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Abstract  

 

Objectives: 7RGD\¶V� VRFLHW\� LV� EHFRPLQJ� LQWHUWZLQHG�ZLWK�GLJLWDO�PHGLD� LQ� VXFK� D�ZD\� WKDW�

PDQ\�GDLO\�SUDFWLFHV�DUH�SHUIRUPHG�RQOLQH�RU�LQ�D�GLJLWDO�HQYLURQPHQW��7KLV�LV�VDLG�WR�µFKDQJH¶�

humans to become dependent on and adapted to media, which is a key indicator of what has 

been termed mediatization. To analyze this phenomenon of an individual level, this study 

IRFXVHV�RQ� LQGLYLGXDOV¶�H[SHULHQFHV�DQG� WKHLU�SHUFHSWLRQ�RI�PHGLDWL]DWLRQ�E\�PHDQV�RI� WKHLU�

Instagram usage in everyday life.  

 
Methodology: To achieve the stated objectives, a total of 20 semi-structured interviews were 

conducted. By snowball and convenience sampling, 12 females and 8 males between 18 and 

25 years old were found. To find relevant patters and outcomes, the concepts mediatization, 

self-presentation, digital- and self- identity and meaning making were measured. The data was 

analyzed by a mixture of open coding and codes derived from the theoretical framework.  

 
Findings: 7KH� VWXG\¶V� ILQGLQJV� VKRZ� WKDW� LQGLYLGXDOV� UHFRJQL]H� WKH� LQFUHDVLQJ� influence of 

media on society and have mixed feelings about these developments. They perceive 

mediatization as beneficial when performing actions, however, they fear to become dependent 

on media. The findings regarding meaning making and mediatization showed, that individuals 

have established friendships or relationships online and that mediatization supports their 

identity formation by providing much content that inspires them. 

 
Implications: This study confirms that Instagram is mainly used for self-presentation and self-

expression and extends existing research about meaning making on Instagram by explaining 

KRZ�DQG�ZKHQ�,QVWDJUDP�LV�LPSRUWDQW�LQ�LQGLYLGXDOV¶�GDLO\�OLIH��)XUWKHU��ZLWK�WKH�ILQGLQJV�RI�

this study, developers of social media apps can better understand what users expect from and 



prefer on social media. For example, being transparent about private data and algorithms or to 

stand out with unique functions of the platform.  

 
Keywords: Mediatization, Instagram, Meaning-making, Experiences, Interviews, young adults 
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1. Introduction  

³7KH�HPEHGGLQJ�RI�technologically based means of communication in the practices of 

everyday life is a long-term process that deepened dramatically over the past 150 years. 

7KLV�LV�ZKDW�ZH�PHDQ�E\�PHGLDWL]DWLRQ´��Hepp et al., 2018: 134). 

7RGD\¶V� VRFLHW\� LV� EHFRPLQJ� LQWHUWZLQed with digital media in such a way that many daily 

practices are transformed to an online or digital setting because of the ongoing developments 

of technology and media.  Becoming intertwined with digital media LV�VDLG�WR�µFKDQJH¶�KXPDQV�

to become dependent on and adapted to media, which is a key indicator of what has been termed 

mediatization (Bengtsson et al., 2020). Mediatization can be defined as a process in which 

everyday practices and social relations are adapted to technology and media (Livingstone, 

2009). It describes the dominance of media in society due to its convenience, affordability and 

dynamic, resulting in changing human interactions because of new ways of communication 

(Nie et al., 2014). As the quote of Hepp et al. (2018) also indicates, mediatization is a process 

which changes over time. Currently, the importance and influence of media in society grows 

exponentially, since people connect and communicate via different media channels (Bengtsson 

et al., 2020). Connection is a core societal vDOXH�LQ�LQGLYLGXDOV¶�SXEOLF�DQG�SULYDWH�OLIH�DQG�WKH�

development of mediatization allows individuals to be connected every time and everywhere 

over their smartphones, tablets, or laptops (Livingstone, 2014). However, the perspectives and 

opinions about being connected everywhere and always are varied. For example, researchers 

found that being connected is beneficial to develop social skills and improve reading, 

information sharing and creativity. Therefore, in this regard, disconnection is labelled as a 

negative thing because it limits individuals in their opportunities (Livingstone, 2014). On the 

other hand, individuals also tend to be disconnected, because they feel distracted, stressed, or 

anxious and need to slow down by not being connected (Treré et al., 2020). Thus, there are 
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both advantages and disadvantages of being digitally connected or disconnected. The Covid-

19 pandemic forced most activities that were normally performed offline to an online setting, 

which intensifies the amount of being online and connected. The internet connection became a 

social need and a public utility, which might cause that disconnection is seen as more crucial 

and as an escape from the online world, compared to what it was before the pandemic (Treré 

et al., 2020).  

An ever-present connectivity is facilitated by social media platforms, for example, 

where individuals can message and share their daily lives with others around the world. These 

platforms have many different features to send and post pictures, videos, or texts, for instance 

E\�SRVWLQJ�VWRULHV�WKDW�GLVDSSHDU�DIWHU����KRXUV�RU�SRVW�SLFWXUHV�WKDW�DUH�GLUHFWO\�VDYHG�LQ�RQH¶V�

profile (Celik & Schoreels, 2014). There are multiple studies about the advantages and 

disadvantages of social media use, whether their features aUH�EHQHILFLDO�IRU�RQH¶V�VRFLDO�OLIH�RU�

rather not. On the one hand, social media offers an ever-present connection with other people 

DURXQG� WKH� ZRUOG� ZKLFK� SRVLWLYHO\� LQIOXHQFHV� RQH¶V� VRFLDO� UHODWLRQVKLSV� �%HHU�� DV� FLWHG� LQ�

Lupinacci, 2020), but on the other hand people feel overwhelmed by the features of being 

connected and need a balance between the two (Nguyen, 2021). The conflict between being 

online or offline increases and creates an urgent challenge to find out how individuals 

experience the tensions between connectivity and disconnectivity. In this sense, it is also 

important to research what meaning individuals give social media platforms. Meaning making 

is explained as the sense making of a certain situation, people, or behavior to find out what they 

stand for and what relation they have to oneself (Langlois, 2014).  Hence, this research brings 

novel aspects to the literature. 

Current research has focused on giving meaning in the context of using social media 

platform. The study of Boczkowski et al. (2018) studied the role of meaning making on the 

platforms WhatsApp, Facebook, Twitter, and Instagram. Their findings for meaning making 
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on Instagram were that the platform creates a space for self-presentation to upload pictures of 

oneself that are without any flaws. The authors explained that Instagram is full of perfect visuals 

of individuals, that are posted for earning compliments and likes that strengthen their self-

awareness. An additional study by Valdivia (2021) found out, that the meaning making of 

Instagram roots in the options of self-expression and self-documentation, two interwoven 

concepts. One of the most frequent actions on Instagram is sharing content through stories or 

posts, which is how individuals express and document themselves and their activities.  

7KLV�VWXG\�IRFXVHV�RQ�LQGLYLGXDOV¶�H[SHULHQFHV�DQG�WKHLU�SHUFHSWLRQ�RI�PHGLDWL]DWLRQ�E\�

PHDQV�RI�WKHLU�,QVWDJUDP�XVDJH�LQ�HYHU\GD\�OLIH��7R�LQYHVWLJDWH�LQGLYLGXDOV¶�H[SHULHQFHV�DQG�

perceptions, relevant concepts as mediatization, self-presentation, self-identity and meaning 

making are explained.  

Especially individuals between 18 and 25 years, the generation Z, experience the 

capabilities of connection, because this generation has not experienced life before the internet. 

Therefore, they were raised in an era in which technology is easily accessible at a young age 

�3UHQVN\�DV�FLWHG�LQ�7XUQHU��������7KLV�JHQHUDWLRQ�ZDV�UDLVHG�LQ�D�ZRUOG�WKDW�LV�µDOZD\V�RQOLQH�

E\� LQWHUDFWLQJ� DQG� FRPPXQLFDWLQJ¶�� ZKLFK� PDNHV� WKHP� XQLTXHO\� GLYHUVH� LQ� WKHLU� XVH� RI 

technology. Generation Z is the first generation that demonstrated how proficient and 

comfortable it is with technology at an early stage (Palley, 2012). Therefore, individuals 

between 18 and 25 years old were chosen as target group for this study. 

Additionally, the focus of the study lies on Instagram since it is one of the most popular 

social networking sites with around one billion active users. Individuals can share visual 

content on their personal profiles as well as comment and interact with others via the 

³IROORZLQJ´�DFWLYLW\��-HQQHZHLQ�HW�DO����������)XUWKHU��WKH�DSS�RI�,QVWDJUDP�LV�PRVW�RIWHQ�XVHG�

on mobile phones meaning that individuals have insights into others personal life every time 

through stories or posts of others from everywhere. It offers various features to exchange 
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content, such as posting stories, reacting to stories, or following the content one is interested 

in. Also, the platform is not only used by individuals, but also by organizations, which offers 

WKH�RSSRUWXQLW\�WR�IROORZ�RQH¶V interests in an organization online in real time, regardless of 

where the organization is headquartered (Huang & Su, 2018). Unlike Facebook or Twitter, text-

only content cannot be created on Instagram, their focus lies on the simplicity and creativity of 

photos (Lee et al., 2015). Furthermore, Instagram is created for smartphones to be able to access 

the platform at every time from everywhere. And, while TikTok is mainly used for self-

documentation and entertainment, Instagram is used for self-expression, creativity, and self-

presentation, thus the self is in the foreground (Masciantonio et al., 2021). When researching 

LQGLYLGXDOV¶�PHDQLQJ�DQG�H[SHULHQFHV�RQ�VRFLDO�PHGLD��,QVWDJUDP�LV�D�VXLWDEOH�SODWIRUP��VLQFH�

the main activities are focused on oneself, which makes the meaning making aspect valuable 

and the experiences unique. 

Since existing literature already states that mediatization has an influence on society 

and daily practices, this study focuses on the experiences and meaning making of Instagram in 

the context of mediatization, which demonstrates how intertwined individuals are with social 

media platforms, such as Instagram. Thus, this study focuses more on the individual level, 

whereas existing literature focused on mediatization more generally. Also, this research focuses 

on meaning making within relationships with others on Instagram. Current research dealt with 

meaning making on Instagram more generally, for example, that the focus was on the functions 

and benefits of Instagram as a social media platform and less that it can have multiple different 

influences on relationships between people. Therefore, the following research question was 

chosen:  

How do individuals between 18 and 25 years perceive and experience the extent of 

mediatization by means of their Instagram usage in everyday life?  
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 7ZR� VXE� TXHVWLRQV� ZHUH� FKRVHQ� WR� LQYHVWLJDWH� WKH� UHODWLRQVKLSV� EHWZHHQ� LQGLYLGXDOV¶�

experiences and their sense of self, as well as their meaning making. The sub questions are:  

What DUH�WKH�G\QDPLFV�EHWZHHQ�LQGLYLGXDOV¶�VHQVH�RI�VHOI�DQG�WKHLU�H[SHULHQFH�RI�XVLQJ�

Instagram in everyday life?  

And: How do individuals give meaning to the role of Instagram in their everyday life 

experienced within their relationships with others?   

This research contributes to the existing literature since it IRFXVHV�RQ�LQGLYLGXDOV¶�H[SHULHQFHV�

and perspectives on mediatization and extends the field of meaning making on social media 

platforms with the case of Instagram. It adds to the existing literature about self-presentation 

and self-LGHQWLW\� VLQFH� LW� IRFXVHV� RQ� LQGLYLGXDOV¶ self-development and social contact with 

others on Instagram within the context of mediatization. The qualitative approach of this study 

gives new insights into the perspectives of individuals on mediatization, how they cope with 

being connected to anyone in the world at any time and how they find meaning within their 

relationships with others online.  

The remainder of this thesis is as followed: First, a theoretical framework elaborates on 

the relevant concepts mediatization, self-presentation, digital identity and meaning making. 

Second, the method section explains how 20 interviews with individuals between 18 and 25 

were conducted and later analyzed. Afterwards, the findings of the analysis are presented with 

the focus on frequencies and connections of codes from the codebook, as well as on statements 

of participants that are relevant to the context of the study. The last section discusses and 

reflects on the main findings, the theoretical and practical implications, limitations and ends 

with implications and recommendations for future research. 
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2. Theoretical framework   

To analyze the experiences associated with mediatization and which meaning individuals give 

the platform Instagram, existing literature gives a clearer picture to understand the background 

of social media usage within the field of media and communication studies as well as sociology.   

 

2.1 Mediatization in society 

Within media and communication studies, the three concepts media, mediation and 

mediatization are crucial to research society and its relation to media to better understand the 

multifaceted relationship between the three. The study of Mattoni and Treré (2014) defined 

media with two relevant meanings: First, media as both objects and messages and second��³WKH�

media people that produce media messages on a regular basis from within specific media 

orgDQL]DWLRQV� DQG� LQVWLWXWLRQV´� �S�� ������ 0HGLD� REMHFWV are associated with technological 

GHYLFHV�ZLWKLQ�LQGLYLGXDOV¶�everyday lives, whereas media people refer to those individuals that 

interact with the media, because they produce media messages, as for example, journalists. 

Next, mediation LV�GHILQHG�E\�0DWWRQL�DQG�7UHUp��������DV�³D�VRFLDO�SURFHVV�LQ�ZKLFK�PHGLD�

VXSSRUWV�WKH�IORZ�RI�GLVFRXUVHV��PHDQLQJV��DQG�LQWHUSUHWDWLRQV�LQ�VRFLHWLHV´��S��������0HGLDWLRQ�

processes are circular since they are intertwined with social practices and activities and 

combines the creators and the users of media. Mediation describes communication processes 

by means of a medium within a specific context. And thirdly, mediatization is defined by the 

authors as a long-lasting process, in which social and cultural institutions are modified by the 

growing influence of media. Changes caused by mediatization are made within communication 

and media itself, as well as in culture and society.  

The concept of mediatization is rising in popularity because it can be used to understand 

PHGLD�ORJLFV�LQ�VRFLHW\��,W�LV�GHILQHG�E\�0D]]ROHQL��������DV�FLWHG�LQ�0D]]ROHQL��������DV�³D�

FRQFHSW�ZKLFK�LQGLFDWHV�WKH�H[WHQVLRQ�RI�WKH�LQIOXHQFH�RI�PHGLD��«��LQWR�DOO�VSKHUHV�RI�VRFLHW\�
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DQG�VRFLDO�OLIH´��S��������,QGLYLGXDOV¶�VRFLDO�SUDFWLFHV�DQG�OLYHV�LQ�JHQHUDO�EHFRPH�LQWHUWZLQHG�

with media, due to its increasing reliance, which is a key indicator for mediatization (Jansson, 

as cited in Bengtsson et al., 2020). Regarding Livingstone and Lunt (2014), mediatization can 

be characterized by two crucial features. First, that it concerns the effects of media on a specific 

field in society that is historically different and second, that these effects work in a complex 

manner of time. This means that mediatization differs per field in society and time frame and 

therefore, needs to be researched specifically. Thus, the concept of mediatization is part of a 

shift within the media and communication research (Hepp et al., 2015).   

Mediatization as such can, arguably, be detected in many different spheres of society, 

for example, within culture, politics, economics, or education, which is why its attention and 

therefore, also importance, has increased in the past years. According to Mazzoleni (2017) the 

entire human ecosystem is dependent on and affected by media-driven dynamics because they 

are so intertwined within the media environment. This argument is in line with the research by 

Bengtsson et al. (2020), which states that younger people use the digital environment for all 

kinds of mundane practices in everyday life and adapt new forms of media quickly to fulfill the 

GHVLUH�RI�LQGHSHQGHQFH��+HUHE\��LW�LV�LPSRUWDQW�WR�GLVWLQJXLVK�EHWZHHQ�EHLQJ�µPHGLD-FHQWULF¶�

DQG�µPHGLD�FHQWHUHG¶�DV�HPSKDVL]HG�E\�+HSS�HW�DO��(2015). Livingstone (2010), as cited in Hepp 

HW�DO���������GHILQHG�µPHGLD-FHQWULF¶�DV�DQ�³RQH-sided approach to understanding the interplay 

EHWZHHQ� PHGLD�� FRPPXQLFDWLRQV�� FXOWXUH�� DQG� VRFLHW\´� �S�� ���� 2Q� WKH� FRQWUDU\�� µPHGLD-

FHQWHUHG¶�LV�GHILQHG�DV�DQ�³KROistic understanding of the various intersecting social forces at 

work at the same time as we allow ourselves to have a particular perspective and emphasis on 

WKH�UROH�RI�PHGLD�LQ�WKHVH�SURFHVVHV´��S������$FFRUGLQJ�WR�+HSS�HW�DO����������PHGLDWL]DWLRQ�LV�D�

media-centered concept including all kind of interrelating influences of media and 

communications in different social and cultural domains. Current research is still discussing 

whether mediatization can be seen as a process of change, meaning that the reliance on media 
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is exponentially growing (Bengtsson et al., 2020). There are fewer and fewer areas in society 

and daily life that are not influenced by digital media. Especially since the digitalization has 

shifted society to a new stage of mediatization, the social world is intricately related to digital 

PHGLD�DQG� WKHLU�XQGHUO\LQJ� LQIUDVWUXFWXUHV�� LGHQWLILHG�DV� µGHHS�PHGLDWL]DWLRQ¶� �+HSS���������

Deep mediatization is experienced by everybody at some point in his or her everyday live 

whereby technology transforms communication more and more to an online setting (Bourdon 

& Balbi, 2021). Mediatization is associated with several transformations in society, as the 

transformation of human and social practices, the transformation of media itself and the 

transformation of communication. Within these transformations, media is dominant and shapes 

VRFLHW\¶V� DELOLWLHV�� EHKDYLRU�� DQG� FRPPXQLFDWLRQ�� 0HGLD� LWVHOI� LQFUHDVHG� LQ� LWV� DELOLW\� DQG�

accessibility, developing towards an increasing proliferation of media in society (Hepp, 2020). 

Current research is dealing with the influences of media on a societal level, thus, to contribute 

LQVLJKWV�LQWR�WKH�ILHOG�RI�ZKDW�LV�NQRZQ�DERXW�PHGLDWL]DWLRQ�IURP�DQ�LQGLYLGXDO¶V�SHUVSHFWLYH��

this study is aiming at finding out how individuals recognize the developments of media and 

how they perceive deep mediatization in their everyday life. These insights help to understand 

to what extent mediatization has an influence on individuals, as well as that they explain the 

nature of online UHODWLRQVKLSV�DQG�LQGLYLGXDO¶V behavior on social media. 

 

2.2 Self-presentation 

)XUWKHUPRUH��WR�XQGHUVWDQG�SHRSOH¶V�EHKDYLRU�DQG�DFWLRQV�RQ�,QVWDJUDP�LW�LV�FUXFLDO�WR�DQDO\]H�

WKH�FDXVHV�IRU�LQGLYLGXDOV¶�VHOI-presentation within social interactions on social media platforms 

LQ�WKH�FRQWH[W�RI�µGHHS�PHGLDWL]DWLRQ¶��6RFLHW\¶V�FRPPXQLFDWLRQ�KDV�VKLIWHG�WR�VRFLDO�PHGLD��

which is why much communication has also been shifted to social media. Because of these 

shifts, individuals put more effort on their online profile, thus how their profile is being seen 
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by others on social media. Therefore, it is interesting to understand the concept of self-

SUHVHQWDWLRQ�LQ�WKH�FRQWH[W�RI�µGHHS�PHGLDWL]DWLRQ¶�� 

 

The sociologist Erving Goffman focused on the individual being a creator of social reality 

rather than being a victim of it. Apart from traditional perspectives, his focus is something 

different, unusual, and unexplored (Posner, 1978). He proposes that individuals are social and 

reflexive, meaning that individuals aim to present themselves most favorably by having 

YDOXDEOH�VRFLDO�UHODWLRQV�DQG�LQWHUDFWLRQV��7KHVH�DVVXPSWLRQV�UHSUHVHQW�DQ�µHJRFHQWULF¶�PRGHO�

of social interactions, explaining the relationship between the individual and society (Posner, 

1978). In addition, Goffman studied how stigmas influenced social interactions. He found out 

that individuals try to keep their favorable self-image by neutralizing their stigmas with 

different strategies as e.g., hiding or covering it. Those reactions and patterns of behavior are 

FUHDWHG�E\�WKH�VRFLHW\�LWVHOI�DV�D�SURWHFWLRQ�PHGLXP�IRU�LQGLYLGXDOV¶�VHOI-image (Posner, 1978). 

These patterns can also be seen in human behavior on web pages on the Internet, where 

individuals present themselves in a favorable context which is not always reality (Miller, 1995). 

Also, by following a certain content and users, individuals represent their interests and values, 

which does not always have to be true. To state it like Goffman (1959), individuals behave like 

actors on a stage when they interact with someone and present themselves to others as they 

hope and want to be perceived. Because society is not homogenous, individuals must adapt 

their appearance and manners to the given situation. However, there is also a backstage, where 

individuals are not interacting with someone and where they can drop their social roles and 

identities to be their true self (Goffman, 1959).   

From a media-related perspective, social presence on social media is often staged and 

not realistic at all. As Goffman (1959) stated that social interactions could be seen as a stage 

for people where they present themselves differently as they are, the same procedure can be 



 10 

seen on social media. Instagram provides a world full of pictures and videos of perfect bodies, 

lives, and relationships (Tiggemann & Anderberg, 2019). These pictures and videos can trigger 

individuals since they may desire to live the same perfect life as it is represented on Instagram. 

These perfect lives that are represented on Instagram evoke jealousy and frustration, as 

individuals think that their own life is less worthy because it is not like those shown on 

Instagram. This frustration mainly derives from the human nature of comparing oneself to 

another. Social comparison is the natural process for self-evaluation, where individuals strive 

to be like the targets of the comparison (Festinger, 1954). There are two types of comparison, 

the upward social comparison where one perceives him or herself to be superior to the 

compared target and the downward social comparison where one perceives him or herself to 

be inferior to the compared target (Festinger, 1954). Both types are common in social media 

use, where individuals compare themselves to people presenting themselves in a seemingly 

perfect, but unrealistic settLQJ��ZLWK� WKH� RXWFRPH� RI� EHLQJ� IUXVWUDWHG� RI� RQH¶V� RZQ� OLIH� DQG�

envious of the life of the other.  Within this study, the theory of social comparison is used to 

explain how individuals perceive themselves on social media and what they experience based 

on how they present themselves. The fact that individuals compare themselves to others on 

social media and often feel worse afterwards raises the question why they still use Instagram 

when it makes them feel less worthy. An answer to that question can be given when looking 

FORVHU�WR�ZKDW�LPSDFW�µGHHS�PHGLDWL]DWLRQ¶�KDV�RQ�LQGLYLGXDOV��WKXV��WR�UHSUHVHQW�LQGLYLGXDO¶V�

SHUFHSWLRQV�DQG�H[SHULHQFHV�RI�µGHHS�PHGLDWL]DWLRQ¶� 

Furthermore, the study of Jackson and Luchner (2018) analyzed how individuals 

emotionally respond to imagined positive and negative Instagram feedback depending on their 

personality and self-presentation on the platform among 18-30 years old. Their findings show 

how essential the role of self-presentation is in understanding the relationship between self-

criticism and emotional response to reactions on Instagram. Thus, interpersonal reactions on 
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,QVWDJUDP� PD\� EH� SHUFHLYHG� DV� ³PRUH� UHZDUGLQJ� RU� WKUHDWHQLQJ� ZKHQ� LQGLYLGXDOV� DUH�

SUHRFFXSLHG�ZLWK� FRQQHFWLQJ�ZLWK�RWKHUV´� �S�� ��� DV�well as when maintaining interpersonal 

relationships. Additionally, self-critical individuals may interpret fewer likes than expected on 

a post or following someone and not being followed back as a threat to their self-worth, because 

of the implied failure or criticism from others (Besser & Priel, 2011; Dunkley, Zuroff, & 

Blankstein, 2003, as cited in Jackson & Luchner, 2018). These findings are influencing the 

extent to which individuals are willing to present themselves on social media. Within this study, 

it is important to find out how individuals present themselves online and what feedback they 

receive from others. The reaction of others to posts or shares, influences their willingness to 

post or share on Instagram again. Thus, their experiences with others are dependent on how 

much they are interacting with others on Instagram. The extent to which individuals are 

presenting themselves is also dependent on how much meaning they give to the platform. 

Therefore, self-presentation is also an important concept when analyzing the meaning making 

aspect of this study.  

Another relevant theory to consider for explaining behavior on social media and the 

pressure behind social media is the theory of the fear of missing out (FOMO). As described by 

Przybylski et al. (2013), FOMO is ³D� SHUYDsive apprehension that others might be having 

UHZDUGLQJ�H[SHULHQFHV�IURP�ZKLFK�RQH�LV�DEVHQW´��S������6XFK�D�GHILFLW�LQ�SV\FKRORJLFDO�QHHGV�

PD\�WKHUHIRUH�LQFUHDVH�LQGLYLGXDO¶V�DZDUHQHVV�DQG�VHQVLWLYLW\�WRZDUGV�WKH�IHDU�WKDW�KH�RU�VKH�LV�

missing out on something going on without him or her. This fear exists also on social media 

which then leads the individual to be more active on certain platform to not miss out anything 

relevant or exiting. Rosen et al. (2013) found evidence that people feel anxious when they are 

not able to use their wireless mobile device. It is suggested that FOMO is related to perceived 

stress, meaning that the more anxiety symptoms coming from FOMO the higher the levels of 

stress adolescents experience (Beyens et al., 2016). Within this research, the focus lies on how 
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individuals perceive mediatization on Instagram, as well as how they give meaning on the 

platform within their relationships to others��7KHUHIRUH��LW�LV�QHFHVVDU\�WR�FRQVLGHU�LQGLYLGXDOV¶�

self-presentation in combination with FOMO, to find out if they also give Instagram itself a 

meaning or if they underlie the pressure of FOMO. It might be that individuals post or share on 

Instagram, because they feel the need to do so due to the fear to miss out on social presence if 

they would not. +HQFH��)202�VKRXOG�EH�FRQVLGHUHG�DV�D�IDFWRU�WKDW�LQIOXHQFHV�LQGLYLGXDO¶V�

interactions with others and social self-presentation on Instagram. 

 

2.3 Identity on social media platforms 

Over the last decade, social media continues to grow in popularity, since it tends to offer space 

to connect and build on relationships with others, as well as bringing together individuals with 

similar interests. Further, the digital age offers new forms of identity-building and self-

presentation within social media (Mayer et al., 2020). Therefore, when speaking of identity 

building on the internet, literature refers to the theory of digital identity. Within this study, the 

theory of identity building on social media in the context of mediatization is important to 

FRQVLGHU��VLQFH�LW�KHOSV� WR�XQGHUVWDQG�ZKDW� LPSDFW�PHGLDWL]DWLRQ�KDV�RQ�RQH¶V�VHQVH�RI�VHOI��

self-development and social environment. Also, it can explain how individuals give meaning 

to the platform��VLQFH�LW�RIIHUV�D�VSDFH�WR�GLVFRYHU�RQH¶V�LQWHUHVWV�DQG�WR�FRQQHFW�ZLWK�RWKHUV�

easily. 'LJLWDO� LGHQWLW\� LQFOXGHV� WKH� GHYHORSPHQW� RI� RQHVHOI�� PHDQLQJ� RQH¶V� RZQ� DWWLWXGHV��

values, and norms, within a digital environment and using an electronic device (Gündüz, 2017). 

There is a difference in generation when it comes to the formation of a digital identity. 

Generation Z is often more familiar with the digital environment because they grew up with 

computers and the internet (Gündüz, 2017). According to Pan et al. (2017) individuals develop 

a social identity as well as a relational identity online. Based on the social identity, individuals 

feel connected to a specific group that shares the same interests or beliefs. On the other hand, 
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WKH� UHODWLRQDO� LGHQWLW\� IRFXVHV� RQ� ³PHPEHUV¶� SHUFHLYHG� VRFLDO� RU� HPRWLRQDO� FRQQHFWLRQV� WR�

SDUWLFXODU� PHPEHUV� RQ� WKH� VLWH´� �S�� ����� 7KXV�� WKH� WZR� LGHQWLWLHV� PD\� FRH[LVW�� ZKHUH� WKH�

individual is connected within groups as well as to individual users at the same time. The study 

of Mayer et al. (2020) investigated how different generations behave regarding identity 

formation on their smart phones and the internet. Within their study they did not include 

generation Z, but their outFRPHV�DUH�UHOHYDQW�IRU�WKLV�UHVHDUFK�WR�XQGHUVWDQG�SHRSOHV¶�EHKDYLRU�

on the internet. According to the authors, ³Ldentity formation has become more than just a 

developmental step²it is a valuable resource needed for coping with the demands of 

individualization in a successful life´��S������7KH�GHYHORSPHQW�RI�VRFLDO�PHGLD�LPSDFWV�SHRSOHV¶�

identity in two ways. First, to build a stable and healthy identity, relationships with others are 

needed. However, relationships build via social media are more time-consuming and less 

reliable, thus this pressure forces people to transform their identity into a more open and 

experimental self. Second, the connection via social media with others becomes part of 

SHRSOH¶V�LGHQWLW\��LW�LV�LQFOXGHG�LQ�WKHLU�GDLO\�OLIH�DQG�SDUW�of their habits (Mayer et al., 2020). 

Hereby, in online relationships, real and valuable human interactions are lacking. Because of 

mediatization and digitalization, individuals grow up in a digitalized and mediatized world, 

which shifts societal practices into a digital environment. Therefore, relationships, friendships 

DQG�RQH¶V�VHOI-identity are more often developed online. 

Furthermore, identity consists of a twofold nature, with a social identity and a personal 

identity. Personal identity is built upon RQH¶V�RZQ�H[SHULHQFH�DQG�LV�WKHUHIRUH�XQLTXH��ZKHUHDV�

VRFLDO�LGHQWLW\�LV�³EXLOW�RQ�DIILOLDWLRQV�DQG�UHODWLRQVKLSV�ZLWK�WKH�VRFLDO�HQYLURQPHQW´��0D\HU�

et al., 2020, p. 2). The study by Pan et al. (2017) found that self-identity focuses on 

characteristics of the individuals that separates her/him from others. Further, they found that 

the social self-identity is formed by the feeling of being socially or emotionally attached to 

members within society. Each identity is different and has its compatibilities and 
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incompatibilities. Social media creates diversity within society, because individuals can 

develop their digital identity regardless the identity the individual has in real life (Gündüz, 

2017). Also, social media brings cultures all around the world closer together, which can also 

LQIOXHQFH� RQH¶V� LGHQWLW\�� 7KXV�� WKH� GHYHORSPHQW� RI� PHGLDWL]DWLRQ� LQIOXHQFHV� RQH¶V� LGHQWLW\�

formation process and outcome, which might underpin a shift in the values and characteristics 

of society. Within this research, the background of identity formation is an important concept, 

VLQFH� LW� FDQ� H[SODLQ�SHRSOH¶V� EHKDYLRU�� WKH� FRQWHQW� WKH\� IROORZ�DV�ZHOO� DV� WKHLU� UHDFWLRQ� WR�

content on social media. Depending on their perception of mediatization in society, individuals 

might have a different identity or interests online than offline. Also, it is relevant for 

understanding why Instagram might be important to someone and how they give meaning on 

Instagram within their relationships to others.  

 

2.4 Meaning making of online social life 

Another relevant concept for this study is the concept of meaning making in relation to social 

media usage. Meaning making of online relationships is dependent on how individuals perceive 

mediatization on social media, because if they are aware of mediatization as a process and 

accept it as such, individuals can use their knowledge and perform all kinds of online 

communication practices in their daily lives. This concept is relevant for this study, since it 

explains how mediatization and the online environment is important to individuals. Further, it 

shows when individuals benefit from mediatization and how their perception and experience 

of mediatization is reflected within their actions and behavior online.  According to Zittoun and 

Brinkmann (2012), meaning making is the process of interpretation of situations or events 

based on their previous knowledge and experience. Hence, this process varies between 

LQGLYLGXDOV�DQG�LV�XQLTXH�LQ�WKHLU�RXWFRPH��,W�FDQ�DOVR�EH�UHIHUUHG�WR�DV�³DFWLYHO\�HQJDJLQJ�LQ�

making sHQVH�RI�D�VLWXDWLRQ´��S��������0HDQLQJ�LQ�OLIH�LV�DQ�LPSRUWDQW�IDFWRU�WKDW�FRQWULEXWHV�WR�
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RQH¶V�PHQWDO� KHDOWK� DQG�RYHUDOO�ZHOOEHLQJ�� LQFUHDVLQJ� OLIH� VDWLVIDFWLRQ� �6WHJHU� HW� DO��� �������

Hence, the more people are searching for meaning in their life, the more likely they are to 

experience life satisfaction and positive affect (Chen et al., 2022). Within the field of social 

media use, it is crucial to understand what meaning individuals give their experiences and 

feelings when using Instagram. The study of Boczkowski et al. (2018) analyzed different social 

PHGLD�SODWIRUPV�LQ�WHUPV�RI�LQGLYLGXDO¶V�PHDQLQJ�WR�WKHP��7KHLU�RXWFRPH�UHODWHG�WR�,QVWDJUDP�

LV�� WKDW� WKH� VHQVH�RI� WKH�SODWIRUP� LV�PDLQO\� ³WR�SRVW� FDUHIXO� DQG� VW\OL]HG� FRQVWUXFWHG�YLVXDO�

portraits of everyday OLIH´��S��������6LQFH�WKLV�VWXG\�ZDV�FRQGXFWHG�LQ�������LW�LV�QHFHVVDU\�WR�

analyze how the increase of media reliance has changed the perception of the meaning of 

,QVWDJUDP��)XUWKHUPRUH��WKH�FRQFHSW�RI�³PHDQLQJ´�GHULYHV�IURP�WH[WV��LV�VKDSHG�E\�FXOWXUH�DQd 

circumstances in everyday life as well as it can be seen as result of the cognitive process during 

an interaction (Lomborg, 2015). For some people, social media is an entertainment tool, for 

some it is virtual reality and for others it is an escape from reality. The meaning a person gives 

WR� VRFLDO�PHGLD� LV� GHSHQGHQW� RQ� D� SHUVRQ¶V� YDOXHV� DQG� FKDUDFWHULVWLFV� GHYHORSHG�GXULQJ� WKH�

identity formation process (Gündüz, 2017). When searching for meaning, people open up to 

others and try to be recognized and heard by others as well as they try to recognize and hear 

the other too. Thus, social and emotional support are relevant meaning making concepts as well 

as building and improving relationships which derives from the recognition of others (Langlois, 

2014). The fact that mediatization brings new opportunities for communication with others, 

results in more space for improving and building on online relationships. Hence, online 

platforms are a space for meaning making within relationships with others. Additionally, 

creativity, positive thinking, inspiration, and a feeling of belonging are relevant meaning 

making aspects, because they allow the self-and-other understanding to grow resulting in living 

a meaningful life (Langlois, 2014; Chen et al., 2022). Over time, meaning reoccurs in specific 

interpretations, from which a pattern of communication can evolve. Since Instagram is a 
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network of communication practices, meaning is made and shared by individuals. Therefore, it 

is crucial to ask these individuals about their understanding, practices, and experiences of social 

media.  

  Overall, current research has focused on the developments of mediatization and its 

influences on society, however this study is focusing on mediatization from the perspectives of 

individuals. Further, it analyzes how individuals perceive themselves in an online environment 

E\�IRFXVLQJ�RQ�LQGLYLGXDOV¶�VHOI-identity and self-presentation on Instagram. Within the field 

of meaning making, current research focused on meaning making of social media platforms 

themselves, whereas this study contributes to field of meaning making within relationships with 

RWKHUV�LQ�WKH�FDVH�RI�,QVWDJUDP��%\�FROOHFWLQJ�TXDOLWDWLYH�GDWD��LQGLYLGXDOV¶�own experiences 

and perceptions of mediatization, their self-development and their relationships online in the 

context of mediatization are in the center of this research. 
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3. Method  

  

3.1 Research design 

For this study, the method of semi-structured interviews was chosen to find detailed insights 

LQWR�LQGLYLGXDOV¶�SHUFHptions and experiences of mediatization on Instagram, how they perceive 

themselves online and how they give meaning to the platform in everyday life. This method 

ZDV� VHOHFWHG�� EHFDXVH� LW� LV� RIWHQ� XVHG� LQ� TXDOLWDWLYH� UHVHDUFK� WR� XQGHUVWDQG� LQGLYLGXDOV¶�

behavior, perception and experiences (Harvey-Jordan & Long, 2001). The participants were 

free to decide how much and how open they would like to answer the interview questions, 

which added to the richness of the data, since more details were mentioned. This leaded a more 

accurate assessment of the experiences on Instagram, since there were no pre-defined answers 

and participants could express their unique perspective. Quotes of the interviews are included 

in this study to display the nature of the perspectives and experiences of the participants 

(Harvey-Jordan & Long, 2001). Furthermore, semi-structured interviews are flexible and allow 

the researcher to ask relevant follow-up and probing questions, which enhances the depth of 

the data (Boeije, 2010). Dependent on the answers or the general situation of the interview, the 

questions were adapted during this study. Hereby, more insight into the perspective of the 

participant was ensured and new thoughts or answers were supported. Overall, for all 

interviews the same interview guideline was used, which ensures that all the participants dealt 

with the same main topics.   

 

3.2 Sampling procedure and participants 

For this study, two different non-probability sampling methods were used to invite participants. 

Non-probability sampling is a technique where the participants are purposively selected by the 

researcher or through a self-selection process done by participants (Vehovar et al., 2016). A 
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combination of convenience and snowball sampling was chosen to decrease the probability that 

the participants belong to the same social group. By combining convenience and snowball 

sampling, the variety of the participants in the sample, in terms of age, gender, social group 

and origin, was increased.  

First, convenience sampling was used to ask friends, family members or other 

acquaintances (Boeije, 2010). However, to overcome any biases, family members and close 

friends were not asked. The researcher asked friends or acquaintances she knows of that they 

spent a lot of time online and therefore can give valuable insights about the topic. Second, 

snowball sampling was also used to find suitable participants. The researcher asked friends, 

fellow students, or the participants after the interviews if they can think of someone else to 

participate in the study (Boeije, 2010). This method was favorable for the study, since the 

researcher got access to participant of the age between 18 and 20, as well as to participants she 

did not know before. 

Overall, the sample consisted of 20 participants and included adolescents between 18 

to 25 years with different education and occupations to gather varied insights in their everyday 

life. Table 1 displays the most important characteristics of the sample. A sample with varied 

characteristics gave the opportunity for a broader and more reliable perspective on Instagram 

users, since otherwise participants could have had a similar pattern of how they use Instagram. 

The interviews were conducted in German and English, since 12 participants were German due 

to the snowball sampling. This would not bias any results since the focus of this study lies not 

within a cultural comparison. By living in similar cultures and internet accesses, the numbers 

of intensive social media users do not differ significantly (Boer et al., 2020). Additionally, one 

criterion was that the participants should use Instagram regularly, at least 5 times a week, to 

collect valuable data of participants that have had enough experiences on Instagram recently.  
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Table 1  

Characteristics of the sample  

 Number of participants (N=20) 

Age  

Range 18-25 

Average 23.2 

Gender  

Diverse/non-binary N=0 

Female N=12 

Male N=8 

No Gender N=0 

Occupational status  

Student (high school) N=5 

Student (university) N=9 

Full-time N=6 

 

 

3.3 Instrument and procedure 

The interview guideline and questions were developed by the researcher based on the concepts 

described within the theoretical framework. Therefore, the interview questions are structured 

similarly as those concepts. The interview questions were divided into four main topics: 

µ0HGLDWL]DWLRQ� LQ� JHQHUDO¶�� µ0HGLDWL]DWLRQ� DQ� ,QVWDJUDP¶�� µ([SHULHQFHV� RQ� ,QVWDJUDP¶� and 

µ0HDQLQJ�PDNLQJ�RQ�,QVWDJUDP¶��¶0HGLDWL]DWLRQ�LQ�JHQHUDO¶ includes questions such as ³'R�

you think or feel that online media is changing and GHYHORSLQJ"�+RZ�GR�\RX�H[SHULHQFH�WKLV"´. 

µ0HGLDWL]DWLRQ�RQ�,QVWDJUDP¶�FRQVLVWV�RI�TXHVWLRQV� OLNH�³Has Instagram changed since you 
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started using it? How has it changed?´��Further, µ([SHULHQFHV�RQ�,QVWDJUDP¶�asks questions 

like ³:K\�GR�\RX�VKDUH�VRPHWKLQJ�RQ�,QVWDJUDP"´. And last, the category of ³0HDQLQJ�PDNLQJ�

RQ�,QVWDJUDP´�consists of questions such as ³+RZ�LPSRUWDQW�LV�VRFLDO�H[FKDQJH�RQ�,QVWDJUDP�

IRU� \RX"´. These topics were developed with several questions that were asked during the 

session and extended with follow-up questions such as: ³:K\�GR� \RX� IHHO� OLNH� WKLV"´��The 

follow-up questions were asked to receive more in-depth answers or explanations to better 

understand the perception of the participant. The semi-structured interview form can be found 

in Appendix C.   

Before the interviews started, each participant was provided with the informed consent 

form as well as with a short introduction about the study. When the participants agreed to the 

informed consent and to be voice recorded, the researcher invited them to do the interview 

online or in person. An online option was offered for the participants not living nearby or 

because of the Covid-19 virus. 11 out of 20 interviews were held online via Microsoft Teams 

and the other 9 interviews were held in person. All the provided material was written in English 

and in German, as well as the interviews were held in English and in German. All the German 

material was translated in English for the analysis. The informed consent form can be found in 

Appendix B. The participant was informed about the sensitivity of the topic and the possibility 

to always opt-out of the study whenever he or she feels uncomfortable. Additionally, the 

researcher informed every participant that he or she can skip any question if he or she feels 

uncomfortable to answer or does not know the answer.  As the voice of a participant can lead 

to identifying them, the recordings are kept confidential and were only be heard by the 

researcher of this study. Right after the study was finished, the voice recordings were deleted. 

  Because WKH�TXHVWLRQV�DUH�SHUVRQDO�DQG�LQWLPDWH�DERXW�LQGLYLGXDOV¶�RQOLQH�H[SHULHQFHV, 

it is important to consider any biases, for example that participants might avoid speaking about 
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sensitive topics about themselves or that they might avoid opening up and show negative 

experiences or perceptions of Instagram. To overcome these biases, each participant was 

informed transparently about the data collection and processing. They were assured that their 

data would be treated confidentially and anonymously, and that it would be stored securely. By 

informing the participants about their anonymity, one can assume that they are more detailed 

and open when reporting about their daily experiences on Instagram and their meaning making 

of Instagram, especially when asking how participants behave online within relationships or 

friendships with others.   

Furthermore, the interview form consists of general questions about the demographics 

of the participants. Questions about their age, gender, time spent on Instagram and internet 

skills were asked at the end of the interview. This data was collected to create an overview of 

the sample and to ensure that the participants meet the pre-defined criteria as described in 

section 3.2. After the interview, the researcher answered questions related to the study, if 

participants had any. The session was closed by thanking the participant. The duration of the 

interviews ranged between 43 minutes to one hour and 36 minutes and the average interview 

took one hour. After 20 interviews, enough valuable data was collected, and the answers of the 

participants started to get repetitive. At that point, the researcher knew that the data was 

saturated, and no additional interviews were needed.  

 

3.4 Pre-test 

To test the quality of the interview questions, six individuals were asked to participate in pre-

tests. The pre-tests were conducted to improve and elaborate the interview questions with the 

REMHFWLYH� WR� JDWKHU� WKH� PRVW� LQVLJKWV� LQWR� LQGLYLGXDOV¶� H[SHULHQFes with mediatization and 

Instagram. The participants of the pre-tests followed the same criteria as the participants for 

the interviews.  
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 Overall, there were two rounds of pre-testing. In the first round, four of the six 

participants were individually asked following the interview guideline. During the interviews, 

the researcher made notes about improvements, for example which question needed to be 

changed into a more detailed question to be understood by the participant or were a follow up 

question was missing. After the interview the participants were asked to give general feedback 

about the interview, for example that they perceived the interview flow as convenient or that 

they perceived the questions to be hard to answer. The interview questions were improved after 

each interview, after the fourth interview the questions were also improved so that the second 

round could start. The second round of pre-testing consisted of the other two participants. It 

was the same procedure as in the first round of pre-testing. One important aspect to consider is 

that no results from the pre-tests were included in the study results. Some questions were 

adjusted in such a way that they were easier to be understood by the participants. Often, follow 

up questions were added, to receive more detailed answers of the participants. 

 

3.5 Data analysis  

After all interview sessions were conducted, the researcher transcribed the recorded 

interviews, without any personal information that could lead to identifying the participant. To 

quote the participants later in the result section, they were randomly assigned to a number.  

Next, the transcripts were coded by a mixture of coding with the codebook based on the 

literature and openly, dependent on the content of the interview. Open coding is a process 

where the data is broken into smaller parts that are deeply analyzed to find a suitable code with 

description to explain the phenomena described in that part (Vollstedt & Rezat, 2019). For this 

study, the codes were derived directly from the data using descriptions that are close to the data 

(Vollstedt & Rezat, 2019). Hence, the coding process started by using the codes based on the 
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literature and whenever the content was not coherent with the description of these codes, a new 

code was developed. During the analyses, the new codes were used multiple times, thus the 

code was not only developed for one interview transcript, but for additional content as well. 

With the objective to evaluate the outcomes of the interviews, the interview transcripts were 

coded by using Atlas.ti, a software developed for analyzing a large amount of data in the form 

of text, audio or video data.  

Overall, different codes were used for each research questions. The codes of 

mediatization in general and mediatization and Instagram were used for the main research 

question, as they explain how individuals experience and perceive mediatization in their 

everyday life. The codes of self-presentation and self-identity were used for the first sub 

question since they help to unGHUVWDQG�WKH�G\QDPLFV�EHWZHHQ�WKH�LQGLYLGXDOV¶�VHQVH�RI�VHOI�DQG�

their experiences of using Instagram. The second sub question was analyzed with the codes of 

meaning-making, as they illustrate how individuals give meaning to the role of Instagram in 

their everyday life and within their relationships with others. Each code group is explained in 

the next section.  

 

3.6.1 Codebook  

The codes were divided into four groups: codes for mediatization in general, mediatization and 

Instagram, self-presentation and self-identity, and meaning making. The whole codebook can 

be found in Appendix A. In total, 1.104 sections were coded, ranging from 50 to 67 sections 

per interview transcript. The code online media skills was used as a descriptive code. It was 

divided into confident with online media, neutral with online media and not confident with 

online media. The following sections describe the codes per code group.  



 24 

 

3.6.1.1 Mediatization in general 

The codes developed for mediatization represent how individuals experience mediatization in 

their daily life. Research by Hepp (2020) explains how and where mediatization plays a role in 

society. The codes transformation of social practices, transformation of digital media, variety 

of digital media, transformation of communication, accessibility of digital media, and 

increasing proliferation of digital media describe the role of deep mediatization in society. The 

code increasing proliferation of digital media is split into positive, neutral, and negative point 

of view to find out how individuals think of intertwined practices with media caused by 

mediatization. How individuals perceive mediatization might affect their experiences and 

meaning making of Instagram, therefore it is a relevant code group to analyze. During open 

coding, additional codes were added. Some of them were more generic: Online activities, 

perception of social media, behavior when there is no internet connection, privacy concerns, 

while others were specified on the content of the interviews: favorite platform, participant 

prefers online or offline, amount of communication (online vs offline) and using media is 

routine & normalized.  

 

3.6.1.2 Mediatization and Instagram 

These codes were used to display how individuals perceive mediatization during their 

Instagram use and how the app has developed in the past years. The development of Instagram 

led to changes and updates on the function and the interface on the app, which influences the 

behavior and communication of individuals on Instagram. The codes of mediatization in 

general were adapted to the platform Instagram. Thus, the codes are Transformation of 

Instagram, transformation of communication in Instagram, time spent on Instagram 

high/neutral/low, variety of content on Instagram. During the coding process, the codes 
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frequency of posts/stories, Instagram use in the morning/evening/afternoon or during the day, 

time spent on Instagram has increased since updates/few years, Instagram is routine/automatic 

process, time when account was created, Instagram is distraction from offline world, 

Instagram can/cannot be replaced, advantages/disadvantages of Instagram, feeling after long 

use and feeling after no/short use were added.  

 

3.6.1.3 Self-identity and self-presentation on Instagram 

The codes for self-identity and self-presentation were also derived partly from the theoretical 

framework and partly during the coding process. The experiences individuals collect on 

Instagram are dependent on their behavior, interests, and self-presentation on Instagram, as 

discussed in the theory. Based on the theory, the codes for self-presentation were upward social 

comparison and downward social comparison. During the coding process, the codes positive 

feeling towards social media presence, negative feeling towards social media presence, 

LQGLYLGXDOV¶�SUHVHQWDWLRQ�RQ�,QVWDJUDP�and SDUWLFLSDQWV¶�IHHOLQJ�ZKHQ�QRW�EHLQJ�Lnvolved in 

post/story were added. For self-identity the codes, ability to learn, ability to share, pressure, 

fear of missing out, adaption, different interests online vs offline and online relationships were 

derived from the theory. During the coding process the code LQGLYLGXDO¶V�LGHQWLW\�H[SUHVVLRQ�

on Instagram was added.  

 

3.6.1.4 Meaning making on Instagram 

As explained in the theoretical framework, experiences of social support are one relevant aspect 

to consider when investigating meaning of individuals. Social support can be found in 

relationships, which is why relationships are considered as an important aspect of a meaningful 

life (Debats, as cited in van Zyl et al., 2020). Therefore, the codes emotional support from 

friends/family, improved relationships online, feeling of belonging and social support were 
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derived from the research by van Zyl et al. (2020). In addition, the study by Chen et al. (2022) 

found meaning in positive thinking and inspiration for achieving personal goals. During the 

coding process the code social contact was added. 

 

3.6.2 Reliability and validity  

To ensure the consistency and reliability of the codebook, the intercoder reliability had to be 

FKHFNHG�� ,QWHUFRGHU� UHOLDELOLW\� FDQ� EH� GHILQHG� DV� ³>���@� WKH� H[WHQW� WR� ZKLFK� WZR� RU� PRUH�

LQGHSHQGHQW�FRGHUV�DJUHH�RQ�WKH�FRGLQJ�RI�WKH�FRQWHQW´�(Lavrakas, 2008, p.1). Thus, 20% of 

the corpus was assessed coding by a different researcher to ensure that codes were not 

VXEMHFWLYHO\� DVVLJQHG��6XEVHTXHQWO\�� WKH�&RKHQ¶V�.DSSD�ZDV� FDOFXODWHG� IRU� HDFK� FRGH� �VHH�

7DEOH���� UHVXOWLQJ� LQ� D� WRWDO�&RKHQ¶V� NDSSD�of 0.73. Since a Kappa higher than .65 can be 

LQWHUSUHWHG�DV�VXIILFLHQW��6WUDKO�HW�DO����������WKH�FRGHERRN��7DEOH����LV�UHOLDEOH��7KH�&RKHQ¶V�

.DSSD�IRU�WKH�H[SHULHQFHV�DQG�PHDQLQJ�PDNLQJ�DUH�VRPHZKDW�ORZHU�WKDQ�WKH�&RKHQ¶V�.DSSD�

of the other code groups, because there was some disagreement about the codes ability to share, 

ability to learn, social support and social contact. The disagreement between the codes can be 

explained by the fact they had a similar code description. After discussing and adapting the 

description, the second coder understood the difference between the two codes. Therefore, the 

codes are sufficient to analyze the interview transcripts since the description of the codes was 

written in more detail. 

 The validity of the study was ensured by looking at defiant cases, for example, if a 

participant answered something unusual or something that did not fit into the context of the 

interview. Within this study, there were no such defiant cases, thus the interview questions and 

setup of the study are validated. Also, the relationships between the theoretical concepts and 

the interview questions support the validity, since the interview questions are based on the 

theory which ensures that the objective of this study is in focus. The sample did fit in the pre-
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defined criteria of the study, which were also based on the literature, as for example that the 

participants needed to be between 18 and 25 years old. This means that the selected sample of 

this study is in line with the literature findings and suits the aim of this study. These arguments 

provide the validity of this study.  

 

Table 2 

Intercoder reliability for each code group 

Code group &RKHQ¶V�.DSSD 

Demographics 1 

Mediatization in general .71 

Mediatization in Instagram .70 

Experiences on Instagram .42 

Meaning making .58 

Total  .73 
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4. Results 

4.1 Mediatization in society  

The findings of the interviews show that all participants recognize that society is intertwined 

with media and digitality. For example, participants noticed that they would not leave the house 

without their phone, because they fear that they are not attainable or connected to others. A few 

participants also answered that they could not imagine living without the internet, as for 

example participant 4 (male, 19 years old, confident with online media) said: ³The internet is 

important to me; I like talking to other people and that's why it's very important to me. I 

definitely need my mobile phone every day, I couldn't do without it. I like to exchange 

information and ask others how they are doing, so that connection is very important to me�´ 

This quote presents how individuals feel the need of their mobile phone and the constant 

connection to others.  

Overall, all participants use social media daily, however, 14 of 20 participants stated to 

be not satisfied with their social media use. This is because multiple participants do not like 

how all social media platforms became more and more similar in the past few years. Participant 

��� �IHPDOH�� ���� FRQILGHQW� ZLWK� RQOLQH� PHGLD�� H[SODLQHG�� ³I thought it was much more 

interesting in the past, that it was different, that you had different things. And now it's all really 

WKH�VDPH�DQG�\RX�KDYH�WKH�IHHOLQJ�WKDW�\RX�VHH�WKH�VDPH�WKLQJV�HYHU\ZKHUH´� Especially the 

similarity between the functions of the social media platforms, as for example the story feature 

or the creation of short videos, was mentioned multiple times by the interviewees. On the other 

hand, 6 of 20 participants stated to like the options of social media, that they can connect with 

others, that they can find much content about their interests and that they can stay updated 

through newspapers on social media.  
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������,QGLYLGXDOV¶�SHUFHSWLRQ�RI�PHGLDWL]DWLRQ 

The participants had two general perspectives on their time spent on digital media. One, that 

the amount of time they spent online was perceived as too high and two, that the amount of 

time was normal for them. Most of the participants perceived their online consumption as too 

high. They explained that they spent more time online than they should, because they often 

used their mobile phone and the internet to procrastinate. For example, participant 15 (female, 

23-years-old, confident with online media) said: ³I would say I spend a lot of time online. Just 

because I also tend to procrastinate a lot and my go to procrastination thing to do is just chill 

on my phone and, like, be online´. Overall, digital media was mainly used to stay updated 

about friends and family, predominantly by looking at what they uploaded online and 

sometimes by actively communicating with them. The fact that participants rather look at what 

has been uploaded than actively reaching out to people was explained by participant 2 (female, 

23-year-old, confident with online media):  

But otherwise, you open your phone and scroll through a bit and see what's happening 

in the world and what your friends are doing. I feel like I know what everyone is doing, 

even though I don't really have anything to do with them now. This is easier and more 

efficient than texting them or something. 

Thus, just by checking social media platforms individuals are informed enough about the other 

person and think it is more time consuming to communicate directly.  

Another situation where mediatization was recognized by participants was that it is 

rather rare to know somebody that has no phone, does not use the internet, or has no social 

media. For example, participant 13 (female, 22-years-old, confident with online media) 

indicated:  
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I notice that people take a lot of things for granted, especially with social media and 

Google. It's very rare for my generation to go to the library to borrow books. They do 

it all online and take it for granted. But if the internet were to go down, many people 

wouldn't be able to cope. 

This quote represents how daily practices have been shifted to an online environment and how 

dependent on the internet the younger generations have become.  

Further, the participants explained how they feel about mediatization. The participants 

that stated to spent too much time online had mixed feelings about it. They perceived the 

developments in many situations effective, easier, and quicker, however, they were also 

insecure where the developments are leading society to. Participant 3 (female, 22-years-old, 

confident with online media) explained that she is very curious about the development in the 

field of the metaverse and how that is going to affect the communication between people. The 

participant feared that meetings with friends will be in virtual spaces instead of in real life in 

WKH�IXWXUH��7KH�SDUWLFLSDQW�H[SODLQV�LW��³%HFDXVH�LQ�Whe end, it divides people and makes them 

OHVV�VRFLDO��EHFDXVH�WKH�DOJRULWKP�RQ�WKH�LQWHUQHW�LV�QRW�DFWLQJ�LQ�WKH�EHVW�PDQQHU�IRU�XV�XVHUV�´�

This participant is aware that media is very time-consuming and distracting from real life, 

however, she also likes the options and possibilities and could not miss it. 

The participants that stated that they perceive their online consumption as normal, do 

not want to spend more time online, since it distracted them from the offline world. They were 

actively trying to minimize their time online so that they are less likely to become dependent 

on their mobile phone or the internet. For example, participant 20 (male, 18-years-old, 

confident with online media) explained:  
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Rather little time I think, because I often feel stressed by my mobile phone, so I like to 

put it away or have it off. I really enjoy the time without my mobile phone and use it as 

little as possible, so it's rather little time. 

This quote shows how the ever-present connectivity of social media stresses individuals, 

resulting in being less online or turning the phone off. They also stated that they prefer offline 

communication and spend time rather with others offline than online. These participants were 

also asked how they feel about mediatization. They answered that they perceive the 

developments as negative, because people are often more focused on how they are presented 

on social media, instead of in real life. The same goes for communication, as participant 20 

(male, 18-years-old, confident with online media) said:  

(YHU\RQH� RQO\� ORRNV� DW� WKHLU�PRELOH� SKRQHV�� ZKHWKHU� RQ� WKH� EXV� RU� LQ� WKH� GRFWRU¶V�

waiting room. As a result, people hardly talk to each other and seem like robots. 

Communication suffers totally and people become more and more restricted in the way 

they talk to others.  

This quote shows that he dislikes the developments and interconnectedness between society 

and online media. Other participants stated the same reasoning.  

 

4.1.2 Mediatization and Instagram 

When asking the participants about their perception of mediatization on Instagram, most of the 

interviewees recognized mediatization, because they spent so much time on Instagram. They 

explained that they spent between one and four hours on Instagram, because it is easy to swipe 

through the different posts and because there is so much content. Also, the algorithm is 

programmed in such a way that it is automatically suggesting interesting content to the user. 

Participant 9 (male, 19-years-old, confident with online media) explained, that Instagram is 
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DGDSWLQJ�WR�RQH¶V�LQWHUHVWV�DQG�VXJJHVWV�FRQWHQW�WKDW�\RX�ZLOO�OLNH��7KLV�UHVXOWV�LQ�JHWWLQJ�OD]LHU�

DQG�UHGXFLQJ�RQH¶V�DWWHQWLRQ�DQG�FRQFHQWUDWLRQ�VSDQ��7KHUHIRUH��SDUWLFLSDQWV�JHW�ORVW�DQG�IRUJHW�

the time easily when being on the app. The majority prefers Instagram because it offers many 

different functions, such as the regular posts, the stories, the reels, and the messages function. 

It includes the short video function of TikTok, the messenger function of WhatsApp and the 

unique photo gallery fuQFWLRQ�RI� ,QVWDJUDP� LWVHOI��$GGLWLRQDOO\�� ,QVWDJUDP�KDV� ³WKH�ELJJHVW�

DPRXQW�RI�SHRSOH�,�NQRZ�WKHUH´�DQG�³RIIHUV�FRQWHQW�IRU�HDFK�LQWHUHVW�RU�WRSLF�RQH�FDQ�LPDJLQH´�

and is therefore the favorite platform of many. 

 However, participants noticed that the communication with others has changed because 

of mediatization. Due to the direct messages function, ³\RX�FDQ�GLVFXVV�SRVWV�SULYDWHO\�DQG�

GRQ¶W�KDYH�WR�FRPPHQW�EHQHDWK�WKH�SRVW´�(participant 5). Thus, instead of commenting on posts, 

individuals rather send the post to others to communicate about it there. Furthermore, the 

function of liking a message was often used to end a conversation or to show that one enjoys 

the message without texting back. For example, participant 5 explained that you just hit the 

like button and do have to end a conversation, which makes it easier and quicker to react to a 

message. Also, the conversations on Instagram have changed into superficial conversations, 

without any deeper context behind it. Participant 5 (female, 22-years-old, confident with online 

media) describes it as follows:  

0D\EH� WKDW� \RX� GRQ¶W� FRQVFLRXVO\� UHDFK� RXW� WR� SHRSOH� EXW� VHQG� WKHP� VWXII�

XQFRQVFLRXVO\��,I�ZH�MXVW�VHQG�HDFK�RWKHU�SRVWV�WKHQ�VRPHWKLQJ�ZH�GRQ¶W�HYHQ�WH[W�ZLWK�

each other but just like the posts. It kind of is not a proper conversation. 

This can be explained by the variety of content on Instagram, since individuals encounter a 

high amount of content, resulting in sending more content to others, which leads to less deep 

conversations. According to the participants, digitalization and mediatization changed the app 
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into a modern, user-friendly platform, that offers a variety of updated functions on which 

individuals can learn, connect, and express themselves.  

 

4.2 The importance of the variety of content on Instagram  

Further, the variety of content was mentioned as a development and change on Instagram. Due 

to the variety of content, individuals stay informed and get knowledge about each topic they 

like, which makes the platform very popular and favorable. Some participants (N=6) 

recognized that their time spent on the app has been increased because of the variety of content, 

as for example mentioned by participant 13: ³<HV��\RX�FRQVXPH�LW�ORQJHU�EHFDXVH�WKHUH�LV�PRUH�

content now. Before, you only looked at the feed and now you also look at the reels and the 

VWRULHV�´�This represents how participants recognize how Instagram attracts them with a variety 

of content and new features to spend more time on the platform.  

Because of the SODWIRUP¶V�YDULHW\�RI�FRQWHQW�DQG�LWV�HDV\�DFFHVVLELOLW\��LQGLYLGXDOV�FDQ�

explore their interests without being public or paying any money for it, as explained by 

participant 9, who found the interest of stocks and finances on Instagram, that helped develop 

his identity in terms of his career interests:  

It was very easy and quick to start with it online. With the basic knowledge, I could then 

talk to people in real life about it. Offline I would have had to start from zero and 

through Instagram I already had some knowledge.  

Therefore, Instagram is supporting individuals in the development and expression of their 

identity, as mentioned by the participants (N=11) in different contexts. For example, within 

education, as participant 11 elaborates: ³<HV��GHILQLWHO\��,QVWDJUDP�LV�YHU\�LQIRUPDWLYH��DQG�\RX�

can learn a lot. You can see topics in other people's stories that you haven't really dealt with 

yet. You can then LQIRUP�\RXUVHOI�IXUWKHU�´  Thus, the variety of content offers an easy, quick, 
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and cheap option to inform, educate or entertain oneself without much effort. It helps 

individuals to get in touch with new topics, people, or content that they did not know of before. 

Therefore, the variety of content on Instagram has grown in importance for individuals, 

because they can use it to develop their interests and social groups.  

 

4.3 The social self 

Generally, when sharing something on Instagram, participants have either a negative feeling 

or a positive feeling towards their social media presence. The negative feeling tends to be 

linked to perceived pressure about uploading a perfect picture or story that has as much likes 

as possible. Two participants also answered that if they have not enough Likes after 24 hours 

WKDW�WKH\�ZRXOG�GHOHWH�WKH�SLFWXUH��EHFDXVH�LW�LV�³QRW�JRRG�HQRXJK´�or ³QRW�ZRUWK�HQRXJK�WR�EH�

SRVWHG´. Also, every participant said that they would rather post a story than a picture on the 

feed, because a story disappears after 24 hours and is less commitment than posting a picture 

on the feed, as elaborated on by participant 10:  

³<HV��ILUVW�,�XVHG�LW�IRU�ORRNLQJ�DW�RWKHU�SHRSOH¶V�SRVWV��EHFDXVH�,�GLGQ¶W�IHHO�FRQILGHQW�

to post my pictures there. But since it has stories that disappears after 24 hours, I feel 

more confident to put stuff into my stories. Especially, with the close friends feature I 

can manage who can see my stories, so that iV�DOVR�PRUH�FRPIRUWDEOH�IRU�PH�´ 

This finding shows that as soon as individuals do not feel supported enough, they become 

insecure and less confident about their post. However, the story function gives individuals the 

opportunity to upload a picture that evokes less pressure or commitment, since it will be deleted 

after 24 hours automatically by Instagram. 

Furthermore, participants have a positive feeling towards their social media presence 

when developing their identity, because it supports them finding new interests and being more 
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self-confident, because they can be themselves. For example, participant 1 elaborates on her 

body image after seeing inspirational content on Instagram:   

Yes, I have an influencer on Instagram who shows her body as it is with all the flaws 

that exist, and that already gives me some confidence about my body. Because she 

shows how photos can be staged, I know about it and don't believe everything I see. 

That already plays a big role for me. It makes me feel better and more relaxed about 

my body. 

7KLV�VKRZV�KRZ�WKH�FRQWHQW�RQ�,QVWDJUDP�FDQ� LQIOXHQFH� LQGLYLGXDOV¶�VHOI-perception, in this 

case, resulting in a more positive body image. Hereby, individuals feel generally more positive 

about themselves, meaning that they can express themselves online without being afraid that it 

might not be accepted by others on the platform. This supports LQGLYLGXDO¶V self-awareness and 

their self-confidence.  

 

Social comparison. Overall, every participant answered that they are comparing 

themselves with others on Instagram in such a way that they feel less worth and that the other 

is prettier, richer, or more successful. This upward social comparison was mentioned a few 

times in combination with pressure. Often participants experience pressure when they see on 

Instagram, especially in stories, what others are doing or what they have achieved in life and 

then have the feeling that they need to do something social, more exciting or achieve similar 

milestones in life, too. Participant 15 explained it as follows:  

³<HV��VRPHKRZ��WKDW�RWKHUV�VRPHKRZ�XVH�WKHLU�WLPH�EHWWHU��$OVR��WKDW�\RX�WKLQN��ZK\�DP�

I not somewhere at the lake chilling or doing something cool, why do only others always 

do that and not me. I want to be there myself, so, I think they are having a great time 

DQG�QRW�PH�´  
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Other participants mentioned as well that they have experienced this social comparison 

regarding achievements. As a result, they feel pressure to be more successful in life, to travel 

more or to do obtain a certain education to keep up with other people they follow on Instagram. 

 Mediatization has influenced society in such a way that individuals are posting relevant 

events, situation, or happenings on social media to show others what are doing, where they are 

traveling or what they have achieved in life. Because of this influence, individuals experience 

pressure to post something similar to keep up with others and to show others that they also 

achieved something, are socially active or travelled somewhere. Thus, mediatization has 

shifted society to becoming competitive in what to share online, for example where to travel 

or where to going out.  

 

 The fear of missing out. In general, many participants (N=15) explained that they 

made an Instagram account in the first place out of peer pressure, because others had told them 

to do so, because they used the app, too��)RU�H[DPSOH��SDUWLFLSDQW����VDLG��³I initially created 

the account because everyone had Instagram. So, I also wanted to have Instagram just to see 

ZKDW�WKH�RWKHU�SHRSOH�DUH�GRLQJ�DV�ZHOO�´�Often participants mentioned in this regard, that they 

made and use the account, because they fear to miss out on information or updates of friends. 

FOMO was most often mentioned in combination with the content on Instagram, as for 

example when a friend posts a picture or a story of a night out and the participant was not on 

that picture or story. It was also often mentioned in combination with pressure, meaning that 

the participant is pressured to be active on Instagram to not miss anything. This was explained 

by participant 2:  

³,�MXVW�KDYH�WKH�IHHOLQJ�WKDW�,�PLJKW�PLVV�VRPHWKLQJ��VR�,�PDNH�VXUH�WKDW�,�FRQVFLRXVO\�

open the app 5 times or so every day. So that I know what's going on and what friends 

and acquaintances are doing and so that I don't miss anything. Yes, I just feel that I 
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could miss something, like someone having a baby or something, that I could miss that 

LI�,�GRQ
W�ZDWFK�UHJXODUO\�´ 

This quote represents the popularity of Instagram among their users and that the more 

individuals use Instagram, the more will make an account out of peer pressure. Instagram is 

routine and an automatic process for many users, they open the app unconsciously, out of fear 

that they would miss something if they do not regularly open the app.  

 

4.4 Meaning making on Instagram  

Many participants (N= 18) stated that they think that friendships or relationships can be 

influenced or improved by the usage of Instagram.  For example, participant 2 explained, that 

if you meet someone new, the first thing one does afterwards, is searching for them on 

Instagram to get to know the other better. Through their Instagram profile, individuals can see 

WKH�RWKHU¶V�LQWHUHVWV�DQG�KDYH�VRPHWKLQJ�WR�WDON�DERXW�ZLWK�KLP�RU�KHU��WKH�QH[W�WLPH�WKH\�VHH�

each other. This quote shows how friendships can be established based on RQH¶V� Instagram 

profile. If individuals do not like the profile of the other, they are less likely to make an effort 

for a friendship. However, Instagram can also have a negative influence on friendships or 

relationships, as mentioned by participant 4:  

Yes, if the other person hasn't sent anything for a while and you wonder why they 

haven't sent anything. Or when girls post pictures and then argue with each other 

because one of them didn't agree >«@� 

Thus, Instagram can have both positive and negative influences on friendships or relationships, 

also depending on how often individuals have contact via the platform and how close they are 

offline.  

 



 38 

Although, many participants answered that Instagram is rather less important to them 

and distracting them from the offline world, they are not willing to delete the app, because it is 

very helpful to find information, to be updated and to be connected to friends and family 

members. This is supported by the statement of participant 5:  

,�PHDQ�,�ZRXOGQ¶W�GHOHWH�LW��EHFDXVH�RWKHUZLVH�,�ZRXOG�KDYH�DOUHDG\�GRQH�LW��,I�LW�JHWV�

too much, I might delete it, but everyone has an account, so you might miss out some 

stuff. I would still like to watch pictures or videos. 

Further, when talking about meaning making of Instagram, the most relevant findings were 

about emotional support and inspiration. Connecting and chatting with friends or family 

members or just seeing what others are doing through stories or posts gives the feeling of 

staying in contact. However, emotional support was found when a friend or a family member 

uploaded a post that was directly addressed to the individual. For example, participant 5 

explained: 

My sister once edited this video for me on my birthday with lots of photos from me and 

her. She uploaded it and tagged me in it, wishing me a happy birthday. Years later, I 

am sometimes still watching this video, because it means so much to me that she shows 

others our time together and that she is proud to have me as a sister. 

Because of this post, the individual feels loved and had the feeling that she and her sister had 

a closer relationship during that time. By posting the video, her sister showed everyone that 

she and her sister have a close relationship, which showed the participant that she is proud to 

be her sister. Hence, the participant found meaning in the emotional support of her sister, she 

gave to her on Instagram.  
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Individuals also found meaning in inspiration on Instagram, as for example for finding new 

interests, as participant 12 stated:  

The beginning of fitness means a lot to me. Since then, my life has changed more 

positively, and I think without Instagram that would have been more difficult. So, on 

Instagram I found the inspiration and motivation to start with fitness and health. I also 

found a community there, which really helped me.  

This participant has changed her eating behavior, fitness, and perspective on life, because of 

what she saw on Instagram. The content there gave her ideas for recipes and fitness tips, as 

well as that it educated her about her body and health.  
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5. Discussion and conclusion 

The aim of this research is to find out how individuals experience mediatization in their daily 

life by means of their Instagram usage, what the dynamics are EHWZHHQ�LQGLYLGXDO¶V�VHOI�DQG�

their experiences on Instagram and how individuals give meaning to the role of Instagram in 

their daily life. The findings showed that mediatization is perceived by individuals as a process 

that makes them less socially active, less focused on the offline world and that it has reduced 

their attention and concentration span. However, within Instagram, mediatization has given a 

space for individuals where they can connect, communicate, be entertained and find any 

information they need.   

 

5.1 Main findings 

5.1.1 The perception of mediatization 

One of the most important findings is that individuals perceive mediatization as both positive 

and negative. Positive is, that it offers an extensive opportunity to be educated, informed and 

WR�IROORZ�RQH¶V�LQWHUHVWV��,Q�DGGLWLRQ��GLJLWDO�PHGLD�LV�IDVW�OLYLQJ�DQG�DOZD\V�DGDSWHG�WR�VRFLHW\¶V�

needs, which makes life in many situations easier. In line with the literature by Bengtsson et 

al. (2020), the participants, young adults, use online media for all kind of practices, adapt to 

new forms of media quickly, and feel confident in the digital environment.  However, they 

were also insecure where the developments of mediatization are leading society to, because 

they perceive that the influence of media on communication processes makes interactions with 

others less social. Participants recognized the growing influence of mediatization mainly for 

communication practices, since they rather text someone on social media or like a post instead 

of actively contacting someone personally. By referring to less social communication, 

participants mean that communication will be less personal, so less face-to-face in real life, in 

the future. Therefore, individuals are more socially active online instead of offline and thus, 
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miss human interaction or physical contact. Existing literature about mediatization shows the 

influence of media on society over time and explains how social practices transformed into 

media-based practices. However, research on mediatization and society from the perspective 

of an individuals is rather scarce. Therefore, this study adds to the existing literature about 

LQGLYLGXDO¶V�SHUFHSWLRQ�RQ�PHGLDWL]DWLRQ� 

 Overall, existing literature discusses the growing influence of media that modifies 

VRFLDO� DQG� FXOWXUDO� LQVWLWXWLRQV� �0DWWRQL�	�7UHUp�� ������� DV�ZHOO� DV� WKDW� LQGLYLGXDOV¶� VRFLDO�

practices and social lives become intertwined with media (Mazzoleni, 2017). The findings 

show that individuals perceive the influence of media also as growing and they think that it 

will be growing in the upcoming years. Furthermore, one finding was that individuals perceive 

to be dependent on media for many practices in daily life, which is in line with the study of 

Bengtsson et al. (2020). The dependence and the adaption to media is a key indicator of what 

has been termed mediatization (Bengtsson et al., 2020). Their study dealt with the question if 

mediatization can be seen as a process in society or that it has much influence to make society 

reliant on media. Participants stated that they think that being dependent on media makes them 

lazy, since they do not have put any effort into searching for information, because they can 

easily look it up on the internet. The fact that individuals can easily watch a tutorial on YouTube 

instead of asking someone to explain it to them, makes it easier and quicker, but also reduces 

the face-to-face communication between two people and makes individuals used to the feeling 

that it so easy to get information. As soon as they are used to this, individuals are more likely 

to become overwhelmed when practices are not that easy. Thus, mediatization is shifting 

society into a society that is becoming reliant to media and therefore is less willing to make an 

effort for practices as soon as it cannot be handled through digital media. Because of this, 

mediatization has also EHHQ�UHFRJQL]HG�WR�UHGXFH�LQGLYLGXDO¶V�DWWHQWLRQ�DQG�FRQFHQWUDWLRQ�VSDQ��

because it facilitates many daily and social practices. When participants watched a video on 
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YouTube, they decided within the first ten seconds if they continue to watch it or they dislike 

LW��%HFDXVH�WKHUH�LV�VR�PXFK�FRQWHQW�RQ�WKH�LQWHUQHW��LQGLYLGXDOV¶�DWWHQWLRQ�QHHGV�WR�EH�FDXJKW�

within the first ten seconds, since they would otherwise just watch another video that is more 

interesting. Therefore, a lot of good content on the internet does not get the attention it deserves, 

and for individuals the amount of content resulted in being less attentive and concentrated when 

watching content.  

 

5.1.2 The sense of self on Instagram 

The most important findings about the sense of self on Instagram were about social comparison 

and identity development. Due to the influence of mediatization, pressure to post relevant 

achievements or social activities online to show these to others has developed. Because of this 

pressure, participants believed that they need to be socially active and post this on social media. 

Thus, a new form of social comparison has developed on social media, that unconsciously 

pressure individuals to share what they have done on social media.  

Furthermore, the study found evidence that due to the variety and the extensive amount 

of content on Instagram, individuals can develop and express their interests, values and 

opinions. As Mayer et al. (2020) explained in the literature, the personal identity is based on 

RQH¶V�RZQ�H[SHULHQFHV��FKDUDFWHULVWLFV�DQG�values, whereas the social identity is based on the 

connections and relationships with otKHUV��WKDW�VKDUH�RQH¶V�LQWHUHVWV��7KURXJK�WKH�SURFHVV�RI�

developing and expressing participant¶V�LQWHUHVWV��YDOXHV�DQG�RSLQLRQV on Instagram, a part of 

participant¶V� VHOI-identity is also being developed. Further, by being tagged in posts or by 

receiving and sending content to others, individuals are able to build their social identity and 

ILQG�RWKHU�ZLWK�VLPLODU�LQWHUHVWV��7KXV��,QVWDJUDP�LV�VXSSRUWLQJ�WKH�GHYHORSPHQW�RI�LQGLYLGXDO¶V�

self-identity and social identity.  
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Additionally, one of the findings was that participants more often have a positive 

feeling towards social media presence than a negative. This can be explained by the fact that 

they can show others on Instagram what they have achieved, what they are currently doing in 

their life or to which friend group they belong. As the literature by Posner (1978) explained, 

individuals favor to show themselves positively to others, meaning that they only share 

something positive on Instagram to others because that makes them feel good in society.  This 

can be the reason why the participants of the study more often experienced a positive feeling 

towards social media presence than a negative. 

Moreover, individuals often expressed criticism towards Instagram for saving personal 

data, that the platform is a distraction from real life or that they experience too much social 

pressure to share something. Although participants often mentioned arguments like these 

against the social media platform, they would not deinstall the app or delete their account. This 

paradox can be explained by the theory of FOMO, that individuals fear to miss out on important 

information when not being online (Beyens et al., 2016). The participants stated to be stressed 

out by social media platforms such as Instagram, because they feel to need to open the app to 

be constantly updated about the latest information. This goes in line with the study of Beyens 

et al. (2016) that explained how higher levels of stress were perceived when experiencing 

FOMO. Although some participants stated that Instagram is not important to them and that it 

could be replaced by other platforms based on its functions, they were not willing and could 

not imagine deleting their account or the app.  

 

5.1.3 Meaning making on Instagram 

One relevant finding about meaning making on Instagram is that in some cases the inspiration 

IRXQG�RQ�,QVWDJUDP�KDG�D�ODUJHU�HIIHFW�RQ�DQ�LQGLYLGXDOV¶�OLIH��$V�SDUWLFLSDQWV�H[SODLQHG�ZLWKLQ�
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the study, the inspiration they found on Instagram had such an effect on their thinking and 

behavior that they changed their health and fitness routine. Their meaning on Instagram is 

based on the content they see and use to gain knowledge about a topic that supports them in 

changing their behavior. As the study by Steger et al. (2014) explained, living a meaningful 

OLIH� FRQWULEXWHV� WR� LQGLYLGXDOV¶� PHQWDO� KHDOWK� DQG� RYHUDOO� ZHOOEHLQJ�� ZKLFK� LQFUHDVHV� OLIH�

satisfaction. Thus, Instagram contributes to the life satisfaction of individuals by supporting 

them with a variety of (personalized) content that inspires them in such a way, that they change 

their lifestyle and thinking about their self. 

 Additionally, the findings show that participants found meaning in the friendships and 

relationships with others on Instagram. Especially, when friends or family members like a post 

or story or if someone else comments on a post or story, participants feel to be emotionally and 

socially supported and accepted. Emotional support was also found when friends or family 

members share a post that is directly addressed to the individual. Hereby, one shares personal 

and emotional information to others, that has meaning to the individual. By sharing this 

meaningful information, the friend or family member knows that others will see the post as 

well, which represents that they have a close relationship and like this relationship to be visible 

to others. As a result, relationships are strengthened and supported, because the individuals like 

to get attention from others in form of getting likes or comments on that post. As social and 

emotional support are relevant meaning making concepts as well as building and improving 

relationships which derives from the recognition of others (Langlois, 2014), the findings of the 

study support the existing literature in this field. 

 

5.2 Practical implications 

The results are relevant for software developers and the user experience field, because 

participants explained that they do not prefer to use social media platforms that have similar 
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functions and looks. During the interviews, the participants were asked how they perceived the 

changes and developments of the platform Instagram. Here, some participants made clear that 

social media apps are all having the same functions, e.g., that Facebook copied the function of 

stories from Instagram and that Instagram copied the function of reels from TikTok. 

Additionally, they stated that new information only comes in nuances, meaning that their feed 

sometimes shows them a lot of new information within a short amount of time, but that that 

information stayed there for two days, without anything new. Certainly, this is dependent on 

WKH�DOJRULWKP��KRZHYHU��IRU�XVHUV¶�H[SHULHQFH�DQG�FRPIRUWDELOLW\�LW�LV�UDWKHU�LQFRQYHQLHQW.  

 Furthermore, according to the participants, the most important disadvantage to consider 

is the algorithm, since it provokes privacy concerns because participants fear how much 

knowledge the algorithm has about them and suggests content that lies within their interests. 

Because of the algorithm, participants see a lot of content on Instagram with which they 

interact, which causes that they spend more time on the platform. Thus, individuals fear to 

become addicted to the app, resulting in feeling stressed when using the platform.  For software 

developers or researchers within the field of user experience these findings give insights into 

how users feel and experience the algorithm, which they can evaluate and use to design an 

algorithm for their software or platform. By developing a more transparent algorithm that 

informs users about the tracking and suggestions of content, users would be less insecure and 

inconvenient when using Instagram. Further, based on this finding, to support transparency and 

the preferences of individuals, an algorithm of which users can always opt-out if they like, is a 

relevant option to consider implementing. 

 In addition, the study found out what individuals perceive as advantages. The advantage 

that is most important is that users can hide the likes of a post. Participants explained that they 

are not interested in the number of likes they have and that they feel better when hiding them, 

because then they experience less pressure. Thus, for software developers and designers it is 
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LPSRUWDQW�WR�NQRZ��WKDW�KDYLQJ�WKH�RSWLRQ�RI�KLGLQJ�RQH¶V�OLNH�RQ�D�SRVW�LV�D�SUHIHUUHG�IXQFWLRQ�

and should not be removed. Social media platforms that do not have this option might consider 

adding it, since users perceived it as very convenient.  

 

5.3 Limitations and recommendations for future research 

The study of this thesis faced some limitations that need to be considered and improved in 

future research in the field of media and communication studies. First, the sample did not exist 

of an even number of females and male participants and did not include any other gender 

identities. Having the same number of males and females would give more accurate results, 

because females think and behave differently in self-presentation and self-expression than 

males. Although the study design includes all kinds of gender identities, this objective could 

not be achieved, because of the limited availability of participants that identify with any other 

gender. Therefore, the sample is slightly dominated by female participants. One reason for this 

limitation can be the sampling method of snowball and convenience sampling, since those limit 

the scope of participants because participants and researchers often suggest potential 

participants with similar social groups as themselves (Boeije, 2010). Although this limitation 

does not have a major influence or impair the findings of the study, it might be interesting to 

focus on a sample with an even number of participants from gender identities or to include a 

comparison between the different gender identities. Similarly, the sample consisted of an 

uneven number of participants between the age groups, e.g., that two 18-years-old were 

included, but four 23-years-old. Here, the same reason as described above can be used for an 

explanation.  

 Another limitation is that individuals have a different understanding and perception of 

digital media. Although the study and the topics were explained at the beginning of each 

interview, some participants considered Netflix and Spotify as digital media whereas others 
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did not. When the researcher asked the question about digital media differently, those who first 

did not mention Netflix or Spotify, did mention it the second time. However, since Netflix or 

Spotify were not their first thought, it can be that the follow up questions were biased. This 

limitation can be avoided in future research by asking the participant what exactly he or she 

perceives as digital media.  

Furthermore, a comparison between mediatization now and mediatization five years 

from now would give relevant insights into the influence and the developments of 

PHGLDWL]DWLRQ�LQ�LQGLYLGXDO¶V�HYHU\GD\�OLIH��6LQFH�SDUWLFLSDQWV�DOUHDG\�VWDWHG�WKDW�WKH\�WKLQN�WKDW�

the influences of media are growing even more in the future, it is necessary to research if there 

is evidence for these thoughts. The participants also mentioned that mediatization is a fast-

living process, which means that technological developments or inventions are quickly adapted 

and used by society and that they can imagine that there will be many developments in the 

IXWXUH�WKDW�ZLOO�LQIOXHQFH�VRFLHW\¶V�SUDFWLFHV�HYHQ�PRUH�� 

7KH� DLP�RI� WKLV� UHVHDUFK�ZDV� WR� DQDO\]H� LQGLYLGXDOV¶� SHUFHSWLRQ� DQG� H[SHULHQFHV�RI�

mediatization in their daily life by means of their Instagram usage. The findings showed that 

mediatization is perceived by individuals as a process that makes them less socially active, less 

focused on the offline world and that it has reduced their attention and concentration span. 

However, within Instagram, mediatization has given a space for individuals where they can 

connect, communicate, be entertained, and find any information they need. Individuals can 

build and develop their self-identity because of the large amount and variety of content that 

Instagram provides. Individuals can find meaning on Instagram in inspiration and emotional 

support and use Instagram to improve their relationships with others and cultivate their 

contacts. This study gives relevant insights into the field of media and communication studies, 

since it represents that individuals experience mediatization in their everyday life and perceive 

it as making them less concentrated on the offline world. Additionally, Instagram provides a 
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platform to experience deep and meaningful situations similar to those offline. Thus, 

mediatization is on the one hand an innovative, futuristic and sustainable process that facilitates 

many practices in daily life and on the other hand, it is time consuming and limiting society in 

LWV�DFWLRQV��EHFDXVH�GLJLWDO�PHGLD�LV�WDNLQJ�RYHU�SDUW�RI�VRFLHW\¶V�SUDFWLFHV� 
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8. Appendix 

Appendix A: Codebook 

Table 1  

Codebook 

Code Definition 

Codes for mediatization   

Activity - boredom Participant uses digital media to combat 
boredom.  

Activity - communication Participant uses digital media for 
communication.  

Activity - entertainment Participant uses digital media to entertain 
him/herself. 

Activity - fun Participant uses digital media to have fun.  

Activity ± information  Participant uses digital media to find 
information.  

Activity - news Participant uses digital media to stay 
informed and to look up the news.  

Activity ± updates about friends/family Participants uses digital media to be stay 
updated about family and friends.  

Favorite platform - LinkedIn 3DUWLFLSDQW¶V�IDYRULWH�SODWIRUP�LV�/LQNHG,Q� 

Favorite platform - YouTube 3DUWLFLSDQW¶V�IDYRULWH�SODWIRUP�LV�<RX7XEH� 

Favorite platform - WhatsApp 3DUWLFLSDQW¶V�IDYRULWH�SODWIRUP�LV�:KDWV$SS� 

Favorite platform - Instagram 3DUWLFLSDQW¶V�IDYRULWH�SODWIRUP�LV�,QVWDJUDP� 

Favorite platform ± TikTok  3DUWLFLSDQW¶V�IDYRULWH�SODWIRUP�LV�7LN7RN�� 

Transformation of social and human 
practices 

Social and human practices are transformed 
E\�PHGLD¶V�DELOLW\�WR�PROG�DQG�VKDSH�Whem 
into modernized practices (Hepp, 2020). 
This means that social and human practices 
are performed digitally or electronically.  

Transformation of digital media 0HGLD¶V�DELOLW\�LV�FKDQJLQJ�DQG�GHYHORSLQJ�
over time (Hepp, 2020). 

Variety of digital media Possibilities to access media are increasing 
and media channels are developing (Hepp, 
2020). 

Transformation of communication Communication practices shift from an 
offline environment to an online 
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environment. Media supports variety of 
communication practices and channels 
(Hepp, 2020). 

Accessibility of digital media Media is accessible 24 hours a day and from 
everywhere. Also, there is a variety of 
devices that allow media to be accessible 
(Hepp, 2020).  

Increasing proliferation of digital media 
(positive) 

Media becomes more and more intertwined 
with society (Hepp, 2020). Positive 
argument/point of view (Participants agree 
and endorse this shift). 

Increasing proliferation of digital media 
(neutral) 

Media becomes more and more intertwined 
with society (Hepp, 2020). Neutral 
argument/point of view (Participants rather 
agree or disagree or are positive or negative 
about shift). 

Increasing proliferation of digital media 
(negative) 

Media becomes more and more intertwined 
with society (Hepp, 2020). Negative 
argument/point of view (participants agree 
and refuse shift. 

Time spent (high) Individual says that the time spent online is 
high 

Time spent (neutral) Individual says that time spent online is 
neutral 

Time spent (low) Individual says that time spent online is low 

Participant cannot imagine living without 
internet or social media 

When thinking about a life without the 
internet, the participant does not know what 
to do in certain situations, e.g., when he/she 
wants to know opening hours of a store. 

Participant would search alternatives when 
no internet or social media 

When thinking about a life without the 
internet, the participant would search for 
alternatives to do, e.g., when having no 
Netflix, he/she would watch television.  

Participant can live without the internet or 
social media 

The participant can imagine a life without 
the internet or social media and could live 
without it.  

Participant communicates as much online as 
offline 

Participant communicates as much online as 
offline in everyday life. 

Participant communicates more online  Participant communicates more online than 
offline in everyday life.  
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Participant communicates more offline Participant communicates more offline than 
online in everyday life.  

Participant is not satisfied with social media 
options 

Participant does not like the options of 
social media.  

Participant likes the options of social media Participant is satisfied with the options of 
social media and likes to use it.  

Participant prefers online communication Participant prefers to communicate in an 
online environment.  

Participant prefers offline communication Participant prefers to communicate in an 
offline environment.  

Privacy (concerns) Participant likes to have his/her privacy on 
the internet. Participant is (sometimes) 
concerned about the privacy settings.  

Using media is routine and normal The use of digital media has become routine 
and is a normal daily practice.  

Codes for mediatization and Instagram  

Advantages of Instagram What participant perceives as an advantage 
of Instagram.  

Disadvantages of Instagram What participant perceives as a 
disadvantage of Instagram.  

Instagram can be replaced The participant could also use other social 
media platforms, so that Instagram could be 
replaced. 

Instagram cannot be replaced The participant thinks that Instagram is 
rather unique and that it cannot be replaced 
by other social media platforms.  

Transformation of communication in 
Instagram 

Communication practices shift from an 
offline environment to an online 
environment. Instagram supports variety of 
communication practices. 

Instagram use in the morning Participant uses Instagram mainly in the 
morning 

Instagram use in the afternoon Participant uses Instagram mainly in the 
afternoon 

Instagram use in the evening/night Participant uses Instagram mainly in the 
evening/night 

Instagram use during the day Participant uses Instagram mainly during 
the day. 



 61 

Time spent on Instagram (high) Individual says that the time spent on 
Instagram is high 

Time spent on Instagram (neutral) Individual says that the time spent on 
Instagram is normal. 

Time spent on Instagram (low) Individual says that the time spent on 
Instagram is low. 

Instagram is routine/automatic process Participants use Instagram automatically, 
sometimes even without noticing that they 
opened the app.  

Feeling after long use - bad After spending a lot of time on Instagram, 
the participant feels bad. 

Feeling after long use ± loss of control After spending a lot of time on Instagram, 
the participant thinks he/she has lost control 
over Instagram consumption. 

Feeling after long use ± normal After spending a lot of time on Instagram, 
the participant feels normal. 

Feeling after long use - unproductive After spending a lot of time on Instagram, 
the participant feels unproductive. 

Feeling after no use ± bad After spending no or less time on Instagram, 
the participant feels bad. 

Feeling after no use ± normal After spending no or less time on Instagram, 
the participant feels normal. 

Feeling after no use ± good After spending no or less time on Instagram, 
the participant feels good. 

Feeling after no use - productive After spending no or less time on Instagram, 
the participant feels productive.  

Instagram installed at age between 15-18 
years 

Participants made an account on Instagram 
when they were between 15-18 years old. 

Instagram installed at young age 9-14 years Participants made an account on Instagram 
when they were between 9-14 years old. 

Instagram is distraction from offline world Participants are distracted by Instagram 
from their offline environment. Can be 
positive and negative.  

Transformation of Instagram Instagram¶V�DELOLW\�LV�FKDQJLQJ�DQG�
developing over time. 

Instagram use has increased since few 
years/changes  

Participant uses Instagram more frequently 
since Instagram has changed in the past few 
years.  
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Variety of content on Instagram Instagram offers a great variety of content 
for users.   

General feeling about Instagram use Describes how the participants generally 
feel about their Instagram usage, as well as 
their feelings about being online or offline. 

Participant posts in story/feed not at all Participant is not posting actively on 
Instagram.  

Participant posts on feed/story only for 
special occasions 

Participant only posts for special occasions 
RU�ZKHQ�WKH�SLFWXUH�LV�EHLQJ�µZRUWK¶�WR�EH�
posted. 

Participant does not post much on feed/story Participant posts rather rarely on feed/story. 

Participant posts on story regularly Participant is posting on story regularly. 

Participant posts on story/feed once a month Participant is posting on feed/story once a 
month.  

Codes for self-presentation  

,QGLYLGXDO¶V�SUHVHQWDWLRQ�RQ�,QVWDJUDP Describes what participants use Instagram 
for; how they present themselves. 

Downward social comparison Comparing yourself with another individual 
or group to be worse at something in order 
to feel better about their self or personal 
situation (Festinger, 1954). 

Upward social comparison Comparing attractiveness, success, 
possessions, etc. in a way that makes one 
feel badly about oneself; comparisons with 
a negative effect on the individual; thinking 
there is a better option that results in 
dissatisfaction with oneself or life, in 
jealousy, envy, or poor self-esteem 
(Festinger,1954). 

Negative feeling towards social media 
presence 

Anxiety about posts, social profile, or social 
media presence; anxiety about oversharing; 
insecurity due to social media presence 
(Shensa et al., 2021).  

Positive or neutral feeling towards social 
media presence  

Satisfied with posts, social profile, or social 
media presence; confident in sharing and 
social media presence (Shensa et al., 2021). 

Participant does not care if he/she was in 
post/story 

Participant has a neutral feeling towards a 
post or story where he/she was not included. 

Participant feels excluded because of 
post/story 

Participant feels excluded when he/she sees 
a post/story where he/she was not included. 

Codes for self-identity  
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,QGLYLGXDOV¶�LGHQWLW\�H[SUHVVLRQ�RQ�
Instagram 

Describes how participants can express 
themselves and their interests. 

Ability to learn  Being able to learn something about topics 
one is interested in or finding out what 
RQH¶V�LQWHUHVWV�DUH 

Ability to share Being able to share your interests, values, or 
information with others. Not only to family 
and friends, but also that other people one 
has less contact can see it. 

Pressure Any kind of pressure, for example: Feeling 
pressure to post or share something because 
others do as well, feeling pressure to stay 
online because others do as well or other 
way around.  

Fear of missing out Experiencing that one is missing something 
important because of not being online 
(Shensa et al., 2021). 

Adaption  Adapting to other users in terms of content, 
filters, and stickers. One might also adapt 
his posts to newest trends. 

Different interest online vs offline Individual has different interests online than 
it has offline. Media gives the opportunity 
to find interests quicker than in real life. 

Online relationships  Relationship was built online, where there 
was no relationship before (Mayer et al., 
2020). 

Codes for meaning making  

Emotional support from family and friends Perception that family and friends are 
available to talk or listen about problems to 
emotionally support one (van Zyl et al., 
2020). 

Social contact Connect with others, be up to date and 
communicate about shared interests, also 
possible over longer distance (van Zyl et al., 
2020). 

Feeling of belonging The feeling to be part of something or to 
belong to a group of people. This can be 
through interests, friend groups or work-
related (van Zyl et al., 2020). 

Friendship/relationship can be improved Participant thinks/has experienced that a 
friendship or relationship has been 
improved because of the communication 
over Instagram.  

Friendship/relationship can be worsened Participant thinks/has experienced that a 
friendship or relationship has been 
worsened because of the communication 
over Instagram. 
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Friendship/relationship cannot be improved Participant thinks/has experienced that a 
friendship or relationship cannot be 
improved because of the communication 
over Instagram. 

Friendship/relationship cannot be worsened Participant thinks/has experienced that a 
friendship or relationship cannot be 
worsened because of the communication 
over Instagram. 

Inspiration Being inspired and motivated by the content 
RWKHUV�RU�RQHVHOI�XSORDGV�WR�DFKLHYH�RQH¶V�
goals (Chen et al., 2022). 

Instagram is important Instagram is an important platform to the 
individual.  

Instagram is somewhat important  Instagram is somewhat important to the 
individual.  

Instagram is rather less important Instagram is rather less important to the 
individual.  

Instagram is not important Instagram is not an important platform to 
the individual.  

Social support Getting to know people that support your 
account or like your content. Can also occur 
when posting and others react to it or 
support you by sharing your content, e.g., 
reposting stories (van Zyl et al., 2020). 

Positive thinking Changing the way of thinking about 
personal issues or challenges to feel more 
positive and confident about them (Chen et 
al., 2022). 

Improved relationships online Relationship has improved, because of the 
online connection (Mayer et al., 2020). 
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Appendix B: Informed consent form 

 
Informed consent form  
Following individuals on Instagram: Their meaning-making of a mediatized world. A 

TXDOLWDWLYH�VWXG\�RQ�LQGLYLGXDOV¶�H[SHULHQFHV�DQG�PHDQLQJ�RI�,QVWDJUDP�XVDJH 

 

YOU WILL BE GIVEN A COPY OF THIS INFORMED CONSENT FORM 

 

Researcher: Henriette van den Born 

Date:  

 

The purpose of this research is to analyze individual¶V�H[SHULHQFHV�DQG�PHDQLQJ�PDNLQJ�ZKHQ�

using Instagram within the current stage of mediatization. Questions about your behavior and 

your experiences on Instagram will be asked, as well as questions about your feelings or 

reactions. Whenever you feel uncomfortable, you have always the opportunity to stop the 

interview or to take a break. The research project has been reviewed and approved by the BMS 

Ethics Committee of the University of Twente and your audio recordings will be deleted after 

transcribing the interview. By participating in this research, you contribute to the research 

about mediatization in combination with experiences and meaning making on the platform 

Instagram. The interviews are all held anonymously and confidentially, meaning that no names 

or identifiable data are asked and stored.  

 

Please tick the appropriate boxes Yes No  

Taking part in the study    
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I have read and understood the study information dated [DD/MM/YYYY], or it has 

been read to me. I have been able to ask questions about the study and my questions 

have been answered to my satisfaction. 

Ƒ Ƒ  

I consent voluntarily to be a participant in this study and understand that I can refuse to 

answer questions and I can withdraw from the study at any time, without having to give 

a reason.  

Ƒ Ƒ 

 

 

I understand that taking part in the study involves an audio-recorded interview. I am 

aware that the researcher also might take some written notes. The recording will be 

destroyed after the interview has been transcribed.  

 

Risks associated with participating in the study 

Ƒ 

 

Ƒ 

 

 

I understand that taking part in the study involves the following risks: mental discomfort 

or doubts and fears about using social media. 

Ƒ 

  

 

Ƒ  

Use of the information in the study    

I understand that information I provide will be used for a Master thesis and that the 

collected data is not shared for other purposes. 

Ƒ 

 

Ƒ 

 

 

I understand that personal information collected about me that can identify me, such as 

[e.g. my name or where I live], will not be shared beyond the study team.  

Ƒ 

 

Ƒ 

 

 

 

Consent to be Audio/video Recorded 

I agree to be audio/video recorded. Yes/no 

 

 

 

Ƒ 

 

 

 

Ƒ 
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Future use and reuse of the information by others    

I give permission for the audio transcripts that I provide to be archived in 

essay.utwente.nl so it can be used for future research and learning. The audio transcripts 

are included in the appendix of the Master thesis. 

Ƒ 

 

 

 

Ƒ 

 

 

 

 

Signatures    

 

_____________________                       _____________________ _______ 

Name of participant                                      Signature              Date 

   

    

I have accurately read out the information sheet to the potential participant and, to the 

best of my ability, ensured that the participant understands to what they are freely 

consenting. 

 

________________________  __________________ _______       

Researcher name                           Signature                 Date 

 

   

Study contact details for further information:  Henriette van den Born, 

h.b.vandenborn@student.utwente.nl 

Contact Information for Questions about Your Rights as a Research Participant  

If you have questions about your rights as a research participant, or wish to obtain 

information, ask questions, or discuss any concerns about this study with someone other 

than the researcher(s), please contact the Secretary of the Ethics Committee of the 

   

mailto:h.b.vandenborn@student.utwente.nl
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Faculty of Behavioural, Management and Social Sciences at the University of Twente 

by ethicscommittee-bms@utwente.nl  

 

 

Appendix C: Semi-structured interview form 

 

 Semi-structured interview form 

Introduction 

7RGD\¶V society is dependent on and adapted to media, caused by the technological 

developments around us. Within this interview, I am going to ask you questions about your 

general online media as well as your Instagram use and what you have experienced on the 

platform. Additionally, I am also interested in reasons why Instagram is important to you and 

what meaning it has for you. So, there are no right or wrong answers to any of the questions, I 

am interested in your own experiences.  

 

Participation in this study is voluntary and all your responses will be kept confidential. This 

means that your de-identified interview responses would not be shared and that any 

information I include in the thesis does not identify you as the respondent. The interview should 

take approximately one hour depending on how much information you would like to share. 

With your permission, I would like to audio recRUG�WKH�LQWHUYLHZ�EHFDXVH�,�GRQ¶W�ZDQW�WR�PLVV�

any of your comments and thoughts. The recording of this interview will be transcribed and 

analyzed in a later stage to find relevant results. After the transcription, the recording will be 

deleted. You may decline to answer any question or stop the interview at any time and for any 

reason. Additionally, I would like to ask you if I may cite you anonymously within the paper? 

 

Are there any questions about what I have just explained? 

 

Note: It might be that the questions will be asked slightly different or that a follow up question will be 

added depending on the current context. 

 
1. Questions related to mediatization in general 

mailto:ethicscommittee-bms@utwente.nl
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1.a How much time do you spent online? Would you say it is a lot of time, right amount of 

time or not much time? online media?  

Note: Online media refers to any kind of media for which an internet connection is needed, as for 

example any website, app or similar. Online media might come in the form of advertisements, articles, 

videos, podcasts, audio, or texts Æ For questions about the perception of mediatization 

1.b For which activities or in which situations do you use online media?  

For example: For catching up with friends, for searching information, watching/reading the 

news 

Follow up: How would you execute these activities if it is not possible to do them 

online? 

1.c How do you assess your skills when using online media for these activities?  

1.d Do you think or feel that online media is changing and developing? How do you experience 

this?  

Follow up: Can you give examples where online media is changing and developing? 

What do you think and feel about these media developments? 

1.e Do you think that the connectedness/bonding of online media and society has increased in 

the past years?  

Follow up: Why do you think so? If yes: Can you describe situations where you 

recognize this connectedness? How do you feel about this?  

1.f Do you use social media daily?  

Follow up: How do you feel about this?  

1.g How many social media accounts do you have?  

Note: social media refers to any platform, e.g., YouTube, Facebook, or WhatsApp, where individuals 

can exchange information with others Æ For questions about the perception of mediatization in 

relation to social media in general 

Follow up: How often do you use every single one? How long do you use every single 

one? Which one is your favorite and why?  

1.h In what way do you communicate within social media?  

Follow up: Do you recognize a difference between online and offline communication? 

If yes, which one? 
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2. Questions related to mediatization and Instagram 

2.a Since when do you have an Instagram account? Why do you have an account? 

2.b Since when have you installed the Instagram app on your mobile phone?  

2.c How often per day do you consciously open the Instagram app?  

Follow up: Do you recognize that you open the app unconsciously? If yes, can you 

estimate how often per day this happens? How does it make you feel? 

2.d At what time of the day do you use Instagram? Morning, afternoon, evening/night? 

2.e Do you sometimes experience the situation where you would like to use Instagram, but 

have the feeling that you should do something else offline?  

Follow up: How does this situation look like? How do you feel during such situations?  

2.f After what amount of time do you think you have spent too much time on Instagram? When 

do you realize this? For example: during your use or afterwards? 

Follow up: How do you feel in situations where you spent not much time on Instagram? 

How do you feel in situations where you spent too much time on Instagram? 

2.g Has Instagram changed since you started using it? How has it changed? Do you think that 

these changes are beneficial for users or not? 

Follow up: Has the way you use Instagram also been changed? How? 

2.h What do you perceive as advantages of Instagram? And why? 

2.i What do you perceive as disadvantages of Instagram? And why?  

 

3. Questions related to experiences on Instagram 

3.a For which activities do you use Instagram?  

For example: just scrolling through the feed, texting with someone, making a story, 

uploading a post, etc.   
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3.b Which of the features do you think you use the most? 

 Follow up: :K\�GR�\RX�SUHIHU�«"� 

3.c What are the benefits of these activities? What are disadvantages of these activities?  

3.d What content do you follow?  

For example: people you know or friends, Interior inspo, Sports, DIYs, Fashion, 

Influencers, organizations, brands, etc. 

Follow up: Can I see the suggestions page on your Instagram and make some notes/ 

screenshot? (The one where you can search for users) 

3.e How frequently do you post something? Æ Regularly, every month, once in three months, 

once in 6 months, or not at all 

3.f Have you ever found a new interest through Instagram? 

 

Follow up: Why did you find it on Instagram and not offline? 

3.g When sharing something on Instagram, do you use filters or stickers? 

 Follow up: :K\�GR�\RX�XVH�WKHP�:K\�GRQ¶W�\RX�XVH�WKHP"� 

3.h Why do you share something on Instagram?  

3.i Is communication an important part of using Instagram? In what way?  

Follow up: Are sending posts to others to talk or text about? Are you also texting over 

Instagram without any relation to the content? Do you also talk about serious topics? 

Can you compare how often you communicate with others on Instagram, via other 

online channels and offline?  

3.j Have you made friends on Instagram?  
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3.k Do you think using Instagram could improve (non-romantic) relationships and friendships? 

Why and how?  

3.l Do you think using Instagram could worsen (non-romantic) relationships and friendships? 

Why and how?  

3.m Do you think you have compared yourself with others based on what you saw on 

Instagram? 

 Follow up: Can you describe how you have felt in this situation?  

3.n Have you experienced that you saw a post online where you could have been included but 

ZHUHQ¶W" For example: a friend posted a picture of an evening where you could not attend. 

Follow up: If yes, how did it make you feel? 

3.o How did you feel the last time you saw a post that was already a few days old, and you 
missed it when it was new on Instagram?  

3.p How do you feel after posting something on Instagram? 

3.q How do you feel after spending much time on Instagram?  

3.r How do you feel if you are not active on Instagram? 

3.s Have you ever experienced any kind of pressure related to Instagram use?  

Ask participant if they want to show me how they use Instagram and their activity, as well as 

their profile 

4. Questions related to meaning making on Instagram 

4.a Can you describe the role and value of Instagram in your life?  

For example: Entertainment, boredom, social exchange, inspiration or meaning? 

4.b Why do you use Instagram for these activities?  

4.c How important is Instagram for you?  
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Follow up: Would you delete your account and live without it? How would daily life 

be different? Would it be beneficial or not for you? 

4.d How important is social exchange on Instagram for you? 

4.d.1 How important is social exchange in the form of getting likes and reposting stories for 

you? 

4.e Have you ever built a (non-romantic) relationship or friendship based on your 

communication over Instagram? If yes, how important has this been for you? 

4.f Have you experienced that a (non-romantic) relationship or friendship has been improved 

because of your Instagram communication? If yes, can you describe how it has been improved?  

4.g Can you give an example of a situation where you have found meaning on Instagram for 

your personal life? For example, when a family member posts a picture with you and writes a 

text beneath it that means something to you. 

Follow up: How would you describe this meaning? Is this dependent on the 

platform/users/content?  

4.h Have you ever experienced that the content on Instagram has changed your way of 

thinking? If yes, how? How has that influenced you as a person?  

 

Conclusion  

Is there anything else that you would like to comment on?  

Thank you very much for your time and the information you shared today.  
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