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ABSTRACT 

 

Due to the rise of social media a lot of concern have risen up about the effects it 

has on consumers phycological well-being. The objective of the thesis is to show 

that positive and negative effects can coexist throughout a set of mediators 

including bonding and bridging social capital, smartphone addiction and social 

isolation, and therefore give a different view on this topic compared to existing 

literature. A quantitative study was done with a sample of 60 consumers mainly 

students, using Factors analysis and correlation. The results show Social media 

use has a favorable indirect influence on psychological well-being, primarily 

because it builds bonding and bridging social capital. In addition, the results show 

that social media use leads to  a high risk of becoming smartphone addicted and 

so reduces psychological well-being. This thesis assists in solving the discrepancies 

thus far identified in the literature by providing data and statistical analysis 

demonstrating both positive and negative impacts may coexist. 
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1. INTRODUCTION 

1.1 Topic relevance  
The use of social networking sites has grown to be a 

significant component of millions of people's everyday 

routines (Erfani & Abedin, 2018) and given the belief that 

regular use of these sites has an effect on psychological 

wellbeing (Doan, 2016), the topic "Does social media use 

impact consumer well-being" gained a significant 

importance in literature. After reviewing some literature, 

one could note that, as demonstrated by Erfani and 

Abedin(2018), the majority of the studies focused on 

either the good(Bano et al., 2019) or negative (Kalpidou 

et al., 2011) effects of social media use on psychological 

well-being, but as mentioned by Ostic et al. (2021) limited 

research was done on the coexistence of negative and 

positive effects. Therefore, the research question arises 

“To what extent does social media use have a coexisting 

positive and negative effect on consumers' psychological 

well-being?” To answer that question, one needs to start 

by taking into account additional factors that mediate 

and help to explain the effect of social media use on 

consumers psychological wellbeing. In the past, the 

social capital theory has been applied to research how 

using social media influences psychological wellbeing 

for (e.g., Li & Chen, 2014; Pang, 2018). Additionally, 

this research takes into account a number of factors 

mentioned in the research as influencing the connection 

between social media use and psychological well-being, 

including smartphone addiction (Gökçearslan et al., 

2018) and social isolation (Rasmussen et al., 2020) and 

indirect relationship between social media use and 

psychological well-being (Choi & Noh, 2020). 

 

Based on the constraints of the research by Ostic et al 

(2021) , one wants to consider expanding on their 

framework by using mediators’ social isolation, 

smartphone addiction, bonding social capital, and 

bridging social capital. Their study was conducted in the 

midst of the COVID 19 pandemic, and as a result, the 

participants stayed at home and used social media 

extensively. In addition, a significant percentage of the 

sample was females, and the sample solely included 

students from Mexico. To examine further the 

coexistence of positive and negative impacts of social 

media use on psychological well-being, it is highly 

relevant to undertake a comparative study in non-covid 

periods with a higher variety of gender and nationality.  

 

The research gap is that further research must be done, 

to determine the coexistence of positive and negative 

effects social media use has on consumers' psychological 

well-being. Emphasized by Erfani & Abedi, (2018) the 

majority of research shows: “conflicting results in regard 

to this question: some studies reported that the use of 

SNSs has positive impacts on users’ psychological well-

being, whereas some others reported negative impacts.” 

(p. 17). Also, previous research was mostly concentrated 

on the direct impacts of social capital structures, social 

isolation, smartphone addiction, and social media use on 

psychological wellbeing (Ostic et al., 2021). Because of 

this, understanding how social capital forms, social 

isolation, and smartphone addiction moderate the 

indirect impact of social media use on psychological 

well-being is still underexplored, with a few studies done 

on it for example Pang, (2018) who figured that a 

positive indirect effect mechanism through which social 

use of social media would affect psychological well-

being through connections and preserved social capital 

and Bano et al. (2019) figured the PSW of students is 

significantly impacted positively by time spent on 

WhatsApp, and students social capital was improved by 

its use. The possibility for smartphone addiction to 

mediate the link between psychological well-being and 

media usage has also received little attention (Ostic et 

al., 2021)  

 

2. LITERATURE REVIEW  

 
A review of the literature on social media use, and the 

impact on consumers psychological well-being serves as 

the foundation for the conceptual framework. We first 

address the literature on the usage of SNSs, social capital, 

social isolation, smartphone addiction, and psychological 

well-being, before presenting the conceptual model 

created for this study, which includes a discussion of each 

of the hypotheses. 

 

2.1 Social media 

Social media has become an essential component of most 

people's daily lives Globally, more than 4.89 billion 

people use social media, and by 2027, that number is 

expected to rise to 5.85 billion (Number of Worldwide 

Social Network Users 2027 | Statista, 2023). Therefore, 

social media use provides consumers and peers with an 

effective and crucial tool for encouraging interactions, 

connections, and communications (Tang et al., 2015). The 

phrase "social media" typically refers to a broad range of 

user-generated and publicly available media content. 

According to Tang et al. (2015), social media is a 

collection of web-based programs that expand on the 

principles and innovations of Web 2.0 and enable users to 

produce and distribute user-generated content. Numerous 

studies have made a distinction between active and passive 

use of social media (Kross et al., 2021; Verduyn et al., 

2017). Active social media use, in general, refers to 

actions that encourage direct communication with others 

(Verduyn et al., 2017). Through exchanging ideas, 

communicating with others, and maintaining their social 

images, people can create and maintain connections 

(Ellison et al., 2007). As a result, social media is 

frequently seen as an additional form of offline 

communication that satisfies a basic desire for social 

connection (Baumeister & Leary, 1995; Hall et al., 2019) 

The term "passive social media use" refers to online 

information consumption or surfing without having direct 

social interactions (Verduyn et al., 2017). Popular social 

networking sites that consumer use are, for example 

Facebook, Instagram, Snapchat and TikTok.   

  

2.2 Bonding and Bridging social capital  

Putnam (1995a) defined social capital as social 

organization characteristics that promote coordination 

and collaboration for mutual advantage include networks, 

norms, and social trust. Later on, he defined it more 

specific and referred to it as social networks and their 

associated norms of reciprocity (Putnam, 2000), 

indicating that it is both the network and the effect of the 
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network (Williams, 2006). According to this view, 

reciprocity is a crucial mechanism for describing how 

social capital among people works. The idea of 

reciprocity suggests that users gain from the network and 

offer something back (Steinfield et al., 2009). Williams 

(2006) differentiated that different types and quantities of 

social capital will originate from different networks and 

interactions since they are fundamentally distinct from 

one another. Therefore Putnam’s (2000) concepts of 

“bridging” and “bonding” social capital allows for the 

development of different types of social capital in the 

occurrence of different norms and networks. Connecting 

individuals with varying backgrounds through social 

networks is known as "bridging social capital," and it 

develops as a result of exposure to a heterogeneous 

network with a majority of weak relationships, 

furthermore “bridging social capital” may thereby widen 

perspectives or social horizons, or it may create new 

chances for learning or access to resources. (Steinfield et 

al., 2013), (Williams, 2006). Strong links between 

people, such as those between family members and close 

friends, enable them to support one another emotionally 

or physically. This is known as bonding social capital 

(Steinfield et al., 2008). The backgrounds of those with 

bonding social capital are less diverse, but their personal 

relationships are stronger. 

  

2.3 Smartphone addiction  

Now days more than 5.2 million people use a smartphone 

with an expectation that it will be 6.1 million users by 

2028 (Statista, 2023). Because of these figures, and the 

expected rapid evolution and development of information 

and communication technology's concepts of internet, 

gaming, or smartphone addiction have emerged (Kwon et 

al., 2013). According to West (2001) addiction refers to 

negatively impacts a person's physical health, 

psychological wellbeing, and social life due to the 

removal of choice. This led to the Takao et al. (2009) to 

assume that “Such problematic mobile phone use can be 

considered to be an addiction-like behaviour” 

Smartphone addiction is generally characterized by a 

person's excessive smartphone use and the negative 

effects on their lives as a result of their inability to 

control this activity (Park & Lee, 2012). Moreover, in the 

past smartphone addiction has been evaluated using the 

four criteria of "tolerance," "withdrawal," 

"excessiveness," and "functional dysfunction" (Lin et al., 

2014)  

 

2.4 Social Isolation  

"A deficit of personal relationships or being excluded 

from social networks" definiens the term social isolation 

(Choi and Noh, 2019). Furthermore, literature divides the 

term social isolation into two constructs one objective 

social isolation and the other subjective isolation. 

According to Primack et al. (2017) both objective social 

isolation—the actual absence of social ties—and 

subjective social isolation—the perception of being 

disengaged from others—are included in the concept of 

social isolation. Several aspects of social isolation are 

similar but distinct: Even if one is objectively alone, they 

may not feel lonely (objective social isolation), and even 

if they are objectively connected to people, they may still 

feel lonely (subjective social isolation) (Holt-Lunstad et 

al., 2015). 

2.5 Psychological well-being 

The idea of psychological well-being is also known as 

the eudemonism perspective, which refers to the capacity 

to cope with the challenges that a person often 

encounters in life (Balci, 2020). Psychological well-being 

assesses well-being based on the characteristic such like 

improvements in the face of existential challenges of life 

for example establishing quality bonds with others 

(Keyes et al., 2002), or as Ryan & Deci (2001) describes 

it “life meaning and self-realization”. Moreover, not all 

desired outcomes regardless of how highly they are 

regarded would automatically result in happiness. Certain 

outcomes, despite being pleasurable, are bad for people 

and do not support wellbeing. As a result, from a 

eudaimonism standpoint, subjective happiness and 

wellbeing are not the same thing (Ryan & Deci, 2001). 

Thus, to distinct PSW from SWB, Ryff & Keyes (1995) 

proposed a multifaceted method for measuring PWB that 

takes into account six different facets of human 

actualization: autonomy, personal growth, self-

acceptance, life purpose, mastery, and positive 

relatedness. These six dimensions outline what stimulates 

mental and physical health and serve as a theoretical and 

operational definition of PWB (Ryff & Singer 1998). 

Ryff and Singer (2008) further examined that 

eudaimonism well-being may benefit health by fostering 

efficient control of a number of psychological systems.   

 

3. Research model development and 

Hypothesis formulation 

 

3.1 Conceptual model 

The proposed study will investigate how social media use 

effects consumers in both positive and negative ways and  

investigates its coexistence. The conceptual model of the 

impact of social media use on psychological well-being is 

shown in Figure 1. As the model shows, the relationship 

between social media use and psychological wellbeing can 

be explained by bonding social capital, bridging social 

capital, smartphone addiction and social isolation. The 

following sections will discuss the proposed relationships 

and hypotheses in detail. 

 

 

Figure 1 Conceptual Model 

Commented [SL(SBI1]: Indirect hypothesis also mention or 

leave it as it is 
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3.2 Social Media Use and Social Capital 

Social networking sites (SNS) provide a platform for 

active dialogue between friends and more passive 

observation through aggregated streams of social news, 

thus completing the network of relationships present in the 

offline world (Burke et al., 2010). Greater levels of social 

capital, or advantages made possible by the existence of a 

social structure, have been linked to using these SNS 

(Coleman, 1988). These advantages include bonding 

social capital, the emotional support of close friends, and 

bridging social capital, access to fresh information 

through a diverse network of contacts (Putnam, 2000), and 

recent studies have shown a favorable connection between 

social media use and social capital (Pang, 2018; Tefertiller 

et al., 2020; Simons et al., 2021). Ellison et al. (2007) 

revealed that students who use Facebook frequently have 

higher amounts of both types of social capital. 

Furthermore, Burke et al. (2011) analyzed that receiving 

communications from friends is connected with 

improvements in bridging social capital, according to his 

conducted longitudinal survey that matched to server logs 

from 415 Facebook users. Burke et al. (2010) also 

discovered that directed communication is connected to 

stronger bonding social capital feelings. Moreover, data 

from 266 students were evaluated by Bano et al. (2019), 

who discovered that WhatsApp use had beneficial impacts 

on social capital forms. In addition, Li and Chen (2014) 

suggested that social capital forms were positively 

correlated with the intensity of Facebook use by Chinese 

international students in the United States. Overall, when 

they encourage communication, social support, and the 

sharing of interests, knowledge, and skills with other 

members, the manifest and social links between people 

from close social circles (bonded social capital) and from 

distant social circles (bridging social capital) are enhanced 

(Ostic et al., 2021). 

 

Based on the literature mentioned above, this analysis 

suggests the following hypotheses. 

H1: Using social media is associated positively with 

bonding social capital. 

H2: Using social media is associated positively with 

bridging social capital. 

 

3.3 Social Media Use and Smartphone Addiction 

Smartphone addiction is characterized by a person's 

excessive smartphone use and the negative effects on their 

lives as a result of their inability to control this activity 

(Park & Lee, 2012). Smartphone addiction causes harm to 

people's social, physical, and mental health by restricting 

their capacity to make their own decisions. 

(Chotpitayasunondh & Douglas, 2016). Jeong et al. (2016) 

states that those who are addicted to smartphones tend to 

use their devices excessively for social media, 

entertainment (viewing videos and music), and playing 

online games, additional research by (Salehan & 

Negahban, 2013; Swar & Hameed, 2017) evidence the 

assumption as well. Jeong et al. (2016) highlighted how 

social media use and smartphone addiction are associated 

and evidenced that those who use smartphones for SNS, 

games, and amusement are more likely to become 

addicted to them than those who use them for study-

related objectives, according to a sample of 944 

respondents who were chosen from 20 elementary schools 

in South Korea the researchers  came to the conclusion that 

SNS use was a better predictor of smartphone addiction 

than game use, despite the fact that both SNS use, and 

game use were positive predictors of smartphone 

addiction. Moreover, (Salehan & Negahban, 2013) 

discovered that an important predictor of 

smartphone addiction is the use of SNS mobile 

applications. The outcome also demonstrates how the size 

of the SNS network and the user's SNS activity have an 

impact on how SNS mobile applications are used. 

 

Based on the literature mentioned above, this analysis 

suggests the following hypotheses. 

H3: Social media use is positively associated with 

Smartphone addiction. 

 

3.3 Social Media Use and Social Isolation 

"A deficit of personal relationships or being excluded 

from social networks" definiens the term social isolation 

(Choi and Noh, 2019). Increased mortality and morbidity 

are associated with the condition in which a person lacks 

genuine social involvement, a sense of belonging, and a 

fulfilling relationship (Primack et al., 2017). According to 

recent studies, using social media lessens social isolation 

(Primack et al., 2017; Meshi et al., 2020; Al-Kandari & 

Al-Sejari, 2021)). Primack et al. (2017) concluded that 

young adults who use social media frequently appear to 

feel more socially isolated than their peers who use it less 

frequently based on a sample of 787 U.S. adults aged 19–

32 years. Moreover, Meshi et al. (2020) showed a 

connection between problematic social media use and 

older people's sense of social isolation using a sample of 

213 participants. According to Al-Kandari and Al-Sejari 

(2021) study, social isolation was more prevalent among 

males and young adults aged 22 and older who used 

WhatsApp and Facebook more frequently, The research 

revealed that users preferred to communicate and interact 

with others online rather than in person, which steadily 

increased their degree of social isolation as smartphones 

took the role of interpersonal interactions as the primary 

means of communication (Al-Kandari & Al-Sejari, 2021). 

 

Based on the literature mentioned above, this analysis 

suggests the following hypotheses. 

H4: Social media use is significantly associated with 

social isolation. 

 

3.4 Indirect Relationship Between Social Media Use and 

Psychological Well-Being 

Few researchers have examined and demonstrated the 

mediating roles of social capital structures, social 

isolation, and smartphone addiction resulting from social 

media use in enhancing psychological wellbeing (Chen 

and Li, 2017; Pang, 2018; Bano et al., 2019; Choi and 

Noh, 2019; (Ostic et al., 2021). According to Ostic et al. 

(2021) his results demonstrated that social media use had 

a considerable and positive impact on psychological well-

being mainly through bonding and bridging social capital, 

despite the significant and negative impact on 
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psychological wellbeing caused by smartphone addiction 

and social isolation that was also observed. Social media 

use has a positive overall impact on psychological 

wellbeing, according to Ostic et al. (2021), who also found 

that both positive and negative impacts coexist. Moreover, 

Pang (2018)'s research revealed a favorable indirect effect 

mechanism through which social media use would affect 

psychological well-being through connections and 

preserved by social capital. 

 

Based on the literature mentioned above, this analysis 

suggests the following hypotheses. 

H5: Bonding social capital, bridging social capital, 

smartphone addiction and social isolation mediate the 

relationship between social media use and psychological 

well-being. 

 

3.5 Social Capital, and Psychological Well-Being 

Many angles have been used to extensively examine the 

psychological benefits of forming bonds and bridging 

social capital (Gong et al., 2021). Previous research has 

demonstrated the significance of the relationship between 

social capital and psychological well-being, which is 

supported by the social capital theory (Chen & Li, 2017; 

Yoo & Jeong, 2017; Lee et al., 2018) whereas the majority 

of academics have acknowledged the significance of 

bonding social capital for actors' psychological well-

being, although most have also noted the necessity of 

bridging social capital for actors' upward mobility 

(Putnam, 2000).). Bekalu et al. (2019) found out that 

bonding and bridging social capital have positive effects 

on interactions such as acceptance, trust, and reciprocity, 

which connected to people's psychological well-being. In 

addition, Pang (2018) study shows a beneficial indirect 

effect mechanism by which social media use would affect 

psychological well-being through connections and 

preserved social capital. Moreover, the research that has 

been conducted supports the idea that various forms of 

social capital are favorably related to psychological well-

being. (Pang, 2018). Coleman (1988) states that social 

integration of family members (bonding social capital), is 

favorably correlated with psychological well-being. Using 

data from undergraduate students at a major Midwestern 

institution in the United States, (Lee et al., 2018) found a 

strong correlation between social capital and 

psychological well-being in both offline and online 

contexts. 

 

Based on the literature mentioned above, this analysis 

suggests the following hypotheses. 

H6: Bonding social capital is positively associated with 

psychological well-being. 

H7: Bridging social capital is positively associated with 

psychological well-being. 

 

3.6 Smartphone addiction and Psychological Well-Being 

The considerable effects of compulsive smartphone use on 

users' physical symptoms, sense of social isolation, and 

psychological wellbeing were demonstrated by Al-

Kandari and Al-Sejari in 2021. Furthermore, the results 

were consistent with earlier research (McDaniel & Coyne, 

2016; Matar Boumosleh & Jaalouk, 2017), which shows 

that smartphone overuse has a major detrimental impact 

on consumers' everyday lifestyle choices and can result in 

a number of physical and mental health issues. Moreover, 

Kumcağız and Gündüz (2016) study revealed that there 

seemed to be a significant link between smartphone 

addiction and psychological well-being among university 

students, Overall Lapierre et al. (2019) argued that there is 

a relationship between smartphone over use and 

psychological health. 

Based on the literature mentioned above, this analysis 

suggests the following hypotheses. 

H8: Smartphone addiction is negatively associated with 

psychological well-being. 

 

3.7 Social isolation and Psychological Well-Being  

According to Issa and Jaleel (2021) Social isolation is a 

strong predictor of psychological wellbeing. For instance, 

a sample of 244 nurses by Huyghebaert et al. (2019) 

discovered that occupational isolation was adversely and 

significantly connected to wellbeing. Hossain et al. (2020) 

examined eight hospital publications and discovered that 

they discussed a rise in mental health issues for 

participants who were subjected to isolation or quarantine. 

It was decided that PWB will be utilized to review and 

externally evaluate social isolation as a result. 

Furthermore, Lukács (2021) concluded based on his 

sample that social isolation measures negatively affected 

students’ everyday life and well-being. Additionally, 

Dove et al. (2022) came to the conclusion base on his 

sample of 1,190 older adults that social isolation measures 

had a significant negative impact on students' wellbeing 

and daily lives. 

 

Based on the literature mentioned above, this analysis 

suggests the following hypotheses. 

H9: Social isolation is negatively associated with 

psychological well-being. 

  

4. METHODOLOGY 

4.1 Research design 

An online survey that participants themselves self-

administered was used for this quantitative study 

consisting of 28 items. The survey's objective is to gather 

information on students' use of social media. The sample 

of students was used to derive conclusions about the 

targeted consumers of social media users. Students are 

seen to be the most suitable sample for e-commerce 

studies, especially in the setting of social media (Oghazi 

et al., 2018; Shi et al., 2018). Using non-probability 

convenience sampling and snowball sampling, 

respondents were chosen (Dusek et al., 2015; Baker et al., 

2013).  

 

4.2 Survey Instrument/Measures 

There were nine parts in the survey. The opening page 

reminded respondents of their right to withdraw from the 

survey at any moment and explained the anonymity and 

confidentiality of the survey. The purpose of the first 

phase was to screen out those who don't use social 

media. The variables of the conceptual model were the 
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focus of the next six survey sections. The objective of the 

last section was to collect participants sociodemographic 

information. The items in this study are all drawn from the 

literature. Furthermore, all items were scored on a Likert 

scale of 1 (strongly disagree) to 5 (strongly agree). Table 

1 shows the constructs examined in this study, their 

definitions, and the source of the items used to measure it. 

 

Social media use  

The four-item scale from (Ellison et al., 2007) was used to 

measure how often people use social media. The four 

questions were scored on a Likert scale of 1 (strongly 

disagree) to 5 (strongly agree). Example items will 

include, "I use social media on a daily basis," "social 

media is becoming a regular part of my life," "I feel out of 

touch when I haven't gone onto social media for a time," 

and "I would be sorry if social media shut down." 

 

Bonding and bridging social capital  

Respondents rated their degree of agreement with eight 

items modified from the Internet Social Capital Scales (1 

= strongly disagree to 5 = strongly agree) .Williams, 

(2006) Four questions were averaged to form a scale of 

bonding social capital and another four questions were 

averaged to form a scale of bridging social capital. 

 

Smartphone addition 

Four items obtained from Salehan and Negahban 

(2013) were used to test smartphone addiction. Examples 

of such Items include "I am always obsessed with my 

mobile," "Using my mobile keeps me comfortable," and "I 

am unable to prevent myself from regular usage of mobile 

phones." Again, the four questions were scored on a Likert 

scale of 1 (strongly disagree) to 5 (strongly agree).  

 

Social Isolation 

Three items of Choi and Noh (2019) scale were used to 

assess social isolation. The phrases "I have no one to hang 

out with," "I feel alone among others," and "I have no one 

I can trust" are examples. The three questions were scored 

on a Likert scale of 1 (strongly disagree) to 5 (strongly 

agree).  

 

Psychological well-being 

The four-item scale adapted from Diener et al. 

(2010) were used to measure the psychological well-being 

of the consumers. The four questions were scored on a 

Likert scale of 1 (strongly disagree) to 5 (strongly agree). 

Sample items will be “I lead a purposeful and meaningful 

life with the help of social media” and “My social 

relationships are supportive and rewarding in social 

media.” 

 

 

 

 

 

 

 

Table 1 Construct summary 

 

 

5. DATA COLLECTION 

Data collection is conducted via an online survey on 

Qualtrics. For analysis of this research, SPSS is used to 

draw a validated statistical conclusion. For each concept, 

several items are used to measure the effect on another 

variable. The study's data took individuals into account. 

Data was gathered in May 2023 over the course of one 

week. The mentioned social networking channels were 

utilized to disseminate the survey: WhatsApp, LinkedIn, 

and Instagram. To guarantee that there was no prejudice 

involved, the survey was first authorized by the University 

of Twente ethics committee. The survey's participation 

was entirely optional. Anytime somebody wanted to leave, 

they could.   

 

5.1 Sampling  

In total, 61 participants responded to the survey. However, 

the screening question "Do you use social media" has been 

altered to incorporate an exclusion criterion. The usage of 

social media was necessary for survey participation. Some 

of the replies had to be eliminated since the surveys were 

not complete and the responses were not relevant. 

Participants who answered that they do not use social 

media have been excluded. Out of 61 replies, 60 were 

included in the subsequent study, therefore 60 respondents 

were analyzed; 31 of them identified as males, and 29 as 

women. Consequently, the sample is made up of (48.3%) 

females, (51.7%) males (appendix 2.1). In addition, 26 

respondents (43,3%) are between the ages of 18 and 21; 

29 respondents (48.3%) are between the ages of 22 and 25; 

and 5 respondents (8.4%), are over 26 (appendix 

2.2).Moreover from the total of 60 responses , 50 

respondents (83,3%) were students. 1 respondent (1,7%) 

was unemployed, 6 respondents (8,4%) were employed 

full-time , 4 respondents (6,6%) were in an apprenticeship 

(appendix 2.3). Last but not least, we can see that the 

majority of respondents make use of WhatsApp (95%) and 

Instagram (86.67%). 
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5.2 Demographics 

Table 2 Demographic characteristics of the respondents

 

      6.Results 

In order to test the hypothesis, the data was analyzed in 

SPSS using exploratory factor analysis, Cronbach's alpha, 

multi-regression models, and correlation analysis to give 

an answer to the research question. 

 

6.1.1 Exploratory factor analysis 

In factor analysis, the correlations between variables are 

broken down into their more basic components, called 

factors (Cudeck, 2000). Prior to this, the Kaiser-Meyer-

Olkin test (KMO) was used to determine whether the 

items were suitable for factor analysis. KMO is used in 

SPSS to gauge how adequate a sample is. Kaiser (1974) 

recommends a minimum value of 0.5; 0.6 satisfies the 

most minor demands; 0.7 satisfies the medium standards; 

0.8 satisfies the acceptable standards; and 0.9 surpasses 

the maximum criteria (Hutcheson & Sofroniou, 1999). 

The items used to gauge social media use received a score 

of 0.534. Bonding social capital received a score of 

0.674. Items score for bridging social capital were 0.628. 

Smartphone addiction received a score of 0.805. Social 

isolation had a score of 0.671. Items scores for 

psychological well-being were 0.746. The KMO results 

are in Appendix 3. Thus, a factor analysis can be 

performed using the data. (Table 3) shows the findings of 

the factor loadings from the factor analysis of the various 

variables. Social media usage, bridging social capital, 

smartphone addiction, social isolation, and psychological 

well-being at first look seem to fit seamlessly into 

component 1.However item (BOSC4) from Bonding 

social  media  scored lower than 0.5 and therefore got 

dropped. All remaining items from Bonding social capital 

scored higher than 0.5. Table 2's final variables all have 

scores over 0.5, thus those will be utilized to 

determine Cronbach's alpha to perform regression 

analyses. Kline (2005) states that high factor loadings (i.e., 

>0.5) signify convergent validity; hence, the one item in 

Bonding Social Capital was eliminated since it scored 

below 0.5 (Table 2).Furthermore all constructs (Table 2) 

show an acceptable CR and AVE. The construct of social 

media shows an AVE of less than 0.5 however, when AVE 

is less than 0.5 but the CR is more than the acceptable 0.6, 

it still can be used (Lam, 2012) 

 

6.1.2 Reliability Analysis 

Applying Cronbach Alpha coefficients, which rate each 

construct's consistency (Cronbach, 1951), one evaluated 

the constructs' reliability. Cronbach's alpha should be 

greater than 0.6 for the results of the measurements to be 

considered reliable (Pallant, 2021). Social media usage 

scored an alpha of 0.642(appendix 4.1). The alpha was 

0,738 (appendix 4.2) after one eliminated the item for 

bonding social capital, which is higher than 0.614 

(appendix 4.3) when all items were taken into account. 

Bridging social capital alpha is 0.698 (appendix 

4.4).Alpha for smartphone addiction is 

0.876c(appendix4.5). Social isolation alpha is 

0.750.Psycological well-beings’ alpha is 0.762 (appendix 

4.6). 

 

Table 3  Item loadings  

 

 

   

 

6.2 Correlation 

The correlation matrix (table 3) below demonstrates a 

number of noteworthy relationships. Pearson's correlation 

coefficient is used to assess how strongly two variables are 

related. There is no correlation if the correlation is 0, and 
there is a perfect connection if the correlation is one 

(Akoglu, 2018). Social media use shows a positive 

relation to bonding (0.416) and bridging (0.408) social 

capital. Moreover, Smartphone addiction (0.600) and 

psychological well-being (0.611) strongly correlate witch 

social media use. Furthermore, Bonding social capital 

correlates strongly with bridging social capital (0.647).In 

addition Psychological well-being and Smartphone 

addiction have a positive relation to  bonding social 

capital. Bridging social capital strongly relates to 
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Smartphone addiction (0.478) and Psychological well-

being (0.662).Lastly Smartphone addiction has a positive 

relation to psychological well-being (0.551). 

 

Table 4 Correlation matrix 

6.3 Regression Analysis 

HYPOTHESIS 1 

The findings (appendix 5.1) indicate a (β= 0.416, p= 

<0.001) for the relationship between social media use and 

bonding social capital. H1 is supported by analysis since 

there is a strong correlation between using social media 

and bonding social capital. It will be understood that 

heavy social media use has a positive relationship with 

Bonding social capital.  

 

HYPOTHESIS 2 

The findings (appendix 5.2) indicate a (β= 0.408, p= 

0.001) for the relationship between social media use and 

Bridging social capital. H2 is supported by data since there 

is a strong link between using social media and 

bridging social capital. It will be understood that frequent 

use of social media has a beneficial relationship with 

bridging social capital. 

 

HYPOTHESIS 3 

According to the findings (appendix 5.3), (β= 0.600, p= 

<0.001) for the relationship between social media usage 

and Smartphone addiction. H3 is supported by data due to 

a significant relationship between social media use and 

Smartphone addiction. The claim that frequent usage of 

social media has a negative relationship with Smartphone 

addiction will be accepted. 

 

HYPOTHESIS 4 

According to the findings (appendix 5.4), there is a (β= 

0.127, p=0.334) between social media usage and Social 

isolation. H4 is not supported by data due to an 

insignificant relationship between social media use and 

Social Isolation. The claim that frequent usage of social 

media is associated with Social isolation will be rejected. 

 

HYPOTHESIS 5 

According to the table (appendix 5.5, 5.6, 5.7) there is an 

indirect relation between social media use and 

psychological well-being meditated by Bonding (P= 

0.008)  and Bridging social capital(P= <0.001), and 

Smartphone addiction(P= 0.03).Furthermore Social 

isolation doesn’t have an indirect relation and has a 

corresponding (P=0.346).This means that we can accept 

the hypothesis for an mediation affect for Bonding, 

Bridging social capital and smartphone addiction. 

 

HYPOTHESIS 6 

The findings (appendix 5.8) indicate a (β= 0.539, p= 

<0.001) for the relationship between psychological well-

being and bonding social capital. H6 is supported by 

analysis since there is a strong correlation between 

psychological well-being and bonding social capital. It 

will be understood that Bonding social capital has a 

positive relationship with social psychological well-

being.  

 

HYPOTHESIS 7 

The findings (appendix 5.9) indicate a (β= 0.662 ,p= 

<0.001) for the relationship between psychological well-

being and bridging social capital. H7 is supported by data 

since there is a strong correlation between psychological 

well-being and bridging social capital. It will be 

understood that Bridging social capital has a positive 

relationship with  psychological well-being.  

 

HYPOTHESIS 8 

According to the findings (appendix 5.10), there is a (β= 

0.591,p= <0.001) between the relation of Smartphone 

addiction and psychological well-being. H8 is supported 

by data due to a significant relationship between  

psychological well-being and Smartphone addiction. The 

claim that Smartphone addiction negatively affects 

psychological well-being will be accepted. 

 

HYPOTHESIS 9 

According to the findings (appendix 5.11), there is a (β= 

0.126, p=0.178) between Social isolation and 

psychological well-being,. H9 is not supported by data 

due to an insignificant relationship between Social 

Isolation and psychological well-being. The claim that 

Social isolation negatively affects psychological well-

being will be rejected. 

 

Table 5 Summary of Hypothesis testing 

 
 

7. DISCUSSION  
The aim of this study was to determine the extent to which 

social media use has an effect on the psychological well-

being of the consumer, by measuring the effect through 

Bonding and Bridging social capital, Smartphone 
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addiction and Social Isolation. As well, this study 

measured the indirect effects the mediators Bonding and 

Bridging social capital, Smartphone addiction and Social 

Isolation have on the relation between Social media use 

and psychological well-being. The results of the current 

study show that as technology continues to improve and a 

variety of accessible connection possibilities become 

available, the psychological effects of social media use 

among people are growing and are getting more 

complicated. Based on the sixty valid responses seven 

hypothesis got accepted and two rejected. To assure the 

reliability and statistical validity of the measurements, a 

conceptual model was developed using literature 

investigations into the key academic works on the field. 

Reliability analysis and regression analysis have proven 

the measurements' accuracy. 

 

H1 findings suggest that social media use is significantly 

affecting bonding social capital. This suggests that social 

media use assists people to maintain tight relationships 

with family, friends, and other people they have close 

links to during situations like a pandemic or being in a 

different country. This result is consistent with previous 

studies conducted by Ellison et al. (2007) and Bano et al. 

(2019), who demonstrated that the use of Facebook and 

WhatsApp as well as owning a mobile phone predict 

Bonding social capital.H2 findings suggest that, using 

social media can increase trust, foster the formation of 

social bonds, and boost psychological well-being when 

users feel that social communication over Social media 

can remove barriers to connection and allow greater 

virtual self-disclosure. Consistent with a study by Li and 

Chen (2014) who suggested that Bridging social capital 

was positively correlated with the intensity of Facebook 

use by Chinese international students in the United 

States.H3 findings show a positive correlation to the use 

of social media and  smartphone addiction. The Results 

suggest that the level of social media use can be related to 

the level of smartphone use of a consumer and therefore 

can increase the likelihood of an addiction to a 

smartphone. Previous studies conducted by (Salehan & 

Negahban, 2013; Jeong et al., 2016; Swar & Hameed, 

2017) highlighted how social media use and smartphone 

addiction are associated. Jeong et al. (2016) evidenced that 

those who use smartphones for SNS, games, and 

amusement are more likely to become addicted to 

them.H4 findings suggest that there is no correlation 

between social media use and social isolation. This 

implies that the use of social media does not affect a 

person level of social isolation. 

 

H5 findings evidenced that there is positive indirect effect 

of Bonding and Bridging social capital and Smartphone 

addiction. According to Matthews et al. (2018) if both the 

direct and the indirect effects are significant, partial 

mediation has occurred. The study’s results suggest that 

the indirect effects of Bonding and Bridging social capital 

and Smartphone addiction partially mediate for the 

relation between Social media use and psychological well-

being. In line with the findings of  Ostic et al. (2021) who 

demonstrated that social media use had a considerable and 

positive impact on psychological well-being mainly 

through bonding and bridging social capital, despite the 

significant and negative impact on psychological 

wellbeing caused by smartphone addiction. 

 

H6 findings implies that there is a significant positive 

effect between Bonding social capital and psychological 

well-being. Bonding’s positive effects on interactions 

such as acceptance, trust are connected to people’s 

psychological well-being. Alling with the findings of 

Coleman (1988) who states that bonding social capital, is 

favorably correlated with psychological well-being, using 

data from undergraduate students at a major Midwestern 

institution in the United States, Lee et al (2018) evidenced 

a strong correlation between bonding social capital and 

psychological well-being in both offline and online 

contexts.H7 findings suggest a significant positive effect 

of bridging social capital on psychological well-being. As 

mentioned in H6 these positive effects are accentuated by 

acceptance, trust, and reciprocity which relate to people’s 

psychological  well-being. A study conducted by Bekalu 

et al. (2019) highlights the positive effects Bridging social 

capital accentuates by acceptance, trust, and reciprocity on 

consumers psychological well-being as well.H8 findings 

display a significant negative effect of Smartphone 

addiction on psychological well-being. This suggest that 

smartphone addiction negatively impacts psychological 

well-being by limiting consumers lifestyle choices and 

more. Furthermore, the results were consistent with earlier 

research (McDaniel & Coyne, 2016; Matar Boumosleh & 

Jaalouk, 2017), which showed that smartphone 

overuse has is a major determinator on the impact of 

consumers' everyday lifestyle choices and can result in a 

number of physical and mental health issues.H9 shows 

that there is no significant negative impact of social 

isolation on psychological well-being, meaning social 

isolation is not significant determinate for a consumers 

psychological well-being and is potentially only one 

mediator of it but this lays out of the scope of this research. 

 

7.1 THEORITICAL IMPLICATIONS 

The results of this study will add to the body of knowledge 

in two ways: first, by offering additional empirical support 

for the relationships suggested by the existing literature; 

second, by highlighting the need for a more sophisticated 

strategy that takes into account, among other things, social 

media's indirect impact on psychological health. The goal 

of the study was also to comprehend the effects of social 

media use and identify strategies for minimizing any 

potential drawbacks. Furthermore, it will contribute to 

literature by showing that positive and negative effects of 

social media use on psychological well-being coexist and 

therefore the fill the gap between the contradictory views 

that exist in literature regarding negative effects e.g. (Choi 

& Noh, 2020) and positive effects e.g. (Chen & Li, 2017). 

The results confirm previous studies done on this topic 

that Bonding and Bridging social capital are positive 

influencing psychological well-being and that they will be 

gained from using social media to stay in contact with 

family, friends and peers. However, the results also prove 

the assumption that social media use can lead to 

smartphone addiction and therefore can lead to a 

consumer’s negative psychological well-being. 

Furthermore, it evidenced the mediating effect bonding, 

bridging and smartphone addiction have on the 

relationship between social media use and psychological 

well-being, Another contribution this study made is that 

social isolation does not have a significant relation to 

social media use and psychological well-being. 
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7.2 PRACTICAL IMPLICATIONS 

Practitioners should take note of the findings, especially 

those who are concerned about the potential harm that 

social media use may do to psychological wellbeing. 

Although smartphone addiction is an issue that negatively 

affect psychological well-being when using social media, 

this issue can be potentially mitigated by the relationships 

with bonding and bridging social capital that social media 

promotes and facilitates by connecting family, friends, and 

peers, The partially mediating effects of these variable 

give and idea on what to consider if companies want to 

improve social media effect on consumers well-being. In 

addition, the results show that social media use can be 

used to enhance well-being by bonding and bridging social 

capital and practitioners showed focus more on optimizing 

these effects in social networks in order to enhance the 

well-being of the consumer. As the majority of the sample 

are students , universities could encourage the use of 

social media more, to keep an active contact with their 

alumni through the help of social medias bonding and 

bridging capabilities. For example, alumni’s who recently 

graduated and are no longer close to the location of the 

university could  be actively  reached throughout the social 

media channels of the university to join a anniversary 

party of a program they actively participated in. Moreover, 

through the active engaging of the university with their 

alumni’s   they not only enhance the bonding and bridging 

experience of their graduates but also increase their 

psychological well-being in terms of that alumni’s feel 

valued by the university from who they recently graduated 

from. As for the negative effect of smartphone addiction 

has on consumers psychological well-being the findings 

further set a reminder that to the smartphone users that a 

long screen time can have negative effects on consumers 

well-being especially to due the increased screen time 

consumers have while using SNS applications. A way to 

tackle these problems is that Technology companies can 

think about including time limits in mobile applications or 

devices to reduce screen time or include settings in the 

application that make the app less visually applying like 

app icons without colors and a reduced number of 

notifications in order to reduce the screen time and 

therefore the addiction factors, this will help in the end, to 

increase the consumers psychological well-being.   

 

8.LIMITATIONS AND 

RECOMMENDATIONS FOR FUTURE 

SEARCH 

8.1 Limitations 

Every time we undertake research, limitations must be 

taken into account. Due to the study's sample's 

disproportionately having a high percentage of educated 

respondents, the finding may also be viewed as a 

limitation. Furthermore, Although social media users may 

be reached most effectively through Internet 

approaches(Instagram, Facebook, etc.), a representative 

sample of the population cannot be assured because this 

study used an online survey. So, it's important to use 

caution when interpreting the results, and research 

replication is advised. Moreover, this sample consisted of  

young, healthy students and teenagers as data gathering 

samples while disregarding or undervaluing other user 

groups, notably the most disadvantaged members of 

society. 

 

8.2 Recommendations for future research 

Children and those with mobility issues are increasingly 

using SNSs to access emotional support and health-related 

information (Erfani et al., 2017),that’s why future research 

is also urged to take into account SNS usage by different 

demographics, including children, the elderly, persons 

with decreased mobility, people with major health 

concerns, people with chronic diseases, and those who live 

in distant locations(Erfani & Abedin, 2018).In addition the 

study was cross-sectional one, hence it was impossible to 

demonstrate the long-term effects of SNS use on users' 

psychological well-being. Future Research are urged to 

utilize longitudinal methods to show how using SNSs over 

time has long-term consequences. Lastly future research is 

required to understand how SNS use may affect users' 

psychological well-being in developing countries due to 

their distinct online environments, especially given the 

increasing uptake of SNSs in these nations. Also, Future 

research should again investigate the indirect effect of 

social isolation on the relation between Social media use 

and psychological well-being. Lastly also the direct effect 

of Social isolation  on Social media use and psychological 

well-being should be investigated again.  

 

9. CONCLUSION 

The goal of this research was to look at the extent on 

which social media use have a coexisting positive and 

negative effect on consumers' psychological well-

being. In order to solve the research question, a total of 

nine hypotheses were investigated. All of the hypotheses 

and their conclusions can be found in Appendix (6). By 

testing the hypothesis, it became clear that social media 

use has a significant effect on Bonding social capital, 

Bridging social capital and Smartphone addiction. 

However social media use had  an insignificant effect on 

Social isolation. Besides that, Bonding social capital, 

Bridging social capital and Smartphone addiction 

showed a significant effect on Psychological well-being. 

Again, Social isolation had an insignificant effect on 

psychological well-being. Moreover, the study showed 

that Bonding social capital, Bridging social capital and 

Smartphone addiction have a mediating effect and can 

explain the relationship between Social media use and 

psychological well-being. Once more Social isolation 

showed no mediating effect in this relation. 
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