.
1 (Constant) 718 016 44 580 ,000
Online Media Use for 288 039 386 7,352 000
Puolitical Purpose
a. Political Interest= 3,00
h. DependentVariable: Offline Palitical Participation
Political Interest =4
Table e 16: Mdel lle (Sumnary) Table e 17: Mdel lle (ANOVA
ANOVA®?
Sum of
Squares df Mean Square F Sig.
Model Summarya Model q W q a
1 Regression 2,426 1 2,426 57,674 .ooo®
Adjusted R Std. Error of -
Madel R R Square Square the Estimate Residual 3,158 75 042
1 659" 435 427 20511 Jic] 5482 76

a. Palitical Interest= 4,00

b. Predictors: (Constant), Online Media Use for Political h.De

FPurpose

Table e 18: Mvdel Ile (Coeffidernts)

C»::ei’ﬁc:ientsa’b

a. Political Interest= 4,00

pendent Variable: Offline Political Participation

¢. Predictors: (Constant), Online Media Use for Political Purpose

Standardized

Unstandardized Coefficients Coeflicients
Model B Std. Error Beta t Sig.
1 (Constant) 748 034 21,860 ,0oo
Online Media Use for 434 a7 659 7,594 000

Faolitical Furpose

a. Political Interest= 4,00
b. Dependent Variable: Offine Political Participation
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Append x E3: Hypothesis 3
Active Online Md a We for Pdlitica

Table e 19: Mbdel Illa (Summary)

Purpose = Cffline Political Partid pation
Table e 20: Mbdel I1la (ANOVA)

ANOVA?
Model Summarf' Sum of
Squares df Mean Sguare F Sig.
Adjusted R Std. Error of Model - 4 - 4 g 5
Madel =} R Square Square the Estimate 1 Regression 18,252 1 18,252 252,080 000
1 3317 109 109 126909 Residual 148,580 2052 072
a. Predictors: (Constant), Active Online Media Use for Political Total 166,832 2083
FPurpose a. DependentVariakle: Offline Political Paricipation
h. Dependent Variable: Offline Political Participation b. Predictors: (Constant), Active Online Media Use for Political Purpose
Table e 21: Mbdel Illa (Coefficients)
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) B3z 006 101,054 000
Active Online Media Use 729 046 331 15,877 K]y}
for Paolitical Purpose
a. Dependent Variable: Offline Political Participation
Passive Online Md a Wse for Political Purpose = Cifline Political Partid pati on
Table e 22: Mbdel 111b (Summary) Table e 23: Mbdel 111b (ANOVA
ANOVA?
surm of
Model Summarf' Madel Squares df Mean Square F Sig.
Adjusted R Std. Error of 1 Regression 15162 1 15162 206,100 ,000b
Model R R Sguare Square the Estimate :
Residual 148,751 2022 074
1 3047 093 092 27123
Total 163,913 2023

a. Predictors: (Constant), Passive Online Media Use for
Folitical Purpose

h. DependentVariahle: Offline Political Participation

Table e 24: Mbdel 111b (Coeffidents)

a. DependentVariahle: Offline Political Participation

b. Predictors: (Constant), Passive COnline Media Use for Political Purpose

Coefficients”
Standardized
Unstandardized Coefficients Coefiicients
Model B Std. Error Beta t Sig.
1 (Constant) 605 007 83,823 000
Passive Online Media 539 038 304 14,356 .oon

lUse for Political Purpose

a. Dependent Variahle: Offline Political Participation
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Append x E4: Hypothesis 4

Online Mdia We for Political Purpose > Active Gfline Pdlitica Partid pation

Table e 25: Mbdel 1\a (Summary)

Table e 26: Mbdel 1\Va (ANOVA

ANOVA?
Model Summanf' Surmn of
Maodel Squares df Mean Square F Sig.
Adjusted R Std. Error of — b
Model = R Square Square the Estimate 1 Regression 4774 1 4774 698,523 000
4 4822 232 232 08267 Residual 15801 2312 007
a. Predictors: (Constant), Online Media Use for Political L] 20,575 2313
FPurpose a. Dependent Variahle: Active Offline Political Participation
b. Dependent Variable: Active Offline Political Participation b. Predictors: (Constant), Online Media Use for Political Purpose
Table e 27: Mdel 1\a (Coeffiderts)
Coefficients”
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 005 002 2,322 020
Online Media Use for 1498 oa7 482 26,430 000
Political Purpose
a. Dependent Variahle: Active Offline Political Participation
Online Mdia We for Political Purpose ->Passive Gfline Politica Participation
Table e 28: Mdel |1\b (Summary) Table e 28: Mbdel 1 \Vb (ANOVA
ANOVA"
Model Summaryh Surn of
Model Squares df Mean Square F Sig.
Adjusted R Std. Error of N b
Model = R Square Square the Estimate 1 Regression 8,192 1 8,192 136,838 000
q 257 . 063 24467 Residual 121,045 2022 060
Total 129,236 2023

a. Predictors: (Constant), Online Media Use for Political

FPurpose

b. DependentVariable: Passive Offline Political Participation b. Pre

Table e 29: Mdel | \b (Coefficdierts)

Coefficients®

a. DependentVariable: Passive Offline Political Participation

dictors: (Constant), Online Media Use for Political Purpose

Standardized

Unstandardized Coefficients Coeflicients
Model B Std. Errar Beta t Sig.
1 (Constant) 538 006 91,399 000
Online Media Use for 271 023 252 11,698 oo

Faolitical Purpose

a. DependentVariable: Passive Offline Political Paricipation
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Append x FE Syntax
Inthis sectionthe syntaxes can be found that are usedto construct the variables andto
conduct the regression anal yses for the dfferent nodels.

Append x F 1. QGnstruction \ariahb es

* Merge datafile of the pre- neasure nent and post- neasure nent
DATASET ACTI VATE DataSet2
SORT CASES BY nomem encr.
DATASET ACTI VATE DataSetl
SORT CASES BY nonmem encr.
DATASET ACTI VATE DataSet2
MATCH H LES/H LE=*
/A LE= DataSet1
/ RENAME nohouse_encr =nohouse_encrpre
/BY none m encr.

EXECUTE

* Wi ghts that arelinked tothe variables are turned off

WEI GHT OFF.

*ACTI VE ONLI NE MED A USE
*frequencies voor variabelen nediause_active
FREQUENCI ES VARI ABLES=v11_4previ2_1vi2 2 v12 3
/ ORDER=ANALYSI S
*create the variable nediause_active
COMPUTE nediause_active=v12_1 +v12 2 +v12_3 +v11 4pre.
VARI ABLE LABELS nediause_active' Active Online Mdia We for Pdlitical Purpose.
EXECUTE
*frequencies for variable nediause_active
FREQUENC ES VAR ABLES=nediause_active
/ ORDER=ANALYSI S
*recode nediause_active inorder tocreate the same scale
DATASET ACTI VATE DataSet1
RECODE nediause_active (0=0) (1=0.250) (2=0.500) (3=0.750) (4=1) I NTO nediause_acti ve Rec.
VARI ABLE LABELS nediause_activeRec' Active Online Midia UWe for Political Purpose.
EXECUTE
*frequencies for variable nediause_activeRec
FREQUENC ES VAR ABLES=nediause_acti ve Rec
/ ORDER=ANALYSI S

* Mediause_active Rec is done

*PASSI VE ONLI NE MEDI A USE

*frequencies of itens that wll for mvariable nediause_passi ve
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FREQUENO ES VAR ABLES=v10_1lpre v10_2pre vi0_3pre v10_4pre v12 4 v36
/ ORDER=ANALYSI S

*recode variable v36

RECODE v36 (1=1) (2=0) | NTO v36Rec.

VARI ABLE LABELS v36Rec' \ol ¢t u politid ut uwge meente op sociale nedia as Facebook, ' +

' Twitter, of Instagran?.

EXECUTE

*frequencies of the recoded v36

FREQUENCI ES VAR ABLES=v36Rec
/ ORDER=ANALYSI S

*conpute variable nediause_passi ve

COMPUTE nediause_passi ve=v36Rec +v12_4 +v10_4pre +v10_3pre +Vv10_2pre + v10_1lpre.

VARI ABLE LABELS nediause_passive'Passive Online Mdia We for Political Purpose.

EXECUTE

*frequencies of variable nediause_passi ve

FREQUENCI ES VARI ABLES=nedi ause_passi ve

/ ORDER=ANALYSI S

*recode nediause_passive in order to create a general variable

RECODE nediause_passi ve (0=0) (1=0.167) (2=0. 334) (3=0.500) (4=0.667) (5=0.834) (6=1) I NTO

nedi ause_passi ve Rec.

VARl ABLE LABELS nediause_passiveRec' Passive Online Mdia We for Political Purpose.

EXECUTE

*frequencies of the final variable

FREQUENCI ES VARI ABLES=nedi ause_passi ve Rec

/ ORDER=ANALYSI S

*GENERAL MED A USE

*conpute the general nedia use variable

COMPUTE nediause_genera =nediause_activeRec + nediause_passi ve Rec.
VARI ABLE LABELS nediause_genera 'Online Mdia We for Political Purpose.
EXECUTE

*frequencies of the Mdia e variable

FREQUENC ES VAR ABLES=nediause_general

/ ORDER=ANALYSI S

*ACTI VE POL Tl CAL PARTI A PATI ON
*frequencies for itens that nake active political partid pation
FREQUENQ ES VAR ABLES=v11 2previl 3pre vil 1vil 2vil 3vil 4vil 5vil 8
/ ORDER=ANALYSI S
*conpute palitical active participation
COMP UTE palitical partici pati on_active=v11l_2pre +v11_3pre +v11_1 +v11 2 +v1l_3 +v11_4 +v11 5 +
vil_8

VARI ABLE LABELS palitical participation_active' Active Gfline Pdlitical Participation'.
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EXECUTE
*frequencies of active pdlitical partic pation
FREQUENC ES VAR ABLES=political partic pati on_acti ve
/ ORDER=ANALYSI S
*recode active palitical partidipationtoscale Oto 1
RECODE political partici pati on_acti ve (0=0) (1=0. 125) (2=0.250) (3=0.375) (4=0.500) (5=0.625)
(6=0.750) (7=0.875) (8=1) I NTO palitical partici pati on_acti ve Rec.
VARI ABLE LABELS palitical partidi pation_acti veRec ' Active Cffline Political Participatior.
EXECUTE
*frequenci es of the recoded variabl e acti ve political partid pation
FREQUENC ES VAR ABLES=palitical partid pati on_acti ve Rec

/ ORDER=ANALYSI S

*PASSI VE POLI Tl CAL PARTI A PATI ON
*frequencies of itens that wil nake up passive pp
FREQUENC ES VAR ABLES=v1 v4 v7 v11_6
/ ORDER=ANALYSI S
*Recode v1
RECODE v1 (-9=99) (-8=99) (1=1) (2=0) (3=99) | NTO v1Recoded
VARI ABLE LABELS vl1Recoded' Have you voted duringthe local elections?'.
EXECUTE
*recode v4
RECODE v4 (-9=99) (-8=99) (1=1) (2=0) (3=99) I NTO v4Recoded

VARI ABLE LABELS v4Recoded " A the sane ti ne as the municipal elections of 21 March, a national referendum was also hel d ont he Irtelligence and
Security Services Act (Wv). DOd you vate inthis referendun® ™.

EXECUTE
*recode v7
RECODE v7 (-9=99) (-8=99) (1=1) (2=0) (3=99) I NTO v7Recoded
VARI ABLE LABELS v7Recoded " Have you vated during the national electionsin 2017 "
EXECUTE
*frequenci es recoded v1
FREQUENC ES VAR ABLES=v1Recoded
/ ORDER=ANALYSI S
*frequenci es recoded v4
FREQUENCI ES VARI ABLES=v4Recoded
/ ORDER=ANALYSI S
*frequenci es recoded v7
FREQUENCI ES VARI ABLES=v7Recoded
/ ORDER=ANALYSI S
*conpute variable passive pditical partid pation
COMP UTE political partici pation_passive=v1l 6 + vl1Recoded + v4Recoded + v7Recoded
VARI ABLE LABELS political partid pation_passi ve' Passvie (fline Pdlitical Partic patior.

EXECUTE
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*frequenci es passive pp

FREQUENC ES VAR ABLES=palitical partid pati on_passi ve

/ ORDER=ANALYSI S

*recode passive pptoscale Oto 1

RECODE political partici pati on_passi ve (0=0) (1=0. 250) (2=0.500) (3=0.750) (4=1) INTO
palitical particd pati on_passi ve Rec.

VARI ABLE LABELS palitical partici pati on_passi ve Rec ' Passi ve (Ffline Political Partici pation.

EXECUTE

*frequenci es passi ve pp recoded

FREQUENC ES VAR ABLES=palitical partid pati on_passi ve Rec

/ ORDER=ANALYSI S

*GENERAL POLI TI CAL PARTI A PATION

*conpute general variable of paitilcal partid pation

COMP UTE poalitical partici pati on_general =palitical partid pati on_acti ve Rec +
pdlitical partic pati on_passi ve Rec.

VARI ABLE LABELS palitical partidi pation_general ' Gfline Political Participatior.

EXECUTE

*frequencies final variable pp

FREQUENC ES VAR ABLES=palitical partid pati on_general

/ ORDER=ANALYSI S

*POLI Tl CAL | NTEREST
*frequencies of the itens that wil contstruct the variable
FREQUENCI ES VARI ABLES=v15pre v16pre v32a v32b
/ ORDER=ANALYSI S
*recode the itens that wil construct the variable
RECODE v15pre vi6pre v32a v32b (1=0) (2=1) (3=2) I NTO v15pre Rec v16pre Rec v32aRec v32bRec.
VARl ABLE LABELS v15preRec' PRE Inhoeverre bert u geirnteresseerdin de nationale palitiek?
/vl6preRec' PRE In hoeverre bent u geinteresseerdin de | okal e pdlitiek? /v32aRec'Nu vol ¢t een' +
"aantal wragen over uwirteresse in de lokal e en national e pditiek Inhoeverre bent u'+
‘geinteresseerdin de /v32bRec'In hoeverre bent u geinteresseerdin de | okale politiek?.
EXECUTE
*frequenci es recoded ite ns
FREQUENC ES VAR ABLES=v15preRec v16preRec v32aRec v32bRec
/ ORDER=ANALYSI S
*factor anal ysis
FACTOR
/ VAR ABLES v15preRec v16pre Rec v32aRec v32bRec
/ MSSI NG PA RW SE
/ ANALYSI S v15pre Rec v16pre Rec v32aRec v32bRec
/PR NT IN Tl AL CORRELATI ON EXTRACTI ON ROTATI ON

/FORMAT SORT BLANK(0.3)
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/PLOT H GEN
/CRITER A M NE GEN 1) | TERATE(25)
/EXTRACTI ON PC
/CRITER Al TERATE( 25)
/ROTATI ON VARI MAX
/ METHOD=CORRELATI ON
*reliabilitytest
RELABIUTY
/ VAR ABLES=v15preRec v16preRec v32aRec v32bRec
/SCALE( Pdlitical Interest’) ALL
/ MODEL=ALPHA
/STATI STI CS=DESCRI PTl VE SCALE CORR
/SUMMARY=TOTAL

*conpute palitical irterest variable

COMP UTE pdliticalirterest=v15pre Rec +vi16preRec +v32aRec +v32bRec.

VARI ABLE LABELS paliticalirterest ' Political Interest'.
EXECUTE

*frequencies pdlitical irterest

FREQUENC ES VAR ABLES=paliticalirterest

/ ORDER=ANALYSI S

*H STOGRAMMEN VAR ABLES

FREQUENCI ES VARI ABLES=nediause_active Rec
/HSTOGRAM NOR MAL

/ ORDER=ANALYSI S

FREQUENC ES VAR ABLES=nediause_passi ve Rec
/HSTOGRAM NOR MAL

/ ORDER=ANALYSI S

FREQUENC ES VAR ABLES=nediause_general
/HSTOGRAM NOR MAL

/ ORDER=ANALYSI S

FREQUENC ES VAR ABLES=palitical partid pati on_acti ve Rec
/HSTOGRAM NOR MAL

/ ORDER=ANALYSI S

FREQUENCI ES VARI ABLES=palitical partici pati on_passi ve Rec
/HSTOGRAM NORMAL

/ ORDER=ANALYSI S
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FREQUENC ES VAR ABLES=palitical partid pation_general
/HSTOGRAM NOR MAL

/ ORDER=ANALYSI S

FREQUENCI ES VARI ABLES=paliticalirnterest
/HSTOGRAM NOR MAL

/ ORDER=ANALYSI S

Append x F 2. Data Anal yses

*Hypot hesis 1
REGRESSI ON
/ MISSI NG U STWSE
/STATI STI CS COEFF OUTS R ANOVA
/CR TER A=PI N. 05 POUT(. 10)
/NOORI G N
/ DEPENDENT political participation_general
/ METHOD=ENTER nediause_general
/SCATTERPLOT=(*SDRESI D, *ZPRED) (palitical partidipati on_general , *SDRESI D)

/RESI DUALS H STOGRAM ZRESI D NORMPROB( ZRESI D).

REGRESSI ON
/ MSSI NG U STWSE
/STATI STI CS COEFF OUTS R ANOVA
/CRITER A=PI N.05) POUT(. 10)
/NOORI G N
/ DEPENDENT npolitical partici pation_general
/ METHOD=ENTER nediause_acti veRec nediause_passi ve Rec
/SCATTERPLOT=(*SRESI D, *ZPRED

/RES| DUALS H STOGRAM ZRESI D) NORMPROB( ZRESI D).

*hypot hesis 2
SORT CASES BY poaliticalinterest Rec.

SPU T A LE SEPARATE BY politicalirterest Rec.

REGRESSI ON
/ MSSI NG U STWSE
/STATI STI CS COEFF OUTS R ANOVA
/CRITER A=PI N.05) POUT(. 10)
/NOORI G N
/ DEPENDENT politi cal parti i pati on_general

/ METHOD=ENTER nrediause_general.

FREQUENC ES VAR ABLES=poaliticalirterest Rec

/ ORDER=ANALYSI S
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*Hypot hesis 3
REGRESSI ON
/ MSSI NG LI STWSE
/STATI STI CS COEFF OUTS R ANOVA
/CR TER A=PI N. 05 POUT(. 10)
/NOORI G N
/ DEPENDENT political partici pation_general
/ METHOD=ENTER nediause_acti ve Rec
/SCATTERPLOT=(*SDRESI D, *ZPRED) (pdliti cal partici pation_general , *SDRESI D)

/RESI DUALS H STOGRAM ZRESI D NORMPROB( ZRESI D.

REGRESSI ON
/ MSSI NG LI STWSE
/STATI STI CS COEFF OUTS R ANOVA
/CRITER A=PI N.05) POUT(. 10)
/NOORI A N
/ DEPENDENT npolitical partici pation_general
/ METHOD=ENTER nediause_passi ve Rec
/SCATTERPLOT=(*SDRESI D, *ZPRED) (pdliti cal partici pati on_general , *SDRESI D)

/RES| DUALS H STOGRAM ZRESI D) NORMPROB( ZRESI D).

*Hypot hesis 4
REGRESSI ON
/ MSSI NG LI STWSE
/STATI STI CS COEFF OUTS R ANOVA
/CRITER A=PI N..05) POUT(. 10)
/NOORI G N
/ DEPENDENT political partici pati on_active Rec
/ METHOD=ENTER nediause_general
/SCATTERPLOT=(*SDRESI D, *ZPRED) (pdliti cal parti ci pati on_active Rec ,*SDRESI D)

/RESI DUALS H STOGRAM ZRESI D NOR MPROB( ZRESI D).

REGRESSI ON
/ MSSI NG LI STWSE
/STATI STI CS COEFF OUTS R ANOVA
/CRITER A=PI N.05) POUT(. 10)
/NOORI G N
/ DEPENDENT poalitical partici pati on_passi ve Rec
/ METHOD=ENTER nrediause_general
/SCATTERPLOT=(*SDRESI D, *ZPRED) (palitical partici pati on_passi ve Rec , *SDRESI D

/RESI DUALS H STOGRAM ZRESI D NORMPROB( ZRESI D.
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